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Abstract. The paper is dedicated to the characteristics of online communities in the virtual
space. The study is based on the review of manuscripts on social interactions within online
and offline communities in social reading of this term, and represents the key characteristics,
similarities and differences of interaction in such communities. The analysis of sources
suggests that online and real (offline) communities are largely similar in their features, and
that virtual communities as self-organizing networks of interactive interaction, like real social
communities, are formed on the basis of the common interests and goals of their participants.
Real and virtual communities are located in the same social space, virtual communities take
on some characteristics of traditional ones, and vice versa. The possibility of supplementing
or replacing spatial connections in real communities with virtual interaction forms the so-
called convergent communities. Like virtual ones, they are characterized by a high emotional
involvement of community members in the communication process, but at the same time,
they lose some of the properties traditionally inherent in communities due to a single
territory, history, culture, and have a high potential to form a modified, virtual environment of
interaction.
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Introduction. The understanding of communities as a key unit of social structure
that unifies people on the basis of common interests, norms, beliefs and values,
customs, political views, hobbies, and identity is not new, as is the understanding of
the contradiction immanentin communities between unity and confrontation, common
interests and competition between the interests of various structural units within
communities and between communities.
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Understanding of structural relationships in communities dates back to antiquity, while
the formation of sociology predetermined the emergence of a maze of research in this
area, starting with the concepts of mechanical and organic solidarity, collective personality
and the opposition of individual and collective consciousness in The Division of Labour in
Society [Durkheim: 127], as well as the concepts of social action (Gesellschaftshandeln),
communal (Vergemeinschaftung) and associative (Vergesellschaftung) social relations
[Weber: 506; 511], as well as the concept of understanding (Verstehen) sociology in
assessing the social actions. At the same time, F. Ténnies operates with the categories
of individual and social in defining relationships in social communities and introduces the
concepts of community (Gemeinschaft) which describes the situation of the coincidence
of the interests of an individual and a group, and society (Gesellschaft) whichis a space of
competing interests of its participants in constant interaction with each other [Tonnies].

The comprehension of the meaning of “community” extends to geographically
isolated groups of people united within a certain physical space, as interpreted
originally [see, for example: Tonnies; Park; etc.], as well as to the social ties between
members of the community regardless of the territory of residence. These relationships
determine the sense of community that is important for the identity of all members of
the communities, their social practices and the social roles. In this regard, itis important
to draw attention to the works of philosophers, sociologists, and culturologists on
interaction in dig cities [see, for example: Simmel; Jacobs; Sennet].

Structuring of social space implies that the system generating human resources and
structural normsis shaped through social interaction [Giddens 1991]. These interactions
within communities, being initially aimed at overcoming contradictions, intrinsically
actualize contradictions between the individual and the collective. Firstly, they exist as
a form of interaction between individuals [Simmel 1970: 27]. Secondly, they represent
a priori the product of interaction of individuals, whereas their development is based
on previous interactions, while, on the one hand, the community as a social structure
becomes the basis for the actions and interaction of individuals, on the other hand, it
directs and organizes them [Giddens 2005]. Finally, from the standpoint of the figuration
theory of N. Elias [Elias], interaction within a community implies a close interdependence
between its structural elements and the social actions of individuals: each individual
exists within the framework of the relationships he builds, where his functions depend
on others, and others depend on him. The structure of these relations in different
types of societies will be different, and no individual, whatever his personal qualities
and inclinations, is free from social frameworks and at the same time cannot instantly
change them [Elias: 62], but together they form a social order with its own history and
identity. This pattern also works for virtual communities, which will be discussed below.

Interaction in virtual communities

In virtual space, physical location or geographic proximity becomes illusory for
interaction inside and between communities. Many researchers [see, for example:
Markham; Budka] appeal to anthropology and ethnography to understand and describe
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the interaction of people in the virtual space: how they express themselves, what
motivates them, and what involves them in the communication process. The study
of social interaction on the Internet often is based on approaches and methods used
to describe interactions within communities before [Levi-Strauss; etc.], for example,
designing user interfaces and information companies based on qualitative, de facto
ethnographic research. Examples of virtual communities are wiki communities, forums,
chat rooms, web conferences, social networks and blogs, multiplayer games, etc.
Online it is relatively easier to start interaction and to find people with similar interests,
even if such common interests are in the field of entertainment and fun. However, a
community of people passionate about a common goal is in itself a powerful resource
for achieving a goal — this largely explains the fact that today it is generally recognized
that Internet communities play a significant role in the life of the whole society.

Transition to digital has actualized the issue of the strength of relationships with such
communities. Social networks and other interactive platforms are a tool for continuous
communication with circles of friends with “weaker ties” [Granovetter], that implies
communication with extended friends and their acquaintances, who previously would
barely enter the circle of “friends”. However, the authors of one of the papers in the
collection Communities and Cyberspace [Smith, Kollock], exploring the factors that
distinguish virtual communities from geographically limited communities, came to the
conclusion that virtual communities are no less real than territorial ones, and social
ties in such networks are no less strong than social ties in traditional communities,
although they are somewhat different in their properties [Wellman, Gulia]. Thisis due to
the volume and the nature of the dissemination of information (we mainly receive new
information from Internet sources), and to the growth of mobility within and between
communities — interaction through instant messengers and social networks allows
people to keep in touch while being at a distance.

The network space is structured by connected audiences that consume information
and entertainment and at the same time change the previously existing model of the
interaction [Sharkov et al.]. The audiences (users) themselves become the makers /
co-makers of content. So, G. Jenkins [Jenkins] in Convergence Culture writes that one
of its most characteristic elements is the possibility of participation / co-participation.
The advent of the Internet, in fact, marked the beginning of a gradual revolution in the
possibilities of communication and exchange between people. It is also true that the
very interaction within the community, the involvement of participants in the process of
such interaction, keeps them within the framework of the discourse taking place in the
community even if the original goal loses its importance for participants or modifies in
the process of interaction. In addition, interactions within virtual communities create
a kind of virtual identity [Asmolov; Gosling et al.], which does not always correspond
to its real foretype.

Scientific texts offer the concept of virtual world, which refers to the space of symbols,
values, and communities [see, for example: Bell; Biocca, Levy; Rheingold; etc.]. In all
cases, the virtual world implies a simulation and does not always have a connection
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with a specific matter. The virtual world can copy the real world or do it partially [Kaplan,
Haenlein]. Inthis regard, the goal of creating virtual reality is to simulate such digital world
that is basically similar to the real one, but involves augmented reality when computer
simulation, in fact, allows to create a virtual environment that bears no resemblance to
offline. At the same time, there is no reason to assert that there are no interconnections
between these environments. The very fact that the virtual world is constructed by real
people and communities based on what they see, analyse, represent to others based on
their experience, gives reason to believe that the real and virtual worlds are interconnected.
Some objects exist only in real space, while others exist only in a virtually constructed
world. Moreover, many objects can be created in a virtual field only if they have realimages.
However, many objects can appear in the virtual space without having a real analogue,
although they can be but can externalise in the real world.

Although in real communities the understanding of the interaction between structural
elements goes back to the explanation of social action, then virtuality introduces its
own distortions into this concept, which were noted, in particular, by J. Baudrillard.
Therefore, he introduces the concept of hyperreality, i.e. the redundant, simulated
real, which results in a rethinking of the understanding of the social. Baudrillard offers
the concept of simulacrum as a key for the understanding of of signs, as well as for
the process of interaction between individuals, drawing attention to the phenomenon
of “the copies without an original” with the possibility of their unlimited distribution,
i.e. copies that have nothing to do with any reality. He associated this process with the
emergence of a new state of reality, which he defines as “hyperreality” [Baudrillard].
This raises the question of the production of new information and new meanings in the
process of interaction in a virtual environment.

The personal and the public in virtual communities

In the concept of personality [Simmel], the key pointin the formation of identity is the
individual and his ego, which determines the perception of the surrounding world, while
“others” are perceived as part of the external environment, although the individual’s
self-identification occurs through social interaction with “others”. Therefore, others, or
alter egos, are perceived through the prism of the ego [Krasnopolskaya, Solodova: 24].

In virtual communities, virtual distance also becomes important, as well as the
emotional involvement in the dialogue and the extent to which individuals within the
community share similar feelings and moods. In social networks, blogs, wikis and
other interactive platforms, agents (users) construct their own reflexivity, and this
allows to produce, distribute and consume in new ways the symbolic forms and
meanings necessary to understand and change the surrounding world. It gives life to a
common heritage of cultural and symbolic practices, rules, behavioural practices that
intersubjectively shared within the same communicative environment and contribute
to settling “an accepted version of reality” [Boccia Artieri et al. 2021].

The network offers not only the distribution and receipt of information, but also
participation, which becomes apparent from blogs, forums, any social networks and
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other interactive options. The development of the Internet and, mainly, its interactive
options, has led to the formation of a different social balance: the reproduction of
social reality, the development and modification of the social structure seems to be
fully conditioned by the interaction of subjects, the exchange of information, and the
media [Sharkov, Kirillina].

The basis for the emergence of virtual communities is the feedback, the personal
choice for entering such a community and constructing one’s own identity within
[Startsev et al.]. An example would be the groups in social networks that has no
connections with any way with real-life communities. In such groups communication
is initially formed according to the ad hoc principle around some cases, news, and
can exist and develop in the long term. In this case, we are no longer talking about
maintaining previously established social ties (i.e., not about transferring primary reality
into virtual space), but about a new type of virtual community that was originally created
in a virtual environment from actors united by common interests and supporting in the
future more or less permanent relationships.

At the same time, interaction in virtual communities is determined by the personal
characteristics, social and cultural background of community members. It is also
the case that participation in such communities forms the so-called “virtual identity”
of the participants. Belonging to a virtual community becomes a cultural matrix that
empowers individual and enhances its role in the formation of social ties, supporting
the organization and reorganization of social roles, and, possibly, shaping the following
interactions [Boccia Artieri 2012]. Hence, there is no difference between offline and
online, because both ways of interaction are adequate to the sociality of an individual
interacting both in a real and virtual environment and manifesting itself in this interaction
through authenticity and individualization [Ibid.]. It is more about leveraging personal
content on social media that is, following R. Sennett [Sennett 2002], aligns with the
presentation of self in the public, and on the balance of public and personal.

H. Giles theory of communicative adaptation emphasizes the influence of context on
the communicative behaviour of interaction participants. At the same time, the process
of adaptation itself can occur, firstly, through convergence, through which individuals
adapt to each other’s communicative behaviour in order to reduce social differences,
and, secondly, through divergence, when individuals emphasize social differences
between themselves and the interlocutor [Giles].

Transformation of semantic content within communities in the form of interpretations,
simulacra [Baudrillard], appearing as a result of the actions of others, triggers the
communicative behaviour of subjects, affects the functioning and internal integration
and / or disintegration of the elements of the communicative system and determines
its impact on the social environment [Kirillina: 173]. At the same time, on the
basis of daily interaction in the network, we not only associate or do not associate
ourselves with certain communities and play the roles assigned to us as a result of
such choice, but we also receive further information in accordance with our previous
experience.
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The dichotomy of the engagement (involvement in the community) and distance
actualizes the ratio of rational and irrational, objective and subjective in network
interaction from the standpoint of direct participation in it and / or observation and
control from the outside. This reflects the anthropological constructions of “internal —
external” and “friend — or — foe” in traditional communities [Vakhstein*], with the
difference that in a virtual community, in fact, the only system-forming and defining
elementis communication. In such interaction the identity of the community members,
as well as the identity of the community itself, is determined precisely by the interaction —
namely, who and with whom interacts, what events on the agenda of the network
community trigger the maximum public reaction and what is ignored by the
community members, what is the intensity of interactions (engagement as a
derivative of likes, shares and comments), and, finally, what codes and memes mark
one ore another virtual community — that is an approximate list of virtual community
markers.

Conclusion. Summarizing the results of the analytical review above, we the above
material, we can conclude the following: (1) The structure and regulation of interaction
in virtual communities are in many ways similar to largely similar to those in real
communities on- and offline. (2) The basis for the emergence of online communities
is the feedback, the availability of personal choice for entering such a community,
and the possibility of constructing one’s own identity. (3) The order of interaction
engenders within the virtual community, and the structure itself, i.e. how it looks and
how it develops, is actually determined by the interactions within such a community.
(4) The interaction in virtual communities, on the one hand, is determined by the
personal characteristics, social and cultural background of community members, but
at the same time participation in a particular virtual community, especially “involved
participation”, forms “the virtual identity” of the participants, as well as the identity of
the community itself. (5) The day-to-day interaction in online communities actualizes
the process of creating and shaping new values and meanings, and poses a question
of whether the meanings that appear in such everyday practices are intentional and
manageable.
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m = = [IXOTOMUS IMYHOrO M OOLLECTBEHHOIO B BUPTYasIbHbIX
coobLuecTBax

Wapkoe ®.U."2, Kupunnuna H.B.?

1. MOCKOBCKMIA FOCYAaPCTBEHHbBIN MHCTUTYT MEXAYHAPOAHbIX OTHOLWeHnin ML, Poccun
(MIF'MMO), Mockea, Poccuiickas Gepepaups.

2. Poccuiickaa akafgeMns HapoA4HOro X035CTBA U FOCYAAPCTBEHHOW CnyxX6bl Npu
MpesunaeHTe Poccuiickoin Penepaumm (PAHXMIC), Mockea, Poccuiickas ®epepauysi.

AHHOTauuMsa. Pykonuch NoceslleHa N3y4eHnio XapakTepUCTUK CeTeBbIX COOOLEeCTB
B BUPTyasibHOM NpocTpaHcTBe. OCHOBY MaTepuasa CoCcTaBnsieT 0030 Hay4HbIX MICTOYHUKOB,
NOCBALLEHHbIX COOCTBEHHO COLMabHbIM B3aMMOAEMCTBMAM BHYTPM COOOLLIECTB — OHMaMH
1 ocnaiiH. OnpeaeneHb UX KNoYeBble XapakTePUCTUKI, CXOACTBA U PasNnyms Mexay HAMM.
MpoBeAEeHHbI aHaM3 MCTOYHMKOB MO3BONISIET NPEANON0XUTb, YTO CETEBLIE U peasbHbIe
€0006LLecTBa BO MHOrOM CXOXM M0 CBOVMM NPU3HaKaM, 1 4To BUPTYasbHble COOBLLECTBA KakK
CamMOoOpPraHM3YIOLLMECS CETU MHTEPAKTUBHOIO B3aMMOLENCTBIS, Kak U peasibHbIe CoLMabHbIe
06LLHOCTU, HOPMUPYIOTCS HA OCHOBE OBLLIMX MHTEPECOB U LLENEN UX Y4aCTHUKOB. [pn 3TOM
peasnbHble 1 BUPTYasibHble COOOLLECTBA HAXOAATCS B OAHOM COLMANbHOM NMPOCTPAHCTBE,
BUPTYabHble COOOGLLECTBA NPUHMMAIOT HEKOTOPBIE XapakTepPUCTUKM TPAANLMOHHBIX,
1 Hao60pOT. BO3MOXHOCTb AOMONHEHUS UK 3aMELLEeHUs MPOCTPAHCTBEHHBIX CBA3EN
B peasibHbIX CO0BLLIECTBAX BUPTYasIbHBIM B3aUMOAEVCTBUEM HOPMMPYET Tak Ha3blBaeMble
KOHBEepreHTHele coobliecTBa. Kak v BUPTyaNbHbIE, OHU XapakKTePU3yTCS BbICOKOM
3MOLMOHAIbHO BOBIEYEHHOCTHIO YlIEHOB COOOLLLECTBA B KOMMYHMKATMBHLIA NPOLLECC, HO
yTpayvBatoT 4acTb TPAAMLUMOHHO NMPUCYLLMX COOOLLECTBAM CBOCTB, 06YCNOBAEHHbIX

“Included in the register of foreign agents by the decision of the Ministry of Justice of the Russian Fed-
eration dated April 22, 2022.
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e[IHOW TeppuToOpuen, NCTopuen, KynbTypoin 1 06nanatoT BbICOKMM MOTEHLMaNoM
K pOPMUPOBAHUNIO NBMEHEHHOI, BUPMASTIbHOW Cpeabl B3auMOLENCTBUS.

MaTepuan sBnseTcs NPoAoIXeHnem nybnukaumm «KoHBEPrMpyeMoCTb peanbHbIX U BUP-
TyasbHbIX COOBLLECTB B LIMPPOBOI Cpeae»', B TEKCTE NCMOMb3YIOTCH hparMeHTbl npeaLle-
CTBYIOLLErO UCCNES0BaHUS.

KntoweBbie cnoBa: coobLECTBO, BUPTyaNibHOe CO0bLWEecTBO, CeTeBOE COOOLLECTBO, CO-
LumanbHOe B3aMMOAenNcTBune, undposas cpeaa, KOHBeEPreHums, ULM@ppoBoe NPOCTPaAHCTBO

Ansa umtuposanus: Wapkos ®@.U., KupunnnHa H.B. OuxoTomMust IMYHOMO 1 0BLLECTBEH-
HOro B BUPTYyanbHbIX coobwectBax // KommyHukonorus. 2022. Tom 10. Ne 4. C. 23-33.
DOI 10.21453/2311-3065-2022-10-4-23-33.

Cenerus 06 asTopax: LLapkoB ®envkc MI30CMMOBUY — LOKTOP COLIMONIOMMYECKMX HayK,
npodeccop, 3acnyxeHHblin aestenb Hayku Poccuiickoin ®epepauym, npocdeccop kade-
apbl counonorun MITMMO, 3aBenytomii kadenpoin 06WweCTBEHHbIX CBA3EN U Meamna-
nonutuku, Poccuiickas akageMmst HAQpPOAHOrO X035MCTBA M FOCYAAPCTBEHHON CNyXO0bl
npu MpesnaeHte PO; KupunnuHa Hatanba BnagMumupoBHa — KaHAUOAT COLMOJIOrnYe-
CKMUX HayK, AOLUEHT Kadeapbl 0OLLECTBEHHbIX CBA3E 1 MeamanonunTukm, Poccuinckas
akafemMmns HapoJHOro X03sMCTBa M rocyaapcTBeHHol cnyx6bl npu MNpeanageHTte PO.
Anpec: 119606, Poccus, r. Mockea, np-T BepHaackoro, 84. E-mail: sharkov_felix@mail.ru;
nata.kirillina@gmail.com.

Crarbsi noctynuna B pegakumio: 20.10.2022. lNpuHsaTa k nedatn: 12.12.2022.
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