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Pewenunem Mpeananyma Boicweii atrectaumnoHHol komuccum (BAK) MunuctepcTea o6pa3oBaHus 1 Hayku
P® ot 28.12.2018 roaa xypHan «KOMMYHUKONOrms» BKIIOYEH B NepeyeHb peLeH3UPyeMbiX Hay4HbIX n3aa-
HuiA BAK, B KOTOPbIX f0MKHbI GbITb ONYG/IMKOBaHbI OCHOBHbIE Hay4HbI€ Pe3y/bTaThi AUCCEPTaLMiA Ha COUC-
KaHue YYEHOW cTeneHn KaHauaaTa HayK, Ha COMCKaHUe Yy4eHOI CTeneHn A0KTopa HayK No OTPac/siM HayKu:
22.00.01 - Teopusi, MeToA0N0OrUSA M UICTOPUS COLMOIIOrMM (coumonoruyeckue Hayku); 22.00.03 — AkoHoMUYe-
ckasi coumonorus u aemorpacdus (couuonoruyeckue Hayku); 22.00.04 — CouunanbHasi CTPYKTYpa, coumanbHble
WHCTUTYThbI M NpoLecchl (couuonoruyeckue Hayku); 22.00.05 — Monutuueckas coumonorus (couuonornye-
ckue Hayku); 22.00.06 — Coumonorus KynbTypbl (coumnonornyeckue Hayku); 22.00.08 — Couunonorus ynpas-
neHus (coumonornyeckue Hayku); 23.00.01 — Teopus u punocodpusa NOAUTUKU, UCTOPUS U METOAOSIONUS NO-
JIUTUYECKOI Hayku (nonuTuuyeckue Hayku); 23.00.02 — MonuTuyeckne MHCTUTYTbI, NPOLLECChI M TEXHONOTUKN
(nonutnyeckue Hayku); 23.00.06 — Kondpnukronorusa (nonutuuyeckue Hayku); 24.00.01 — Teopus u ucropus
KynbTypbl (Kynbryposorus); 24.00.01 — Teopus u uctopus KynbTypbl (punocodckue Hayku).

Bapeructpuporan PepepanbHoii cnyx060i1 No Hag3opy B chepe CBA3U, UHGOPMALMOHHBIX TEXHOJIOTUI U
MaccoBbiX KOMMYHUKauuii (PockomHaasop).

CeupgetenbcTBO 0 peructpauuu MU Ne dC 77-54393 ot 10.06.2013 1.

3aperucTtpupoBaH MexayHapoaHbIM LLEHTPOM CTaHAaPTHOW HYyMepaLuu cepuanbHbix u3panuii (International
Standard Serial Numbering — ISSN) ¢ npucBoeHueM MexayHapoaHoro ctaHgapTHoro Homepa ISSN 2311-
3065 (print), ISSN 2311-3332 (online).

BknioyeH B 6a3bl faHHbIX Poccuiickoro uHgekca Hay4Horo uutupoeatus (PUHLL), Bcepoccuitickoro MHCTUTYTa
Hay4HOW 1 TexHu4eckoi nidpopmauun Poccuiickoii akagemum Hayk (BUHUTU PAH), EBSCO, ULRICHSWEB,
000 “UBuc».

My6nukyembie MaTepuabl NPOLLU NPOLLEAYPY PELIEH3UPOBAHUS U AKCNEPTHOro 0TOopa.

KaTeropus uidpopmaumoHHoi npoaykuum «16+»

Tom 6. Ne 6, HosI6pb-aekabpb 2018 .
MN3paetcac 2013
BbixoamT 6 pa3 B rog,

InaBHbIVi pegakTop:
LWapkoe ®.U. — npeacenatens peakonnerum, 4OKTop COLMON0rMYeckix Hayk, npodeccop, 3aMmecTuTesb AekaHa da-
KYNbTETa XYPHANUCTVKM, 3aBefytoLLmii kadenpoli 06LLEeCTBEHHbIX CBA3e 1 MeamanonuTukn IHCTUTyTa rocyaapcTBeH-
HoW cnyxObl 1 ynpaeneHns POCCUInCKO akaaemmm HapoaHOr 0 X039CTBa U rOCyAapCTBEHHOM CnyxObl npu MpesnaeH-
Te Poccuiickoit @eaepauun (MTCY PAHXuIC), 3acnyxeHHblin gestenb Haykn PO, r. Mocksa, Poccuiickasa Denepaums.
PepakumoHHas konnerus:
Kupunnuna H.B. - Bbinyckalowmin peaakTop, KaHanaaT CoLMON0rM4ecknx Hayk, AOLUEHT kadeapbl 0OLLECTBEHHbIX
CBSI3ei U MeauanonnTUKM MHCTUTYTa rocyaapcTBeHHON CnyxObl 1 ynpaeneHns Poccuiickol akagemmm HapoaHo-
ro X03aiCTBa U rocyaapcTBeHHON cnyx6bl npu MpeaunaeHte Poccuiickoin Penepaumn (UICY PAHXUIC), . Mocksa,
Poccuiickas depepaums.
3axapoea B.WU. - 3amecTuTeNb rMaBHOr0 peaakTopa XypHana no pasBuTuio, KaHaMAaT COLMONOMMYECKMX Hayk,
nenytat CoBeTa fenyTaToB ropoLCckoro noceneHus belkoBo PaMeHCKOro MyHMUMNansHOro paoHa MockoBCKoi
obnacTu, r. BeikoBo, Poccuiickas Denepaups.
Bennoso X. - MexayHapoaHbIi 3KCNepT NO KOPNOPaTUBHON CTpaTerun u cTpaTerun pa3suTus TeppuTopuin, OpeH-
OVIHTY 1 MEXAYyHapOoAHOMY MPOABMXEHWNIO, OCHOBATENb U rflaBa KOHCYNbTaUMOHHON KomnaHuumn «Future Places», .
BapcenoHna, Vicnanus.
Byka C. - fOKTOp 9KOHOMUYECKUX HayK, Npodeccop, coyypeanTens banTuiickon mexayHapoaHon akagemmu, .
Pura, NatBuiickas Pecny6nuka.
FapeaHoB WU. — okTop Hayk, npodeccop, NpopekTop YH1BepcuteTa bubnmotekoBeaeHns 1 MHGOPMaLIMOHHBIX TEX-
HonorwiA, r. Codus, Bonrapus.
Dxadapos [l.. - okTop Hayk, npodeccop, pekTop AzepbaligkaHckoro MHcTUTyTa Typuama, r. baky, AsepbainoxaH.
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Kawad LW.P. — HayyHbIn cOTpyaHuK LeHTpa naydenns LentpansHon Asun, Kaekasa u Ypano-rosomkes MHCTUTY-
Ta BOCTOKOBefeHns PAH, r. MockBa; Hay4HbI COTPYAHMK PeCypCHOro LeHTpa no passmuTuMio MCNamMcKoro 1 ncnamo-
BEAYECKOro 06pa3oBaHus VIHCTUTYTa MeXIyHapOAHbIX OTHOLLIEHMIA, ICTOPWU 1 BOCTOKOBeZeHMs KasaHckoro dene-
panbHOro yHneepcuteTa, . KasaHb, Poccuiickas Penepaups.

Ku En Cy - npodeccop YHMBEpCUTETa MHOCTPaHHBIX A3bIKOB XaHryk, MpeanaeHT Kopeiicko-Poccuiickoit Accouma-
umn (KORUSS), r. Ceyn, Pecnyb6nvika Kopes.

Kupuuek N.H. — LoKTOp coumonornieckux Hayk, npocdeccop kadeapbl XypHanucTuku MoCKOBCKOro ryMaHuTapHo-
ro yHueepcuteTa, r. Mockea, Poccuiickas Pepepaums.

KpaBueHnko C.A. - goktop dunocodekmx Hayk, npodeccop, 3aBeayolmin kabeapoi coumonornm MockoBCkoro
roCylapCTBEHHOIO MHCTUTYTA MEXAYHAPOAHbIX OTHOLLEHUI (YHMBEpCUTET), I. Mocksa, Poccuiickas Pepepaums.
KyaHewoB B.®. — 0okTOp NOAMTUYECKMX HAYK, Mpodeccop kadeapsl CBSA3el ¢ 06LLECTBEHHOCTLIO MHCTUTYTA r'ymMa-
HUTapHOro obpasoBaHusi, .Mocksa, Poccuiickas Penepauys.

JNe Hrok XyHr - PhD (Soc.), 3amecTtutens aupektopa MHcTuTyTa coumonorum flocyaapcTBEHHOM aAMUHUCTPATUBHO-
nonutuyeckor Akagemun umenn Xo LLn MuHa, r. XaHon, BoeTHam.

Makcumoeuu I. - PhD (Philos), npodeccop, aekan ®unocodekoro dakynbteta YHuBepcuteta . Huw, Cepbusi.
Mamepgog H.M. - nokTop dpunocodckux Hayk, npodeccop, aypekTop UHCTuTyTa rnobanusamm n ycTon4nBoro pas-
BUTMS: MOCKOBCKOr0 HE3aBMCMMOI0 3KOOr0-NMOIMTONOrMYECKOr0 yHUBEPCUTETA, I. MockBa, Poccuiickas Depepauus.
Hasapoga E.A. — OKTOp COLMONOrMyeckx Hayk, Npoheccop, 3aMecTUTeb 3aBefytoLlero kaheapoi 06LLEeCTBEH-
HbIx cBa3eit u megmanonutuku UFCY PAHXUIC, r. Mocksa, Poccuiickas ®enepaums.

Monos B.A. — noktop dpunocodckmx Hayk, npodeccop kadeapbl roCyaapCTBEHHONO U MyHULMNANLHOMO YNpaBieHns
MexayHapoaHOro yHBeEpCUTETA NPUPOZLI, 06LLECTBA U YenoBeka, . ybHa. Poccuiickas Penepauys.

BunH M. - npodeccop yHneepcuteta Knemcona, r. Knemcon, CLLA.

CapoxuH A.T. — 0OKTOP KyNbTYPONOrMieckmx Hayk, npodeccop kadpeapsl OHECKO, r. Mocksa, Poccuiickas de-
nepauus.

CraHuwmy B. — noktop dpunonormdeckmx Hayk, npodeccop kabeapbl 0XKHOCNABAHCKNX A3bIKOB GUN0NOMMYECKOrO
dakynbteTa Benrpazickoro yHuBepcuteTa, r. benrpan, Pecny6nuka Cepbusi.

Crapk E. - PhD, lMNoueTHbiii npodeccop LLUkonbl o6uiecTBeHHbIX Aen 1 ynpaeneHus YHuesepcuteTa Pytrepc,
r. Byn6pumx, CLUA.

CyneiimaHoBa LL.C. — 10KTOP NOAMTUYECKMX HAYK, TPodeccop kadeapbl 06LLECTBEHHBIX CBA3E 1 MEAUATIONNTU-
kv UTCY PAHXUIC, . Mocksa, Poccuiickas ®eaepatms.

Tanaka 0. — noyeTHbI npodeccop YHuBepcuteTa Pokoky, . Pokoky, AnoHus.

Ykonoea J1.E. — goktop ¢unonornyeckux Hayk, npodeccop, 3aBeayioLas kadenpoii CBs3eit ¢ 06LLECTBEHHOCTbIO
1 MaccoBbIX KOMMYHUKaLmii FBEOQY BO «MoCKOBCKUIA aBMALIMOHHBI MHCTUTYT», T. Mockea, Poccuiickas Penepaums.
Ly6pT WU. — nokTop dpunocoduu, npocdeccop, 3aBeayoLLmnii kapenpoit ICTOPUK COLMOOrnn dakynsTeTa ryMaHu-
TapHbIX ccnenoBaHuii Kapnosa yHueepcuteTa. lNpara, Yexus.

CoTpyaHuku pegakumm:
PiomwimH C.A. - OTBETCTBEHHbIN CEKPETAPD.
Amo6ywes B.10. - pemakTop caiita xypHana.

XypHan adppunuposaH ¢ MexgyHapogHon akageMmmein KOMMYHUKONOrUu U pakynbTeToM Xyp-
HanucTukn UICY Poccuiickoii akageMum HapoaHOro Xo3giMcTBa U rocyAapCTBEHHOM CNYXObI
npu NMpe3ugeHte Poccuiickoii Pepepaunn; aekaH pakynsreta UFTCY PAHXulC — samecTtutenns
npeaceparens pefakuMoOHHOro coseTa XypHana «KommyHukonorus», AOKTOpP NOMNTUYECKUX
HayK, npodeccop B.B. CunkuH

dopmart: 70x100/16, 6ymara: opcet Ne1 — 80r/m2, Tupax 700 aks.
© OdopmneHne, MakeT, BepcTka: M3gatenbcko-Toprosas kopnopaums «Jawkos n K
ABTOpCKUE Npasa Ha Ny6nukaummn npuHagiexar aBTopam.

MexayHapoaHas akaaemMus KOMMYHUKOJI0rMmn
MockBa
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PepakuMoHHbIN COBET:

lMpeacenarens peaakLuMOHHOIO coOBeTa:
CadoHoB A.J1. — LOKTOP 9KOHOMMYECKMX Hayk, npodeccop, npopekTop OYMN BO «Akapemusi TpyAa v CoumanbHbIX
OTHOLLIEHUIA», . MockBa, Poccuiickas Denepauys.

BamecTturenu npenceparens pesakuMoHHOro coBeTa:
Bapuwuy U.H. — nepsbii 3amecTuTenb NnpeacenaTens peaakLMoHHOro CoBeTa, LOKTOP IOPUANYECKMX HayK, npodec-
Cop, AMPEKTOp MHCTUTYTa rocyaapCTBEHHOM CyXObl 1 yripaBneHus POCCUiACKO akagemmnmn HapoaHOro X03aicTBa
1 rocynapcTeeHHol cnyx6sl npu MpeanaeHte Poccuiickoin @epepauyn (UIFCY PAHXuUIC), 3acnyXeHHbIn opucT PO,
NeiCTBUTENbHBIN rOCYAaPCTBEHHbIN coBeTHUK PP 3 knacca, . MockBa, Poccuiickas ®eaepaums.
CunkuH B.B. - 3amectutens npeaceaatens pefakLMOHHOro COBETA, AOKTOP NONUTUYECKMX HayK, Mpodeccop, fe-
KaH dakynbTeTa xypHanucTkm MICY PAHXuUIC, r. MockBa., Poccuitckas ®epepaupms.
LWapkoe ®.U. - 3amecTuTeNb NPeACenaTensi, LOKTOP COLMONOTMYECKMX HAYK, MPOdPeccop, 3aMeCcTUTENb AekaHa
dakynbTeTa XypHanMCTUKu, 3aBefyroLLmnii kadhenpoii 06LLEeCTBEHHbIX CBA3e 1 Meauanonutuku UICY PAHXulC, 3a-
CNyXeHHbIN fesTenb Haykn PO, . Mockga., Poccuiickas Denepauys.
Anekcees [0.B. - kaHOMAaT NCUXONOrMYECKKX HAyK, Mpodeccop, YneH-koppecnoHaeHT PAEH, r. Mocksa, Poccuii-
ckas Depnepauus.

YneHbl pesakLMOHHOIo coBeTa:
AsepuH A.H. — fokTop dpunocodckux Hayk, npodeccop kabenpsl prnocobun Grnocopcko-coumonornieckoro da-
kynbTeTa MIHCTUTYTa 06LlecTBeHHbIX Hayk, PAHXWIC, r. Mockea, Poccuiickas Pepepaums.
AnTUNOB K.B. — OKTOP 3KOHOMUYECKMX HayK, NPOdECCOp, NPOPEKTOP MO UHTErpaummn, AMPeKTop BeiCLuen WKonbI
neyaTu v MmegmavHaycTprn MoCcKOBCKOro MONMTEXHUYECKOro yHUBEpcHTeTa, I. Mockea, Poccuiickas depepaums.
AcTtadbeBa 0.H. - noktop dpunocodekmx Hayk, npodeccop kadeapsl KOHECKO, PAHXWIC, aupekTop ueHTpa «pax-
[laHCKOe 00LLECTBO 1 coLpanbHble KOMMYHUKauMW», . Mockea, Poccuiickas @enepauys.
BaiimeHOoB A. - kaHauaaT TeXHUYECKUX Hayk, [peacenatens AreHtcTa Pecny6nuvkmn KasaxcTad no genam rocyaap-
CTBEHHOI cnyx0bl, I. AcTaHa., Pecnybnvka KazaxcTaH.
BoratbipeBa T.I. — JOKTOP KynbTyponoruu, npodeccop, 3KCNepT NHCTUTYTa «Bbiclias wkona rocygapCTBEHHOro
ynpasnexus» PAHXuI'C, r. Mocksa, Poccuiickas ®epepaums.
Bouapoe M.I. — gokTOp coumonormyecknx Hayk, mpodeccop, 3amMecTuTeNb reHepanbHoOro anpektopa NHctutyta
pervoHanbHbix Npobnem, r. Mocksa, Poccuitickas Pepepaupms.
BykuueBuu C. — noktop punocoduu, npodeccop bunocodekoro dakynbreta YHnsepcuteta HepHoropuw, r. Moa-
ropvua, YepHoropus.
Amutpues A.B. — noktop dunocodckux Hayk, npodeccop, YneH-koppecnoHaeHT PAH, coseTHuk PAH, r. Mocksa,
Poccuiickas ®epepaums.
EBctadbes B.A. — fokTOp Prnonornyeckmx Hayk, npodpeccop, akagemvk PAEH, Buue-npesngeHT Accoupaumm KoM-
MyHUKaTUBHbIX areHTcTB Poccum (AKAP), r. Mocksa, Poccuiickas ®enepauys.
3anecoukumii A.C. — [OKTOP KyNnLTyponoruu, npodeccop, YneH-kopp. PAH, r. CaHkT-MeTepbypr, Poccuitckas de-
nepaups.
3opwuH B.10. — gokTop nonutuyeckux Hayk, npodeccop, 3aMecTuTenb anpekTopa MIHCTUTyTa 3THONOT UK 1 @HTPO-
nonorun PAH, unex CoBeTa no MexHaLuoHanbHbIM OTHOLLEHWSM Npu MpeanaeHTte Poccuiickoin ®epepauym, r. Mo-
ckBa, Poccuiickas Denepauys.
UBueHkoB C.I. — LOKTOP COLMONOMMYECKNX HAYK, AiekaH coumonornyeckoro dakynsteta CapatoBCKOro rocyaap-
CTBEHHOrO yHUBepcuTeTa MMeHn H.I. YepHbiwesckoro, r. Capatos, Poccuiickas ®enepauus.
Kasoraku-latononoy A. — npodpeccop APUHCKOro yHneepcuteTa, fokTop dunocodun, r. ApuHsbl, Npeveckas
Pecnybnvika.
Munaesa J1.B. — [OKTOp GUNONOrMyeckux Hayk, 3acnyxeHHblin npocdeccop MY um. M.B. JlTomoHocoBa, akafemuk
AxkaZileMUM NearorM4eckmx 1 CoLmanbHbIX HayK, MPe3naeHT AccoLmaLmm npenoaaBaTesiei no CBsA3sM ¢ 00LLEeCTBEH-
HOCTbIO, I. MockBa., Poccuiickas ®enepauus.
Muxaiinos B.A. — [OKTOP MCTOPUHECKUX HayK, Mpodeccop, 3aseayowmin kadeapoin HaLmoHanbHbIX U deaepaTms-
HbIX OTHOLLEeHWA UTCY PAHXUIC, 3acnyxeHHbIl aesatenb Hayku PO, . Mocksa, Poccuiickas Peaepaums.
Mukynbckuii K.U. — 0oKTOp 3KOHOMMYECKHMIA Hayk, YneH-koppecnoHaeHT PAH, . Mocksa, Poccuiickas @enepauys.
Muxos P.T. — DOKTOp MCTOPUYECKMX HayK, NPOhECCOop, BEOYLLNIA HAYYHbIN COTPYAHWK MHCTUTYTa POCCUICKOM UCTO-
pvmn PAH, . Mocksa, Poccuiickas deaepaums.
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Pomart E. — fOKTOp HayK rocyfapCTBEHHOrO ynpasfieHus, npodeccop kadbenps MapkeTuHra un peknamol Ku-
©BCKOr0 HaLUVOHANbHOrO TOProBO-3KOHOMUYECKOr0 YHMBEpPCUTETa, npe3ungeHT Colo3a peknaMmucToB YKpavHbl,
r. Kves, YkpaunHa.

Conogeit B.[l. - [OKTOP NONAMTUYECKMX HayK, Npodeccop, 3aBeayLmin kabeapoi CBs3ei ¢ 06LLECTBEHHOCTHIO,
MIMO (Y) MWL PO, r. MockBa, Poccuiickas ®enepauus.

Yymukos A.H. — JOKTOP NOAUTUYECKUX HAYK, NPOGhECCOp, MaBHbIA Hay4HbIN COTPYAHVK VIHCTUTYTa coumonorumn PAH,
reHepasnbHbIi AMPeKkTop AreHTcTBa «MeXayHapoaHbIi npecc-knyd Yymukos PR 1 koHcanTuHr», . Mocksa, Poccuii-
ckas Pepnepauus.

La6poe O.®d. - 1OKTOP NOAMTUYECKUX HayK, MPOdeccop, NPe3naeHT AkageMun NoIMTUYECKnX Hayk, r. MockBa,
Poccuiickas Pepepaums.
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= = ® KommyHukonornyeckas napagmrma pxn LybpTta
B €r0 PYCCKOSA3bIYHbIX TPYAAX

Lapkoe &d.WU.
MIMMO (Y) MWL, P®, Mocksa, Poccuiickas denepaums.

AHHoTaums. Vpxu LLy6pT aBnseTcs YneHoM peaakumoHHOro coeeta MexayHapoaHoro
Hay4HOr0 XypHana «KoOMMYHUKONOrns», BeAYLLMM YELLICKMM COLMOIOrOM, OCHOBATENEM U
3aBeayoLLmMM kadeapori UCTOPUHECKORN coumonorm dakynsteTa ryMaHUTapHbIX UCCNE0-
BaHuin Kapnoea yHueepcuTeTa (Mpara). OH ony6avkoBan MHOrO4YMCIEHHbIE CTaTbM U pa-
60TbI Ha PyCCKOM 513bIKe B XXypHanax «Coumonornieckne NccnenoBaHuns», «<BecTHuk PyaH.
Cepus: Couponorust», BbICTYNW Ha Pa3NnyHbIX KOHDEPEHUMSX U MO3TOMY XOPOLLIO 13Be-
CTEH PYCCKOS3bIYHLIM YATATENAM U YHACTHMKAM Hay4HbIX GOPYMOB.

LLnpokuii kpyr Hay4HbIX MHTepecos W. LLlybpTa He orpaHny1BaeTcs nccnegoBaHmemM Teo-
PETMNYECKNX OCHOB COLLMONOrMYECKOro MbllLieHus, npobaemamm KONNekTMBHOM NamsaTi,
MNCTOPMYECKOr0 CO3HaHUS, MAEHTUYHOCTU. B ero Tpyaax packpblBaloTCS KOMMYHUKATUB-
Hbl€ KOMMOHEHTbI TON NN MHON CHEepPbI YETOBEYECKOW AeATENBHOCTY.

Tonbko-4TO BbilWewas B cBeT MoHorpadus [LLy6pT, 2018: 280] nocesweHa npobnematu-
Ke COBPEMEHHbIX COLIMONIOrMYECKUX TEOPWIA. B Hell aBTOp HeMasioe MecTy yaenseT Teopum
KOoMMyHUKaTuBHoro agerictaus KO. Xabepmaca. HaunHas ¢ 1990 ropa LLy6pT nocnenosa-
TEeNbHO HackIWaeT KOMMYHUKOIOMMYECKYIO Napaaunrmy, NyCcTb Aaxe nopoi dparmeHTap-
HbIM OTPaXEHNEM KOMMYHUKATUBHbBIX TEOPUIA 1 KOHLIENLMIA MyNbTUNApaamurMansHol Ha-
VKU «KOMMYHUKONOrMK». TeM CaMbiM OH BHOCUT CBOIA BK/a/, B pa3BnTME NapaamrManbHom
CTPYKTYPbl CTPEMUTESIHO Pa3BUBAIOLLENCS KOMMYHUKONOT N,

KnioyeBble cnosa: NHTEPNEepCcoHasibHasd KOMMYHUKaLUna, MegnakoMMyHMKaL s, KOMMY-
HUKaUnsa CMbICna, KOMMYHUKALMOHHbIE CETU, KOMMYHUKATUBHOE B3aUMOMNOHNMaHNE, KOM-
MYHUKONIOrn4yeckaa napagurma

Znsa umtyposanwms: LLapkos ®.N. KommyHukonormydeckas napagurma Mpxi LLy6pTta B ero
pycckos3blyHbIX Tpyaax // KommyHukonorus. 2018. Tom Ne 6. Ne6. C. 15-23. DOI 10.21453 /
2311-3065-2018-6-6-15-23.

Csepgerus 06 aBTopax: LLapkoB ®dennkc M30cnMoBMY, JOKTOP COLMONOMMYECKMX HAaYK,
npodeccop kapenps coupnonorum MIrIMMO (Y) MU, P®. Agpec: 119571, Poccus, r. Mo-
cKBa, Np-T BepHaackoro, 76. E-mail: sharkov-felix@mail.ru.

Crarbs noctynuna B pegakumio: 10.09.2018. MpuHsTa k neyatn: 25.10.2018.

B cTatbe aHanu3unpyoTcs pycckosabldHble nyonvkaummn Npxum LLIy6pTa, B KOTOPbIX
NPUMEHSIOTCA KOMMYHUKALNOHHBIE NapaanrMbl paccMaTpuBaeMblX COLMonornye-
CKMX Teopuin. Beipaxato eMy 6naroqapHoOCTb 3a HaLUM MHTEPNepCOHaNbHbIe KOMMY-
HUKaUMM (Kak OH Ha3bIBAET MEXIMYHOCTHbLIE KOMMYHMKaLMK) 1 3a paboTy B cocTa-
BE peaakUMOHHOro coBeTa xypHana «KoMmmyHukonorus». ns cobnioaeHms tematu-
4eCcKoW CBA3HOCTM NO3BOJII0 cebe xapakTepmn3oBaTb CTaTbl HE B TEMMNOPASIbHOM MO-
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panke. B cTaTtbe g 3aMmcTBOBAN U LINTUPOBaHMA KNaCCMKOB COLIMON0rnn, caenaHHble
B 9Tux nzpgarusax LLybpTtom. HecmoTtps Ha To, U.LLIy6pT 0co60 He akLeHTUpYeT BHU-
MaHne Ha KOMMYHUKaALMOHHblIE OCHOBaHUA aHAJIN3NPYEeMbIX Teop|/||7| nnapagurm, sce
Xe B CKBO3HYIO MpOCMaTpuBaTbCs HEKUIA CTPOMHbIA MOXOA K €ro MOHUMaHWUIO U TOJ-
KOBaHMIO UM KOMMYHWKOJ10I'MYeCKMNX napagnrm.

TonkoBaHUA NOHATUS «napagurma»

NmetoTcsa pasnnyHble BapuaHThbl TOJIKOBAHMS MOHATUS «NapaanrMmar». ABTOpy cTa-
TbW HaMboNee NMMNOHUPYET CreayloLmne uMTnpyemMoe onpegenexmve. BugHelin coum-
onor Mupocnas lNeTpycek Nof napagnrmor NoHMMaeT «KOHKPETHbIN, cneunduye-
CKWI B3r/1s4 Ha 0OLLIECTBO MW ero CYLLECTBEHHYIO YacTb, BKOYatoLW i B cebs 00b-
siCHeHve (Teopuio) 0BLLLECTBA U Ero 4acTu, KOTOPOE OObIYHO U3NTOXEHO CrieLmpuny-
HbIM $13bIKOM ( TEPMUHOJIOrEV), OCHOBAHHOM Ha KOHKPETHOM METOA0/I0MMN NN Ha-
0060pOT, 3akNaabiBatoLLEN Takyto MeTogonoruio. T.e. napagurma=npaxkTvka+ reopumsi
+ 93bIK + METOA, NPWU 3TOM JaHHblE COCTaBHbIE YACTN MOTYT ObITb NO-pPa3HOMY MPea-
CTaBJIEHbl B OTAENbHbIX Napagurmax» [Petrusek, 1993].

Te nnun nHeble napagurmMmbel @OPMUPYIOT Hay4HbIE LWKOJILI. Hanpumep, B COBPEMEH-
HOW COLLMONOrM4eCcKOn TeEOPUN JOMUHUPYIOT creayolme napagmrmel. B npeacras-
nenum Ixopxa Putuepa n Ayrnaca x. 'yamaHa ceMb COBPEMEHHbIX LLKO COLMO-
NIOrN4eCcKom Teopun: «1) CTPYKTYPHbIA QYHKUMOHANN3M, HEOPYHKLMOHANN3M 1 Te-
opus koHdpnmkTa (T. MapcoHc, P. MepTtoH, Ix. Anekcangp, P. JapeHgopd); 2) Heo-
MapKCUCTCKME Teopumn (Kputmndeckas Teopusi, M. Bannepcraiin, A. Jledesp, 3. Jlak-
now L. Myodd); 3) Teopus cuctem (H. JlymaH); 4) CUMBONNYECKUIA MHTEPAKLMOHM3M
(4.T. Mng, U. TodmaH); 5) atHomeTomonorus (. fapduHkens); 6) Teopust oOMeHa, ce-
TeBasl Teopusa 1 Teopus paumoHanbHoro Beibopa (4.K. XomaHc, M.M. bnay, P. 9mep-
COH, M. I'paHoBeTTEp, P. BepT, x. KoynmaH); 7) coBpemeHHas Teopus peMmnHn3ma
(Ox. bepHapa, 4. CmuT, MNM.KonnnHc). 3ta knaccudpukaumsa n pag apyrux He npea-
CTaBNSOT OO0 3aKOHUYEHHBI BAPWAHT, @ AEMOHCTPUPYIOT, NO BblpaxeHuto . LLy6-
pTa HeKuiA «<KOHLLeNTyasnbHbI NabupuHT» [LLy6pT Npxu, 2018a: 6-9].

Bce a10 NpenynpexagaeT nccnegoBatenen-kOMMYHNUKOIOrOB O BO3MOXHOCTM MO-
NacTb B CZIOXKHYIO 1 3aMyTaHHYI0 CUTYauUMIO NPV NOMbITKax MOCTPOUTb KAKOW-TO CTPOM-
HbI PS4, OCHOBHBbIX LLKOJT KOMMYHUKOJSIOM MW — 3TO TEM HE MEHee NpeacTouT CaenaTb.
KoMMyHMKonornm npeacTont NponTmn HenpocTon NyTb. C camoro Havana ee passu-
TUS NOABNANINCH MPOTMBOPEYaLLMe APYr APYry NapaaurMbl ¥ TEOPUN. 3TO CBA3AHO U
C TEM, 4TO Jaxe CaMO MOHATUE «KOMMYHMKALMS» 0,0 CUX MOP TPAKTYETCS MO-Pa3HOMY.
XapaKkTepHOoW 4epTon Pas3BMBAIOLLLENCH KOMMYHUKOSIOMNK SIBASIETCS €€ MyibTUnapa-
OUTManbHOCTb. A 3TO HM Y KOO HE BbI3bIBAET COMHEHUS.

B onpeneneHnn 6a3oBoro st [aHHOr 0 MCCnenoBaHms NOHATUS «KOMMYHUKaALMS»
Oyoem oTTankmeaTbCs OT Nno3uumm LJlaccyanna, KOTopbI N4, KOMMYHMKAUMER No-
HUMAaET CJIOXHbIN NPOLECC, UMEIOLLNIA CBON (PYHKLMKN, BHYTPEHHIO CTPYKTYPY U 06-
LLIYIO HanpaBeHHOCTb: «Kak noboi NpoLecc KOMMYHUKaLMA MOXET OblTb PACCMO-
TPEHA C TOYKU 3PEHNS CTPYKTYPbI U C TOYKW 3PEHNS DYHKLMM, MHAYe FrOBOpS, C MO-
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3ULMN CTPYKTYPHOrO 1 MYHKLMOHANBLHOrO aHanmaa». «Mogens Jlaccyanna nonyynm-
na LW1poKoe Npu3HaHne B KAYeCTBE OOHOM U3 BEAYLLMX NapaanrM TEOPETUYECKOrO
OCMBbICNIEHNS KOMMYHUKaUMKN. ITO 0ObSICHAETCS ee yaa4yHon GopMyInMpoBKON, paMKim
KOTOPOI NO3BONSIOT BKJIOUMTL HE TOJIbKO TEOPETUHECKMNE PACCYXAEHMS, HO 1 6OJb-
LLIOV MacCuB SMIMMPUYECKNX OAHHbIX... OHA NPeaACcTaBnsaeT coboi OAHOBPEMEHHO 1
MOAESIb UCCNef0BaHNS KOMMYHUKALMOHHOMO NpoLececa, U pa3BepHYThIN niaH cob-
CTBEHHO KOMMYHUKATUBHOIO eNCTBUS» ",

O[HO3HAYHO MOXHO BbIPa3nTb JIMLb MHEHME O TOM, YTO KOMMYHUKOIOrMYeckne
napagmrmbl, LWKOJbl U HAaNpaBneHus OyayT Tak UanM MHavye BNUChIBaTbCS B ABa napa-
OMrMaTMYEeCKMX KilacTepa, KOTopble aHanM3npyoOT OObSCHSIOT pa3BUTUE CTPYKTYP
1 NPOLECCOB KOMMYHMKaLMi: 1) napagurmanbHoe 0dopMIEHNE Pa3BUTUS CUCTEM,
CeTen, CTPYKTYP, MOAENEN B KOMMYHUKALIMOHHOM NPOCTPAHCTBE; 2) KOMMYHUKATUB-
HbI MPOLLECC (KOMMYHMKATMBHOE OENCTBME). PAaCCMOTPEHNE KOMMYHMKALMN Kak:
A) NPOCTPAHCTBEHHO-CTPYKTYPHOM eauHuLpbl (CUCTEMBI, Cpeabl, CTPYKTYPbl, MOAE-
nun); b) a) npouecca, 6) cocTosaHUS, B) NOTeHUMana — No3BonseT KOMMYHUKOJIOTN-
yeckne napagmrmMbl TakKe BbICTPaMBaTb B 3TUX (BO3MOXHO U B APYrMX) Nnogknacre-
pax. lNpoLecc KOMMYHMKaLMK, B HACTHOCTH, BbIPaXaEeTCs B BUAE: &) KOMMYHMKaLUM-
OHHOrO OeCTBUS, pasBuTus, noseaeHns. CoCTosiHME KOMMYHMKauumn oTobpaxaeT-
CS NOHATUAMK: 6) KOMMYHUKALMOHHAsA cuTyaums, ctabunbHOCTb. KOMMYHMKALMOH-
HbI NOTEHUMaN packpbiBAETCS B KOMMYHUKATUBHbIX S3HAHWSIX, YMEHUSIX, HaBblkaxX. OH
MOXET TakXe XapakTepn3oBaTbC KOMMYHUKATUBHbLIMM CMOCOOHOCTSAMN, KOMMYHW-
KaTMBHOWM KOMMETEHTHOCTbIO.

N. LLIyGpT He cTanknBaeTcs ¢ HE0OOXOOMMOCTbIO PACKPLITUSA MOHATUSA «KOMMYHW-
KauMOHHble ceTu». OgHaKo, MPUMEHEHME UM 3TOr0 TEPMMHA MOXHO BCTPETUTb. O0b-
SCHAS «HOBbIE POPMbI COLMaNbHOCTN BpaHLy3ckoro astopa Muwens Maddeconn
OH OTMEYaeT ero «B3anMoCBa3M B chepe passnedeHnii, cnocobos NpoBeaeHns oo-
cyra, CTune Xu3Hu, MOAbl, YKpaLeHNsX Tena, HOBbIX KyJibTaxX, MOBCEAHEBHbIX PUTY-
anax, 9Konormm, My3bike, CrnopTe, MHHOPMALIMOHHBIX 1 KOMMYHUKAUNOHHBIX CETSX»
[Ly6pT, 20186: 25].

«KOMMYHMKaLMOHHas CeTb — 3TO COeaNHEHNe onpeaeseHHbIM 00pa3oM y4acTBy-
IOLMX B KOMMYHUKALMOHHOM MPOLLECCE NHOVMBUAOB C MOMOLLbIO MHHOPMALNOHHbBIX
NoTOKOB. B gaHHOM cryyae paccMaTpuBaloTCs HE MHAMBUAOBI KaK TaKOBble, & KOM-
MYHMKALMNOHHbIE OTHOLLEHWUS MexXAay UHaMBMaaMmm. KOMMyHMKaUMOHHAs CETb BKITIO-
4yaeT NOTOKM NOCAAHUIA NN CUTHANOB MeXay ABYMS U 6onee nHamengamm. Kommy-
HUKALMOHHAs CEeTb KOHLEHTPUPYETCS Ha BbipabOTaHHbLIX B OpraHn3aummn obpasuax
3TUX NOTOKOB».

N.LLy6pT npu onncaHnm nnu GopMmnpoBaHnn napagurm 1 TEOPUR, Tak UIx UHa-
ye, obpalLaeTcs K CMCTEMHON Teopun KoMMyHuKaummn. OgHako oHa «cama no cebe
He ABNSIeTCs AOCTaTOYHbIM 6a3MCOM AN TEOPETUHECKOrO aHann3a BCEX KOMMYHU-
KaTUBHbIX KOMMOHEHTOB OOLLECTBA U ero COCTaBHbIX YacTen. CoumnanbHble cucTe-

" https://helpiks.org
2 https://helpiks.org/3-28761.html
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Mbl, KaK KOMMOHEHTbI, BCTyNaroLwe BO B3aMMOAENCTBME C PA3/INYHLIMU MOOENSAMM,
CTPYKTYpaMm KOMMYHMKALLMM B COCTOSIHUM CaMOBOCMNPON3BOANTLCS [JlymaH, 2007].
OpHOM N3 TEOPETMHECKNX BOZMOXHOCTEN, O KOTOPbIX MOXHO paccyXxnaTtb B pam-
Kax CUCTEMHOW TEOPUN, IBASETCS BOSHUKHOBEHME HOBbIX «MOCPEACTBYIOLLMX» CUCTEM
W KaHasoB, KOTOpble OyayT CNeumann3npoBaTbCsa Ha ONOCPeaCcCTBOBaHME B3aNM-
HOW KOMMYHMKaLMU MeXAY OTAEeSIbHbIMM 0OLLLECTBEHHBIMM Noacuctemamn. B aTtom
CMbICJIE MOXHO TakXe paccyxgatb 0 «anddepeHunpoBaHnmn» HOBbIX (BTOPUYHbIX)
00LLIECTBEHHbIX NOACUCTEM, LIeSIblo KOTOPbIX Obl ObII0 YCTPaHeHMEe HeraTMBHbIX No-
cneacTBuii dyHKUMoHanbHon anddepeHumauumn [Cm.: LWybpT, 2013: 14].

O6palasice k H. Jlymary, LLIy6pT, ckopee Bcero, cornallaeTcs C YTBEPXAEHNEM
CaMoBOCMNPON3BOANMOCTHM cucTeM: «OBLLECTBO (=CoLManbHy0 CUCTEMY), TOBOPUT
H. JlyMaH, «MOXHO NpeacTaBUTb Kak ayTONoneTnyeckyio' cuctemy, Kotopas CoCTouT
N3 3JIEMEHTOB, & UMEHHO: N3 KOMMYHMKaUWI, NPON3BOASALLMX 1 BOCMPON3BOASALLMX
cebs nocpencTBOM CETM 3TUX BIEMEHTOB, MOCPEACTBOM CETU KOMMYHUKaLMIA» [JTy-
MaH, 1994: 31]. LLly6pT KOMMeHTUPYET Takxke 1 MHeHne 0. Xabepmaca no onpeae-
NEHVIO NMOHATUSA «ayTonone3nc»: «xXabepmac He NPUHUMAET KJIOHYEBOE NOHATME TE0-
puun JlymaHa «ayTonornesnc» — CamoBOCNPON3BEAEHNE COLMaNbHbIX CUCTEM, MOTOMY
YTO OHA HE NPUHUMAET BO BHMMAHME KOMMYHUKATMBHOE AENCTBME B KOHTEKCTE XMN3-
HEHHOr0 M1pPa, KOTOPOE HYXHO MHTEPNPETUPOBATbL FTEPMEHEBTUYECKMM 0Opa3oM».

B opyroi ctatbe OH packpbiBaeT YCI10BUS CYLLLECTBOBAHUS COLMANbHBLIX CUCTEM.
OH cumnTaeT, 4To TakMM YCII0BMEM BbICTYMNAIOT «HANN4YMe cpenbl 1 KOMMYHUKaUus. YTo-
Obl «@yTONO3TUYECKas» Lienb KOMMYHUKALMKN He 06opBasack, CUCTEMbI MPOAYLMPYIOT
MexaHM3Mbl CTabnM3aumm KOMMYHMKALMOHHbIX MPOLECCOB. TN MexaHn3Mbl JlymaH
o603HavaeT kak Mmeama. KommyHukaumm (n megua) JlymaH TpakTyeT B pacLunMpuTesib-
HOM CMbICNE, U €ro NoHATUE CUMBOJIMYECKN reHepanm3npoBaHHbIX (0000LLEHHbIX)
KOMMYHUKaLMOHHbBIX MEeONIA HEJTb3S CYXaTb A0 MACCOBbLIX KOMMYHMKaLMIA B 0ObIYHOM
NMOHMMaHMM, NOCKOJIbKY OHO KacaeTCsl U TakMx MeaneB, Kak BNacTb, AEHbIM, 3aKOHbI,
Bepa, 3HaHue. OnocpenoBaHHas MeamsiMm KOMMyHMKaumMs B NogcMcTemMax Bcerga
NPOXOANT B paMKax ABONYHOMO KoJa (HanpuMep, B NONUTUYECKONM cucTeMe: obnaaatb
BNAaCTbIO — He 00nafaTh e10; B 9KOHOMMYECKOM CUCTEME: yNnJiaTa-Heynnarta; B npaBo-
BOVi cucTeme: NpaBo becnpaBue; B PENUTMA: UMMAHEHTHOCTb-TPAHCLUEHAEHTHOCTb)»
[LWy6pT, 2013: 7].

JTto601i KOMMYHUKATUBHbIM aKT HAYNHAETCS C AENCTBMIA CyObekTa KOMMYHUKALIMN.
MNoHsATME «AeCTBME» 3aHMMAET K/IIOHEBYIO NO3ULMIO B TEOPUSX 0OLLLEECTBEHHOMO pas-
BUTUS. «[10 MHEHMIO MHOIMX TEOPETUKOB, Ha4yMHasa ¢ M. Bebepa, 3To noHATUE 9BNS-
€TCs OCHOBOMOMAraloLWmM A 06bACHEHMS COLMANbHOM PeasibHOCTU U XN3HN 06-
wectBa». M. LLlyGpT cpaBHMBAET «Tpy Noaxona K Teopun AeNcTBUS, NOSIBUBLUNECS B

T ABTOMN0O33UC (Autopoiesis) — noHaTue 0603Ha4YaeT aBTONOSTUYHYIO CUCTEMY, KOTOpas
BOCNPOU3BOAMT BCE CBOU 3JIEMEHTapPHbIE YaCTW NPU MOMOLLN AENCTBYIOLLLEN CETU TaKnX Xe
39N1EeMEHTOB U, 6narogapst 3TOMy OTrPaHNYMBAETCS OT BHELLHEN cpeibl. ATO MOXET NMpouc-
X04NUTb B GOPME XN3HU, B GOPME CO3HAHUS UK (B Clly4ae CouManbHOM CUCTEMbI) B dopme
KOMMYHMKauMm. ABTON033UC — cnocob BOCNPOM3BEOEHNS AAHHOW CUCTEMBbI.
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nocnegHen yeteepTn XX B., — . Koynmana, P. KonnmHsa n 3. M'mpaeHca. Nx obbe-
ONHSET aKLLEHT Ha 3HAYEHNUM MUKPOCOLLMONOMMYECKON NEPCNEKTMBbI A9 MOHUMAHNS
TOro, 4TO NPOMCXOAMNT Ha COLMAIbBHOM MakpPOYPOBHE; OCHOBHOE Pa3fiine — NpuHs-
TVe/OTpULAHME NOCHIIKM O BAVSIHAM PALVOHAIbHOCTM Ha YENOBEYECKNE OENCTBUS.
KoynmaH noHMmaeT 4yenioBeka Kak CyL,eCcTBO, KOTOPOE NMPMHMMAET PELLEHUNS Ha pa-
LMOHaIbHOM YPOBHE 1 ONpPeaensieT CBOW AENCTBMS HA OCHOBAHUW KanbKynsumm 0o-
X040B 1 pacxofoB. KonnnHa genaet ynop Ha BHEPALMOHAIbHOM hakTope SMOLMIA 1
pyTuHbl. Noaxon MN'iaaeHca KOMMEKCHbIN: COOTHECEHWE YEeNT0BEYECKNX OENCTBUN C
TPEMS YPOBHAMU CO3HAHUS — ANCKYPCUBHBIM CO3HAHNEM, MPAKTUHECKMM CO3HaHN-
eM 1 6eccosHaTtenbHbIiM. OH pasnnyaeT TpU acnekTa MHTepakumm (KOMMYHMKaLMIO
CMbICNa, MCMONb30BaHWE CUJbl, MOPaJIbHbIE OTHOLLEHMS) N, COOTBETCTBEHHO, TPU
TuNa CTPYKTypasbHbIX 3NEMEHTOB (MHTEPNPETATMBHbIE MPaBuUIa, PeCypChbl 1 HOpMa-
TUBHbIE NpaBwna)» [LLy6pT, 2017: 14-23].

Cpenm pasnunyHbix BUAOB AeNCTBMS KOMMYHUKOOrMen Hanbosee BOCTPebOBaHO
NOHATNE «KOMMYHMKaTUBHOE aelicTue. LLy6pT obpaluaeTcs K «Teopumn KOMMYHU-
KaTUBHOrO AencTBMs» nocpeacTsom Xabepmaca [Habermas, 1987], koTopblin n3no-
XU PeE3ynbTaThl CBOMX MCCNEA0BAHWI B ABYXTOMHUKE «TE€0PUst KOMMYHUKATUBHOIO
nencteus» (B obLielt cnoxHocTn 6onee 1000 ctpanmy, — B 1981 1. B 1984 1. «M3pa-
Hbl «[TpegBapsowmme nccnegoBaHns 1 4OMNOHEHUS K TEOPUN KOMMYHUKATUBHOIO
nencteus»... o MHeHMo Xabepmaca, Kaxablii, NPOn3BOAALLINN KOMMYHUKATUBHOE
OeNCTBME NPU3HAET YeTblpe TPeboBaHMA UICTUHHOCTN: a) TpeboBaHMe NPaBAMBOCTY;
0) NpaBUILHOCTM (B OTHOLLEHUN K HOPMaM); B IOCTOBEPHOCTM (LCKPEHHOCTN); ) B3a-
MMOMNOHUMaHMS... KOMMyHMKaTMBHOE OENCTBME NPONCXOAMT B paMKax CUMBONYE-
CKOr0O CTPYKTYPUPOBAHHOIO COLMOKYILTYPHOIO XNU3HEHHOro mupa («Lebenswelt),
06pa30BaHHOI0O TPEMS CTPYKTYPHBLIMU KOMMOHEHTaMW: KyJibTypa, 06LWEeCcTBO U finY-
HocTb» [LLy6pT, 2018: 213-215].

KomMMyHMKaTUBHOE OENCTBME — 3TO «AENCTBME, OPMEHTUPOBAHHOE HA OOCTMXE-
HVe B3aMMOMOHUMaHUA 1 cornacus» [Xabepmac: 12]. CTpykTypa KOMMYHUKaTUBHO-
ro gercteus [Xabepmac: 324-340], no MHeHMto Xabepmaca, TakoBa: 1) «opueHTa-
LUMS HA B3aMMOMOHMMaHNE Kak MEXaHN3M KOOpANHALMN OENCTBUN»; 2) «CUTyaumns
[encTBma U cuTyaums pedm»; 3) «poH XU3HEHHOro M1pa», 3aAal0LLUKWIA YCNOBUS 1 pe-
CYPChbl B3aMMOMNOHUMaHUS; 4) «cepbl pedpepeHLmin: Unm «<NpuTa3aHns BblCKasblBa-
HWI HAa 3HAYMMOCTb»: B3aUMOMNOHNUMaHME Noapa3yMeBaeT JOCTUXEHME COrnacus Ha
YPOBHE 3HaHWsi, HOPMbI, OLLEHOK 1 YyBCTB.

KoMMyHukonorus nccnegyet Bce TUnbl U BUAbl KOMMYyHUKaumin. K nHTepnepco-
HasIbHO KOMMYHMKOJIOrMYEeCKOM Napaamnrme y4eHbsle obpaLlaoTcs 4OBOSIbHO HYacTo.
B ctatbe «The monastery as a pattern for the anagement of time: a contribution to the
historical sociology of modernization processes» (MoHacTbIpy kak MOAESb ynpasse-
HUSI BDEMEHEM: MOAX0M, UCTOPNHECKOWN COLMOJIONNM K aHaIN3Y MOAEPHN3AUNOHHbIX
npoueccos) [LLIy6pT, 2014a: 36] ccoinasick Ha paboty Makca Bebepa [Weber, 1920:
119] Upxu LLy6pT oTMeyaeT: «[oCKOoNIbKY AOKTPUHA NPenonpeneneHns oTpuuaeT
BO3MOXHOCTb TOr0, YTO MHANBUOYYM MOXET AOCTUYb NPSIMON KOMMYHUKaumn ¢ bo-
rOM ero CO6CTBEHHbLIMW YCUNUAMU, NIEs, KoTopas bblna 0TNPaBHOW TOYKOW 4SS «M0-
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TYCTOPOHHEr0» ackeTnama MOHax0B, eOMHCTBEHHbIM NyTEM 19 CNaCceHMs nNpoTe-
CTaHTM3Ma, Obiia paboTa B 3eMHOM Npu3BaHumn». He oTpuuas BO3MOXHOCTb BUPTY-
anbHOM KOMMYHMKauun ¢ 6orom, LLIyGpT npu aToM He npeanosaraetT BO3MOXHOCTb
COBEPLLEHMS NPSMON MHTEPNEPCOHANTbHOM KOMMYHUKALLMMN.

K npo6neme nHTepnepcoHanbHOM (MeXIMYHOCTHOM KOMMYHMKaumm). W, LLy6pT
obpatuncs ewe B 1990 rogy. OH nuweT: «KnioyeBoe 3HaveHve B pasBUTUM B3rNs-
0OB, CBSA3aHHbIX C BNSHWUEM CPeACcTB MaccoBOW MHbOopMaunK, Obi1I0 OTBEAEHO
KOHLENUMN «OBYXCTYMNEHYaTOro KOMMYHUKaLMOHHOIO TevyeHus» (the two-step flow
of communication). CornacHo e, 06LeCcTBEHHOe MHeHNEe GOPMUPYETCS TakM 00-
pa3oMm, 4TO naen, ncxogsaLme oT CpeacTs KOMMYHMKALLMMW, MEPBOHAYAIBHO BOCNPU-
HUMaIOTCS (MM HE BOCMPUHMMAIOTCS) Nngepamm o6LLEecTBEHHOrO MHeEHUS (opinion
leaders), a 3aTeM, CKBO3b NPM3MY UX OLEHOYHbIX CY>XXOEHWIA, CTAaHOBATCS AOCTOSIHU-
eM MasloakTUBHbIX rpynn obuwecTsa, 60s1ee N03aHME UCCNEA0BaHNSA, XOTS U MOATBEP-
ONN CYLLLECTBO M 3HAYEHME MHTEPNEPCOHANBbHOM KOMMYHMKaLMK B npouecce $op-
MMpPOBaHKA 00LWECTBEHHOrO MHEHNS, HO BMECTE C TEM MOKa3asu, YTO MHTEePNepPco-
HanbHas KOMMYHMKALMS NPOTEKAET, Kak MPaBmo, ANLLb MOCAE NEPBOro 1 NPSIMOro
npuema nHbopmMaumm oT CPeacTB MHGOPMMPOBAHMS, U HTO B PaMKax MHTEPNEPCO-
HaNbHOW KOMMYHUKALIMM MPOUCXOANTb HE TOSIbKO NPOLLECC OAHOHANPaBNEHHOr O BAIN-
SIHMSI CO CTOPOHbI «opinion leaders», a B O0NbLUMHCTBE CBOEM MPOLLECC B3AMMHOI0O
obmeHa nHdopmaumeit, Barnagamum, oueHkamms [LLy6pT, 1990: 5-6].

MeXnnyHOCTHAA KOMMYHUKAUWS OO0 MNOSBIEHUS HOCUTENEN MHpopMaLmmn Ocy-
LLLEeCTBASACH NPU JIMYHbIX NPAMbIX KOHTakTax. OgHako nosiBneHne MHTepHeTa, no-
3BOJIMBLUErO BCKOPE OCYLLECTBSATE BU3yaslbHbleé KOMMYHUKALMN B CETU BUPTYyasb-
HO U3MEHWNOo cuTyaumio. «fosieneHne «4eTBepTON BOJHbLI» CBSA3bIBAETCS C BO3BpPA-
LLIEHMEM YeNI0BEYECTBA K BCEOOLLMM UHTEPAKTUBHBIM KOMMYHUKALMSM (YXe Ha rMo-
6asfibHOM YPOBHE), Ype3BblHaANHOM MHTEHCUdMKALNEN F3NEKTPOHHBIX KOMMYHUKALINIA,
BMPTyanmMaauuen coumanbHoro NpocTpaHcTea VIHTepHETa U BO3HUKHOBEHNEM BUP-
TyanbHOro CO00OLLECTBA, KOTOPOe GOPMUPYETCS B CMCTEME VIHTepHEeTa He NPOCTO C
Lenbto obMeHa MHpopMaumen, Ho U oNs 0OLWEHNS, «<NPOXUBaHUS» «xmuTenen CeTn»
B HOBOM TUME 3NEKTPOHHO-BUPTYasIbHOM opraHmsaumn» [LLapkos: 2].

OpHako, MHPOPMAaLMOHHO-KOMMYHMKALMOHHOE MPOCTPAHCTBO YBENMYNBAS UH-
TEHCMBHOCTb KOMMYHUKALLMIA, OAHOBPEMEHHO HAYNHAET OrPAHNYMBATE MEXIINYHOCT-
Hbl€ KOMMYHMKaLMM B peasibHOM NPOCTPAHCTBE M NEPEBOANTL MX B BUPTYaIbHYIO MJ10-
CKOCTb, HAYMHAETCS BbI3bIBATb MO BbipaxeHuto XK. bogpuinspa «3KkcTtas3 KOMMYHMKa-
ummn». «Bonas B 3T0 9KCTATUYECKOE COCTOSIHNE, MEPEXMB 3KCTPEMAITbHOE CBEpPLLE-
Hue, BCe B MUPE rnneppeasnbHOCTU, cornacHo boawisapy, nepectaet ObiTb COOOIA.
BceneHHas cTaHOBUTCS XONOOHON M 0ObEKTHOW... HeT 6onee HMKakon ananekTun-
K1, eCTb OBUXEHME K Npeaeny 1 3a npegen — K CMepTun. [MaBHbIn akTOp 9TOM Ky/bTy-
pbl KaTacTpod — cpencTea MacCoBOn MHOOPMALUN 1 COBPEMEHHbBIX TENIEKOMMYHU-
KaLWin, 9KPaH Kak MOBEPXHOCTb 3HAK, KOMMbIOTEP M NepenoBble TEXHONOrMKN, MO4a-
nmBoe 60NbLLIMHCTBO Macc» [boapuiap].

Bce 310, N0 MHeHumto LLIyGpTa NnprBOoamUT K «ONacHOCTU paspbiBa KOMMYHMKALMK
B [BYX HarpaBfeHNsIX: a) Ha BePTUKANbHOM YPOBHE COOCTBEHHOM XXN3HEHHOM UCTO-
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pUW 1 KONINEKTUBHOWM Tpaanumn; 6) Ha ropnu3oHTabHOM YPOBHE KOMMYHMKaLMN MEX-
Oy MHOMBMAaMu, rpynnamu n kynstypamum» [LLy6pTt, 2018: 210]. B koHe4YHOM cueTe,
3TO CNOCOBCTBYET K MeAJ/IEHHOMY, HO YCTOMYMBOMY NPOABMXEHMIO K COCTOSIHUIO KPU-
31Ca MEXJIMYHOCTHBIX OTHOLLEHWI: «O Kpn3ncax MOXHO PaccyXaartb Ha PasnNyHbIX
YPOBHSIX. Peub MOXET MATK O KpU3dncax UHANBUAYaNbHON YeN0BEYECKOM XN3HM, KO-
TOPbIE N3YHaOTCH ECTECTBEHHBIMM HayKamMu 1 MCUXON0TMEN, UM XE O KpUaucax ce-
MEIHbIX NI MEXYEN0BEeYECKNX OTHOLWEHM» [LLy6pT, 20146: 75].

3TV 1 Apyrme NCKaxXeHusl, B KOHEYHOM CHYETE, MOMYT NPUBECTU K CYLLLECTBEHHO-
My CABUIY COLMaIbHOM CTPYKTYpPbI, Npubnmxas ee Kk «<CMCTEMHOMY nopory: «Kak u
OCTaslbHble 06LLLECTBEHHbIE MOACUCTEMBI, MONNTMKA ABNSETCS camopedepeHLMOHHO
3aMKHYTO KOMMYHMKaLMOHHOW 061aCThbto, a TO, 4TO AEKIapUPYETCS Kak NoanTuye-
CKOe ynpaeJieHne 00LLLeCTBOM, He NPeaCcTaBnsieT coO0I HNYEro MHOMo, Kak COOTBET-
CTBYIOLLMIA CNOCO6 NPOdUIMPOBAHHOrO CAMOMOHUTOPUHIA NOAUTUKKW. Ecnv nonntu-
ka BOCMpUHMMAET caMy cebsi Kak MHCTaHUMIO, YNPaBSOLLYO APYriMMy OOLLECTBEH-
HbIMW CUCTEMaMU, TO OHa, MO CYTU, NoaBepraeT cebs camoobmaHy. Onepauumn Nnoam-
TWUYECKOW CUCTEMbI, BECCMNOPHO, 0Ka3bIBAOT U LIENbIA P, 04EBUAHBIX BO3AENCTBUIA.
OpaHako OHM peanuayoTcs Ha NPUHLMIE Pe30HaHca U CTPYKTYpasbHbIX CBA3EN, MPO-
XOOALMX Yepes “CUCTEMHbIV MOPOr”; MPY 3TOM KaXKAbI pa3 NPONCXOANT ONpeaeneH-
Hbll KOMMYHUKALMOHHBIN COBUT 1 nckaxeHne» [LLy6pT, 2013: 13].

3TO MOXHO BOCMPUHMMATB Kak npeaynpexaeHue LLlybpta 06 onacHOCTU Npeono-
NEeHNst CUICTEMHOIO Nopora, 3a KOTOPbIM HAYHET HapyLLIATbCS YCTOMYMBOCTbL rnobasb-
HOWM KOMMYHWKALMOHHON CUCTEMbI. TO MOXHO BOCMPUHMMATb M B KQ4€CTBE NPU3bl-
Ba K GOPMMPOBAHUNIO TAKOM KOMMYHMKOJIOrMYECKOWM napaamurMbl, KOTopasi cCnocob-
CTBOBana Obl MOBbLILLIEHWNIO CTAOUIILHOCTY N YCTOMYMBOCTI Pa3BUTUS CTPYKTYP M NPO-
LLECCOB KOMMYHUKALIMIA B MOINTUYECKON, SKOHOMUYECKOM N COLMOKYNLTYPHON Che-
pax obLecTsa.

UcToYHUKM

Boapuiiap (Baudrilland) XK. (1987 (1929)). 9kcTasd komMyHukaumu. Lint. no: ctopusa dmnoco-
dun: SHumknoneams. M.: UHtepnpeccepsuc; KHuxHbid Jom. C. 117.

Jlyman H. (1994). MoHsTre obwecTtsa // Mpobnemsl TeopeTuyeckoi coumonorum. Cro.

Jlyman H. (2007). CoumanbHble cucteMbl: o4epk o6Leit Teopuu. CM6., 2007.

Xabepmac 0. MopanbHoe co3HaHne 1 KOMMYHUKaTUBHOE AglicTeume: nep. ¢ Hem. Cl6.: Hay-
ka, 2000.

Lapkos ®.U. (2005). YeTBepTasi BOMHA (MHTEPAKTUBHBLIE SNEKTPOHHbLIE KOMMYHUKaummn). M.:
M3a-Bo «[pomeTein».

LLy6pT W. (1990). O6ecneyeHne npuHUMna eaMHCTBA TEOPETUYECKOrO U SMMUPUYECKOrO NO-
3HaHUS B UCCNef0BaHNaX 0OLLECTBEHHOrO MHeHMs: aBTopedepar Auc. ... KaHamaaTa CoLmonoru-
yeckmx Hayk: 22.00.07 / AH CCCP. UH-T coumonor. Mocksa.

LLy6pT U. (2013). Huknac JlymaH: npobnemMa KOMMyHUKaLUMy B pamkax GyHKLMOHANbHO-
omnddepeHumpoBaHHoro obuiectsa // Coumonorunyeckune ncenenosanus. Ne 1. C. 5-15

LLy6pT U. (2014a). The monastery as a pattern for the anagement of time: a contribution to the
historical sociology of modernization processes. (MoHacTbipy Kak MOAESb YIPaBAEHNSI BDEMEHEM:
noaxon, NCTOPMYECKON COLMONOrNIN K aHann3y MOAEPHMU3aLMOHHbIX NpoueccoB) //BecTHuk Poc-
cuiickoro yHuBepcuteta apyx6sl Hapoaos. Cepusi: Couponorus. Beinyck: Ne 2 (2014). C.32-42.

21



Communicology. 2018. Vol.6. No.6. C. 15-23 http://www.communicology.us

LLly6pT U. (20146). PaamMbiLuieHns 0 MOHATUN «KPU3NC»// SKOHOMUYECKME N CoLMalbHbIE Ne-
pemMeHbl: GakTbl, TeHAeHUMU, NporHo3. Ne 6. C. 70-84.

LLy6pT U. (2017). KoynmaH, KonnnHs, M’maaeHc o Teopmm AeNCTBUS Kak OCHOBE 06LLECOLMONIO-
rmdeckoin Teopum // Coumonoruyeckume nccneposanms. Ne 2. C. 14-23.

LLly6pT U. (2018a) AHTUHOMUK, AUNEMMbI Y AUCKYCCUN B COBPEMEHHOI COLMOSIONMYECKON MbIC-
JIN: 04epKKn coLmanbHOM Teopun: MoHorpadus. M.: PYOH.

LLly6pT W. (20186). Mup noctmoaepHa B coumonorun Muwens Maddeconm // Coumonormye-
ckne nccnepoanus. Ne 10. C. 25-32.

Collins R. (1986). Weberian Sociological Theory. Cambridge: University Press.

McQuail D. (2010). McQuail’s Mass Communication Theory. 6" edition. Sage.

Petrusek M. (1993). Teorie a metoda v moderni sociologii. Praga: Kaolinum.

Turner J.H. (ed.) (2001). Handbook of Sociological Theory. New York: Kluwer Academic.

Habermas J. (1968). Technik und Wissenschaft als “Ideologie. Frankfurt a. M: Suhrkamp.

Habermas J. (1987). The Theory of Communicative Action / McCarthy T. (ed.). Boston: Beacon
Press. Vol. 1,2.

Weber M. (1920). Gesammelte Aufs i tze zur Religionssoziologie. Vol. I. P. 119.

= = = Communicology Paradigm of Jiri Subrt in his Russian Writings

Felix 1. Sharkov
Moscow State Institute of International Relations (MGIMO), Moscow, Russia.

Abstract. Jiri Schubrtis a member of the editorial Board of the international scientific journal
“Communicology”, a leading Czech sociologist, founder and head of the Department of
historical sociology of the faculty of humanitarian studies of Charles University (Prague). He
published numerous articles and works in Russian in the journals “Sociological research”,
“Vestnik RUDN. Series: Sociology”, spoke at various conferences and is therefore well known
to Russian-speaking readers and participants of scientific forums.

A wide range of scientific interests of I. Subrt is not limited to the study of the theoretical
foundations of sociological thinking, the problems of collective memory, historical
consciousness, identity. His works reveal the communicative components of this or that
sphere of human activity.

His recently published monograph [Subrt, 2018: 280] is devoted to the problems of
contemporary sociological theories. The author pays considerable attention to the theory of
communicative action. Since 1990 Subrt consistently saturates communicology paradigm,
even if sometimes fragmentary reflection of communication theories and concepts multi-
paradigm science ‘communicology’. Thus, it contributes to the development of the paradigm
structure of rapidly developing communicology.

Keywords: interpersonal communication, media communication, communication of
meaning, communication networks, communicative understanding, communication
paradigm

For citation: Sharkov F.I. Communicology paradigm of Jiri Subrt in his Russian writings.
Communicology (Russia). 2018. Vol. 6. No. 6. P. 15-23. DOI 10.21453 / 2311-3065-2018-
6-6-15-23.

22



Kommynukonorus. 2018.Tom 6.Ne 6. C. 15-23

Inf. about the author: Sharkov Felix Izosimovich, Dr. Sc. (Soc.), Professor of the department
of sociology at MGIMO. Address: 119571, Russia, Moscow, Vernadsky av. 76. E-mail:
sharkov-felix@mail.ru.

Received: 10.09.2018. Accepted: 25.10.2018.

References

Baudrilland J. (1987 (1929)). Ecstasy of communication. In: History of philosophy: encyclopedia.
Moscow: Interpresservis (In Rus.).

Collins R. (1986). Weberian Sociological Theory. Cambridge: University Press.

Habermas J. (1968). Technik und Wissenschaft als “ldeologie. Frankfurt: Suhrkamp.

Habermas J. (1987). The Theory of Communicative Action / McCarthy T. (ed.). Boston: Beacon
Press. Vol. 1,2.

Habermas J. (2000). Moral consciousness and communicative action: per. SPb.: Science (In Rus.).

Luman N. (1994). The concept of society. Problems of theoretical sociology. SPb (In Rus.).

Luman N. (2007). Social systems: a sketch of the General theory. SPb (In Rus.).

McQuail D. (2010). McQuail’s Mass Communication Theory. 6" edition. Sage.

Petrusek M. (1993). Teorie a metoda v moderni sociologii. Praga: Kaolinum.

Sharkov I. (2005). The Fourth Wave (interactive electronic communications). M.: publishing
house “Prometheus” (In Rus.).

Subrt I. (1990). Ensuring the principle of unity of theoretical and empirical knowledge in public
opinion research: abstract dis. ... Cand. Sc. (Soc.): 22.00.07. Moscow (In Rus.).

Subrtl. (2013). Niklas Luhmann: the problem of communication within a functionally differentiated
society / Subrt I. Sociological research. No. 1. P. 5-15 (In Rus.).

Subrt l. (2014a). The monastery as a pattern for the management of time: a contribution to the
historical sociology of modernization processes. (Monasteries as a model of time management: the
approach of historical sociology to the analysis of modernization processes). Bulletin of the Russian
University of friendship of peoples. Series: Sociology. No. 2 (2014). P. 32-42 (In Rus.).

Subrt I. (20146). Reflections on the concept of “crisis”. Economic and social changes: facts,
trends, forecast. No. 6. P. 70-84 (In Rus.).

Subrt l. (2018a). Antinomies, dilemmas and discussions in contemporary sociological thought:
essays on social theory: monograph / Jiri Shubrt. M.: RUDN (In Rus.).

Subrt I. (20186). The postmodern world in the sociology of Michel Maffesoli. Sociological
research. No. 10. P. 25-32 (In Rus.).

Subrtl. Coleman, Collins, and Giddens on the theory of action as the basis of General sociological
theory. Sociological research. 2017. No. 2. P. 14-23 (In Rus.).

Turner J.H. (ed.) (2001). Handbook of Sociological Theory. New York: Kluwer Academic.

Weber M. (1920). Gesammelte Aufs & tze zur Religionssoziologie. Vol. I. P. 119.

23



Communicology. 2018. Vol.6. No.6. C. 24-34 http://www.communicology.us

m = ® CoumanbHOe NapTHEPCTBO KakK HOBBIA TM COLMANbHLIX OTHOLLEHWIA

Ocwunos E.M.', Xanukoe M.C.2

1. MockoBckuii focyaapCTBeHHbIN yHuBepcuteT umeHn M.B. JlomoHocoBa (MIY), Mockea,
Poccwiickas Penepaums.

2. AkaleM1si HapPOJHOI O X035CTBA U rOCYAaPCTBEHHOM CNyX0bl NPY NpesunaeHTe Poccuii-
ckot ®epepaummn (PAHXuIC), Mockea, Poccuiickas ®epepauys.

AHHOTaumsA. B gaHHON cTaTbe coumanbHOe NapTHEPCTBO pPacCMaTpMBAETCS B pamkax
OManeKkT4eckoro 3akoHa eanHcTBa 60pbObl MPOTUBOMOJIOXHOCTEN, COrNIaCHO KOTOPOMY
TPyA 1 Kanutan B3auMOoCBsi3aHbl Mexay coboi 1 NpeacTaBnsioT coboit eamnHoe Lenoe B
KanuTanMCTUYECKON CUCTEME XO3SMCTBOBAHUS. YTBEPXKAAETCS, YTO COLMANbHOE NapTHEP-
CTBO — 3TO YC/I0BVE U LieNb Pa3BUTUS KanUTanncT1ieckoro obLecTsa. Ycnosme, notomy
4TO MNO3BONSIET PEANN30BLIBATL HANOOEE paLMOHaNbHbIE U CaMble AENCTBEHHBIE POPMbI
COLMaNbHOro B3aMMOAENCTBYS B 0OLLECTBE, a TakKe NPeofoneTb KOHMANKTLI 1 OTHYX-
[leHVEe, CNOcoBCTBYS TEM CaMbIM CTabUABHOCTM COLManbHbIX OTHOLLEHWIA. A Lenb — NOTO-
MY 4TO MHCTUTYLIMOHANN3ALMS COLMaNbHOrO MAPTHEPCTBA, BbICTYNAET KPUTEPUEM COLM-
anbHOW CONMAAPHOCTM U MHTErpaummn obuiectsa. ObpallaeTcs BHUMAHME Ha HOBYIO na-
pagurMy pasBuTUS COLLMANbHOMO NapTHEPCTBa, KOTOPas MO3BOASET pacCMaTpmBaTh €ro
He NMPOCTO Kak crnocob 1im TEXHONOMMIO PeLleHns Npobem CoumanbHO-TPYL0BbLIX OTHO-
LUEHWIA B OpraHm3aLmsx, Ho Kak CoLmanbHbIii MIHCTUTYT, 06ecneyrBaloLLiA Pa3BUTUE BCEN
CMCTEMBI COLMANbHO-TPYAOBbIX OTHOLLEHWI HA OCHOBE COTPYAHUYECTBA, NOMCKa B3aMO-
NPUEMNIEMBIX PELLEHWA.

KnioueBble cnoBa: coupanbHOE NapTHEPCTBO, MHCTUTYT COLMANTbHOMO NapPTHEPCTBA, UH-
CTUTYLMOHaNM3auus, NpohCcoto3bl, HaeMHble PaboTHUKKM, paboTodaTenm, rocyaapcTso,
KanuTan, Tpyn, NepecekatoLmecs NHTEPECHl, MOHOMOANCTUYECKNIA KanuTanmam, Mabiii
6usHec

Lns untuposarms: Ocunos E.M., Xannkos M.C. CoumanbHOe NapTHEPCTBO KaK HOBbIV TUN
coumanbHbix 0THOWeHWI // KommyHukonorms. 2018. Tom Ne 6. Ne6. C. 24-34. D01 10.21453 /
2311-3065-2018-6-6-24-34.
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deccop dakynsTeTa rocygapcTeeHHoro ynpasnexHuns MY nmenm M.B.JTomoHocoBa; Xanu-
koB Mannp CangoBuy, LOKTOP COLMONOrMYeCcKmxX Hayk, mpodeccop kadeapbl ynpaBneHus
NePCOHANIOM MHCTUTYTA roCyLapCTBEHHOM Cnyx6bl 1 ynpasneHus PAHXuIC. Agpec: 119991,
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OTHOLIEHNS X039€eB 1 pabOTHUKOB

YcuneHnue knaccoBon 60pbbbl B EBpone Bo BTOpoi nonosuHe X1X Beka, BOSHO-
006pa3HO COMPOBOXAANI0Ch BO3PACTaHNEM COLMAalbHbIX B3PbIBOB U NMOTPACEHWUA, U
Kak cneacrteue, npuBoaunIn K 3KOHOMUYECKOW U COLI,I/I8.J'IbHOI7I ,u,eCTa6|/|nmsau,vw|, 4yTo
€CTecTBEHHbIM 06pa3omM NoTpeboBano nepecMoTpa TeoPeTUYEeCKUX B3rMaA0B Ha
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B3aMMOOTHOLLEHNS TpyAa 1 kanuTana. [Tonck BO3MOXHOCTEW COrnacoBaHUs Kiiacco-
BbIX UHTEPECOB NPUBEN K NosiBneHnio B 1762 r TpakTaTta «OBLECTBEHHbI OrOBOP»
XK.K. Pycco [Pycco]. Mo mbicnv aBTopa TpakTaTa, o6LecTBO A0/KHO OCHOBbIBATb-
CS Ha 3aKOHax, nepen KOTopbIMM BCE PaBHbI 1 KOTOPbIE COXPAHSOT JINYHYI0 CBOGO-
Oy Kaxaoro rpaxaaHuHa. MNpencraBnseT 0cobblii MHTEPEC BbiCKa3biBAHWE MO 3TOMY
nosoay kpynHenwero ngeonora X1X seka [1.C. Munng: «OTHOLLEHNMS... MEXAY X035~
eBamMu 1 paboTHMKamMm ByayT NOCTENEHHO BbITECHEHbLI OTHOLLEHMSIMM NAPTHEPCTBA B
OQHOW N3 ABYX GOPM: B HEKOTOPbIX CNy4asx nponsonaet oobeanHeHne paboymnx ¢ ka-
nuTanucTamu, B Apyrux, oobeamHeHmne padounx mexay cobor» [Munnbe: 100]. Mo3a-
Hee, ndyyas npobnembl COTPYAHNYECTBA Tpyaa 1 kanuTtana A. MapLann yTeepxaan,
4TO «40X0Abl Pab0YMX 3aBUCAT OT aBaHCUPOBAHUS TPyAa KannuTanom», a «COTPYAHW-
4eCTBO MeXay KanuTanom 1 TPYAOM CTOJb Xe 00513aTesNbHO, Kak U COTPYAHNYECTBO
Mexay npsanbLumkamMm n Tkadammn» [Marshall: 247].

Mounck Touek cConpUKOCHOBEHUS MHTEPECOB BNafenbLeB KanuTana
1 HaeMHbIX pabOTHMKOB

NTorom TeopeTnyeckmx n3biCKaHuin CTano poxaeHne B EBpone GypxyasHon Te-
OpU1M «FapMOHUM KNAacCOBbIX UHTEPECOB», MPONOBEAYEMOW (PpaHLy3CKMM Oypxyas-
HbiM naeonorom @. bactra v npeacTaBUTENSIMU, Tak Ha3biIBa@MOWN aHMIMIACKOI MaH-
yecTtepckoii wkonbl [Offermann: 195]. Takum o6pasom, 6ypxxyasHble NOeonorv norbl-
TaMCh HANTM TOYKM CONPUKOCHOBEHMS MHTEPECOB BNagesbLeB KanuTana u HaEMHbIX
paboTHUKOB, YTOOLI N36exaTb rMyboKoro Kpnanca BO B3aMMOOTHOLLEHMSX BpaXay-
IOLLIMX KJ1aCCOB M KaknMM-TO 06pa3oM co3aaTthb UIO3UIO UX COTPYAHMYecTBa. bonee
TOro, 370 06CTOATENbCTBO OKa3blBaI0 3HAYMTESNIbHOE BNNSIHNE Ha paboyee ABUXKEHME
B LLEJ/IOM, aKTMBU3MPYS TEM CaMbIM 1 NOAHMMAs Ha LMT OypXyasHblin 1Mbepannam.
Ha atoT dakT He mornu He o6paTuTb BHMUMaHue K. Mapkc n @. SHrenbc. Onpepe-
NSIsS KNAcCOBYIO Npupoay nnbepannama, OHM ykasasnun Ha CYLLLECTBYIOLIME «MPOTMUBO-
NMONIOXHOCTN Mexay AemokpaTtmen paboyero knacca u nmbepannamom Bypxyasmm»
[Mapkc, SHrenbc]. Kputunkys 6ypkyasHbii ninbepaniam ¢ no3numm KnaccoBOm TEOpUmn
K. Mapkc n ®. BHrenbc nucanu: «Tpya, kak NpeaHasHaveHne Kaxaoro», a kanuran
Kak Npu3HaHHas BCeobLIHOCTb 1 Cuna BCero obuiecTax», NpeacTaBasieT Tako CTPOom
PaBEHCTBA, B KOTOPOM MOJIOXKEHME TRPYAALUMXCH M0 YEM OTIINYAETCS OT MONOXEHNS
paba ApeBHUX NMNEPUIA: «... [PyObIi KOMMYHM3M, — NpogomkaeT K. Mapkc, — ecTb
TONbKO dopMa NPOABIEHNS THYCHOW YaCTHOW COBCTBEHHOCTM, XenawLen yTeep-
OnTb cebs B KAYECTBE MONOXUTENBbHOM 00WHOCTU» [Mapkc, QHrenbc, 1956: 587].

B3auMoOTHOLIEHME TpyAa M KanuTana

PaccmatpurBasi COBPEMEHHbIN KanuTanmMam C TOYKN 3PEHNS B3aUMOOTHOLLEHWI
Tpyda u kanuTtana, 3agaeLlbcs BOMPOCOM, a YTO M3MEHUOCH 3a ABecTu neT? Mpu-
poaa KanuTanuama ¢ ee YacTHOM COOCTBEHHOCTbIO, KOHKYPEHLMEN 1 akcnyaTaum-
el NpoaoMKaT COCTaBNATb OCHOBY PbIHOYHOM CUCTEMBI XO39MCTBOBaHMSA. Ho ecnu
CBOICTBEHHbIE KanuTanuamy 6e3yaepxHas Tara K noay4eHunto NpubbINv 3a CYET MH-
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TeHcudurKaLmm Tpyaa 1 0XECTOYEHHAS KOHKYPEHUMS OCTaNIMCh HEM3MEHHBIMU, TO €€
NAeonornyeckas HaaCcTpomka npeTepnena 3Ha4nTesNbHbIE USMEHEHUS.

Npoewn 6ypxyasHoro nubepannama xapaktepHbole ans X1X seka TpaHcdopMmpo-
BannCb B XX BeKe B Heonmbepanmsm. MI3BeCTHO, 4TO Heonmbepannam, Kak Teopus,
B KOTOPOM NPUHLMNMbI PbIHOYHBIX OTHOLLEHWUM NPUMEHSIOTCS KO BCEM cdepam Yerno-
BEYECKOW OesATeNbHOCTU, ABNSETCA CBOE0OPAa3HbIM «KaTeropuyeckumM nuMmnepaTu-
BOM>», KOTOPbIM MHAMBWA HE3ABMCKMMO OT 0OCTOSATENLCTB PYKOBOACTBYETCS B CBOEM
noeeneHun. B TakoM npeactaBneHnm Heonnbepanmam, kak Obl COXpaHseT NpuBep-
XEHHOCTb NPUHLUMNAM 3KOHOMMYECKOW CBOOOAbI 1 KOHKYPEHLNN, 3aN0XEHHBIE eLLe
A. CM1UTOM, OAHOBPEMEHHO AOMYCKAET rOCYAAPCTBEHHOE PErYIMPOBAHNE PIHOYHOM
9KOHOMUKM (pekoMmeHaoBaHHoe . KeinHcom). OgHako cnegyeT 3aMeTUTb, 4TO B He-
onnbepanname rocyaapCTBEHHOE PEryIMPOBaHNE HECKOJbKO B BObLLE Mepe COo-
YyeTaeTcsi C eCTECTBEHHbBIM PbIHOYHBIM MEXAHU3MOM, YEM B KEMHCUAHCTBE. OTO TOXe
XapakTepunayeT U3MeHeHUs, Npon3oLLe e B pa3suTumn kannutanmsama. bonee Toro,
COBPEMEHHbIN KanuTanmMam rnobanmanpyetcs. «Peyb Ha camom aene MaET o0 pacnpo-
CTPaHEHMN PbIHOYHOW CUCTEMBI XO3SMCTBOBAHUS MO BCEMY MUPY (B CUJTy OTCYTCTBMIS
aNbTePHATMBHbBIX KOHKYPEHTOCMOCOOHbIX COLMasIbHBbIX CUCTEM), O BOCXOXAEHWM Ka-
nuTannuama u eé BbICLLEN CTyNeHn — nmnepmnannama Ha rnobanbHbli ypoBeHb» [Ko-
peuknin, Xanukos: 73].

CylHOCTb KanuTannuamMa axe B ee rf106anbHOM BblpaXkeHUn NPoAoIKaeT ocTa-
BaTbCS HEM3MEHHOW, O YEM KJ1aCCUKM HAayYHOrO KOMMYHM3Ma He nepecTaBanu no-
BTOPSATL: «B KpyNHOM NPOMBILLIEHHOCTIN 1 B KOHKYPEHLMM BCE YCII0BMS CYLLLECTBOBA-
HUS1, BCe 00YCNOBIEHHOCTU, BCE OJAHOCTOPOHHOCTM MHANBUAOB CAUIUCH B BE NPO-
cTeliwmne GopMbl — B 4YaCTHYIO COOCTBEHHOCTb M TPy, JeHbrn aenatoT BCakyio Gpop-
My OBLLIEHNS U camMO OBLLEHME YEM-TO ClyYaiHbIM 4S9 MHAMBUOOB... H1 B 0AHOM 13
NPEeXHUX NeprnoaoB NPOU3BOANTENbHBLIE CUJTbI HE MPUHUMAaNK 3TO GopMbl, 6e3pas-
NMYHO K OBOLLLEHMIO MHAMBUOOB KakK UHONBWAOB, MOTOMY HYTO CaMO MX 00LLeHME ObINIo
eLle orpaHn4YeHHbIM. Ha gpyron CTopoHe HaxoguTcs NPOTUBOCTOSLLEE 3TUM MPO-
N3BOAMTENbHBIM ChaM 60NbLLIMHCTBO MHAMBUAOB, OT KOTOPbIX OTOPBAN 3TU CUJIbI,
BCNEACTBME YEro MHAMBUAOBI 3TU, IMLWEHHbBIE BCAKOIO AENCTBUTENBHOMO XN3HEHHO-
ro coaepXxanus, ctaam abCTpakTHbIMN MHAMBUAAMM, HO JLLUb TOJIbKO MOSTOMY OHU
1 NONY4aloT TENEPb BO3MOXHOCTb BCTYNUTL B CBA3b APYr C APYroM KakK UHAMBUAbI»
[Mapkc, Qnrensc: 91-93]. Opyrumn cnoBamum, NPOTUBOPEUNS MEXAY KacCOM Bra-
OenbLeB COOCTBEHHOCTM 1 HAEMHbIMW PabOTHMKaMM HACTONBbKO rNybokn (ecnu cne-
[0BaTb JIOrKKe KNaccoBown 60pbObI), 4TO TPYAHO cebe NpeacTaBUTb BO3MOXHOCTb UX
CrNaxXmnBaHWs NOCPEACTBOM MEXAHN3MOB COLUMANbHOro NapTHepcTea. Ho 310 eanH-
CTBEHHas peasibHasi BOSMOXHOCTb. XOTS B HAy4HOW NnTepaTtype MOXHO BCTPETUTb
pasHble NpeAcTaBAeHns 0 NOTEHLMASE COLMANIbHOMO NapTHEPCTBA.

AeduHnumm noHaTUs «counanbHoe NapTHEpPCTBO»

MNpencrasneHus pasHble, HO HE B3aMMOMCKIIoHatoLLmecs. Tak, ooHn nccnegosare-
JINNOHMMAIOT CoUManbHOE NapPTHEPCTBO KaK COBMECTHYIO AeATeJIbHOCTb COLUMalIbHbIX
CY6beKTOB No SOCTMXEHMIO B3aMMOMNEPEeCceKatoLLMXCs (YaCTUYHO UM NOJTHOCTbLIO CO-
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Bnagatowmx) nitepecos [Cyxapes]. KntoyeBbiMu cnoBamu B 3TOM onpeaeneHnn sB-
NSAOTCS «COBMECTHAsA OEATENBHOCTb» U «B3aMMOMNEPECEKAOLLMECS MHTEPECHI». IMEH-
HO 3T NOHATUSA, Kak HaM NPeaCTaBASETCH, PACKPbIBAIOT COAEPXAHME COLMANbHOIO
naptHepcTea. OHO COCTOMT B CNocobe opraHM3aL M COBMECTHON AeATENbHOCTM MO
3alumTe, CornacoBaHmio U co3aaHunio 6anaHca NPOTMBOMONOXHbLIX MIHTEPECOB HaeM-
HblX PaBOTHMKOB U NpeanpuUHUMaTeNen, KOTopoe AOCTUrAeTCS NPENMYLLLECTBEHHO
nyTeM NEPErOBOPOB U AOCTMXEHMS KOMMPOMUCCA NPU PETrYINPYIOLLEN POSIN FOCY-
napctea [Ctpux: 6]. OfHAKO MO MHEHWMIO APYIUX, «...3a MOHATUEM “COLManbHOE nNap-
THEPCTBO” CKPbIBAIOTCSH [ABa NEPECEKAIOLLMXCH, HO HE COBNagaloLnx, a B paae ciy-
yaeB 1 MPOTUBOPEeYaLUMX APYr OPYry KOHTekcTa. OanH 13 HUX CBSI3aH ¢ NpobieMamm
paspeLleHns KOHONKTOB B Chepe TPYLOBbLIX OTHOLUEHWN (TPeS-IOHUOHNCTCKUIA), a
BTOPOW — 6onee LWMPOKNIA — C pa3BUTUEM MEXCEKTOPHbIX B3aUMOAENCTBUIN B COLM-
anbHou coepe» [CTpux: 8].

Ha Haw B3rnsig, pasBuTue OTHOLLUEHWI COLMANbHOr0 NapTHEPCTBA CNeayeT CBS-
3bIBaTh UCKJIIOYNTESIBHO C PbIHOYHOW CUCTEMOWN XO3SMCTBOBAHUSA 1 paccMaTpmBaTb
coupanbHoe NapTHEPCTBO Kak 0COObLIN TUM COLManbHO-TPYAOBbLIX OTHOLLEHWIA, Npu-
CYLLMIA PbIHOYHOMY 00LLIECTBY, 06ECMNEYMBAIOLLMI ONTUMAaNbHBI GanaHC peannaaumm
ONTMMasbHbIX UHTEPECOB Pa3NYHbIX COLMANbHbIX FPYI, B MEPBYIO O4epeb HAeM-
HbIX paboTHMKOB 1 paboTogatenei [PeaHuk: 28]. MNapTHEPCTBO Kak coumanbHoe AB-
NEeHNE N3YYEHO eLle HEAOCTAaTOYHO NOJTHO, B HEM CKPbIBAIOTCS BHYTPEHHME CUITbI AN-
aNeKTM4eckoro cBomcTea. PaccmartpuBast coumanbHOE NapTHEPCTBO MCXOAS U3 AeN-
CTBUS 3aKOHa eaMHCTBa 60PbOLI MPOTMBOMOJIOXHOCTEN, Mbl OOHAPYXMM, YTO TPYA, U
KanuTan B3anMOCBSi3aHbl Mexay cob60i 1 NpeacTaBnsioT coboi eanHoe Lenoe B ka-
NUTaNNCTUYHECKON CUCTEME XO3MCTBOBaHMS. Kak MpOTUBOMNONIOXHOCTM 3TON cucTe-
Mbl TPYA, 1 KanuTan HaxoaaTcsl B MOCTOSIHHOM 6opbbe.

CoumanbHoe NapTHEPCTBO kak pa3 u obecrneynBaeT 6anaHc cui, korga cuctemMa
TepsieT CBOK «PaBHOBECTHOCTb», HAMPUMEP, B pe3yJibTaTe SKOHOMMNYECKOr0 KPU3un-
ca. Nepexon CMCTEMBI OT COCTOSIHUSA PABHOBECTHOCTU K HEPABHOBECTHOCTU N HAO-
6opoT, nccnenoBateny HasblBaloT cuHepruei (M.XakeH), [XakeH: 405] koTopas ob6e-
crneymBaeT pa3BUTME OO0 CUCTEMBI XUBOW NN HEXMBON NPUPOAbLI (B HALLEM CIly-
yae pasBUTME KannTaamama, kak CoumanbHO-3KOHOMMYECKOM CUCTEMBI).

CouuanbHoe NapTHEPCTBO KaK aTPUOYT PbIHOYHBIX OTHOLLEHWUIA

PaccmaTtpuBas aBonoLUMio KanuTanmama B Hallen cTpaHe, OyaeT MHTepecHo obpa-
TUTb BHMMaHME Ha PbIHOYHYIO TPaHCHOPMAaLNIO B KOHTEKCTE MHBEPCUOHHOI KOHLEnN-
umn. ictopudeckmnm pakTom SBnseTcs To, 4To Poccus BcTana Ha nyTb KanuTannctu-
4ecKoro pa3BuTKS NOCe OTMEHbI KPENOCTHOMO NpaBa Lapckum ykasom B 1861 roay.
NmeHHo Torga B nopedopMeHHom Poccum Gbinm 3anoXeHbl OCHOBbI PbIHOYHbIX OT-
HOLLIEHWIA, akTUBHO Pa3BMBanNoCh NpeanpUHUMaTEeNbCTBO U OM3HEC, COOTBETCTBEHHO
Havyann GopmMMpPOBaTLCS U NapTHepPCKkMe oTHoleHus. OgHako B okT6pe 1917 roga
npounsoLLia coumannucTmieckas peBosiioLms, KoTopas U3MeHMIa TPaeKkTopuio pas-
BUTMS CTPaHbl 1 B POccmn Ha4anocb CTPOUTENBCTBO CoLpmanmama.
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B 1992 roay ctpaHa nonyyuna HoBbI MMMNYJbC COLManbHO-3KOHOMMYECKOro pas-
BUTMS, B CBSA3W C PbIHOYHLIMYM NPeobpa3oBaHusiMu, 1 Poccust BepHynach B NpexHee
PYC/I0 KaNUTaIMCTUYECKOrO Pa3BUTUS. DTOT MHCTUTYLMOHASbHBIA COBUT MOXHO Ha-
3BaTb MIHBEPCUOHHbLIM (MHBEPCUS — OT NaT. inversio — nepecTaHoBKa, NepesopaYvmBa-
Hue). CeroaHs Kypc MHBEPCUOHHOI O, BO3BPATHO-MOCTYNAaTEIbHOIO ABMXEHMS K PbIH-
Ky OCYLLECTBASAETCS B C/OXHbIX NOJIMTUYECKNX M AKOHOMUYECKMX YCIIOBUSIX. XOTS B
CTpaHe NpPoun3oLLn ryboKMe MHCTUTYLMOHASbHBIE NPeobpa3oBaHmsl, yKOPEHUIUCh
1 YHKUMOHNPYIOT HOBBIE MHCTUTYThI, OAHAKO KQYECTBEHHOIO CKayka, C TOYKN 3pe-
HUSA TeopUM MOAEpPHU3aLIMN, NoKa eLle He HacTynuno [Khalikov: 95].

MocKonbKy coumanbHOE NAapTHEPCTBO CErOAHS MOXHO NPUYNCINTL K 0693aTeNb-
HOMY aTpMOYTY PbIHOYHO 3KOHOMUKM, TO HE NNLLIHUM ByAeT HaNnOMHWUTb, 4TO B Poc-
CUK CMCTEMA COLMAnbHOIro NapTHEPCTBA B TPAAMLMOHHOM 3anaaHOM NOHUMAaHUN HA-
Korga He CyLlecTBOBana, a pa3smBasacbk pparMeHTapHoO, He JOX0As A0 CBOEro 3a-
BepweHus. B Llapckon Poccum oHa He ycrnena OKOHYaTenbHO 0PpOPMUTLCS, Tak Kak
npaBo co3aaBaTb NPodCOo03bl, ObIN0 AaHo Tonbko B 1906 I. YTo kacaeTcs CoBeTCKOM
Poccuu, Tam 6bina co3gaHa obLLecTBeHHas cuctema, rae NnpodCcoabl Urpanu rma-
BEHCTBYHOLLYIO POJib B pacnpeneneHum 6nar yepes obLecTBeHHble GoHAbI NoTpebne-
Hus. Bece Bb1n0 nHave: GyHKLMS NeperoBOpoOB Mo 3apaboTHOW niaTte He AeliCTBOBa-
na, Takxke He CylLLeCcTBOBano o6beamHeHMn paboToaaTteneit. Tak kak rpaxaaHe siB-
NAANUCb COBMECTHbIMM COOCTBEHHMKAMK CpeaCcTBa NPOM3BOACTBA, TO He OblfIo OCHO-
BaHW AN BO3SHUKHOBEHMWS MPUHLUMNWANBHOIO aHTaroHMama Mexay paboTHUKamMm u
pabotogaTtensamu. Hao6opoT, Obin 06LNIA MHTEPEC K PA3BUTUIO SKOHOMUKWN B UHTE-
pecax Bcero HaceneHust ctpaHbl [Ocunos: 21]. Takum 06pa3oM, Kak pbIHOYHAS 9KO-
HOMMKA, Tak 1 COoLManbHOE NAPTHEPCTBO HE COXPAHWUIN TPAAMLNIA PbIHOYHBLIX OTHO-
LLEHWI 1 NX CNeayeT CerogHs BO3poxaarb.

CmeHa napagurmbl
00LL,EeCTBEHHbIX OTHOLLIEHUI

HblHe NnponcxoouT KOPEHHOE U3MEHEHME 0OLECTBEHHbIX OTHOLLEHWNI HA BCEX
YPOBHSIX POCCUNCKOro counyma. HecMoTps Ha BHELLHIOW CTabuibHOCTb coumanb-
HOro nopsiaka, B 00WecTBe HabloAaTCA NPOLLECChI, B TOM YACIIE U NAaTEHTHbIE, KO-
TOPbIE MPSIMO MW KOCBEHHO CMOCOOCTBYIOT HAPACTaHUIO COLMANbHOM HANPSXXEeHHO-
CTW B pasdnuyHbix cepax. [IoMMMOo TPaanUMOHHOIO A5 PbIHOYHON SKOHOMUKW MPO-
TMBOPEYMS MEXAY TPYAOM 1 Kanutanom, yrinybnseTcs coumanbHOe HEPaBEHCTBO, Ha-
pacTatoT NpobeMbl B COLMaNIbHOM chepe, YCUIMBaETCS CoLMabHO-3KOHOMMYeckas
andoepeHumnaums perMoHoB U OTPacien HapoOAHOro X039MCTBa, NPOUCXOOUT Oe-
nonynsuus Haceneums n T.4. NepevyncneHHble NPOLLECCHI B MEPCNEKTUBE MOTYT Bbl-
3BaTb couMasibHble KOHPANKTLI U AE3NHTErpaumio poccuinckoro obwectsa. Ceroa-
HS1, MO HalleMy MHEeHWo, Ha3pena obLLLeCTBeHHas NOTPEeOHOCTb B Yr/lyONeHHOM Te-
OPETMYECKOM OCMBICIIEHNN OAHOIO NX CaMbiX 3GdEKTUBHBIX MEXAHN3MOB COLMAIb-
HOW MHTerpaummn o0LWEeCTBa — MHCTUTYTA COLMaNbHOIO NapTHEPCTBA.
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CoumanbHoe NapTHEPCTBO — YCNIOBUE U Liefb Pa3BUTUS
KanuTanucTuyeckKoro oouiecTsa

AKCMOMOW BASIETCA TO, YTO COLIMAIbHOE NAPTHEPCTBO — 3TO YCNOBUE, MOTOMY YTO
NO3BOJISIET Peann30oBbIBaTb HAMOOJIEE PaLMOHaIbHbIE 1 CaMble OeACTBEHHbIE HOPMbI
coumanbHOro B3aMmoaencTems B 00LLECTBE, a TakKKe NPeoaoneTb KOHMANKTbI 1 OT-
yyxaeHue, cnocobCTBYS TEM CaMbIM CTabWIIbHOCTM CoLMalibHbIX OTHOLLEHWIA. Llenb,
NOTOMY YTO MHCTUTYLMOHaNM3auus CoLManbHOro NapTHEPCTBA, BbICTYMAET KpUTe-
pUeM coumanbHON CONMAAPHOCTUN 1 MHTerpauun oblecTsa. Kak cnpasenivBo noj-
yepkmpaloT B.H. Kncenes n B.I. CMONbLKOB «...coumanbHOE MapTHEPCTBO — HE TOJIbKO
CPEeACTBO CTabunmsaummn NOANTUYECKOrO M SKOHOMMYECKOr0o pasBuTus. ITO elLle 1
WHCTPYMEHT M3MeHeHUi B ob6LiecTBe. CoupmanbHOe NapTHEPCTBO NpeaHas3Ha4vYeHo ra-
PaHTMPOBATb MUPHYIO SBOJIIOLIMIO, Kak Obl 0TCEKasi BCe AeCTPYKTMBHOE, MOTEHLMANIbHO
B3pblBOONacHoe. bnarogaps eMy NponNCXoamT NPUCNocobeHNe CUCTEMbI «OpraHun-
30BaHHOIO NJtopasMamMa MHTEPECOB» K NMOCTOSAHHO MEHSIIOLLMMCS peasnusm, OpueHTa-
LS KXXA0ro napTHepa Ha MO3UTMBHBIE U KOHCTPYKTUBHBIE COLMAbHO-MOIUTUYECKNE
noaunuumn» [Kncenes, Cmonbkos: 11].

Be3yCcnoBHbIN Hay4YHbIM MHTEPEC NMPEACTaBASET Npouecc GoOpMNPOBaHUS COLM-
aNIbHOro NapTHEPCTBA, Kak TuMa 00LLECTBEHHbIX OTHOLLEHWI, B YCNOBUSX MOHOMON-
CTUYECKOro Kanutanuama. MaTtepuanbl COLMONOrM4eckoro nccnegoBanusd [Turchinov,
Magomedov, Kanonenko: 90-91] no3BoanAM BbIIBUTb XapakTep pa3BuTus coLmab-
HOro NapTHepPCTBa 1 Manoro 6usHeca (NpegnpuUHUMaTENnbCTBa), Knaccupuumpo-
BaTb COCTOSIHME U CaMoe rMaBHOe, UCMOJIb3Ys AEMOHCTPALMOHHYIO METOLMKY, BOC-
€034aTb BU3yaJibHYIO MOAESb YCI0BUIA PA3BUTUS MOHOMOIMCTUYECKOMO KanuTanms-
Ma. Ha puc.1 nsobpaxeHa rpadpuryeckas Moaesb pasBUTUS COLMaNbHOro napTHep-
CTBa 1 Manoro 6uaHeca B YCNIOBUSX MOHOMOMNCTMYECKOro kanutannama B Poccun.
B yeTbipexmMepHOM MPOCTPaHCTBE M300paxeHbl B3anM0O3aBUCKMbIE NMEPEMEHHbIE.
OHu npeacTaBneHbl B TPEX UBMEPEHUSIX: PeasibHOE, XENaeMoe 1 NPOrHO3npyemMoe
COCTOSIHME CoLManbHOro NnapTHepCcTBa U Manoro maHeca.

O6pallas BHUMaHNE Ha CUCTEMY KOOPAMHAT N0 BEPTUKANN, Mbl BUOUM, 4TO pe-
asibHoE NOJIoXeHMe Manoro b1usHeca kpaiHe HEBbIFOAHOE AJ151 ero Pa3BUTUS B CUNY
TOr0, 4TO KPYMHbI 6M3HEC MOHOMONN3NPOBA IKOHOMUYECKOE NPOCTPaHCTBO. CUTy-
aumsa B 9KOHOMUKE U3MEHUTCS B JTy4LLYIO CTOPOHY, ECN Masioe NpeanpuHumMmaTerib-
CTBO Yepes pasBuTUE CoLManbHOro napTHepcTea 6yaeT paclumpsTb CBOE 3KOHOMM-
4yeckKoe MPOCTPaHCTBO NPW YCIOBUN NOJAEPXKM FOCYAAPCTBA U NOANIbHOCTM KPYMHOIO
6usHeca. OgHako NporHo3vpyemMast cMTyaums TakoBa, YTO CyLLEeCTBYET NpobnemMHoe
nose, rae NpeBaMpyOT HeraTMBHblE 0OCTOATENLCTBA, B YHACTHOCTU, HEPA3BMTOCTb
WMHCTUTYTa COLManbHOrO NapTHEPCTBA U HN3KMIA YPOBEHb 3KOHOMMUYECKOWN KYJbTYPbI
Kak HaceneHuns B LieSIoM, Tak M 3KOHOMUYECKOW 3/IUTbl, KOTOPbIE OyAyT NPensTCTBO-
BaTb peannaauum XxenaemMoro cueHapus. PelieHre npobnemsbl, Ha Halw B3rnsa, fie-
XUT B NapagmrMasibHOM MaoCKOCTH.

CeropHst He06X0AMMO PaCLUNPEHHOE NOHMMAaHWNE COLMaNbHOro NapTHEPCTBA, Tpe-
OyloLLLero akTMBHOMO YHaCTMS FOCYAaPCTBEHHOM BAAaCTM M OpraHOB MECTHOMO Camoy-
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npas/ieHNs Ha PaBHOMPABHO OCHOBE C APYrMu Cy6beKkTamm OOLLLECTBEHHbIX OTHO-
weHnin. Cpeam Takmx cy6bekToB B COBPEMEHHOM 06LLIECTBE, KPOME NpeacTaBuTenei
HaeMHbIX PabOTHIKOB 1 paboToaaTeNein Bce BO3PaCTaIOLLYIO POSib UrPatoT CTPYKTYPbI
rpaxaaHcKoro obLLecTBa — 06LECTBEHHOCTb B IMLLE HEKOMMEPYECKMX OpraHn3auui,
aTakxe pazHooOpasHbie POPMbl COTPYAHNYECTBA B chepe rocyaapCTBEHHO-4aCTHOro
NapTHePCTBA, HAaNpPaB/EHHbIX Ha peann3aumio KPYMHbIX CoLMasibHbIX NPOeKToB. Ho-
Bas napagurmMa passuTrs COLManbHOro NapTHepPCTBa, Kak Ham NPeacTaBnaeTcs, AaeT
BO3MOXHOCTb PaCCMaTPUBATb ro He MPOCTO Kak Cnocob UM TEXHONIOMMIO PeLLeHNs
Npo6JieM CoLMabHO-TPYA0BbLIX OTHOLLIEHU B OPraHm3aLmMsX, HO Kak COLMasbHbIA UH-
CTUTYT, 06eCneynBaloLLMi Pa3BUTME BCE CUCTEMbI COLMANbHO-TPYAO0BbLIX OTHOLLIE-
HWIA HA OCHOBE COTPYIHUYECTBA, NOUCKa B3aUMONPUEMIIEMbIX PELLEHNIA.

HoBas napagurmMa pa3sutuga couyuasibHOro napTHepcTBa B YCJIOBUAX
MOHOMNOJINCTUYECKOro kKanntaam3ma

Pa3Burtne mamoro
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Puc. 1. 'paduryeckas mogenb pa3BuTms COLMANbHOIO NapTHEPCTBA U Manoro
6usHeca B yC/I0BUSIX MOHOMONIMCTMYECKOro kanutanmama B Poccum / Graphic model
of development of social partnership and small business in the conditions of monopoly
capitalism in Russia

: - peanbHOe counanbHO-3KOHOMNUYECKOE COCTOAHKE

[ ] - XEeraemoe CoLManbHO-9KOHOMUYECKOE COCTOSIHUE
P4

- NpoGremMHoe Norne NPOrHO3NPYEMOii CUTYaLnm
'S

OnHako, 4Tobbl JOCTMYL XenaemMoro pesyssraTta ciefayeT NPeanpuHATL pag, wa-
roB, KOTOPbIE, MO HaLLEeMy MHEHMIO, MOTYT NPUBECTM K NOMOXMTENbHbIM N3MEHEHW-
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am. Hanbonee peanmCcTnyYHbIMK C TOYKM 3PEHNS PUCKOB HE peanim3yemMocTu, Kak no-
Kasas aKCrnepTHbI ONPOC, SBNSETCS rOCYAapCTBEHHAs NoAAepXKKa Manoro 6musHeca
N akTUBM3aLmMs NpodCo3HOM AeaTensHOCTH (CM. Tabnuua 1). MpakTnyeckoe BONIo-
LLIeHNe «HOBOW NapaaurMbl» Pa3BUTUS COLMANILHOIO NapTHEPCTBA U Manoro 6uaHe-
ca (MpegnpuHMMaTenbCTBa) CBA3aHO C peanmsaumen NnporpaMmmbl PACCHUTAHHON Ha
nepcnektuney 0o 2020 roga. B aTo CBA3M BO3HMKAET BONPOC O COCTOSIHUM U FOTOB-
HOCTW CYObEeKTOB CoLMaNbHOro NapTHEPCTBA K ee peanmaaumm.

MpencTtaBnsieT 0cobblil HTEPEC oueHKa 3PDEKTUBHOCTY AEATENbHOCTU HEKOTO-
pbix CyObEKTOB COLMANbLHOro NapTHEPCTBA, NPeACcTaB/ieHHas B 3KCMNEPTHOM OMpo-
ce. IkcnepTbl OLUEHMAN AeATENIbHOCTb Taknx CyObEeKTOB CoLManbHOro NapTHEPCTBa
kak npodcoto3bl (43,1%), 6aHkoBckas cuctema (37,3%) 1 MHCTUTYTbI FPaXXAaHCKO-
ro obuwectra (34,1%) — kak HeyooBneTBOpUTENbHYD. OOHaKo, Korga aKcnepThl pa-
OoTanu Hag, NePCNEeKTMBON peannaaLmm CoumanbHO-9KOHOMMYECKON MPOrpaMmbl, TO
caMbIM D0JIbLUMM PUCKOM HEe peann3yeMoCTu, okasanack pa3paboTka HalMoHasb-
HOWM NOE0NOrnmn PeIHOYHOIO 0OLLIECTBA, aKTUBM3UPYIOLLE HEPreTUKY MaccC Ha pas-
BUTUE COLMANTIbLHO-OPUEHTUPOBAHHOMO PLIHOYHOIO obLwecTBa. [JpyrumMm He MeHee
BaXXHbIMU «LLAramm» No peanamsalmm coumanbHO-3KOHOMUYECKOM NPOrpamMmbl, Crno-
cobCTBYIOLLEN Pa3BUTUIO COLMANbHOrO NapTHEPCTBA B MasioMm BuaHece, 6binmn — obe-
creyeHre NpPaBoBbIX OCHOB 1 CO34aHMe COOTBETCTBYIOLLEN MHDPACTPYKTYPbI, PUCKN
He peaniM3yeMOoCTM KOTOPbIX Oblfn Takke A0CTaTO4HO BbiCOKM [OcunoB: 227].

Ta6bnuua 1. Pecypcbl NPOrHO3MPYEMOI COLMaIbHO-3KOHOMUYECKOM nporpamMmbl /
Resources for a projected social-economic program

Ycnoeua peanuayemocTu Pucku He peannayemMmocTu
KOHLUEeNnTyasibHOro 3ambicna B2011-2020 rr.

O6ecneyeHne KOHTPOJIA 3a BbIMOJIHEHMEM KONJIEKTUBHbIX A0- | =~ 30 %
roBOpPOB
Pa3BuTne nHdpacTpykTypbl Manoro 6usHeca n coumansHoro |~ 50 %
napTHepcTBa B cybobekTax enepaumm
PaspaboTka ngeonorun obLiecTsa pbiIHOYHOro kKanutanmama |~ 60 %
Kak OCHOBbI /19 pa3BUTUS COLIMaNbHOro NapTHepCcTBa

Ob6ecneyeHne NpaBoOBbIX OCHOB /1 Pa3BUTUA Manoro 6mus- |~50 %
Heca

[ocypnapcTBeHHas noaaepxka Manoro busHeca ~20%
AKTMBM3auMs NPOdCO3HON OeATENbHOCTU ~20%
Co3paaHne NHBECTULMOHHOM NpUBeKaTesibHOCTU Masioro ~30 %
npeanpuHUMaTebCcTBa

B npouecce B13yanbHOro akcnpecc onpoca bbino BbISBAEHO TO, YHTO 3P PEKTUB-
HOCTb Pa3BUTUSA PbIHOYHOW 3KOHOMUKK B Poccun HaxoguTcs B NPsiMon 3aBUCUMO-
CTW OT YPOBHS 9KOHOMUYECKOW KYNbTYPbl HACENEHUS CTPaHbl. Ml 3T 3aBUCUMOCTU
B3aMMO0OO0OYCNOBIEHHbIE U AOMUHMPYIOLLIME, MOCKOJIbKY ApYyrne (passuTtue coumanb-
HOro NapTHepPcTBa 1 Manoro 6usHeca) — NPOM3BOAHbLIE. B TOXeE Bpemst akoHOMUYe-
ckas KynbTypa HaceneHus 6ynet GopmMmMpoBaThCs B pe3ynbraTe akTUBM3aLmMm Mano-
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ro npeanpuHMMaTeNbCTBA U Pa3BUTUS COLMATbHOrO NapTHEPCTBA, T.e. TEX CYLLIHOCT-
HbIX KOMMOHEHTOB, KOTOPbLIE BAMSIOT HA PA3BUTUE PbIHKA M PbIHOYHOM KYNIbTYPbI B 00-
LLecTBe. IKCMNEPTHbIM ONPOC Takxke nokasaJs, 4To cpeau CyLIECTBYOLWMX GakTOPOB,
Hanbonee NPensATCTBYOLWMX PA3BUTUIO COLMANBHOMO NapTHEPCTBA B MasloM OU3He-
Ce, PECNOHAEHTbI HA3BaNM HU3KYLO KYNbTYpY pbiHka (33,3%) 1 HU3KYIO KyNbTypy nap-
THEPCKMX OTHoLWweHu (27,3%) [Osipov 227-228]. B pedynbrate COLMON0rMYECKOr0o
aHann3a Mbl NPULLIK K BbIBOAY, YTO YEM MnoJiHee ByAEeT MCMNOJIb30BaH NOTEHLMaN Co-
LManbHOro NapTHEPCTBA, TEM LMBUIN30BaHHee OyAeT pa3BMBaTbCs Masiblii OU3HEC
B Poccun. CoumanbHoe NapTHEPCTBO, Taknm 06pasom, BbICTYNaeT OgHNM 13 HeOO-
XOOMMBbIX YCNOBUIA 3 DEKTUBHOM AeATENIbHOCTU CYObeKkTOB Manoro busHeca.

BbiBoAbl

HeobxoanmMo nog4yepkHyTb, YTO CErofHs He B MOSIHOW Mepe MCMOoJb3YITCs BO3-
MOXHOCTM COLMANbHOr0 NapTHEPCTBA B Pa3BUTUKN Manoro buaHeca. Mo Hawemy MHe-
HWI0, CcouManbHOE NapTHEPCTBO CRNeayeT pacCMaTpmBaThb HE TONTbKO KaK MEXaHU3M,
perynmpyoLmii B3aMMOOTHOLLIEHNS MeXY COBOKYMHbIM paboTofdaTenem, HaeMHbI-
MU paboTHMKaMN 1 ApyrumMmn cybbekTammn NpeanpuHNMaTENbCKON OeATEeNbHOCTH,
HO W OnpeaeNieHHbIN TUN 0BLWECTBEHHbIX OTHOLIEHWI, NO3BOSIOLNIA YCTaHABIN-
BaTb ONTMMalbHble YCNOBMS BOCNPOM3BOACTBA paboyeit Chbl 1 pasBUTUS Ye0oBeKa.

CnepnyeT Takke 06paTUTb BHUMaHWE Ha CUHePreTUYeCcKnii NoTeHuman coumanbHo-
ro NapTHEPCTBA, akTMBU3NPYIOLWMIA MPUPOAHbLIE KOMMOHEHTbI AE10BOM akKTUBHOCTU
npeanpuHumarenei. BelcTynas MexaH1amom, 06ecrneymBaioLLmM e AMHCTBO Tpyda u
kanutana, Ha OCHOBE OOLLUMX MHTEPECOB, CONMAAPHOCTM CyOLEKTOB Manoro 6usHeca,
couuasnbHoe NapTHEPCTBO aKTUBU3UPYET UX AeATENBHOCTb B LOCTUXEHWM KOHEYHOI O
pesynbrata. B HeM, NOMUMO BaXXHENLLINX DYHKLMI (S3KOHOMUYECKOWN, NOANTUYECKOM,
coLMasibHOM) Masblii GU3HEC MOXET BbINOJIHATL KOHCONNANPYIOLLYIO M HDABCTBEHHO-
aTmyeckyto pyHkumio. CerogHs GU3HeC HyXaaeTcs B HDaBCTBEHHOM MMMeEPaTMBE, KO-
TOPbIA MO3BONNT POCCUNCKOMY NPEeaNPUHUMATENIbCTBY BEPHYTb JOBEPUE HACENIEHWS.
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Abstract. In this paper, social partnership is considered within the framework of the
dialectical law of the unity of the struggle of opposites, according to which labor and
capital are interconnected and represent a single entity in the capitalist economic system.
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E = ® TUNOBbIE NPU3HAKN STHOMOMMTUYECKMX KOMMYHMKALLNIA
Ha CeBepHoM KaBkase

AxaHTteeBa A.C.

KapayaeBo-Yepkecckuin MHCTUTYT FyMaHWUTapHbIX ccnenosanunii npu Mpasutensctae KYP,
Yepkecck, Poccuiickas depepauus.

AHHOTaumsa. B cTatbe pacCMOTPEHbl TEOPETUYECKNE OCHOBBI 3THOMOANTUYECKMUX KOMMY-
Hukaumii B CeBepo-KaBkasckoM pervoHe 1 nx obLme npusHaky. B pamkax noannapagur-
ManbHOM KOHLENLMW, OCHOBAHHOW Ha NOANTUKO-COLMOKYIbTYPHOM MOAX0AE K U3Y4EHMIO
NoINTUYECKMX AeincTBuiA n kommyHukaumm (X. Apenar, K.C. fapxwues, K0.A. pxuH, A.W. Co-
JIOBbEB 1 Ap.), aTHONONMTMYecknx Teopusx (doiya K., Cmuta 3., Lnpokoroposa C.M. un
ap.), TEOPUSIX MEXKYNLTYPHOW KOMMYHUKaummn (Ox. Mupa, A.M. CapoxuHa, C. TUHr-Tymm
n ap.) n megmnakommyHukaumm (M. Kactensc, M. MakntoaH n ap.), asTopom anddepeH-
LMpPOBaHbl TUMOBbLIE CBOMCTBA STHOMOUTUYECKMX KOMMYHUKaLMIA B 0603HAYEHHOM peru-
oHe. OHM NpeacTaBEHbI B BUAE YETbIPEX Nap aHTUHOMMIA: TPAAWLUMOHHOCTb M MHHOBALM-
OHHOCTb; TONIEPAHTHOCTb U MHTONIEPAHTHOCTb; HEDOPMAbHOCTb Y UHCTUTYLMOHANIbHOCTb;
9THOMAEONOMMYECKMIA N 0OLLLECTBEHHO-NONUTUYECKUIA ANCKYPC. PackpbiTbl UX pernoHanb-
Hble 4epTbl. MeToaon0rns NCCNefoBaHns BKIYAET CPABHUTENbHO-UCTOPUYECKNIA, CO-
LMONOrNYECKNA 1N aHANUTUYECKMIA MeTOAb!, NO3BONSIOLLME TUNONOrM3MPOBaTb YHUBEDP-
canuy 3THOMOSIMTUYECKMX KOMMYHUKaumii Ha CeBepHom KaBkase Ha hoHe nx TeopeTuye-
ckon pednekcun. HoBnsHa nccnefoBaHms 3ako4aeTcs B TOM, 4TO HA OCHOBE C1HTe3a Te-
OPETUYECKNX NOAXOA0B K U3YHEHUIO paccMaTprBaemMoro GeHOMeHa, aBTOPOM BblAENEHI
TUMOBbIE MPU3HAKM 3THOMOIMTUHECKX KOMMYHUKaLmii B CeBepo-KaBka3CckoM pervoHe.

KnioueBble cnoBa: aTHOMONUTUYECKME KOMMYHUKaLmK, CeBepHblii KaBkas, TpaauumoHa-
NIN3M, TONEPaHTHOCTb, 3THUYeckas naeonorus, CMU

Lns umtmpoBarus: Oxanteesa [1.C. TMNoBble NP13HaKN 3THOMOMUMTUYECKNX KOMMYHUKALWIA
Ha CeBepHom Kaekase // KommyHukosnorus. 2018. Tom Ne 6. Ne6. C. 36-47.DOI 10.21453 /
2311-3065-2018-6-6-36-47.

Csepgenusi 06 aBTope: xaHTeeBa Ixxynbeta ConTaHOBHA, KaHAUAAT UCTOPUYECKMX HayK,
[OOLEHT, 3aBefyIOLLMA OTAENIOM COLMANIbHO-NONANTUYECKUX NCCRefoBaHnn KapayaeBo-
YepKkecckoro MHCTUTYTa ryMaHuTapHbIX nccnefosanunii npu Mpasutensctee KYP. Agpec:
369000, Poccus, . Yepkecck, yn. fopbkoro, 1a. E-mail: dchulyach@inbox.ru.

Crarbs noctynuna B pegakumio: 22.11.2018. MpuHsTa k neyatn: 07.12.2018.

MozaepHM3aLMOHHbIE MPOLIECChI B POCCUIACKON 06LLIECTBEHHO-MONUTUYECKON chepe
1 pasBmTME MHOOPMALMOHHO-KOMMYHUKALMOHHbBIX TEXHONOM N 3HAYNTENbHO pacLLm-
PV BO3MOXHOCTM YCTAHOBIEHNS STHOMOUTUYECKNX KOHTAKTOB Ha CeBepHoM KaBka-
3e, 00YCNOBMIEHHbIX, C OHOW CTOPOHbI, HEOOXOANUMOCTbIO AOCTUXEHUS UAEHTUdMKA-
LMOHHBIX LLlenen poCCUINCKOM NOSINTUKU HALMECTPOUTENBCTBA, a C APYron — AMHaAMKnY-
HOCTbIO 3THNYECKMX OTHOLLEHWIA 1 STHOMOJINTUHECKMX MPOLIECCOB B PErMOoHe. 3Tn 00-
CTOSATENbCTBA CMNOCOOCTBYIOT BO3HMKHOBEHWIO HOBbIX KOMMYHUKATUBHBIX CTPaTErnin n
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TaKTUK, GOPM 1 BUAOB NOUTUYECKOr0 B3aMOAENCTBIS, 0OLLLECTBEHHO-MOIUTUYECKIMX
JINCKYPCOB 1 MeayakOMMYHVKaLMiI1 Ha BCEX YPOBHSIX OOLLIEHUS.

¢aKTOpr TUnn3auuun npu3Hakos

Mpwv BCEM MHOroo6pasnn 1 BapnaTUBHOCTN 3THOMOJIUTUYECKOrO KOMMYHUKATUB-
HOro NOBeAEeHUS N 3HAYNMMOCTU STHOANDPEPEHLMPYIOLLMX NPUSHAKOB B NONTUYE-
CKUX COODOLLUEHUSIX, UCCNeaoBaTeNy BuIAENSIOT 00LWMe YepThl. ITK 00LLMe XapakTe-
PUCTUKN B HanbosbLLEN CTENEeHN 00YyCNOBEHbI GYHKLUMOHMPOBAHNEM U TpaHCHOP-
Maumen nHGOopPMaLMOHHO-KOMMYHUKATUBHOIO MPOCTPaHCTBA TPAANLMNOHHOIO CEBE-
pOKaBKa3CKOro obLecTBa, a Takke M3MeHEeHNSIMN MeTO0B 3THOMONUTUYECKNX KOM-
MYHMKaLUUIM B paCCMaTprBaeMOM PErVIOHE.

B Hawem noHMMaHMM 3THOMOANTMYECKas KOMMYHMKALMA — 3TO 0COObI T 06-
LLIEHMS!, aCCOLMMPOBAHHOIO C 3THMYHOCTbLIO, B XO[€ KOTOPOro npomcxoauT 0OMeH
CMbICJIOBOM 9THNYECKON NHPOPMALMEN C LLeSIbio JOCTUXKEHUS MOJIMTUYECKOro BN-
SAHWUS, COTPYOAHUYECTBa, UHTEerpauun. Jliobble akTbl ITHOMONUTUHECKOrO 0OLLEHUS
npegnonaratT NCNOJIb30BaHNE afekBaTHbIX COLNO- N 9THOKYJIBTYPHbLIX MEXaHN3-
MOB MOJIUTUYECKOrO BO3OENCTBMS, KaK Ha OTAENbHOr0 3THNYECKOro MHAMBMAA, Tak
N Ha 0OLECTBEHHOE MHEHME. PaunoHanmsaums 3THOMOIUTUYECKMX KOMMYHMKATUB-
HbIX OENCTBUI NpenycMaTpmBaeT NPUMEHEHNE CneunduIeckmx METOLOB U TEXHO-
NIOTUIM, COOTBETCTBYIOLLMX MHPOPMALMOHHBLIM 3anpocamM pPeLunmMeHToB B KOHKPET-
HOM NPOCTPAHCTBEHHO-BPEMEHHOM KOHTUHYYME.

Ha ocHoBe n3yyeHns 3aKkOHOMEPHOCTEN STHOMONNTUYECKNX KOMMYHMKaLumii Ha Ce-
BepHOM KaBkasde Mbl MOXEM BbIAENNTb X TUMOBbIE NPU3HAKK, KOTOPbIE NPEACTaB-
NIEHbI B BUAE aHTUHOMUIA N MOEHTUPULMPYIOT pacCMaTpuBaeMoe ABeHNe Kak HeNn-
HEenHoe, Pa3HOYPOBHEBOE N MHOTOMEPHOE.

Tpap,uu,uouocrb 1N UHHOBALMOHHOCTb 3THOMOJIUTUYECKUX KOMMyHVIKaLIMVI

CeBepokaBka3ckoe 00LEeCTBO XxapakTepm3yeTcs Kak NONMITHOKOHbECCHOoHasb-
HOE C AOMMHMPOBAHVEM NN NPUCYTCTBUEM OCTATKOB/MEPEXUTKOB TPAANLMNOHHbIX
COLMANbHO-MOJINTUYECKMX, KYJIBTYPHBLIX MPAaKTUK, 4TO JAaeT BO3MOXHOCTb UAEHTUPU-
LMPOBAaTh €ro Kak TpaanuMoHHoe [XantoduH: 6]. C gpyron CTopoHbl, pa3sutne Cesep-
Horo KaBkasa B 3rnoxy noCTMOZepHa akTyanm3mpyeT MHOrMe BONpoCkl, CBA3aHHbIE C
COXPaHEHNEM 3THOKYJIbTYPHON MaTpULLbl, STHOrPYMMOBOW, PErMOHANIbHON N HALMO-
HaJIbHOM MOEHTUYHOCTM B MPOLLECCE CoLMalibHOro B3anmmonencteus. ccnegosatenu
He6e30CHOBaTEIbHO MPOrHO3MPYIOT NOSIB/IEHNE B PErMOHE «CETEBOW» MAEHTUYHOCTHU
nopg, Bo3aencTanem KyabTypHon rmobanndauum [Lapxe; Kyksa: 25-31]. CoBpeMeH-
HbIMW BbI30BaAMMW 3THUYHOCTU N HaUMK B rnobanbHbiX MacluTabax CerogHs ABnsoT-
ce Anccunaums KoeKTUBHOM MAEHTUYHOCTU (STHOrPYNNoOBON, STHOHALMOHANBLHON,
pEervoHasnbHO, HAUMOHANbHO), STHOKYLTYPHAsa ANCNEPCUs, KynbTypHas rubpuan-
3aumd (A.MuTepc), pacnpocTpaHeHne «ceTeBOro nHaneuayanuamar» (M.Kacrtensc) n
naeonorumn kocmononutTuama. CeBepokaBkasCckoe TPaauLMOHHOE 06LLECTBO CONPO-
TUBNSETCSA 3TUM TEHOEHUMSAM, NMPOTUBOMNOCTABSIAA UM MPUBEPXXEHHOCTb 9THOKY LTYP-
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HbIM LEHHOCTSM 1 NOOAEPXKY rOCYAapCTBEHHOIO Kypca HaUMECTPOUTENLCTBA, YTO
Haxo4UT OTPaXKeHNe B 3THOMOIUTUYECKOM B3aUMOLENCTBMN. Ha Halwl B3NS4, STHUYE-
CKue cTpaTerum gomKHbl BKIIOYaTb MEXaHN3Mbl aaanTaumm K USMEHSIOLLIMMCS YCIOo-
BUSIM C MCMOJSIb30BAHVEM MOTEHUMaNa HOBENLLMX KOMMYHUKALMOHHBIX TEXHOOMN
Kak pecypca coepexeHms aTHNHECKOM 0BLLHOCTM 1 MHTErpauum pOCCUNCKON HaUWN.
B coumMoKynsTypHOI MCCNeaoBaTenbCKOn TpaauLmMm KOMMYHUKATMBHbIE AENCTBUS
npencTaBnsaoT coboit apTedakTbl ONpeaeneHHON KynbTypbl, U 4S8 TOro 4Tobbl No-
HSTb CETb 3HAYEHMI, OXBATbIBAIOLMX 3TU ABNEHNS, HEOOXOANMO NMETb 3HAHUSA ANS
a[eKBaTHOM NHTEPNPETALMN UCMONb3YEMbIX KYNbTYPHbIX KOMMOHEHTOB. ObdeKTUB-
HOCTb KYJIbTYPHbIX 3HAYEHNN KOMMYHUKATMBHbIX AENCTBUIA 1 CYLLECTBYIOLLEE WX Bbl-
NOJSIHEHNE HAXOAUTCS B NPSIMOM 3aBUCMMOCTM OT MPU3HAHUS KYNbTYPHbIX Pa3nunymi,
KYNbTYPHbIX 3HAHWIN, OCO3HAHHOIMO OTHOLUEHUS K STHOLUEHTPUYHLIM TEHOAEHLUMAM U
HaBbIKOB MEXKYNbTYPHOro B3anmogenctams [Ting-Toomey; Kurogi: 187-225]. lMNpa-
BUJIbHO MOHSITb CJIOXKHYIO CETb 3HAYEHWIN, COOEPXALUMXCSH B AAHHOW KYJIbTYPE, 3HAYNUT
YBUAETHb €€ C TOYKU 3PEeHUS «APYyrix», COXpPaHss CBO «camocTb» [Mead: 374-380].
B KOMMYyHUKaLMSX, CBA3AHHbIX C 3THUYECKMMW 1 STHOMOINTUYECKUMM OTHOLLEHW -
amun Ha CeBepHom KaBkase, npouecchl Co3gaHns, AMCTpubyummn n nHTepnpeTaumm
co00LeHnI 00yCNOBMEHbI 3THNYECKOW, STHOMONUTUYECKON N rPaXaaHCKOM KyJb-
TYPOW, NX COOTHOLLEHWEM B MHANBMOYANIbHOM U MAacCOBOM CO3HaHun. B coBokyn-
HOCTM 9TOT STHOMOJINTUYECKNI MEHTaSIbHbI KOMMIEKC BAUSIET HA AOCTYM K 9THUYE-
CKOW MHpOpMaLMm, ee NCMoNb30BaHMNE, OCMbICIEHHOE BOCAPUSTUE PELUNNEHTOM
(A.N. ConoBbeB) 1 NOCTKOMMYHUKALIMOHHYIO cuTyaumio (b. Pupcos). PaHee Mbl 06-
pallany BHMMaHME Ha TEOPETUYECKNEe acnekTbl STHOKY/LTYPbI, THOMOUTUYECKON
N CEBEPOKABKA3CKOM KyNbTYPbl B KOHTEKCTE MX 3HAYMMOCTU 151 STHOMOANTUHECKOT O
B3anmoaencteus [IxaHteera: 99-102], noaTomy He Oyaem 34eckb Ha 3TOM NoApo0-
HO OCTaHaBAMBaTbLCSA M OTMETUM crieayollee. CeBepokaBkasckas TPaAMLUMOHHOCTb
N NONIMTUHECKNIA KOHCEePBATM3M, Hapaay C APYrMy COLMOKYLTYPHLIMY XapakTepu-
CTMKaMu PermoHa, SBnsioTcs kak dakTopamm MeXKyNbTYPHbIX KOMMYHUKALNIA, Tak 1
dakTopamMm MEXITHNYECKOI HaNpPsXKeHHOCTH [AcTBauaTypoBa: 233], T.e. KPU3MCHbIX
MEXITHMYECKMX KOMMYHUKALMIA. DTO AaeT OCHOBaHWE yTBEPXAAThb, HTO TPAAMLMOH-
HOCTb CEBEPOKABKA3CKOro 0OLLLECTBA M €€ BIMSIHUE HA 3THOMONTUYECKE KOMMYHM-
Kaumm nMeeT aMOMBaNeHTHbIN xapakTep.
NHHOBAUNOHHbIE TEHOEHLMN B PEMMOHANBbHBIX 9THOMOANTUYECKMX KOMMYHUKALLM-
X 0OHAPYXXMBAIOTCS B COBEPLLEHCTBOBAHUM MEXaHN3MOB 3THOMOIMTUYECKOrO B3a-
nmopencTemsa Bnactn, CMU n obuiectsa ¢ MCNoJsib30BaHMEM COBPEMEHHbIX Meana n
NHTEpHET-TEXHONOMMIA, OPUEHTUPOBAHHBIX HA 3THOKYNIBTYPHbIE 1 3THOMCUXO0rnye-
CKMe KOHCTaHTbI MOJIMTUYECKOr 0 CO3HAHUS PELUUNMEHTOB, POpMMpPOBaHMe 0bLLEepOoC-
CUVINCKOM rpaXaaHCKON MAEHTUYHOCTU 1 YKPENIeHNE eIMHCTBA POCCUINCKOI HaLmn'.
KOHKypeHUMs 1 CTONKHOBEHME TpaguumMoHanmuama n noctMmoaepHmama Ha Ceeep-
Hom KaBkase [bapbalunH: 168] nposiBRsioTCS 1 B TOM, 4TO B npouecce 60pbbbl 3a

' CTparervs passutus rocyaapCTBEHHON HalMoHanbHOM NonuTukn B Poccuinckoin de-
nepaumn Ha nepuog oo 2025 r. (2012). Ykas MpeaunaeHta PO ot 19.12.2012. Ne1666. BecTt-
HuK poceurickor Haumm. Ne6. C.251-270.
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BN1ACTb UJIM €€ OCYLLLECTBNEHME NUCTMONb3YIOTCS KOMMYHUKATMBHbIE CTPATErMM 1 Tak-
TUKW C BKJTIOYEHNEM STHNUHECKUX MHDOPMALIMOHHBLIX PUETPOB, BHYTPU3NUTHBIX 0-
rOBOPEHHOCTEN, 3THONOOOUCTOB N T.A. O4EBMOHO, HTO B YCIIOBUSAX MHPOPMALMOHHO-
ro obLiecTsa U MegmaTm3aumm aTHOMONUTUKIN YNPaBASATbL KYJLTYPHLIM pa3Hoobpa-
31eM, UCMNOJIb3ys TPaOULMOHHbIE arMTauMOHHO-NponaraHAMCTCKMe MeToabl, CTU-
XUliHble cNocoObl GOPMUPOBAHMS OOLLLECTBEHHORO MHEHWUS C anefinsaumen K aTHuYe-
CKuM npepgpaccyakam n 3abnyxaeHuam [Monntnyeckue...: 96], STHONOANTUYECKO-
MY MEHTaJIbHOMY KOMMJIEKCY W apXeTuny «CBOM-4HY>KOM», MPaKTUYECKM HEBO3MOXHO.
Takoli Noaxon He TONbKO YCUANBAET NPOKCEMMYECKOE KOMMYHUKATMBHOE NOBee-
Hue [Fpuddun: 143] n coumanbHyto guctaHumio [OcHoBbI...: 98], HO 1 NpoBoUMpPYET
3THOMONNTUYECKYIO HECTAOMNBHOCTb.

TonepaHTHOCTb M MHTOIEPAHTHOCTb B 3THONOIMTUYECKUX KOMMYHUKaLUGaX

B nHdopmaumoHHom npocTtpaHcTBe Poccum n CeBepHoro Kaekasa B TOM 4umche,
HabnoaaeTcs NoPanvam Uaen, MHEHWI, B3rNSA0B, CBA3aHHbIN C 9THOMONUTMYECKOMN
neatensHocTbio Bnacti, CMW 1 obuecTsa. B npouecce KOMMYHUKaLMU MeXay HUMMK
BO3HMKAIOT pa3HOrnacus, M HauMHaeTcs nonmMTnydeckas bopbba 3a BNacTb UM BANSHNE
C MCMNOJIb30BaHNEM NHDOPMALMOHHBIX MOSNTTEXHOIOMMIA, HANPaB/IEHHbLIX HA NCKX0J10-
rM4eckoe BO3AENCTBUE W ANCKPEANTALMIO ONMOHEHTOB. CneaCcTBUMEM 3TOrO SIBNSETCH
MEX3THMYECKas N STHOKOHMECCMOHAbHAs HANMPSXKEHHOCTb, B CBA3M C YEM, B MONINST-
HoKoHdeccmoHanbHoM CeBepo-KaBka3ckom pervoHe BO3pacTaeT 3HaYEHNE PENNTNO3-
HOW, MEXKYJITYPHOW 1 3THUHECKOW TONEPaHTHOCTM, KOTOPAs BbICTYMAET [1aBHbIM YC10-
BMEM rapMOHM3aLLIMN STHOKOHGDECCMOHATbHBLIX OTHOLLEHWI, MPE0S0NIEHNS SKCTPEMUNS-
Ma 1 Teppopuama [Maromenosa; XyHaros; LLIao; JlsyweBa; Hexari], obecnedyeHust H-
dopmaLmoHHoM 6e30MacHOCTU IMYHOCTK, 0OLLLECTBA M FrOCYAapCTBa [ToNepaHTHOCTb. ...

MNpobnema TonepaHTHOCTU ABNSIETCA HEOOXOAMMbIM YCII0OBMEM U INMaBHOW Ucce-
[0BaTeNbCKOM 3a1a4€el B TEOPUN MEXKYJIBTYPHOWN 1N OTHOKYJIBTYPHOM KOMMYHUKaLUUK
[LWapkoB; MaTtok; CapoxmH]. OHa nmeeT ocoboe 3HaYeHme Ans U3yYeHuns STHOMONN-
TMYECKMX KOMMYHMKaUM. TonepaHTHOCTb kak umnepatme XXI Beka [Kocos; N'yHaapsb:
28] Ha npakTrKe NPOABASETCS B y4aCTUM aKTOPOB STHOMONUTMKM B KOMMYHUKATUBHOW
OEesaTeNbHOCTN, HAaNPaBAEHHONM Ha YCTAHOBIEHME NAPTHEPCKMX OTHOLLEHWNI CO BCe-
MW 3aMHTEPECOBAHHLIMW CTOPOHAMM, COMNacoBaHHOCTU OENCTBUI C rOCy4apCTBOM
B PELLEHMM BOMPOCOB 3THOKYJILTYPHOIO Pa3BUTUS U YPEryINPOBaAHUSA 3THOMOIUTU-
YeCKMX pa3Hornacum n KoOHGANKTOB. ADEKBATHOE OTPAXEHME TONEePaHTHbIX 3THOMO-
NIUTUYECKMX KOMMYHUKaLMA B cCOBpEMEHHbIX Meama n CMU cnocobceTByeT obecne-
YEeHWIo coumanbHo 6e30NacHOCTY B PETMOHE.

Ha ocHoBe aHanu3a pesynbTaToB aMNUPUYECKMX UCCNEd0BaHMn! 1 IMYHOTO OnbI-
Ta paboTbl B PyKOBOACTBE YnpaBneHus npecc-cnyx6bl [nmasbl n MNpaBuTtenbcTea

"imetoTca B BUAY pe3yNbTaTbl COLMONOMMYECKMX ONPOCOB, NPOBEAEHHbIX aBTOPOM Ha
CeBepHomMm KaBkase, BTOpUYHbIE AaHHble nccnegosaHuii BLUMOM, ®OM, a Takxe OaHHble
CeTn 3THONMOrMYEeCcKkOro MOHUTOPMHIa N PAHHErO NMPeaynpexaeHns KOHGANKTOB, MIHCTUTY-
Ta aTHoNnorum n anTpononurum PAH, MHcTtntyTta counonorum PAH n opyrux nccneposartesb-
CKUX LLeHTpoB Poccun.
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KapayaeBo-Yepkecckoi Pecnybnmkn, Mbl MOXEM YTBEPXAATb, HTO YPOBEHb MHTONE-
paHTHOCTM Ha CeBepHOM KaBkase 1 kaBkazodpobus B POCCUMN 3HAYUTENBHO BbILLIE B 3T-
HOMONMTUYECKMX MeAMAKOMMYHUKaLmSX. LindpoBas akTMBHOCTL Kak NpakTmka UCrosb-
30BaHNS LIMPPOBbLIX TEXHONOM M AJ181 NOOLLPEHNS PA3NNYHbIX A0SO, AN cCoumab-
HOM MOBMNN3aLMK B CTOPOHY COOENCTBUS AEMOKPATUN 1 TONEPAHTHOCTN, UL UCKITIO-
YNTENBbHOCTWN M HEHABWCTU, CNOCOBCTBYET PacnpoCTPaHeHMIo HaumoHanmama [Car; 38].

Ha Haw B3rnsa, nHtonepaHTHoCcTb B CMW 1 coBpeMeHHbIx Meama o6ycnoBneHa
psifoM 06CTOATeNbCTB. Bo-nepBbiX, B O0/bLLIMHCTBE CIy4aeB ayaAMToOpus He OLEHW-
BAET KAYECTBO MeaMaTeKCTOB, ONpeaensemMoe n ypoBHEM KBanudukaumm aBtTopa.
MapagokKe cuTyaumm 3aksito4aeTes B TOM, 4TO 60/bLUas YacTb ayaAUTOPUN OAMHAKOBO
3SMOLMOHANbLHO BOCMPUHUMAET 3THUYeCkyto MHdopmaumio B CMI, aBTopn3oBaHHY0
XYPHAIMCTOM UK, CKaXeM, y4eHbIM. XOTS OTCYTCTBME 3THONOMMYeCckoro obpasoBa-
HWUS Y XXypHaNMCcTa Uan HeoObEKTUBHOCTb/HEMOJIMTKOPPEKTHOCTb YHEHOIO HE ABNS-
I0TCS NPENATCTBMEM AN TUPAXUPOBAHNSA NPON3BELEHHOTO MW MHGOPMALIMOHHOIO
NPOAYKTa, KOTOPbIV MOMb3YETCS CMPOCOM Ha NOJINTUYECKOM MHDOPMALIMOHHOM PbIH-
ke. Bo-BTOPbIX, aHOHMMHbIV U TPAHIPAHNYHBIA XapakTep BUPTYyanbHOro 00LLEHNS aK-
TOPOB 3THOMONNTUKM CO3AAET UINIO3MIO BCEO03BONIEHHOCTU, BCNEACTBME YEro Ha-
pYyLLAKOTCA rpaHuLbl HEOOXOAMMOWM TONEPaHTHOCTU. B-TpeTbKX, COBPEMEHHbIE TEX-
HOJTIOr 1M NO3BONSAT TOYEYHO MAHMMYIMPOBATbL MHAMBUAYANbHLIM W 0OLLECTBEHHbLIM
9THOMOINTUYECKUM CO3HAHMEM, UCMOSb3YH A3blK Bpaxapbl [[3an0wmnHekuin; Manb-
KoBa; TULLKOB], 9THNYECKME — CTEPEOTUNbI, MUDbI, ICTOPUN B COYETAHUN C TEXHO-
NOrNSMN MHDOPMALIMOHHBIX BONH — YOEXAEHUS 1 BHYLLEHUS. 30eCb Mbl COIMAAPHbI
¢ B.1O. 3opuHbIM B TOM, 4TO CeBepHbili KaBkas — He MeCTO AJ19 MONTTEXHOOMNIA 1
NPOBOKALMNOHHBIX MOJIMTTEXHONOMMYHbIX MPMEMOB, NOCAEACTBUS KOTOPbIX 3aTparn-
BaloT cyapObl MUANMOHOB Ntoaein n 6yayuwee Poccun [SopuH: 20].

HedopmanbHOCTb M UHCTUTYLMOHANbHOCTb KOMMYHUKATUBHbIX CBAI3EM

B coBpeMeHHbIX yCNoBUsAX NEPCOHNPUKALMN KOMMYHUKAUWA, «MHPOPMAaLMOHHO-
ro kKoMm@opTa IMYHOCTU» Kak 3PDEKTUBHOIO YCNIOBUSA caMoBblpaxeHus [CynerimaHo-
Ba: 35], CNOCOBHOCTb K YCTAHOBNEHMIO HEDOPMaSIbHbIX 3THOMOJIUTUYECKNX KOHTaK-
TOB SIBNSI€TCS OOHUM U3 MOLLHBIX PECYPCOB 3THUYHOCTU, MCMOABb3YEMbIM KaK Ans ya0-
BNETBOPEHNSA STHOMOANTUYECKMX NOTPEOHOCTEN 3aMHTEPECOBAHHbBIX CTOPOH, Tak 1
051 peLlleHns rocyJapCTBEHHbIX 3a4a4 B chepe 3THOMOJIMTUYECKUX OTHOLLEHWIA. J1a-
TEHTHbIE KOMMYHMKaLMM aKTOPOB 3THOMONNTMKM Ha CeBepHOoM KaBkase peryampyoT-
CS CTEPEOTUMNHBIMU NPaBUIaMN KOMMYHUKATUBHOIO STHOMOUTUYECKOr0 NOBEAEHUS.

B koHTekcTe NnocTbnxeBMopancTUYeckor TeopUn paLmMoHanbHOro Bebibopa 1 Ha
OCHOBe nocTynaTtos, chopmMynmpoBanHbIx K. MaHpo [dertapes: 98], Mbl MoXxeM npea-
NONIOXMUTb, YTO KOMMYHUKATUBHOE 3THOMOJINTUYECKOE NOBELEHME aKTOPOB B HEOP-
MaJibHbIX KOMMYHUKALUUSX PeErMoHa 006yCOBNIEHO:

1) Co3HatebHbIM BbIGOPOM MOAENN KOMMYHUKATMBHOIO B3aMMOAENCTBUS B aK-
TyanbHOM 3THOMOJINTUYECKOWN CUTYaLMW.

2) NpecnenoBaHneM onpeaeneHHbIX Lenemn, 0TpaxaroLmx 0CO3HaHHbIE YaCTHbIe/
KOpnopaTuBHbIE STHOMOINTUYECKME MHTEPECHI N MOTPEBHOCTH.
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3) KOMMYHMKaTUBHOW POJbIO 3THNHECKOro MHANBMAA B COLMANBHO-MONUTUYECKO
XN3HN.

4) Hannunem npmopuTETHBIX YCTONYMBBIX MEXITHUYECKMX YCTAHOBOK (CTEPEOTU-
noB, npenybexaeHnin, Nnpeapaccynkos).

5) [0TOBHOCTbLIO/CNOCOOHOCThIO BbIOMpPaTh HaMboee BbirogHY0 MOAENb 3THOMO-
NINTUHECKOM KOMMYHUKALLMM B Clydae NOSIBAIEHNS aflbTEPHATUBHbIX CLEEHAPWEB UAN Ha-
MEPEHHOIr0/HEHAMEPEHHOIO U3MEHEHMS MaPaMETPOB KOMMYHUKATVUBHOIO OENCTBUS.

6) NHDOPMMPOBAHHOCTBIO O BO3MOXHbIX Ka3ycax 3THOMONNTUYECKON KOMMYHMU-
Kauum 1 TPaHCaKLUMOHHbBIX N3OEepXKax, a TakKe CBS3aHHbIX C HUMW NOCNEeACTBUSX
cBoero Bbibopa.

O6beanHeHNe paLroHanbHbIX aKTOPOB 3THOMOUTUKW 415 PELLEHMS 0OLLMX 3a0a4
TakXe He rapaHTUpyeT NPUHATME aAekBaTHbIX MPEBEHTMBHbBIX Mep. Bonee Toro, Koo-
NepupoBaHnE N «laTeHTHble KOHDUrypauumn» (P. BaKOH) KOHTAKTOB aKTOPOB 3THOMO-
NINTUKN NOPOXAAIOT HE TONbKO NPEABUAEHHbIE, HO U HENPEABMAEHHbIE MOCNEACTBUS.

feHesnc n nepcnekTnea KOMMYHUKATUBHBIX MPOLECCOB C HEOPULMASIbHBIM NEN-
6710M MMEIOT NPSIMYIO 3aBUCMMOCTb OT KOMMYHUKATUBHBIX CTPATErnin 1 akTMBHOCTU
aTHOKpaTmm Ha CeBepHOM KaBkase, KOHTPONMPYIOLLEN AeATENbHOCTL FOCYAAPCTBEH-
HbIX UHCTUTYTOB W OPYrnX CYyObLEKTOB, CMOCOOHbLIX OKa3blBaTh BMSIHME HA OOLLIECTBEH-
HOE MHEHME M NPUHATUE NOJINTUYECKNX PELLEHUIN B STHOKOH(ECCUOHAbHOM Cdepe.
Mpn aTOM 3P DHEKTUBHOCTb HEPOPMASIbHbIX KOHTAKTOB B KaXXA0M KOHKPETHOM CJly-
yae onpenenseTcs xapakTepomM B3aMMOLENCTBUS 1 pedybTaTaMn BO3OENCTBUS,
UMEIOLLMMM NMPSIMYIO 3aBUCUMMOCTb OT PSAa YCNOBUIA. B nx yncne cneayeT BbloeNNTb:

1) Hannumne/oTcyTcTBME MHPPACTPYKTYPbI MEXKYNLTYPHOrO B3aUMOAENCTBUSA U
9THOKYNbTYPHOro pa3sutua [AcTBauaTtyposa: 47].

2) Mpeanocbikn 1 Kay3anbHblii GOH akTa STHOMOANTUYECKO KOMMYHMKaLWN.

3) COOTHOLLEHME BHELLIHEr0 X042 3THOMOJIMTUYECKNX COOLITUIA MOTUBAM N (PYHK-
UMM KOMMYHUKATUBHOIO AENCTBUS.

4) BaanMoaencTeme KynbTyPHbIX KOMMYHMKAUMOHHbLIX KOOOB (LLeHHOCTEN 1 Npo-
N3BOACTBEHHbIX 3THOMOINTUYECKNX 3a4a4) B MPOLLECCE KOMMYHUKALWN.

5) CornacoBaHHOCTb KOFHUTUBHbIX 3THUYECKMX CTPYKTYP KOMMYHUKAHTOB.

6) LlenepaumoHanbHoe KOMMYHUKATMBHOE NOBEAEHME aKTOPOB STHOMOSIUTUKN.

7) KoMMyHMKaTUBHOE BO3OENCTBME HA 3THOMOIMTUYECKOE CaMOCO3HaHMe peLn-
nueHTa.

HedopmasbHble NOIUTUYECKNE KOHTAKTbl aKTOPOB STHOMOINTUKM UMEIOT HEOA-
HO3HA4YHbIE KOMMYHUKATMBHbIE 9D dEKTHI, BO3AENCTBYIOLLME HA COCTOSIHNE 3THOKOH-
deccuroHanbHol cdepbl. NMonnTnaums STHUHHOCTU KOMMYHUKAHTaMM CNOCOOCTBY-
€T YCMNeLIHOMY 3amnyCcKy MexaHM3MOB HEFaTUBHOWN 3THNYECKO MOBUIM3aLUmMm 1, Kak
CNeACTBME, BEAET K HApPaCTaAHMIO MEXITHUYECKOWN HAMPSXKEHHOCTU, @ COrNacuTenb-
Hble HedpopMasibHble KOMMYHUKALLMM — CTAOUNN3NPYIOT 3THONONUTUYECKMIA NMPOLLECC.

BesycnoBHO, 60NbLIMHCTBO 3THOMOMNTUYECKMX KOHTAKTOB Ha CeBepHOM KaBkase
WHCTUTYUMOHANN3NPOBAHbI U YCTaHABANBAKOTCSH MEXAY KOMMYHMKaHTamMu, KOTOpbIe
npencTaBnsaioT onpeneneHHble MHCTUTYThI (rocygapcteso, CMU, nonutuyeckme nap-
Tun, HKO n 1.4.). ®opmanbHble 3THONOIMTUYECKME KOMMYHMKALLMK XapakTepuayeT-
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CS1)XECTKOM pernamMmeHTaumenn n cobnogeHnemM KOMMYHUKaHTaMN BbIMOSTHAEMbIX MU
ponen n Hopm noseneHns. FocyaapcTBO KAk OCHOBHOM 3THOMOIUTUYECKUIA UHCTUTYT
perynmpyeT STHONONTUYECKYIO AEATENbHOCTb NPAaBOBbLIMU, HOPMATMBHBLIMW, aAMU-
HUCTPaTMBHbLIMMW, OPraHN3aUMOHHBIMU 1 CUNOBBIMKU MeTodamu. K npumepy, B Poccumn
NOSINTUYECKUM NAPTUSAM 3anpeLLeHO NCNOJIb30BaTh STHNYECKYIO TEMATUKY B Npea-
BbIOOPHOWM arnutaumm n pekname.

OTHONONNTMYECKOE MOBEAEHNE KOMMYHUKAHTOB OFPaHNYEHO CYLLLECTBYIOLLUMM
HOpMaMu 1 NpaBuIamMm KyabTyPHO-KOMMYHUKATUBHOW STHOCOUManbHOM cpeapl. He-
OVHCTUTYLIMOHAbHbIN MOAX0, K KOMMYHUKATUBHOM OEATENBHOCTN akTOPOB 3THOMO-
NUTUKW NpegnonaraeT PeryampoBaHne KOMMYHUKATUBHOIO 3THOMOIMTUYECKOrO No-
BEAEHNS B paMKax 3a4aHHbIX «paMOK B3aMMOLENCTBNS», OCHOBAHHbIX HA MPUHSTbIX
dopmMasbHbIX 1 HedOopPManbHbIX NPaBmnax. ATo AaeT BO3MOXHOCTb FOBOPUTL 00 WH-
CTUTYLMOHANbHbIX OFPaHNYEHUSIX HE TOJIbKO HEDOPMAabHBIX, HO 1 POPMasIbHbIX 3T-
HOMOJIMTUYECKNX KOMMYHMKaLMA. O4eBNOHO, YTO B TaKOW CUTyaLMM akTOpPbl 3THO-
NOANTUKM MOTYT peann3oBatb CBON KOMMYHUKATUBHbBIE CTPATEMMN N NONTUYECKNE
3aMbICJIbl, ECAN «<MAKCMMN3NPYIOT CBOW LIENIN B PaMKax CYLLLECTBYIOLLMX OrpaHmnye-
Huli» (B.BelHracT). HepooueHka ykasaHHbIX 00CTOATENbCTB U Ype3MepHas paumo-
Hann3auuns HecopMasibHbIX STHOMONUTUYECKMX KOMMYHUKALLMIA COMPSXKEHbI C Takun-
MW PUCKaMK Kak MakCUMM3aLMs MONE3HOCTU NN MUHUMN3ALIMS N3aepxek. A ecnm
3aTpaTbl HA U3BMEHEHME MHCTUTYTOB HXXE U3OEPXKEK HA aganTaumio K HAM, TO KOMMY-
HUKaTMBHas AEeATENbHOCTb aKTOPOB STHOMONTUKN MOXET OblTb HAaNpaBeHa Ha n3-
MeHeHne HedopManbHbIX HOPM U MHCTUTYTOB. lNpK 3TOM 3anHTEPECOBAHHOCTb ak-
TOPOB B UBMEHEHWM HOPM/UHCTUTYTOB MOXET ObITb 00YCNOBNEHA UX STHOMOANTUNYE-
CKUM CTaTyCOM, 3THNYECKOM ANCKPUMUHALMNEN, UHTONEPAHTHBIM OTHOLLEHWEM U T. 4,

ATHOMAEO0I0rNYECKUii M 00LLLECTBEHHO-NOIMTUYECKUI AUCKYPC
B 3THOMOJINTUYECKUX KOMMYHUKALMAX

B ycnoBusix COBPEMEHHBIX M106ann3aLMOHHbIX BbI3OBOB U TpaHCHOpMaumn co-
LMOKYNILTYPHOIrO NPOCTPaHCTBA HabNoAaeTCcs yeuneHme KOMMYHUKATUBHBIX U Me-
OWIAHBIX BO3MOXHOCTEN nepenayun nojMTUYeckoro CMbICia 3THUYECKUX npenpac-
CYOKOB, NpeaybexneHnin, MuboB, NCTOPUIA, HOPM 1 CUMBOOB, BbIPAXAIOLLNX NHTE-
pecbl OnpeneneHHbIX STHUYECKMX OOLLHOCTEN.

Anennaums K aTMm 1 Apyrum acrnekram 3THOUMAE0s10rMm ceBepoKaBkas3Ckmx 3THO-
COB B MPOLLECCe NPSMOro 00LEHNS 1 MeaUMakOMMYHMKaLMAX CBA3aHa C psaom 06-
cTosATENbCTB. BO-nepBbix, 6053Hb aCCUMMUNATOPCKMX TEHAEHUMIA B M3MEHSAIOLLEM-
cs mupe [Wapxe: 281], 06beKTUBMPYET akTyann3aumnio NOANTUKN STHOKYNLTYPHOIO
BO3POXAEHMSA U CAMOCOXPAHEHMUS STHNYECKOWN OBLLHOCTU B Npeaenax «3THOMaHA-
wadpTa» [CmuT].

Bo-BTOPbLIX, YA3BUMOCTb 3THOUOEHTUPUKALUNOHHBIX MOIUTUYECKUX LLEHHOCTEN 1
HEeYCTOMYMBOCTb MOpasnbHOro TpaamumoHanuama (C.dbenamaH) B HGOPMaLIMOHHOM
obLLecTBe, NPOBOLMPYET MUPOBO33PEHYECKNE ANANOTM U ANCKYCCUK, OOpaLLeHHbIE K
39THUYECKOMY NCUXOMeHTasIbHoMy komniekcy (C.LLIMpokoropos) 1 aTHUYECKOMY 06-
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pagy, KOTOPbIV BbIMOMHAET BEAYLLYIO POJib B MHTEPMNPETALMN MEXITHNYECKOrO B3a-
nmogericteusa [Congartosa: 65].

B-TpeTbux, 0eACTBEHHOCTb 3THOLIEHTPUCTCKOWN, KCeHO(POOCKOM, HALMOHANNCTU-
4eCKOW, 3THOPENUIMO3HOM (NCEBOOPENNMMO3HON) SKCTPEMUCTCKON PUTOPUKN U NH-
dopmMaumMmn Ha MaprmHann3npoBaHHbIE KATErOPUM rpaxaaH pernoHa n Monogexb
npuBeKaeT 3THOKPaTUO, KOTopasi UCMoJib3yeT aTHOMAEONOrMIO A5t 000CHOBaHMS
1 nermTuMaummn ceoemn aeatenbHocTu [Jlydckuin; LLieB4eHKO].

OueBnaHO, YTO STHOMAEONOMMYECKUIA ONCKYPC B STHOMOANTUYECKMX KOMMYHU-
kaumsx CeBepHoro KaBkasa He Bcerga siBnseTcst KOHMKTOreHHbIM hakTopoM. AT-
HOMZEeosIorns paccMaTpuBaeTcs UCCNeaoBaTeNs MM Kak 3THooOpasyoLwmin dakTop
GOPMMPOBAHUS STHNYECKON NOEHTUYHOCTU, aKTyaIn3npyOLWNNCA B 3THOHMME 3T-
Hoca [LLaoB.: 15]. MHdOPMaLMOHHbBIE 3/IEMEHTLI 3 THOPOPMUPYIOLLErO MEXaHU3Ma
3THMYECKOWN NOE0NOrMmM cnocobCTBYIOT KOHCTPYMPOBAHMIO 3THUHECKOM NOEHTUYHO-
CTM 1 KapPTUHbI 3THOMOJIMTUYECKOrO MMpa. B uenom, aTHonaeonorns cnocobcTeyeT
CTPYKTYPMPOBAHMIO PEMMOHANIbHONO 3THOMOJIMTMYECKOrO NPOCTPAHCTBA, NO3BOJISS
NOHATb 0OLME MOTUBBI, TOTUKY M MEXAHU3Mbl BHYTPUSTHNUHECKNX N MEXITHNYECKIMX
B3aMMOENCTBUI B MUPE MONUTUKN.

KOHCTPYKTUBHbIA NOTEHUMaN 3THOUOEOIOMMN UCNONb3YeTCs B 0OLWECTBEHHO-
NoJSIMTUYECKOM OMNCKYPCE, rae NpeobnaaaioT TEMbl FIPaXaaHCTBEHHOCTU, POCCUNCKO-
ro naTpmMoTM3ma, CONMAAPHOCTUN, MHTErpaumn, COTPYAHMYECTBA, LYXOBHOIO M HAUW-
OHaJIbHOr0 € AMHCTBA, UCTOPUKO-KYNbTYPHOM 00LWHOCTU 1 T.4. Cheumdurka nporpam-
Mbl HaumecTpouTenbcTBa Ha CeBepHoM KaBkase onpenensieT He06x0AMMOCTb pPas-
BUTUS AMANoroBbix GOPM KOMMYHUKALIMIA, Pa3BUTMS NYOANYHON cdepbl MOANTUKA U
0KasaHus LiesieHanpaBieHHOM MOMOLLM NapTHeEPaM rocyAapcTBa, YTO MOXHO Hab -
0aTb B NPaAKTUYECKOM MiaHe, XOTS B NOCNEAHME FOAbl, B YCIOBUSX 4EMOKpPaTU3aumm
00LLECTBEHHO-MONIUTNYECKOM XM3HW 1 paLMOoHanM3aLmm 3THONOIUTUYECKOr0 ANCKYP-
ca, BO3HMKA CErMeHTaLMs BCEX YPOBHEN MHPOPMALMOHHOIO NpocTpaHcTea. Hapsaay
C TPagVLMOHHBIMM METOAAMM NponaraHabl AEN MEX3THNYECKOIO 1 MEXKOH(ECCH-
OHaJIbHOrO Cornacus, BnacT Ha MeCTax CTanun MCNob30BaTb MAPKETUHIOBLIE CTPa-
Terum n PR-TexHONorum ang yTeepXaeHmns naeonorum rpaxgaHckom Haumn. B oco-
OEHHOCTWN 3TW TEXHOIOMNM MPUMEHSIIOTCS B KOHTEKCTE 06LL,ECTBEHHO-NONUTUYECKNX
N/WUNn KyNbTYPHO-MaCCOBbIX MEPOMNPUATUIA STHUYECKOM MM NaTPMOTUYECKON Ha-
npaefieHHOCTUN. HO, Kak 0TMeYaloT nccnenoBaTenn, B COBPEMEHHONM CUCTEME FOCy-
OAPCTBEHHOMO YNpPaBAeHUsS POCCUNCKMM MOANSTHUYHBIM COLUMYMOM HES(DDEKTUB-
HO NCMNOJIb3YIOTCS LMPOKME BOZMOXHOCTW NOJIMTUYECKON KOMMYHMKaLUK, KyOa BXO-
OST nponaraHaa, pekiiaMma, MapKeTUHT, CBSI3M C 00LLeCTBEHHOCTbIO [Knpuyek: 31].

3aknoyeHue

Tem CaMbIM, Mbl 0003Ha4YUIN OCHOBHbIE TUMOBLIE XapakKTepuUCTnKn 3THOMOJINTN-
4yeckuMx KoMMyHuKaumin Ha CeBepHom KaBkase. VX BblaeneHne BaXHOo, Korga Mol ne-
pexoanm OT NOHNMaHUA CI'IeLI,VId)I/I'-IeCKI/IX, CUTYATUBHbIX MPU3HAKOB K NX 0606LL|,eHI/H0.
lNownck permoHanbHbIX YHUBEPCAIUIA 3THOMONTUYECKMX KOHTAKTOB MOXET NpeaocTa-

43



Communicology. 2018. Vol.6. No.6. C. 36-47 http://www.communicology.us

BUTb OCHOBY 191 UHTErpaLmm X KOHCTPYKTUBHOIO NoTeHUmMana, u npeoaoneHns oe-
CTPYKTMBHbIX 9THOCOLMANbHbIX ABNIeHnin Ha CeBepHoM KaBkase.
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= = = Typical Signs of Ethnopolitical Communication in the North
Caucasus

Julieta S. Dzhanteeva
Karachay-Cherkess institute of humanitarian research, Cherkessk, Russia.

Abstract. The article discusses the theoretical foundations of ethno-political commu-
nications in the North Caucasus region and their common features. Within the framework
of a polyparadigmatic concept based on a political and socio-cultural approach to the
study of political actions and communication (H. Arendt, K.S. Gadzhiev, Y.A. Irkhin,
A.l. Soloviey, etc.), ethnopolitical theories (Deutsch K. , Smith E., Shirokogorova S. M., and
others), theories of intercultural communication (J. Mid., A.P. Sadokhin, S. Ting-Toumi et
al.) and media communications (M. Castells, M. McLuhan et al.), the author differentiated
the typical properties of ethnopolitical communications in the designated region. They are
presented in the form of four pairs of antinomies: tradition and innovation; tolerance and
intolerance; informality and institutionalism; ethnoideological and socio-political discourse.
Revealed their regional features. The research methodology includes comparative historical,
sociological and analytical methods that allow typology of the universals of ethno-political
communications in the North Caucasus against the background of their theoretical reflection.
The novelty of the research lies in the fact that, based on the synthesis of theoretical
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approaches to the study of the phenomenon under consideration, the author has identified
typical features of ethno-political communications in the North Caucasus region.
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m = = COLMOKOMMYHUKATUBHbIE MEXaHU3MbI YTPABNEHMS
MEXKYNBTYPHLIMM OTHOLLEHUSIMM

AxywmnHa O.WU.

Bcepoccuiickunii Hayd4HO-MCCNenoBaTeNbCkUA UHCTUTYT MUHEPAIbHOMO Chipbst UMEHN
H.M. ®enoposckoro, Mocksa, Poccuiickas ®enepadiys.

AHHOTauuma: B cTtatbe 00CYyXaal0TCs UCTOYHMKI KYSbTYPHOMO pa3Hoobpasmnst 1 coumo-
KOMMYHUKATUBHbIE MEXaHN3MbI YIPABAEHNS MEXKYNIbTYPHLIMU OTHOLLIEHWSMU. KynbTyp-
Hoe pasHoobpasune He ABNSETCS HOBbIM PEHOMEHOM, 0HAKO B ycnoBusix XXI B. C y4eTOM
NPoVCXoasiLLen MHTeHcdMKaLMn NPOLLECCOB Hanbonee 0CTPOo BCTana npobnema NnpuHs-
IS ONpeaeneHHbIX Mep Mo YNPaBAEHNI0 MEXKYNLTYPHLIMU OTHOLWEHMSIMU. OTMeYeH ne-
pexof, 0T NPUMEHEHUS CUCTEMbI MONIUTUYECKMX MEP K B0iee KOMMNEKCHbIM BapuaHTam,
YYUTBIBAIOLLIMM Pa3ninyHble chepbl 06LL,ecTBa, MHOroobpasme CoCTaBASIOLLMNX 3IEMEHTOB.
B MeXKyNbTYpHOM B3aMMOAENCTBIN B MHOMOKYNIETYPHOV Cpeae COBPEMEHHOro 0bLLLecTBa
BbIIBNEHO TPU LLEHTPaNbHbIX KOMMOHEHTA: KYbTYPHbIA, KOMMYHUKATUBHBIN Y COLMANBHBINR.
PaccmMoTpeHbl BO3MOXHbIE BapuaHThbl HanpasaeHin KOMMYHUKATUBHOMO B3aMMOLENCTBUS
WHAMBWOOB U rpynn, NPeAIOKEH BapMaHT MOLENM MHOMOKYIbTYPHON cpeabl U CTpaTerni
B3aMMOAENCTBIS, YYUTHIBAIOLLMX HANMYMeE AMHAMUYEeCKo 06paTHON CBSA3W MeX/y B3au-
MOZEMCTBYIOLMMM rpynnamu 1 06LLECTBOM B LIEJIOM.

KntoueBble cnoBa: KynbTypHOE pasHoobpasune, MexHalyoHa bHas KOMMYHUKALMS, Ha-
LpoHanbHaa noimnTuka, rpaxaaHckoe o0LLecTBo, rmobdanusaumns, WOeHTUYHOCTb, UHOW-
BUA, rpynna, obLLecTso

Ansa uyntuposanmns: AxywmHa 0.1, COLMOKOMMYHUKATUBHBIE MEXaHU3Mbl YNPaBieHUs
MEXKYNbTYPHBIMK OTHOWeHuaMKU // KommyHukonorus. 2018. Tom Ne 6. Ne6. C. 48-56.
DOI10.21453 / 2311-3065-2018-6-6-48-56.

Csepgenus 06 aBTope: AxywmHa Onbra MropesHa, cotpyaHuk GIreY «BUMC nm. H.M. de-
noposckoro». Aapec: 119901, Poccus, r. Mockea, CtapomoHeTHbI nep., 31/1. E-mail:
yakfibio@gmail.com.

Crarbs noctynuna B pegakumio: 12.11.2018. MpuHsTta k neyatu: 20.12.2018.

Mo BANSIHMEM NPOLIECCOB rMobdann3aLmmu, Co3aaHNsa HOBbIX BUOOB MHDOPMALIMOHHO-
KOMMYHUKALMOHHbIX TEXHOIOMNIA, MOSIBIEHNS TPAHCHALMOHANbHBIX KOPMopauui, Bbl-
COKOIM MOOMIBHOCTM HAaCeNeHns BO BTOPOW NonoBMHe XX B. Ha4anack TpaHchopma-
LS 3KOHOMWYECKON, COLMANbHOM, NOANTUYECKONM XMN3HN COBPEMEHHbIX 0OLLECTB.
MeHee 9BHbIMM 1 0AHO3HAYHO ONpPeaensaeMbiMN CTAHOBATCS Pa3finyinsa Mexay peru-
OHaMu 1 CTpaHaMm Mnpa BBUAY NPOUCXOASLLEN MHTEHCUPUKALMN MEXKYITBTYPHbIX,
MEXITHMNYECKNX, MEXKOH(ECCUOHAsbHbBIX KOHTAKTOB 1 KOMMYHUKALMIA, MUTPaLMOH-
HbIX MOTOKOB, YTO MPUBOANT K 3HAYNUMbIM U3MEHEHNSIM B COCTABE HACENIEHUS, POCTY
KYNbTYPHOr0, 3THMYECKOro U KOH(MECCMOoHanbHOro padHoobpasus, 4To TpebyeT ne-
PE0CMbIC/IEHNS COBPEMEHHOIO COCTOSIHMS KYNbTYPHOro padHoobpasusi, cnocobos
1 MEXAHN3MOB perynsauum.
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CouMOKYNLTYPHOE NPOCTPaAHCTBO 00LiecTBa

OueBnaHO, 4TO AMCKYCCUM 0 NpobnemMax ynpasieHUs MeXKYNbTYPHbIMW OTHOLLIE-
HUSMW B KYNIbTYPHO pa3Ho06pa3HbIx 00LL,ECTBaX CyLLECTBOBA/IM Ha MPOTSXKEHNM BEKOB
N UMenn onpeaeneHHble 0COOEHHOCTN, MPUCYLLIME KaXKA0M OTAENbHO B3ATOM CTPaHe,
CBS13aHHbIE C UCTOPMYECKUMU 1 COoLManbHbiMy yecnoBruamu. OgHako B COBPEMEHHOM
Mupe npobiema cTouT Hambonee OCTPO, BBMAY HEPABHOMEPHOCTM SKOHOMNYECKO-
ro pasBUTUS CTPaH M PEMMOHOB rNobanM3npyioLLErocs M1pa, BO3pacTaHus coumanb-
HOrO HEPABEHCTBA, 3THMYECKME NMPOOAEMbI YBENMYEHNS YMCNA IOKASbHBIX BOEHHbIX
KOH(DSIMKTOB 1 TEPPOPUCTUHECKMX aKTOB, YTO NPEACTaBASET Yrpo3y YyCTONYMBOMY
pa3BuTUIO, CTaBUIBHOCTIN 1 COXPaHEHWIO LETOCTHOCTM CTPaH B COBPEMEHHOM MUPE.
OOHOBPEMEHHO 415 OTAENbHO B3ATOr0 YesnioBeka ocabeBaeT 3Ha4YeHWe Tpagnuumn,
OH HaxoauTCsa NoA, BANSHUEM NOCTOSIHHO MEHSIOLLIMXCS COLMANbHbIX KOHTEKCTOB, H4TO
co3aaeT NpobnemMbl UAEHTUYHOCTU, KOrAa UHOMBUA, MOXET BblOUpaTh 1 Nepeonpeae-
NSATb CBOIO NPUHAANEXHOCTb TOW UM MHOW rpynne. Bce 6onbLuyto ponb Npu ynpas-
NEHUN MEXKYNbTYPHbIMU OTHOLLEHUSIMU NPUOOPETAET YYET PasfINYHbIX KOMMOHEHT
pa3Hbix chep 00LECTBA 1 UX B3AUMOLENCTBUE B COLIMOKYJIbTYPHOM NPOCTPAHCTBE.

OTO akTyanMsnpyeT BONPOCH! YNPaBAEHNS MEXKYIBTYPHBIMW OTHOLLEHUSIMMN, Bbl-
paboTKM 1 NPUHATUS CTPATENMYECKMX PELLEHMIA MO OTHOLLEHMIO K KYJIbTYPHOMY PasHO-
06pa3suio 1 B 061aCTU HAUMOHAIbHOM NONUTKKK. Bce 6osibluee 3Ha4YeHne npu yrnpas-
neHum obpeTaloT pa3HooOpasHble AeNCTBYOLLME PaKTOPbI B COLMOKYLTYPHOM NPO-
CTPaHCTBE, CBA3aHHbIE C LMPKYNSALMEN KYIbTYPHbIX 3HA4YEHWIN B 0OLLECTBE B YC10BU-
X MHTEHCUPUKALMN KOMMYHUKALMOHHOIO B3anmMoaencteus [BopoHuos, LLlapkos].
CoumanbHas KOMMYHUKaUMS — 9TO Ta KOMMYHUKATMBHAS OEeATENIbHOCTb IIOAEN, KO-
Topas o0ycnoBeHa LefbiM PSaoM CoumanbHO 3HAYMMBbIX OLEHOK, KOHKPETHbIX CU-
Tyaumii, KOMMYHUKATUBHBIX CHep 1 HOPM 0BLLEHMS, NMPUHATBIX B JAHHOM 06LLECTBE.

BonbwmHcTBo nccneposatenen [Anderson, Kymlicka Parker, Benet-Martinez,
Modood v ap.] Ao nocnegHero BpeMeHn paccMaTpmBasv B NEPBYO 04epenb MMEHHO
NonMTMYeCcKmne cnocobbl perynnpoBaHust B chepe ynpaBaeHNs KybTypHbIM PpasdHo0-
GpasneM, NOCKOSbKY Mbl FOBOPUM MMEHHO O KOHKPETHbIX CTpaHax U rocyaapcreax.
CornacHo npuHaTbiM gokymeHTam KOHECKO [UNESCO-MOST], «<noauTtuku», T.€. ny-
6IMYHbIE NOIMTUYECKME MEPbI, OOMKHBI UMETb ClieAytoLLIME XapakTePUCTUKK, 3TO: CO-
OepxaHne n o060CHoBaHMe NPOrpaMmMHO-HOPMATMBHBIX YCTAHOBOK M AEACTBUS, Ha-
NpaBJ/IEHHbIE HA COXPaHEHME 1 Pa3BUTKE KYSBTYPHbIX Padnnymii rpynn B 0OLLECTBE Kak
B OTAENbHO B3ATOM CTPaHe, Tak U B MMPE B LIENOM. 3aKOHOAATESNbHO NPUHSATLIE NOJIN-
TUKW ABASIIOTCS CPEACTBOM NOAAEPXKAHNS CTabUIbHOCTU FOCYAapPCTBa M UHCTPYMEH-
TOM NOCTPOEHUS FTAPMOHNYHOIO 0OLLECTBA, B KOTOPOM MPUCYTCTBYIOT padHble rpyn-
Mnbl, NPeACTaBNSAOLWME PA3NYHBIE KYNbTYPbl, 3THOCHI, KOHdeccun. Takas nonnTuka
0oskHa obecneymBaTb COCYLLECTBOBAHNE, TONEPAHTHOCTb U «yCTOMYNBOE» PA3BU-
TWe BO B3aMMHOM 00oralleH1 pasHoobpasHbIX KynbTyp B COBPEMEHHOM MHOMOHa-
LMOHaIbHOM roCcyaapcTBe.

CnenyeT OTMETUTb, YTO 4,0 HEAABHEr O BPEMEHU OdMLMabHBIE BAACTM OOMbLUNH-
CTBa CTpaH Mupa 3aaBnsnm o cebe n cTpemMmnmnch BblTb HALMOHANbHBIMK FOCyaap-
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ctBamu [Anderson, Kymlicka]. OgHako kak MOHOHALMOHAsbHbIE Ha NPOTSXEHUN BCEN
NCTOPUM CBOEIO CYLLECTBOBAHMS MOXHO OMPEAevTb JIULLb EANHNYHbIE CTPAHbI, Ha-
npumep, Ncnanamio n Kopeto. B Takon mogenn HaumMoHanbHOro rocygapcTaa AOMM-
HUPYET KyNbTypa TUTYNbHOW HaLMK, KOTOpas ONpeaenseT U ¢ KOTOPOW CBA3bIBAKOT
WOEHTUYHOCTb, A3bIK, UICTOPUIO, KYNLTYPY, TUTEPaTypy, MUPbI, PESINTUIO U NMPOY. AaH-
HOW cTpaHbl. JTloO0oI, KTO He MPUHAANEXUT 3TON AOMUHUPYIOLLIEN CoLManbHOM Frpyn-
ne, ABNsieTc CyobekToM Mo accUMUALIMK, NMOO UCKNtoHeHus. focyaapcTBo Lie-
NeHanpaB/IeHHO KOHCTPYMPYET HaLMOHAsbHYIO FOMOIreHHOCTb Yepea CUCTeMY NONn-
TUYECKMX MEpP, HanpaB/ieHHbIX HA MOCTPOEHME €AMHON HauMW, rpaxaaHe KOTOPOW
noaaepXuBatoT opuLManbHYO HaLMOHASIbHYIO UAEHTUYHOCTb, a II0ObIe MHbIE UOEH-
TUYHOCTM nogasntoTcs. My6nnyHbIe NOUTUYECKNE MEPBI HAMPaB/IEHbl HA aKTUBHYIO
nponaraHay v ykpenneHne rocyaapcTBEHHOMO A3bika, 00LLEn UCTOPUN 1 MUGDONOTK,
CUMBOJIOB, HALMOHAJIbHBIX FEPOEB, NNTEPaTYpPbl, 00pa30BaTENIbHOM CUCTEMbI, HALLM-
OHanbHOM apMun N T.4. OgHako, MOMUMO AOMUHUPYIOLLLEN FPYMMbI, KOTOPas yCTaHaB-
NMBaET CBOM LIEHHOCTWN 1 CUMBOJIbI B KQ4ECTBE 0OLUMX B LIENSIX MOCTPOEHNS €4 MHON
Hauwmu, B 00LLECTBE BCEraa NPUCYTCTBYIOT MHbIE FPYNMbl, UMEtoLMe CBOM A3bIK, UCTO-
puIO, KyNbTYPY, CUMBOJIbI. TakMe rpynrbl YaCTO HE y4aCTBYIOT B MPOLLECCE MOCTPOoe-
HUs 06LLEeN rpaXxaaHCKON HaLLMK, a eCNK W BKITIOYAIOTCS, TO TOJIbKO MYyTEM aCCUMUS-
umn. b. AHgepcoH [Anderson] onpenenni Haumio MMEHHO Kak COLManbHO CKOHCTPY-
MpoBaHHOEe 00LLIECTBO, a HE OPraHNYeckoe eaMHCTBO COrpaykaaH.

KOHCprKTVIBVI3M B ynpasJsieHUU MeXKyJbTYPHbIMU OTHOLUEHUAMN

KOHerTHbIe nonnTnveckne mMmepbl, NN «NOJINTUKN>» (KaK MX MPUHATO HA3bIBATb B
aHrN053bI4HOM NNTEPATYPE), NOCTPOEHUSA EOVNHOM HALMK, NPEANPUHATBLIE B NOCNES-
HNe OeCATUneTnd, Xotd 1 OTJIn4aJinCb B Pa3HbIX CTPaHaX, TeM HEe MeHee, B H1CJie 00-
LLUMX A5 BCEX CTPaH 1 Hanbonee BaxXHbIX MOXHO BblAENUTL Cleaytowme:npuHsaTme
3aKkoHa 06 oduruUManbLHOM rocyaapCTBEHHOM S13bIKe, KOTOPbIM onpeaenseT A3blk A0-
MUHUPYIOLLLEN rpynnbl B KAYECTBE €AMHCTBEHHOIO 93bIKa, KOTOPbIN NCMOJSIb3YETCH B
nedaTebHOCTN OPraHoB rocy,u,apCTBeHHoﬁ BNnacTtu, B O(DVILI,I/IaJ'IbHOM nenonpon3son-
CTBe, B cyAax, B cucteme 06pa3oBaHns U T.4.;

— NMPUHATUE rocyaapCTBEeHHbLIX CUMBOJ10B,;

— KOHCTPYMpPOBaHMe HaLMOHANN3NPOBaHHON CUCTEMbI 06pa3oBaHNs, 06pa3oBa-
TeNbHble CTAaHOAPThbl KOTOPOW 3aKpennsaoT 00ydYeHne A3biKy, nuTepaType, UCToOpUn
NCKJTIOYUTENBHO JOMUHUPYIOLLEN rpynnbl;

— LeHTpann3aumns MOJINTUYECKON BNacTu, y rpynn MeHbLLUNHCTB HET aBTOHOMWN;

— pacnpocTpaHeHme A3bika U KyJsTypPbl LOMUHMPYIOLLEN FpYNnbl NOCPEeSCTBOM Ha-
LMOHaNbHbIX KYNbTYPHbIX NHCTUTYTOB, BKJ1lO4Yad HaluMOHaJIbHble CpeacTBa MacCOBOM
NHDOPMaLMK, CUCTEMY OOLEKTOB KYNbTYPbI U T.0,

ACCI/IMI/IﬂﬂLI,VIOHHaﬂ noanTnKa, npoBoanMasa rocygapcrtsom, He NpnuBOOANT, TEM HE
MeHee, K NPeKpaLLeHunIo fanbHerLwero pocTa KysTypPHON HEOOHOPOAHOCTM Hacene-
HUSI B paMKax HaLMOHaIbHOr0 rocyaapcTBa, 0COOEHHO B KOHTEKCTE COBPEMEHHOM
dasbl rnobanmsaunm, USMeHsIIoLLE COOTHOLLIEHNE MeXAY AOMUHUPYIOLLEN Fpynno,
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rpynnamMm MeHbLUMHCTB 1 NPeACTaBUTENbCTBY COCTaBa BHYTPU FPynM (KyNbTYpHOro/
9THMYECKOro/KOHMECCUOHANbHOI0), MOCKOSIbKY NPOUCXOOUT YMEHbLUEHNE YNCTIEH-
HOCTW OOMUHUPYIOLLEN rpynnbl. B pesynbtate BO3HMKAOT HOBbIE MPO6ieMbI yrpaBs-
NEHVS MEXKYNBTYPHBLIMW OTHOLLEHUSIMU. [103TOMY BO3HMKNA HEOOXOAMMOCTb NOUC-
ka, pa3paboTkmM HOBO MOAENN OpraHM3aLmMy COLMaNbHON XN3HN MHOMOKYbTYPHO-
ro rocygapcTsa M MHCTPYMEHTOB €€ peann3aunn. 3ta MOAENb NPeayCcMaTpuBaeT 1
NernTMMn3yeT CoxpaHeHne B 0OLECTBE KYNbTYPHbIX Pasnnyunii B3aMMoOencTByo-
LLIMX paBHOMpPaBHbIX FPYNMN HaceneHus (06LecTBa) U paccmMaTpMBaeT ero B Ka4ecTBe
NcToYHMKa pa3eutus. Npembep-muHncTp Kanaab! M1.9. Tptogo ewe B 1971 I ykasbl-
Ban', YTO rocyaapcTBO A0/KHO B ABHOM DOPME 1 HANPAMYIO NPUHATL Ha cebsa Bey-
LLIYIO POJib B YNPaBfeHUN KybTypHbIM pa3Hoobpasnem. OQHOBPEMEHHO OH yKa3dbl-
BaJ1 Ha BXHOCTb TAKOr0 KOHLLENTA Kak MAEHTUYHOCTb, MOCKOJIbKY CYLLLECTBYET CBA3b
MeX [y YBEPEHHOCTbIO YeJI0BEKA B CBOEN MOEHTUYHOCTU, Er0 YBAXKEHNEM K APYINM,
K UX KYNIbTYPHbIM OTAINYMSIM M BO3MOXHOCTbIO MPUHATUS CYLLLECTBOBAHUS KYNbTYPHO-
ro pasHoobpasus (B CTpaHe, B MMPE) B LIEJIOM.

[ns peannsaumm aToin naen 0 MHOrOKY/IbTYPHOCTM OOLLECTBA Ha MpakTuke Obi
BblpaboTaH 1 NPUMEHEH KOMMJIEKC 3aKOHO4ATENIbHO MPUHATBIX «MONUTUK>, YTO NPef-
CTaBnsNo cobol NpsSIMoe yyacTve rocyaapcTBa B YNpPaBieHUN U peryimpoBaHnm
KyNIbTYPHOro pa3Hoobpasus. Llenbio NpUHATUS peryampyowmx yrnpaBieH4Yeckmnx Mep
OblN1 POCT B3aMMHOIO MPUHATUS BCEX 3THOKY/LTYPHbIX FPYNN A1 rapMOHU3aLUmMm Nx
MEXKYNbTYPHOro B3anMOAENCTBUS. Bblfio BblAENEHO CEMb OCHOBHbIX HanpaB/ieHni
[Murphy] cdep perynmpoBaHus npu ynpasieHnUn pasHoobpasnem.

lMpaBo rosoca. Mepsbl, HanpaeneHHbIE HA BKJIKOYEHME MEHBLUMHCTB B OCHOBHbIE
NPOLECCHI NPUHATUS PELLEHNIA, KOTOPbIE MMEIOT MPSIMOE MW ONOCPEAOBAHHOE BNN-
SIHME Ha NX CTaTyC UM MHTEPECHI. ITO CNOCcob yBENMYEHMS NMPEACTaBUTENbCTBA 3T-
HOKYJIbTYPHbIX MEHBLUMHCTB Ha HALLMOHAIbHOM M PETMOHAIbBHOM YPOBHSIX. [115 MOBbI-
LLUEHUS NNETUTUMHOCTU N 9DDEKTUBHOCTU NMONUTUKM, NOAOEPKNBAIOLLENA MEHBLLNH-
CTBa, MPaBUTENBLCTBA MOMYT KOHCYNbTMPOBATLCS C NPEACTaBUTENSMN STUX Tpynm,
4TOObI NONTYYNTb BONbLLE NHDOPMALMKN O UX MOTPEBHOCTAX U NPUOPUTETAX, UK MO-
CpencTBOM NPeACcTaBUTENbCTBA MEHBLUMHCTB B OCHOBHbIX COLMAbHbIX MIHCTUTYTAX,
4TO ABNSIETCS BaXXHbIM CPEACTBOM MHTErpaLLmn, NOCKOJIbKY AaeT YyBCTBO NPUHAOIeX-
HOCTW BHYTPW rpynn KyNbTYPHbIX MEHBLUMHCTB U AEMOHCTPUPYET rpynne 60bLUNH-
CTBa, YTO NPEeACcCTaBUTENN MEHbLUMHCTBA aKTUBHbI, MIHTEFPUPOBAHbI M BHOCAT BKNa[,
B XXM3Hb BCEro obLiecTaa.

CumBonndeckoe ripuaHaHmne. CUMBOIbI UFPatoT BaXHYO POJb B XM3HM Nto6Oro co-
obLecTsa 1 B GOpMMPOBaHMM 0OLLECTBEHHOrO MHEHWS!, B TOM YMCHE B YacTu NpU3Ha-
HUS KYNbTYPHOMO pasHoobpa3sus. B 06LecTBe CMMBOSbI BbICTYNAOT Kak hopma NpuaHa-
HUS MAEHTUYHOCTM, 4TO BaXKHO A1 €AMHCTBA U COLLMasbHOM CNIOYEHHOCTM 0OLLECTBA.

lNepepacnpenenexHne. OxBaTbiBaeT HAOOP MeP, HaNpaBfeHHbIX HA NPeaocTaBne-
HMe MeHbLUMHCTBaM A0CTyna K pecypcam, He0OX0AMMBIM NS MOSIHOLLEHHOWM XN3HN

" Canada. House of Commons Debates (1971). Canada 28th Parliament, 3rd Session:
Vol. 8. Ottawa: Queen’s Printer. P. 8545-8546.
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yenoBeka — TPyAoBas 3aHATOCTb, CoLManbHas 3almMTa, 3apaBooxpaHeHme, 06paso-
BaHWe, KynbTypa n ap.

3aiymTta. Mepbl, OXpaHSAOLWME MEHbLLUMHCTBA OT PasfinyHbiXx GOpPM ANCKPUMUHA-
UMM — NyGANYHOTO YHUXEHUS, HEraTUBHOW CTepeoTunm3aunn, GU3nyeckoro Hacu-
NS, KOTOPbIE HECYT Yrpo3y YyBCTBY 6€30MacHOCTU M 3aLUMLLIEHHOCTH, T.€. AenatoT Ux
HepaBHOMpaBHbIMKW. B Yyncne Takmx cpeacTs CneayeT Ha3BaTb MEPONPUATUS MPOTUB
pacmnama, 3anpeT Ha ATHUYECKM U PENTMTMO3HO OKPALLEHHbIE HEraTMBHbBIE BbICKA3bl-
BaHMs, Mepbl MO paBHOMY AOCTYNY K paboTe, a Takke CoOXpaHeHMe POOHbIX S3bIKOB U
KYNbTYp FPYynn MEHbLLUMHCTB.

lMpuBunervn. NMonntnka He pacnPOCTPaHEeHNs Ha MEHbLUVMHCTBA NMPUMEHEHNS Aei-
CTBUSI HEKOTOPbIX 3aKOHOB BBMY 0COOEHHOCTEN NX KYNbTYpPbl. JlaHHbIN acnekT Hanbo-
Nee 4acTo NoABepraeTcs KPUTUKE; U, XOTS 3ro ykasblBaloT U 00CYXAAOT BCe UCCNeao-
BaTeNM BONPOCOB YNPaB/IEHNS KyJbTYPHbIM padHoobpasnem, eAnHCTBa MHEHWI cpe-
O HUX HeT. C 0HOM CTOPOHBI, Takue Mepbl MOryT ObITb GOPMOI HEPABHOI 0 OTHOLLIE-
HWS, XOTS OHW ONpPaBAaHbl M CNPaBEAMBbI Kak MPOSBAEHNE PABHOIO YBaXKEHNS K pa3-
NNYUAM, CBA3AHHBLIM C MAEHTUYHOCTBIO. C ApYron CTOPOHBI, NPefocTaBieHne npu-
BUNErnii nogpbisaeT GyHOaMEHTaNbHbIM NPUHLMA PABEHCTBA BCEX NEPEL 3aKOHOM.

CogevictBme. Mepbl, HanpaBeHHbIE HA COXPaHEHME KYNbTYP MEHbLWWHCTB. OHK
OCHOB@HbI Ha MPUHLUMNE PABHOIO YBAaXEHUS BCEX KyNnbTyp. JoMuHMpyiowas rpynna
BOCMNPUHNMAET COXPaHEHME M JaNbHENLIEE PA3BUTUE CBOEMO S3bIKa U KYJbTYPbl Kak
HOPMY, MOCKOJIbKY MMEIOT NoAAEPXKKY FrOCYAaPCTBEHHbLIX MUHCTUTYTOB (My3eun, 61bnam-
OTeKW, YHMBEepPCUTETbI 1 T.4.). PrHaHCKMpOBaHMe rocyaapcTBOM NporpaMm o6pasosa-
HUS, CPEACTB MHbOpMaLMn, Meama PecypcoB, GecTmBanemn, Apyrmx MeponpusaTui,
CBSI3aHHbIX C MEHBLUMHCTBAMM U MX KYJIbTYPHBIMM acCoumaumamMm, IBASETCS Onpas-
JAHHbIM B KQ4ECTBE CPEACTBA HMBENMPOBAHNS HEPABEHCTBA, C KOTOPbLIM 3TUM rpyn-
nam NPUXOAMTCS CTankMBaTbCS NPY NOAOEPXKKE PA3HOr0 PoAa 3/1EMEHTOB CBOEro
KyNbTypHOro Hacnegus. [lpyras coctasnsiowas COAENnCTBUSA — MEPbI MOMOLLM MEHb-
LUMHCTBAM C LLefbio MPE0A0NEHNS NPENATCTBUM HA NYTN UX MOAHOLEHHOIO N PABHO-
ro y4acTusl B cOLpManbHON, 3KOHOMUYECKOW 1 MNOJIUTUHECKOM XN3HW O0NbLLOro obLLe-
cTBa. TakMmMu NPensTCTBMAMM MOTyT OblTb Pa3HOro poaa pecypchl (AeHexHble, obpa-
30BaTesIbHbIE, IMHIBUCTUYECKNE U T.4.), KOTOPbIE anpuopu AOCTYMHbI APYITUM rpax-
AaHam, nnn GopMbl ANCKPUMUHALMM, C KOTOPBLIMW HE CTAIKMBAKOTCS APYrne rpynnbl.

ABTOHOMMS. Mepbl, HanpaB/IEHHbIE HA MPEAOCTABIEHME MEHBLLUMHCTBAM ONpene-
NEHHOW CTeneHn 3aKOHOAATEIbHO YCTAHOBIEHHOW aBTOHOMMM 1 NpaBa caMoynpas-
NeHns, T.e. OTHOCUTENbHOM cBOGOObI OT rOCYAapPCTBEHHOIO BMELLATENbCTBA.

KoMNOHEeHTbI MeXKYNbLTYPHbIX OTHOLUEHUIA

MexXKynbTypHOE B3aMMOENCTBME BKIIIOYAET TPU KIIIOYEBbIX, Hanbosnee BaxHbIX
KOMMOHEHTA, 9TO: KY/IbTYPHbINA, KOMMYHUKATUBHbLIV 1 COLMAasbHbIA, HA KOTOPbIE MO-
XeT ObITb HANPaBAEHO yNpaBnsaioLLee OeACTBUE.

KynbTypHbIA KOMMOHEHT — AOCTUrAETCS NOAAEPXKON 1 CNOCOOCTBOBAaHNEM pas-
BUTUIO KYNIbTYPbI BCEX FPynn obLecTsa.
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KOMMYHMKATUBHBIN KOMIMOHEHT — ONPeaenseT COCTOSAHME, PYHKLUMOHNPOBAHME,
pasBuTME 1 NOSOEPXKY (0OPULMANBHYIO) OOHOMO NN HECKOSbKNX FOCYAaPCTBEHHbIX
(odurumManbHO NPUHATBIX) 93bIKOB KaK CPeacTBa MEXKYJIbTYPHOM MHTEPAKLIMN 1 y4a-
CTMS B XM3HM 0OLLECTBA AJ151 BCEX STHOKYJILTYPHbIX Fpymnm.

CoumanbHblii KOMMOHEHT — 3TO, MO CYTU, MEXKYNBTYPHbI KOMMOHEHT, 06ecneyn-
BaeT BO3MOXXHOCTb MEXIPYMNMNOBOro KOHTakTa BCeX rpynm, 0TCyTcTBMe 6apbepoB AJis
NX NOJIHOLEHHOI 0 y4aCTUS B MOBCEAHEBHOM XM3HM 00LECTBA U pa3fnyHbIX ero cde-
pax. [Mpegnonaraet NPUHATUE aHTUANCKPUMMHALNOHHBIX 3aKOHOB, CTaHAAPThI Npea-
CTaBJ/IEHNS MEXKYJIbTYPHBIX MPOLLECCOB B MacC-Meama, nonTrky B 06nactn o6paso-
BaHMs, Co3aaHne paboymx MecT OJi1a NPeacTaBmUTeNeil MEHbLLIMHCTB.

Hanbonee HarnsggHO MOAESNb MEXKYJSIbTYPHONO B3aUMOOENCTBMA MOXET ObITb
npeacTaBneHa B BUE CXEMbI, B KOTOPOI 0003Ha4YeHbl Hanbosiee BaxHbIe 3/1IeMeH-
Tbl M KOTOPas AAeT NpPeacTaB/ieHNe 0 MHOr006pa3nmy BaXHbIX KOMMNOHEHTOB B3aMMO-
0encTBms B MHOMOKYbTYpHOM obuiecTtBe (puc. 1) [Benet-Martinez]. MNpennoxeHHas
CXema y4mTbIBAET TaKXKe ABYCTOPOHHME (B3aMMHbIE) CBSI3N, KOTOPbLIE ABNSIOTCS He-
06X0aMMbIM YCNIOBUEM OJ151 9D DEKTUBHOIO YNpaBneH s MeXKYJIbTYPHbLIMU OTHOLLIE-
HUSIMW B COBPEMEHHOM 00LLLECTBE.

g
KysbTypHbiii kovnonent | MYJBTHKYJIBTYPHAS THIIOTE3a / 1les1b MOJHTHKH
Tomaepkka 1 pa3BUTHE < > { B3anMHOe NPHHATHE BCEMH
STHOKYJIBTYPHEIX TPYIII &moxynm‘ypﬂwvm Ipymmna:
i R

I'umoresa KOHTaKTa

I'nnoresa HHTETrpanii
BaanmuOe moHIMaHue

HO}],.HCIJ)KKE H yyacTHe

CoumallbHblii KOMIIOHEHT KoMMyHHKAIHOHHAS KoMMyHUKATHBHbIH KOMIIOHEHT

Me:xrpymmoBoi Hsyyenue
KOHTAaKT H y4acTHe BOMIEISEINOC R rOCYIapPCTBEHHEIX A3BIKOB

PucyHok 1. Tpnaga KOMNOHEHTOB B3aUMOLENCTBUS UHOVBUOOB U rpyrn B
MHOTrOKY/bTYPHOM 00LLecTBe (MynbTUKYNLTYpHasA runoTtesa) / The triad of components
of the interaction of individuals and groups in a multicultural society
(multicultural hypothesis)

OcHOBHOE cogepXaHue MynbTUKYbTYPHOM (MM MOHOTOKYbTYPHOR) rMnoTe-
3bl [Benet-Martinez] coctouTt B cneaytowem. 1na rpynnbl 60/bLUNHCTBA LESbIO NPy
MEXIPYMnnoBOM, MEXKYNbTYPHOM B3aMMOOENCTBUMN OONXKHO OblTb HE MPOCTO ToJe-
paHTHOE OTHOLLEHNE K MPUCYTCTBUIO B OOLLLECTBE Pa3INYHbIX KyNbTYPHbIX FPYNM, HO
N paBHOMpPaBHOE y4yacTue NocnenHnx B Xn3Hu obllecTsa, Bo3pacTaHMe B3anMHO-
ro NPUHATUA, LOBEPUSA N NPU3HAHUS CPEAM BCEX STHOKYJILTYPHbLIX TPy AN No3u-
TMBHOIO MEXKYJIbTYPHOr0 B3aMMOAENCTBMSA 1 CTabWIbHOCTU 0OLWECTBa B LIESIOM.
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B MHOroKy/kTYpPHOM O6LLIECTBE HEOOX0AMMbI Kak COXpaHeHWe HacnedoBaHHbIX Ky/b-
TYP Y WOEHTUYHOCTEN, TaK 1 MOSIHOTA y4acTUst BCeX rpynm B Xn3HW 60JbLLIOro obLe-
cTBa. T.e. He TOMbKO NOAJAEPXKa 1 PasBUTME CaMUX OTAENbHbIX KYNbTYPHbIX CO06-
LLIECTB BHYTPM MOPANINCTNYECKOro 06LLECTBa, HO M MPOABUXEHNE MEXKYJIbTYPHbIX
KOHTaKTOB. Ky/NbTypa He ABNIAeTCa CTaTUYHbIM 00pa3oBaHNEM 1 He NPEeACTaBAeT Co-
60 NCKIIIYNTENIbHO NPUHATUE Habopa 3akoHOB. [laHHas cxema SBSeTcs AMHaMU-
YECKOW C y4eTOM MEXKY/bTYPHOI0 KOHTaKTa Y B3aUMOAENCTBUS, YTO, C HaLLE TOYKK
3peHunst, He0BX0AMMO MPU PACCMOTPEHMM NPAKTUHECKO CTOPOHbBI YIPaBIEHMS MeX-
KYNbTYPHbLIMU OTHOLLEHUAMMA.

3akJioyeHue

CoBpeMeHHoe HaceneHne BoJbLUIMHCTBA CTPaH MMpa COCTaBNSIOT NPeacTaBmTe-
JIX PasHbIX 3THOCOB, KYNbTYP, KOHMECCUN, MMEIOLNX CBOW OTIINYUTENbHBLIE N HYAaCTO
HecoBMnagatwoLme BepoBaHus, TpaamumMm, CUMBOJbI. 03TOMY MX rapMOHUYHOE Bec-
KOHQMNKTHOE COCYLLECTBOBAHME, Kak 1 00beANHEHNE B €AMHOE COrNacoBaHHOE 00-
LLIeCTBO — aKTyasibHas M CNoXHas 3afa4a CerogHsLLIHEero AHs A1 MHOMMX CTpaH Mupa,
KoTopas TpebyeT He TOJIbKO NPUHATUS PeLLeHniA Ha 00Lerocy4apCcTBEHHOM YPOBHE,
HO W MocneaoBaTeNbHOrO NPOBEAEHUS COOTBETCTBYIOLUMX MEXaHM3MOB peannsa-
LMW C YYETOM Pas3nnyHbIX GakTopoB BANSAHMS. [TOCKOJIbKY MEXKYIETYPHOE B3aMMO-
OelCTBME NPONCXOONT B PasnnyHbIx cepax obecTra, GoOpMUPYeTCs U TPaHCIU-
pyeTcs pa3Ho0Opa3HbIMU NASHTUYHOCTAMU UHAMBUAOB, CNeaoBaTeflbHO, yrpasnie-
HME MEXKYJIbTYPHBLIMU OTHOLLEHNSIMM BaXKHO paccMaTpuBaTh 1 NPOBOAUTL KOMEK-
CHO, co4eTad 3akoHoaaTes/IbHble akKTbl M aAMWHUCTPATUBHbIE MePbl C Pa3BUTUEM NH-
CTMTYTOB FpaXaaHCckoro obLLecTsa, 00LLECTBEHHLIMU 0OCYXAEHNAMMU, HedOopMasb-
HbIMW ONCKYCCUSIMU B T. Y. B CPEACTBAX MaCCOBOM MHGOPMaLMN.
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m m = Socio-Communicative Control Mechanisms for Cultural
Interaction
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Abstract. The article discusses the sources of cultural diversity and social and communicative
mechanisms for managing intercultural relations. Cultural diversity is not a new phenomenon,
but due to the ongoing intensification of processes in XXl century the most acute problem is
the adoption of certain measures to manage intercultural relations. The transition from the
application of a system of political measures to more complex options, taking into account
various spheres of society, the diversity of constituent elements, is noted. In the intercultural
interaction in a multicultural environment of contemporary society, three central components
have been identified: cultural, communicative and social. The possible variants of the directions
of the communicative interaction of individuals and groups are considered, a variant of the
multicultural environment model and interaction strategies, taking into account the presence
of dynamic feedback between interacting groups and society as a whole, is proposed.
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m = = CoumanbHas peknama kak MexaHuaM npoaBuKeHns
COLIMOKYLTYPHbIX LIEHHOCTEN B 00LLECTBEHHOE CO3HaHWEe

Axkosom H.J1.

ABTOHOMHasi HekoMMepYeckas opraHu3aums «3a 6e3onacHslii ropoa», Mockea, Poccuii-
ckast Pepepauys.

AHHOTauusa. ABTOPOM NpeacTaB/eHbl OnpeaeneHnsa coupanbHo pekiaMbl, BoiIBIEHa UX
poJib B X13HM 06LLECTBA, CoLpmanbHas pekiama NnpoaHann3nmpoBaHa B Ka4ecTBe 31eMeH-
Ta NoBbILLIEHNA 06LL,EeCTBEHHO 6e30MacHOCTY B 00LLecTBe. MpuBeaeHb BapuaHTbl Hanbo-
nee 3bdEKTMBHOI0 UCMO/Ib30BAHUS COLIMABbHOM pekiamMbl /15 NOBbILLIEHVS YPOBHS 06LLEe-
CTBEHHOW Oe30nacHOCTU. B cTaThe caenaH BbiBoA, 0 TOM, Y4TO CoLmabHaa peknama aBs-
€TCH LieHHbIM 31EMEHTOM MOBbILLIEHNA 6e30MacHOCTU, B JAHHOM KOHTEKCTE OHa Npu3Ba-
Ha BHEAPATb B 0OLLECTBO ONPeaeieHHyo Moaeb NoBeaeHnst 1 GopMUpPoBaTh NO3UTUB-
HOe MaccoBoe co3HaHve. CoupanbHas pekiama Kak 3fIEMEHT NOBbILLEHNS 6e30MacHOCTU
B 0c06eHHOCTM apdekTmBHA B Hopbbe C TakMu Npobiemamm, kak 6e30nmacHOCTb AOPOX-
HOrO ABUXEHWSI, aNKOroin3M, HapkoMaHus, kypeHue, HebesonacHblii cekc, abopTsl. Co-
upanbHasa peknama Takum 06pasom, SBASEeTCA He TONbKO CPeacTBOM O0PbOLI C HeraTus-
HbIMV COLLMASIbHBIMU SIBIEHVSIMIA, HO 1 MPOABMXEHUS COLMOKYBTYPHbIX LIEHHOCTEN B 00-
LLLIeCTBEHHOE CO3HaHVe NOCPEACTBOM UCMO/b30BaHNS e KOMMYHUKATBHBIX CBOMCTB.

KnioyeBble cnoBa: couyanbHas peknama, Lenv coumanbHom peknaml, 3aaa4m coumnab-
HOI peknambl, MOLENV NOBEAEHMS, ynpasiieHne MaCcCoOBbIM CO3HaAHNEM

Lns untuposanms: AHkosow H.J1. CoupanbHas peknama kak MexaHuam NpPOoaBUMXKEHNS CO-
LIMOKY/bTYPHBIX LLlEeHHOCTEN B MaccoBoe co3Hanwue // KommyHukonorus. 2018. Tom Ne 6.
Ne6. C. 58-67. DOI 10.21453 / 2311-3065-2018-6-6-58-67.

Csepnenus 06 aBTope: AHKOBOIN Huknta JIeOHNA0BMY, KAaHANMAAT MOANTUYECKMX HAyK, PYKO-
BOAMTENL ABTOHOMHOW HEKOMMEPYeCKo opraHm3aums «3a 6e3onacHsblil ropoa». Aapec:
127254, Poccus, 1. Mocksa, JlyxHelkas HabepexHas, 2/4. E-mail: info@mpk112.ru.

Crarbs noctynuna B pegakumio: 10.10.2018. MpuHsTa k neyatn: 18.12.2018.

MoHaTHe «coumnanbHas peknamay

B cooTtBeTcTBMM CO cTaTben 18 denepansHoro 3akoHa PP «O pekname»' coum-
anbHasa peknama fBnseTcs nHdopmaumnein, pacnpocTpaHeHHoN loBbiM 13 CNOCOo-
608, B N060M 13 GOPM 1 C UCNONL30BAHMEM JIOObIX M3 CPEOCTB, KOTOpas agpeco-
BaHa HeonpeneneHHoMy KPyry 1L, U HanpaBfieHa Ha A0CTUXeHNe 6naroTBOpUTESb-
HbIX U UHbIX, ABNSIOLLIMXCS 0OLLLECTBEHHO NoNe3HbIMK, Lenen, n Ha obecnevyeHmne H-
TepecoB Hallero rocyaapcTaa.

' depepanbHbiit 3akoH oT 13.03.2006 N 38-P3 (pea. ot 03.08.2018) “O pekname” //
Cob6paHue 3akoHogaTenbcTBa Poccuiickoit denepaumm ot 20 mapta 2006 . N 12 cT. 1232.
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Mo mHeHuto baripamoBoii C., 3aiiueHko A 1 MaHkpaTtosol 0. coumanbHas pekna-
Ma npeacTaBasgeT cob0 HEKOMMEPYECKOr0 XxapakTepa MHPOpPMaLmMIO, HanpaBneH-
HYIO Ha AOCTUXEHME PAB/INYHBIX, ABAAIOLLMXCS COLMAbHO 3HAYNMBIMU, LieNen. 3T0
Takue Lenn, kak 6bopbba ¢ pasHbiMU BPeAHbIMU MPYBbIYKAMM (2N1KOron3m, Hapkoma-
HWUS, KypeHue), nponaraHga cpeam rpaxaad 30X, npreneyeHme BHMMaHms obLue-
CTBa K aKkTyasibHbIM FOCYAapPCTBEHHLIM MPOEKTaM, pacnpocTpaHeHmne nHdopmMaumn
0 MECTOPACMOJIOXEHUM crneumanbHbix cyx6 (nonvumn, ckopon, MHC v np.) [baii-
pamoBa, 3aliyeHko, NaHkpaTtosa: 64].

Mo mHeHnto Kosanesom A.B., CyLLHOCTb TEPMUHA «COLMasbHas peknamMa» 3akio-
yaeTcs B ee PyHKUMOHATbHbIX BO3MOXHOCTSX:

— B CNOCOOHOCTM NpuMBAeKaTb BHUMaHne 0BLLEeCTBEHHOCTHM K aKTyaslbHbIM COLM-
aNbHbIM Npobnemawm;

— B BO3MOXHOCTM MCMNOJIb30BaHUS ee B NPOMUNIAKTMKE Pa3/INYHbBIX COLMANbHbIX
npo6aem obLLEeCTBA;

— B BO3MOXHOCTM Npeiarate pasinyHble NyTy pa3peLLeHmst coumasbHbIX Npodnem;

— B GOPMMpPOBaHMM LEHHOCTEN, MMPOBO33PEHMS 1 COLMANBHO 0400psieMbIX No-
BEEHYECKNX MoaeNen ayantopuu;

— B BO3MOXHOCTM UCMOJIb30BAHMS €€ B Ka4ECTBE MHCTPYMEHTA rocyaapCTBEHHON
NHPOPMALMOHHOM 1 coumanbHom nonutukm [Koesanesa: 37].

lepacumenko B.H., Hukonaesa 9.1. n Temunpera K.A. oTmeyaloT, 4To coumasnb-
Hasa peknama sBAseTCcs eAMHCTBEHHOW Pa3HOBMAHOCTb PEKIaMbl, HUYEro He Npoaa-
loLLLel, a NpeacTaBnsioLLel cobor nponaraHay 300POBbIX YEJI0OBEYECKNX B3aNMO-
OTHOLLEHWIA, Takas peknama nobyxaaeT noaen kK cobniogeHnio 3akOHOAATENLCTBRA,
npu3biBaeT 6epeydb CBOE 300P0BbE N AenaTh 4OOPO OKpyXaoWmMM. ITOT TUN pekna-
Mbl, MO MHEHUIO YKa3aHHbIX aBTOPOB, MOMUMO YK€ BblLLEYKa3aHHOr0, NPencTaBns-
€T Tak Xe MHTepeChbl BCero o6LLEecTBa 1 Kaxaoro OTAEbHOM0 YenoBeka npu MoMOLLM
noaayn o6LEeCTBEHHO NOMIE3HOMO 1 BaXKHOO MHGOPMaLMOHHOro MaTepuana [fepa-
cumMmeHko, Hukonaea, TemupoBa: 33]

Mo MHeHnto MapTeiHoBOM [1.A., couvansHas peknama B 3Ha4nTeIbHON Mepe Cro-
cobCTBYET paspeLleHunto PasfinyHbIX CoLmanbHbIX Npobnem, passmBaeT B 0OLLECTBE
1 B OTOENbHOM YEJTIOBEKE NMOHATUS O HPABCTBEHHOCTU 1 Mopanu [MapTeiHoBa: 183].

Takum 06pas3om, coumanbHas pekiamMa He NpecnenyeT LeNb NoayvyeHns npuobiin,
OHa IBNSIETCSA HanpaB/IeHHOWN Ha AOCTUXEHME Pa3nyHbIX 61aroTBOPUTESNIbHBIX LIENEN,
Ha Ka4eCTBEHHOE yNy4lleHne BceobLero 6,1arococTossHUS POCCUNCKOr0 HACENEHNS.

CoumanbHas peknama, no mHeHuto Hemepiok E.E., npu3BaHa MeHTb MMPOBO3-
3peHune yenoseka [Hemeptok: 409] OgHako, ans Toro, 4Tobbl peknama BbliaBana Heob-
X0OuMYyt0 pednekcuio y peumnmeHTa, HegoCTaTOYHO MPOCTO BbINYCTUTL Makat Uimn
POSNK C NPU3bIBOM, HEOHBX0AMMO, YHTOObI peknama Obiia kKa4eCTBEHHOM N 3P PeKTUB-
HOW, HaYe Lenb ee He OyaeT aocTurHyTa [foneHkosa, Kanmblikos: 9].

CoumanbHas peknama kak KOMMYHMKaLUus MeXay o0LecTeoM 1 npo6sieMoi

BaxHO OTMETUTb, Y4TO coLManbHasa pekiamMa He SBASeTCa NPSMOii nponaraHaon,
oHa npeacTaBnseT coboit ayanor mexay ooLecTBOM 1 NPOBIEMOiA, Ananor Mex-
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Oy COLMYMOM U NMYHOCTbIO. ABTOP HACTOSILLEN CTaTbW COMMACeH ¢ MHeHneM brio-
MUHOM A.A., 4TO Ha AAHHbI MOMEHT B POCCUNCKOM 0OLLIECTBE CoLManbHas pekna-
Ma NpeacTaeT B Ka4eCTBe CaMOCTOATENbHOM 0 BUAAa KOMMYHUKaLMK, NpuobpeTas Bce
HanbonbLLUyi0 BOCTPEOOBAHHOCTb U LiEeHHOCTb. [Bniomunal. B.T. Jincosckuii nucan:
«OBLECTBO M IMYHOCTb — CNOXHeNWwan pyHKUMoHanbHas cuctema. CooTBETCTBEH-
HO, BO3HMKAET BOSMOXHOCTb Pa3INyHbIX NOAXOA0B K aHaM3y NpoLecca Ux B3anmo-
nencteums» [JINCOBCKMIA]. «<MoNoaexb U popMbl ee NOBEAEHNS, YCTAHOBKN, 06pa3Lbl
LEHHOCTEN HanpPsIMyIo 3aBUCAT OT COLMOKYNIBTYPHbIX XapakTepucTmK obLiecTsa. Kak
oTMeyan IN. CopoKMH, «He CYLLECTBYET IMYHOCTM KaK COLMyMa, TO eCTb Kak HOCUTe-
nsi, co3naartens u noJfib3oBaTesis 3Ha4eHNAMM, LLEHHOCTSMW U HOpMmamiu, 6e3 koppe-
CMOHAMPYIOLLMX KYNIbTYPbl 1 06LL,ECTBAx.

CouuanbHas peknaMa Kak KOMMYHUKATUBHbI MeXaHM3M NPOABUXEHUS
COLMOKYJIbTYPHBIX LleHHOCTEeM

«COLMOKYNbTYPHbIE LIEHHOCTM OTAMYAIOT OOHY KYNLTYpYy OT APYron, onpenenss
€e CamMOObITHOCTb, MPUCYLLYIO AAHHOW KyNbType MEHTanbHOCTb, YHUKANbHOCTb €€
KYNbTYPHO-MCTOPUYECKOro onbiTa. Hanpumep, poccuiickoe obLLLecTBO OTIMYaeT-
CS1 OT APYruX OOLECTB He TONbKO OTAENbHBIMUY LIEHHOCTAMMW, TAaKUMU KaK KOJINEeKTU-
BM3M, COOOPHOCTb, IYXOBHOCTb, HO U MECTOM 3TUX LIeHHOCTEN B LLEHHOCTHOW cucTe-
Me obuecTBa» [BaHusaHL].

CoupanbHas peknamMa siBNSeTcs OAHUM U3 AeACTBEHHbIX KOMMYHUKATUBHbIX Me-
XaHWU3MOB MPOABUXEHNSA COLIMOKYNLTYPHBIX LEHHOCTEN B 00LLECTBEHHOE CO3HAHMe.
O6LLeCTBEHHOE CO3HaHNE — COBOKYMHOCTb WAEN, TeopwuiA, B3rMSA0B, NpeacTaBe-
HWI, 4yBCTB, BEPOBAHUI, SMOLNIA NOAEN, HACTPOEHU, B KOTOPbIX OTPAXAETCHa Npu-
poaa, matepuasbHas X13Hb 00LLECTBA U BCS CUCTEMA 0OLLECTBEHHbIX OTHOLLEHMIA.
CpencrtBoM nepeHeceHnst COBOKYNMHOCTU UAEN, TEOPWUIA, B3MISAO0B, MPEACTABIEHNNA,
4yBCTB, BEPOBaHWIN, SMOLINIA, CYLLIECTBYIOLUNX B OOLLIECTBE B CO3HAHME KOHKPETHbIX
WHANBWAOB Y COBOKYMHOCTUY OAEN SBASIOTCA CUCTEMA KOMMYHMKaUUWIA. Taknm Ha-
rNaaHbIM M 9PPEKTUBHBIM 3NIEMEHTOM ABNSIETCA COUManbHasa peknama, paccmaTpu-
BaemMasi Kak KOMMYHUKATUBHbBIA MEXaHU3M.

AHanu3 coumnanbHOI peknambl KaK 3/1eMeHTa NOBbILLEHUS
o0LLecTBEeHHOM 6e30MacHOCTH

OCHOBHOV Liefbio coumanbHOM peknamMbl SBASIETCS NPUBNEYEHNE BHUMAHWS HAace-
NeHns K akTyanbHbIM NpobaeMam COBPEMEHHOI0 00LLECTBA, aKTUBN3aLUS AeACTBUIA
Nno paspeLleHnto AaHHbIX Npobnem, BoipaboTka onpeaeneHHon MOAENM NOBEAEHNS
HaceneHusl, NepecTponka MacCoBOro CO3HaHUS Ha NO3UTUBHBIN nag, GopMmMpoBa-
H1e NO3UTUBHOIO OTHOLLIEHMS K TOCY4aPCTBEHHbBIM CTPYKTYpam, GopMnpoBaHme Co-
LManbHOM OTBETCTBEHHOCTU rpaxaaH [ADOHUH: 7].

MNpenmeToM UccnenoBaHus aBTopa CTaTby ABASETCH PACCMOTPEHME TaKON PYHK-
LMW cCouManbHOM peknamel, Kak BHeApeHMe B 06LLLECTBO ONpeaeneHHon Moaenu no-
BELAEHNS N PACCMOTPEHNE MEXAHN3MOB MOBbILLIEHWS OOLLECTBEHHOM 6€30MacHOCTU
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NOCPeACTBOM CoUMasbHOM peknaMsl. Tak, K MPMMEpPY, coumanbHas pekiaMa umeet
OrpOMHOE 3Ha4eHMe B NOBbILLEHMM HbiHe Npobnema 6e30nacHOCTY A0POXHOMO ABU-
XEHUS — 3TO 0fHa U3 HanboJsiee akTyasibHbIX 0OLLLECTBEHHBIX NpobneM. Mo cTatncTun-
Ke, NpeacTaBfieHHoNM B cTtaTbe AHawkuHon H.A. n Kosanb A.B. «BnuaHue coupans-
HOW peknambl Ha NpobnemMy 6e30MacHOCTM AOPOXHOIr0 ABMXEHUs» nopsaka 30-Tn
NMPOLEHTOB OT 00LLEro YMcna paHeHbix 1 normbnx B AT cocTaBnsaoT newexonpl;
34% — HenocpeacTBEHHO BOAUTENN TPAHCMOPTHbLIX CPeACTB; 36% — 3TO Naccaxmpbl.
Mpn aTOM YacTbiMU NpudnHamMmm AT BbICTYNaOT Hae3a, TPaHCMOPTHOrO CpeAcTBa Ha
nelwiexona, MHOe TPaHCMOPTHOE CPEeACTBO WUJIM Xe Hae3f, Ha pa3Horo poaa npensr-
cTBus [AHalukunHa, Kosanb: 44].

B aBTOMOOWIbHBIX KATACTPOdax eXXerogHo r’MOHYT AeCATKM Thicsd ntoaent. Noanoo-
Hble nokasaTenn MHOMO Pas NPeBbLILIAOT KOIMYECTBO NOrnbLINX B aBnakatacTpodax
n opyrux cutyaumsax. «CorsiacHo ctatucTyke HamboJsiee 4yacTo BCEBO3MOXHbIE aBa-
PUM UMEIOT CEPLE3HBIE MOCEACTBUS HE TOJIbKO B M/1aHE MatepuasibHoro yuepoba, Ho
TaKkxe Bpeaa 340p0Bbio 1 Xn3Hu. Tonbko 3a 11 mecsues 2018 roga Ha TepputTopumn
Poccuiickoin Denepaumm 3adurkcmpoBaHo nopsaka 126 Tbic. A0POXHO-TPAHCMOPTHBIX
npoucLlecTsuin. B HMx Bbinn 3aperncTpmpoBaHbl NocTpagasLune n nornbwune. Cym-
MapHOEe KoJIn4eCcTBO nornbLLUMX BO3POCJI0 JOCTAaTOYHO CYLLECTBEHHO — Ha 16.6 ThiC.
yesnoBek». CornacHo oduumanbHOM CTaTUCTMKE rMaBHbIMU NPUYMHaAMKU rnbav nogemn
B JOPOXHO-TPAHCMOPTHbIX MPOUCLUECTBUAX SBASIOTCS HU3KOE Ka4eCTBO AOPOXHOIr0
NoJIOTHA Y BOXAEHME TPAHCMOPTOM B COCTOSIHMM aNKOr0JIbHOMO MW MHOTO OMNbSIHEHWS.

«CyMMapHoe KOIM4eCTBO NOCTPaAaBLUNX, HO OCTaBLUMXCS B XUBbIX U MOJTy4MB-
LLUINX CepbE3HbIE TPaBMbl, OCTa/I0Cb HECKOJIbKO CHU3WII0Ch, HO B CPaBHEHUW C APY-
My CTpaHamy OCTaeTcsl 4Pe3mMepPHO BbiCokuM — 160 Teic. yeaoBek. [pn 3ToM OT-
HOCMUTEJSIbHO HEBbLICOK MPOLEHT CMEPTHOCTU, CBA3AHHOW HEMOCPEACTBEHHO C HAapy-
LUEHNEM BOOUTENEM MPABUIT AOPOXHOro ABMXEHMS. [laHHbI nokasaTtesib COCTaBNs -
eT Bcero 2.2% ot obuiero uncna AT co cmepTenbHbIM UCXOO0M.

3a2018 rog obwas cTaTMcTnKa 4OPOXHO-TPAHCMOPTHbIV NPOUCLLECTBMIA NO TEP-
puTtopun Poccuinickon Penepaumm BuIMAAUT crneayoumm obpasom:

CwmepTHOCTb B [T cocTaBnseT no Bceil TeppuUTOpuMM Halleln cTpaHbl bonee
16 TbIC. yenosek»'.

Tabnuua 1. Ctatnuctmka JOPOXHO-TPAHCNOPTHBIX NpoucLlecTBuii B Poccuinckoii
depnepaumn B 2018 rony (Ha 01.12.2018) / Statistics of road accidents in the Russian
Federation in 2018

CymmapHoe konundecTtso AT 133 203
KonnyectBo nornbLumnx B pesynstaTte aBapumn 16 600 yenosek
CmepTHOCTL cpeam geten, nonaswmx B 4T 582

PaHeHbIX, HO He ymepLUmx 168 146
PaHeHbIx cpeam nuu, BO3pacT KOTopbIX MeHee 18 neT 15 860

' Cratuctuka aBtokatacTpod 3a 2018 rog B Poccuu: http://avtopravozashita.ru/dtp/
statistika-dtp-v-rossii-za-2016-god.html
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OTa cTatucTuka ydeamTenbHO A0Ka3blBAeT akTyaslbHOCTb AAaHHOW NpobnemMbl 1
HeoOX0AMMOCTb MPUMEHEHMS BCEX BO3MOXHbIX CPEACTB A1 YMEHbLUEHUS YyMcna
TaKNX NPOUCLLECTBUIA. M1 B 3TOM BOJbLLIYIO POJIb MOXET M 0J1KHA ChirpaTb coumalb-
Hasa peknama.

Hanbonee yoayHbiMn BapnaHTamm CoLManbHON peknambl No KyabType 6esonac-
HOCTM JOPOXHOrO ABUXEHWS, MO MHEHWIO aBTOPa HACTOSILLEN paboThl, ABNSIOTCSA CTU-
Kepbl C N306PaXEHHBIMIN HA HUX BbINMUBLUMMM JIIOABMU 1 PA3INYHBIMU HAAMUCAMMU, K
npumMepy, «Kak TonbKo caay 3a pysib, 1 NpoTpesBeto. [laii MHe Bcero 5 MMHYT, 1 s 6yay
B hopme», «H yxxe CTo pas Tak Bogui. Kak Tonbko Caay 3a pyfib, § IPOTPE3BEID». Ta-
KOro cofepaHusi CTukepbl 3pdOEKTUBHO pa3MeLLaTh B TyaneTax 6apoB U HOYHbIX KJTy-
00B, PECTOPaHOB 1 NOOLIX 3aBEAEHUSIX, e UMEIOTCS B MPOAAXE CMUPTHbLIE HAMUTKN.

OuyeHb BaxHbl B NMOBbILLIEHUN 06LLECTBEHHO 6e30NacHOCTM CoLlpanbHble BUae-
opoJIMKK. Tak, K MPUMEpY, CYLLECTBYIOT COLMasbHbIE BUAEOPOIMKN O NOCNEeACTBU-
X ypaBieHNsl TPAHCMOPTHLIM CPeacTBOM Ha 60JbLIo ckopocTn. OCHOBHOW 3aaa-
yeln JaHHbIX BUAEOPOJSIMKOB SBASETCHA NPeoCTePeraTb BOAUTENEN OT XeNaHus npum-
6aBUTb CKOPOCTb BO BPEMS ABMXEHUS. AKTyaslbHbl Ha AaHHbI MOMEHT 1 coumalsb-
Hble BUOEOPONKM C NPU3bIBOM 0TKa3a OT MCMNOJIb30BaHNSA MOBUIIbHbLIX TENE(OHOB 1
WHbIX raJkeToB 32 pyJsieM, C NPU3bIBOM BCEraa NpUcTernBatb pemMHu 6e30nacHocTu
N UMETb B aBTOMOOWE AEeTCKOEe KPECSOo, C NPU3bIBOM HE CaamnTbCs 3a py/ib B COH-
HOM COCTOSIHUN.

Takmum 06pa3om, coumanbHas peknama BASETCS O4EHb BaXKHbIM 3/IEMEHTOM MO-
BblLLEHNSI 6E30MACHOCTM NELLEXOA0B U BOOANUTENEN, HO Ha AaHHbI MOMEHT, K coXarne-
HWNI0, BO3MOXHOCTM €€ UCMNOb3YOTCS HE MOJIHOCTLIO. Tak, B HALLEN CTPaHe UCMOosb-
30BaHMEe CTUKEPOB C NPeaynpexaalowmnmMm HAANMCAIMN, Kak Npasuo, OCYLLECTBAS-
€TCS NNLLIb MHULUMATUBHO. HMKakmnx npeanmncbiBaloLLmMx 4OKYMEHTOB MO AAHHOMY BO-
npocy He nmeetcs. KonmyecTso coumnasnbHbIX BUAEOPOSINMKOB MO AaHHOW TEME Tak-
K€ HUYTOXHO Mano.

ABTOp cTaTbu cornaceH ¢ ApoHMHbIM B.B. B TOM, 4TO Ha JaHHbI MOMEHT COLN-
anbHas peknama, kotopas NpM3BaHa NnoBbIWaTb 6€30MacHOCTb NEeLeXo00B U BOAM-
Tenen, 0o/XHa 3aHMMaTb HanboJsiee BaXXHOE MECTO B XKM3HWN POCCUIACKOr0 00LLLecTBa
N NPUMEHNATLCS BO BCex 6e3 ncktoyeHns sugax CMW: pagno, TeneBngeHnn, neyar-
HbIXx CMW, pasnnyHbIx MHGOPMaLMOHHbLIX 6aHHEPOB M CTUKEPOB U MHbIX BapuaHTax
nepenauv nHbopmaummn [AboHMH: 6-7].

CouuanbHasg peknama Kak cpeacTeo npopunakTUku AeBUAHTHOTO NOBEAEHUS

CoumanbHas peknama Takxke OO/IKHA MCMONb30BaTbCS C LEeNbio NPOdUNakTUKm
cpeamn MONOAEXN OEBNAHTHOIO NOBEAEHMS, YTO O4EHb BaXHO B CBETE TOr0, 4TO Ha
COBPEMEHHOM 3Tarne 3Ha4yuTesIbHO BO3POCSIO KOJIMYECTBO pasnyHbiXx GOpM OeBU-
auumin cpeam naHHonm rpynnbl Hacenexwms [Koponesa, YyryHoBa). K HeratnBHbelM ge-
BMaLMSIM POCCUIACKOM MOIOAEXMN HA AaHHbIA MOMEHT HEOOXOAMMO OTHECTU CUJTbHO
obocTpumBLUMECS NPOBNEMbI ankoronnama, HapkoMaHum, KypeHusl, HecbanaHcmMpo-
BaHHOIO NUTaHWS, CTPECCOBOIro rnoeseneHus v np. lNo mHeHuio Koponesoin U.B. n Hy-
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ryHoeow H.10. coumanbHas pekiamMa B paccmMaTpruBaeMoM Cllydae npeacTaeT MHCTPY-
MEHTOM COLMaJIbHOrO KOHTPOS, CYLLECTBYIOLLMM /19 YIPEXOAEHWs pa3HbIX BO3MOX-
HbIX MPOSABAEHWI NOBEASHYECKNX OeBUaLIM CPeam MONOAEXM.

Ocob60e MecTo B coLmManbHOM pekname 3aHMmaeT 6opbba ¢ ankoronmM3amMom, Hap-
KOMaHMen 1 KypeHmem BBMaY NPUYNHEHUS AAHHbIX AeBMaLnii 300POBbI0 YesloBeka.
Takasa pekiiaMa CyLLIeCTBYET B pasfiniHbIX BapuaHTax — BUAECOPOSINKK, NnakaTbl, Oy-
KneTbl, OpoLlopbl 1 Np. Buaoeoponvku no gaHHbIM Npodnemam, kak npaBusio, OTm-
4aloTCA O4YEeHb HEraTMBHOWM OKPACKOW, HAroHALLEN CTpax Ha 3puTeneit. OHM Hanpas-
NeHbl Ha TO, 4TOObI BLI3BATh YXXAac Nepes HapKoTrKammn, TabakoMm 1 ankoronem. B Ta-
KX POJIMKAX Yallle BCEro MCMob3yloTCs TEMHbIE TOHA, 4TO, 6e3yCNoBHO, HanpaBse-
HO Ha co34aHune yrHeTatoLero HacTPOeHNUS y NnoslydaTesnel peknambl. B pekname no
JaHHbIM NpobaeMaM NPUBOOATCS NokasaTenn Konm4ecTsa (40nn) CTpaJaloLmx 3a-
BMCUMOCTbIO OT Tabaka, HapKOTMKOB, aJIkOros Ntoaei. Hepeako AeMOHCTPUPYOTCS
Kazpbl, B KOTOPbIX N300paxatoTcs Noan, NOTepsiBLLME YeSIOBEeYeCKMiA 0BNK.

MpenocTaBneHe MaTeprasoB O BPeae HapKOTMKOB, ankoronsa 1 tabaka B coLu-
aNlbHOW peksiame B Buae 00pa3oB, Bbi3bIBAIOLLIMX CUJIbHBIE OTPULIATENbHbIE MepeXin-
BaHMS, Takme Kak CTpax, rHeB, OTBpaLLleHne, YyBCTBa BUHbI 1 yTpaThbl HaLEeeHo Ha
npenoTBpaLleHne BpeaHbIX MPUBLIYEK 1 0TKa3a OT HUX. [Tokas peasibHbIX XepTB TO-
6aKkoKypeHUsi, HAPKOMaHWUN 1 ankoronn3ma, Ux npaBanBLIX UCTOPWIA OEACTBYET Ha Ky-
pUNbLUMKOB Hanbonee apdekTMBHO. YOeanTenbHbIM NPMMEPOM Takoro poaa ctano
npu3HaHne amepukaHckoro aktepa kOna bpuHHepa, KOTOpbI Bbl1 M3BECTEH HAM MO
06pa3sy ko605 Manbbopo — 3asa10ro kypunbimka. KOn BprMHHep He pa3 cHumancs
B pekslaMe curapert, 0HaKo B AasibHelLLIEeM ropbKo packasics B 9TOM, Tak kak 3a60-
nen pakom fierkux. Mepen cMepTbio apTUCT 3anucasn BuaeoobpalleHme KO BCEM, KOro
paHee npernblian 3aTaHYTbCS CUrapeTkon, — Kak 3TO AenalT HACTOSALLME MYXHUHBI.
JaHHas 3anuncb nosiBunack Ha akpaHax B AeHb cmepTu fOna BpuHHepa, 10 okTa6ps
1985 roga. CuntaeTcs, 4TO K NpU3bIBY akTepa npuciyLianicb 6onee Tpetn Kypusb-
wykoB CoeguHeHHbIX LLITaToB AMepuku.

B coumanbHom pekname, HanpaesaeHHOM Ha 60pbOY C HEraTUBHBLIMU NPUBbLIYKAMU,
He0CTaTOYHO MCMOJIb30BaTb METOAbI yCTpaLleHus. ocTaTouHo yoeamTenbHbIMY 41s
onpeaeneHHor KaTeropum MoIoAbIX NI0Aen ABNAeTCs NpodunakTUiyeckme nprumMepsi,
B KOTOPbIX HEraTMBHbLIM MNOCeACTBMSM NPOTMBOMOCTABASIOTCS NPUMEPb! YCMELLHO
Kapbepbl MONOAbIX IOAEN, INLLEHHbBIX HErAaTUBHBIX MPMBbLIYEK. Tak, K MpUMepy, MOX-
HO PaCKpPbITb MOTMBALMIO MOJIOAOrO YesioBeka ObiTb COLMANbHO YCMEeLHbIM, NokKa-
3blBasi B peksiaMme Tex MonoAbIx JiloAen, KOTOPbIM YaaNoChk 0TKa3aTbCsl OT BPEOHbIX
NPUBbLIYEK 1 HATK Ce0s B APYrux, 00LL,ECTBEHHO 0A00PSEMbIX BUOAX AEATENBHOCTH.

Takum 06pa3om, coumanbHas peknama no NnpodunakTnke OeBUaHTHOro NoBeae-
HUS cpeam MONoAeXr B OCHOBHOM CTPOUTCS Ha YCTPaLLEeHUN, NPOTMBOMNOCTaB/IEHNN,
o6palLleHnm K aBTOpUTETaM.

CouuanbHas peknama o 6eaonacHom cekce U npodunakTmke abopToB

PaccmatpuBas coumasnbHyto pekiamy Kak 3/1eMeHT NOBbILLEeHNS 0OLLLEeCTBEHHOM
©e3onacHOCTU, Takxke HeoOXoOMMO OTMETUTb BaXHOCTb COLMANIbHON peknamMbl O
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6esonacHoM cekce 1 npodunakTnke abopTos. Takas peknama B 60/bLIMHCTBE CBO-
€M pacnpocTpaHeHa B MEAMLIMHCKNX YYPEXAEHUSX B BUAE PA3NYHbIX MHPOPMaLM-
OHHbIX NyiakaToB 1 6poLLop 0 He0O6XOAMMOCTHM 3aLLUMTLI OT BEHEpPMYECKknx 3aboneBa-
HWUIA 1 0 Bpeae abopToB. MIMeloTcs 1 BUAEOPOJIMKM NO AaHHOW NpobnemMe C Npu3biBOM
NCNOJIb30BaTh KOHTPALENTUBLI, K NPUMEPY, COLMabHbIA POSIMK, KOTOPbLIA CO34aH B
pamkax kamnaHuu «losepsn 1 HageBa», UHPOPMUPYET O NPEBPATHOCTAX HETPAOM-
LMOoHHOro cekca. CoumanbHble pOnnkn 0 Bpeae abopToB, Kak NpaBusio, NpU3abIBaloT
EHLLMHY 0TKa3aTbCs OT abopTa, 3TO AeNaeTCs, B HaCTHOCTU, Yepes3 NoAPOOHYIo ae-
MOHCTpauMto npoLeaypbl abopTa, pasnnyHbIX yXXacaroLmx M300pakeHuii 1 OTPLIBKOB
BMAEO, a TAKXKE Yepes PasiNyHble IO3YHI U, K MPUMEPY, «MOAAPU MHE XN3Hb», «<Mama,
32 4TO Tbl MeHS YOMBaeLb?» Unn «He yonBam Xn3Hb BHYTPU Ce0s».

BbiBog

B o6u1iecTBEHHOM AMCKYPCE CoLManbHasa pekiamMa HeceT onpeneseHHbIn rpy3 co-
LUManbHOM OTBETCTBEHHOCTU. CoumanbHasa peknamMa He TONbKO MHPOPMUPYET Hace-
neHne o6 nmeoLLelics Npobieme 1 packpbiBaeT MeTOo bl €€ NPe0a0NEeHNs, HO Cro-
COOCTBYET MOBbLILLEHWNIO MHTENIEKTYaNIbHOMO YPOBHS HALMKW, BOCNUTLIBAET Y Hacesne-
HUS NO3MTMBHOE OTHOLLUEHME K OKpYXaloLLen AeNCTBUTENbHOCTU, NPU3bIBAET K A0-
CTONHOMY 00pasy 1 CTUMIO XN3HW. Takum 00pa3om, coLmanbHas peknama aBnsaeTcs
CpencTBOM MNoBbILEHMS 06LLLECTBEHHOM 6830MacHOCTM HaceNeHus 1 Npeaynpexae-
HNS BO3MOXHbIX AeBnaLuii B 0OLLECTBe.

CoupanbHas peknama, kak CpeacTBO KOMMYHUKALMU MEXay KOHTEHTOM, NPOoABU-
raloLwmMm coumanbHble LLEHHOCTU, 1 NonyYyaTensaMm peknamsbl, NpruaBaHa BHEAPATb B
00LEecTBO onpeneneHHyio Moaenb NoBeaeHns n GopmMmpoBaTb MacCOBOE CO3Ha-
HWe, HaLeNeHHoe Ha 300POoBbIN 00pa3 Xu3Hu. OHa, Kak 9IEMEHT NOoBbILLEHUs 00LLe-
CTBeHHOI 6e3onacHOCTU, Hanbosee BOCcTpeboBaHa B HacTosLLLee BpemMs B 6opbbe ¢
TakMMu npobnemamu, kak 6e30nacHOCTb JOPOXHOIO ABUXEHMUS, aNlKOroAn3m, Hap-
KOMaHus, kypeHune, Hebe3onacHhbIin cekc, abopThl.
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Abstract. The paper represents the analysis of social advertising as a tool to improve public
safety in society and gives the definitions of social advertising and its social role. The author
suggests some options for the effective use of social advertising to improve public safety and
comes to conclusion, that social advertising is a valuable element of improving security as it
can introduce a certain model of behavior in society and facilitate the formation of positive
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mass consciousness. Social advertising as a tool of safety improvement is particularly
effective in such problems as road safety, alcoholism, drug addiction, Smoking, unsafe
sex, abortion. Thus, social advertising is an efficient tool not only to combat negative social
phenomena, but also to promote social and cultural values in the public consciousness
through the use of its communicative properties.

Keywords: social advertising, the purpose of social advertising, the objectives of social
advertising, model of behavior, the restructuring of mass consciousness
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m m ® CTPYKTYpHbIE N3MEHEHNSI CUCTEMBI aMEPUKAHCKMX MACC Meauna
B «3Moxy Tpamna» 1 nX BAUsSiHME Ha noamTuyeckuin npouecc B CLUA

Wunwos A.J1.
locynapcTBeHHas koprnopauus «Poctex», Mocksa, Poccuiickas ®epepauysi.

AHHOTaums. B craTtbe faetcs 0630p amepukaHCcKoro ayckypca 00 9K3VUCTEeHLMaNbHOM
Kpu3nce macc Meama, NpUYnHaMmn KOTOporo ctanu rmobanbHble TEXHONOrMYeckne n nae-
0/10rM4eCKne N3MeHeHNs B npouecce GYHKLMOHMPOBAHNS CPeacTB MacCoBON MHGOP-
mauum B CLLIA. ABTOp packpbiBaeT CYLLHOCTb peHOoMeHa «dasiblUMBbLIX HOBOCTEW» 1 POJIb
«afIbTEPHATUBHBIX Meaya» B X PACMPOCTPAHEHUN B KOHTEKCTE OCTPOW NOAEMUKM MEXAY
agMuHucTpaumsamm b. O6ambl 1 [l. Tpamna v amepukaHckumy CMI.

MeTogamn Ka4eCTBEHHO-KOMYECTBEHHOrO KOHTEHT aHannaa coaepxaHna matepuranos
aMePUKaHCKNX «albTePHATUBHbBLIX» N «TPAAULUOHHbIX>» CMW BbisiBRSItOTCS pPa3nnyHbie d)aK-
Tbl U TEHOEHLUWW, KOTOPbIE BINAIOT Ha COBDEMeHHbII‘/II aMepI/IKaHCKI/II7I NOANTUYECKINIA npo-
uecc. B ctatbe nokasaH MexaHuam nponaraHgnCcTCKnx KOMMNaHui npPoOTUB aAMUHUCTPALNIN
. TpaMHa CO CTOPOHbI aMepPUKaHCKNX n|/|6epaanb|x mMegua.

KnioueBblie cnoBa: ansTepHaTUBHbIE Meamna, «Pek Hblo3», «PasblUnBble HOBOCTU», KPU-
3uc amepukaHckux CMW, agpmunHmcTtpaumsa [. Tpamna
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«PanblumBble HOBOCTU» KaK NPOSIBNIEHNE CTPYKTYPHOIO Kpuanuca
amepukaHckux CMU

CeHcaumoHHas nobena [. Tpamna Ha BbIGopax 1 HenocnenoBaTtesibHble, peskue
N3MEHEeHNs ero NONUTUKN, MPEX e BCErO KapOBOW, B TEHEHME NEPBbIX NOyTopa net
npe3naeHTCTBa 3aCTaBAOT CMELMANNCTOB FOBOPUTbL 06 3MEHEHMM POSIN CPELACTB
KOMMYHMKALLMM 1 MaCCOBOM KOMMYHMKALIMW B aMePUKAHCKOM npouecce. TouHee gaxe
He 06 N3MEHEHMM 3TOM poNn, KoTopas Bceraa Obiia onpenensiollen, a 06 nameHe-
HUKM PYHKLUMOHaNa Macc Megmua B CBS3M C rpaHaMO3HbIMM TEXHOIOMMYECKMMMN BbI30-
BaMu 1 cOBMramMum B MaCCOBOM CO3HaHUM aMEPUKAHCKOro 00LecTBa 1 ero OTHOLLE-
HUW K NONIUTUYECKOM MHDOPMaLUKN 1 NONIUTMKE BOOOLLIE.

B CLLUA 3aroBopunm 06 ak3ncteHumanbHom kpuamnce CMW. M oeno TyT He TONbKO B
TOM, 4TO TPAAMLMOHHbIE KaHaNbl MHPOPMNPOBAHNS, TAKNE KaK CTALMOHAPHOE Tene-
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BUIEHME, paauno, He rOBOPS Yxe 0 neyvatHbix CMW cTpeMnTenbHO yTpaymBatoT BUS -
HVe Nof HAaTUCKOM MHTEpPHEeTa BOOOLLIE M COLIMASIbHBIX CETEN B YAaCTHOCTM, @ B TOM, YTO
TeutTep, Pencobyk, NnoakacTbl 1 ONorrepbl pasmbiBaOT CaMO NOHATUE 0ObEKTUBHOIO
HOBOCTHOIO MHPOPMUPOBAHUSA. CTPEMUTENBHO CTUPAETCH rPaHNLLA MeXAY «(PaKTOM»
N «MHTEpPNpeTaumen paxkrta», «nPeanosioXeHNEM», <MHEHNEM>» N «PEaNIbHOCTbIO.

Ha atom ¢poHe «Fake news» CTpeMUTENIbHO BOPBAIMCb B aMEPUKAHCKMIA NONN-
TUYECKMIA NTEKCUKOH N CTaN YyThb SV HE IMMaBHbIM XYMENOM 1 KOLUMapOM aMepuKaH-
CKOM NOJINTUYECKOWN 3NUTHI.

B poccuinckonm crneumanbHOm nutepaType 1 B CpeacTBax MacCoBOM MHGOPMaLmn
ObITYyeT MHOXECTBO BapuaHTOB NepeBoaa aHrMIACKOro BbipaxeHus «fake news» —
«(pbanblUMBbIE HOBOCTU», «PENKOBBbIE HOBOCTU», «(P3NK HbO3», «NOAAENbHbIE HOBO-
CTW», «panbCMbULMPOBAHHBLIE HOBOCTU»'. HO MOXHO M CYMTATb UX YHUKAJIbHBIM SIB-
NEHNEM, MPUCYLLM MMEHHO «3M0oxe Tpamna», ian 3T0 HEKNM GPEHOMEH, CYLLLECTBYIO-
LI CO BPEMEH MOSIBJIEHMS MEeYaTHbIX CPeaCcTB MaccoBo nHdopmauumn. besycnos-
HO, Yy nccnegoBaresns 6onee UM MeHee 3HaKOMOro C UCTOPUEN «MHDOPMALIMOHHBIX
BOIiH» MPOLLOro, CYLLECcTBYeT onpeaesieHHbI cob1a3H OTHECTU 3apoxaeHue «danb-
LLUMBbIX HOBOCTEW>», HANPUMEP, K 3MOXe HanoJIEOHOBCKWX BOViH, koraa 6tonneteHmn Be-
NNKo ApMinn 661V NPU3BaHbI HE CTONIbKO MHDOPMMPOBaTL 00bIBATENS, CKOJIbKO [0~
HOCUTb TO4KY 3peHus Mimnepartopa. Wnn K BpemeHam TpeTbero Peixa, korga JoKTop
re66enbC NPsMo yTBepXaaJl, 4To «Mbl ,0OMBaEMCS He NpaBabl, a addekTa [XeHe: 88].

Mpwn 6onee aeTanbHOM PAaCCMOTPEHMMU, CTAHOBUTCS MOHSATHO, YTO B YKa3aHHbIX
clyyasx Mbl UMEEM A0 CKOPEE C aHOMaNMSAMM, @ HE HOPMOA, MOSIBIEHNE KOTOPbIX
NPOAVKTOBAHO YPE3BblYalHbIMM 0OCTOATENLCTBAMM BEINKUX BOWH M NMOTPSICEHWIA.
Kpome Toro, sicHO, 4TO TYT peyb MAET He 0 NpoLecce 06bEKTUBHOIO MHDOPMMPOBA-
HUS, a O NponaraHae, XoTs B COBPEMEHHOM MHDOPMALIMOHHOM MOJIE FPaHb MeXay
3TUMW ABYMS MOHATUSIMU YXKE AO0CTAaTO4HO YCI0BHA.

WNTak, BepHeMCS K «danblUMBbIM HOBOCTSAM». YTO e NoApasyMeBaeTCs Nog aTuMm
TEPMMHOM B COBPEMEHHOM aMepPUKaHCKOM NonMTNUYeckom auckypce? Tem 6onee, 4To
B CO34aHMM «danblUMBbIX HOBOCTEN» cevac 0OBUHSIOT Apyr Apyra U AemMokparhbl, 1
pecnybnukaHLbl, 1 KoHcepBaTopbl 1 nubepansl, [. Tpamn n X. KNMHTOH, u «BpeiiT-
0apT Hbl03», U «XapPUHITOH nocT». Mo mHeHnto OaHa MNMpandepa, aupexkTopa no
KOMMYHUKaLMSAM B agMUHUCTpaummn b. Ob6amsl, a HbiHe BEAYLLErO OAHOMO U3 CaMblX
nonynapHbix B CLLIA noakacT kaHanos [Pfeiffer: 114], 3To noHATUE MMEET HECKOJIbKO
3Ha4YeHWI, 4TO camo Mo cebe B pasHbIx KOHTEKCTax MOXET BBECTU B 3abnyxaeHue.
B 0CHOBHOM Xe nmeeTcs BBMAY cneayioulee: «danblumBble HOBOCTM» — 3TO OT Hava-
naw o KoHua cdabprkoBaHHbIE aHHbIe, KOTOPbIe «BOpaCchIBAOTCS» B UHDOPMALM-
OHHOE Mnone, Kak NPaBuio, 4epes HedbopMarbHbIE NN aNbTEPHATUBHbIE TPAOWLIMOH-
HbIM KaHaJsibl UHGOPMUPOBAHUS C LLENBIO MONYYEHNS HEKON NONNTUYECKON, KOMMEP-
4eCKOW M NHOW Bbirodpl. Mo MHeHMO coTpyaHMUbI ra3eTsbl «Guardian» Anbl XaHT,
NOCBATMBLUEN «dasblUMBbIM» HOBOCTSM CMELMAnbHOE UCCNef0BaHME, U CYATALO-
LLIEN, YTO ECNW paHbLLE B aHI0S3bIYNHOM MUPE NPUHATO ObINI0 FOBOPUTbL O «HOBOCTSAX»

" https://ru.glosbe.com/en/ru/fake%20news
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N «HEHOBOCTSAX»', TO Moc/ie ckaHoanbHOM npeasbi6opHOn komnaduu [. Tpamna rno-
HATUE «PanbLUMBbIE HOBOCTU» NMPOYHO YKOPEHWSICS B CPeaCcTBax MacCcoBOM MHDOP-
MaLumn 1 peyvax noJIMTUKOB.

Cam copok natbii npe3ngeHT CLUA B CBOMX MHOMOYMUCIEHHbIX «TBUTax», MOCBS-
LLIEHHbIX 3TOW NpobieMe, 0ObABNAET «PasbLUMBLIMU» N0OLIE HOBOCTU, KOTOPbLIE pac-
XOOATCS C MHpOPMaUVEN, OTINYHAIOLLENCS OT TOW, KOTOPYIO AAET ero agMnUHUCTpa-
umsi. CToOMT OroBOPUTBLCS, YTO BO MHOIMX Cilydasix, y HEro ecTb A 9TOro BCE OCHO-
BaHWS, MOCKOJIbKY €My MPULLINIOCh CTONIKHYTbCS C OTKPOBEHHOW HEOObEeKTUBHOCTbIO
amMepuKaHckmx, Aa n 3apybexHblx nmbepanbHbix CMIA.

L. Nanddep yrBepxaaeT, 4TO HECMOTPS Ha TOT akT, 4To «dasblLUMBbIE HOBO-
CTW» CyTb NPOSIBAEHNE TaK HA3bIBAEMOW «MOANTUKW NOCT-NPaBAbl», MHULIMMPOBAHHOWN
L. TpamMnom 1 ero oKpy>XeHnem, 3noxon nx 3apoxaeHns n CTaHOBNEHNS Kak Macco-
BOro peHomeHa, MOXxHo cumtatb cepeamty 2000-x rr. B kayecTse npumepa oH npu-
BOAUT UCTOPUIO C pa3burpaTenbCTBOM BOKPYr MecTa NosiB/IeHNs Ha CBeT OyayLiero
npeanaeHTa CLLA (HanomMHUM, 4YTO rpaxaaHam, POAMBLUMMCS 3a npenenamu Ame-
puyKK gopora K npes3naeHTcTBy 3akpbita). KomnaHmto o6BmHeHnin b. O6amebl B npe-
[OCTaBNEHNN HEOOCTOBEPHOM MHMOPMaLMK NO 3TOMY BONPOCY BO3rNaBuil UMEHHO
L. Tpamn, KOTOpPbI Yepes pasnnyHbie Meama npoasuran cneayolme Te3nchl:

— Obama poguncs B KeHuu;

— Obama obyyasncs B Meapece Bo BpeMs npebbiBaHns B IHOOHe3MM B AeTCTBE C
poanTeENnaIMu;

— Obama npuHOCKA NPE3NAEHTCKYIO NPUCAry, NONOXMB PyKy Ha KopaH, a He Ha
onbnuio;

— Obama Ha caMmoM faene He Obll CbIHOM CBOEr0 0TLa, a 6bla OTNPLICKOM YEPHOr0
pagukanbHOro coumanucTa-akctTpemucta Ix. Mapwanna asuca.

MoCKONbKY 9TW «<CTOPUN» HA MPOTSXXEHMM BCEMO NEPBOr0 NPE3NLAEHTCKOr0 CPOoKa
O6ambl ymeno B6pacbiBaimMCh No pasanyHbiM MHMOPMaLMOHHLIM KaHanam 1 akTUBHO
nogaepXnBannch NPo-pecnybnkaHCKUM TENEBM3NOHHBLIM KaHanoMm Fox News, ero
agMUHUCTPaLUMa Bblna BbiHYXXAeHa oTBeYaTb Ha NOA0OHbIe Hanaaku, 1 TeM CaMbiM,
TONbKO pasayBana MHTepec K aToin Teme. KoHel, LuymMmxe Obl NON0XEH BbIHYXAEHHON
oduumanbHoM nybnnkaumern ceptudurkara o poXaeHm Npe3naeHTa n ckaHaanbHOM,
HO O4YeHb OCTPOYMHOW NKMPOBKOI Mexay B. Obamoit n [l. Tpamnom Bo Bpems npe-
anpeHTtckoro «O6ena npeccol» B 2011 1. [Pfeiffer: 124-125]. B amepukaHckom nonum-
TMYECKOM OMCKYPCE LaXe BO3HUK CreLmanbHbIi TEPMUH, KOTOPbIA TOYHO OTpaxano
BCE NepuneTmnn aTol «TuTaHndeckoin 6opbbbl» — «birtherism» [Pfeiffer: 117]. Xapak-
TEPEH N ee UTOT: K KOHLY Npe3unaeHTcTBa b. O6ambl Kaxable YeTbIPE N3 OeCATN ame-
puKaHcKkux nsbuparenen — pecnybnmkaHues BEPUAK, YTO TOT poauscs 3a npegena-
My CoeauHeHHbIx LLITaTtoB, a 3Ha4MT, 3aHMMan CBOM NOCT He3akoHHO [Pfeiffer: 126].

OTOT NpMMep NokasblBaeT, Kak 3apoxaancs GeHOMEeH «dablUMBbIX HOBOCTEN» B
NCTOPUYECKOM KOHTEKCTE, a TaKXe MexaHn3M ero encTens n apdeKTUBHOCTb B Ya-

"Hunt E. What is fake news? How to spot it and what you can do to spot it. The guardian.
Dec 17, 2016 [el. source]: https://www.theguardian.com/media/2016/dec/18/what-is-fake-
news-pizzagate.
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CTW AOCTUXEHMS KOHKPETHbIX MOJIMTUYECKNX Lienei. Cxema «packpyymBaHma danb-
LUMBOW HOBOCTW» YKN1aAbIBAETCA B TPW aTana. Ha nepeom atane nponcxoanT BHeApe-
HMe HOBOCTWN B MHDOPMALMOHHOE MoJie Yepes coumnanbHbie ceTn — TeutTep, deiic-
Oyk. Hanpumep, kaxpas 13 «penkoBbix HOBOCTEN» Ha TeMy «birtherism» nonyymna
cpasy 6onee 500 000 otknukoB B ®Deicbyke [Pfeiffer: 116]. MNpuBeaem HeECKONbLKO
«anbLUNBbIX HOBOCTEMN, XapakTepHbIX A5 M3bupartenbHoi kamnaHum 2016 r., koTo-
pble OblIn «BOPOLLEHbI» NPaBoOpaanKanbHbIMK, NPO-PecnybNnKaHCKUMK «afibTepHa-
TUBHbIMW» Meaua:

«Mana ®paHcumck NnoTpsac Mup, Noaaepxas kaHanoatypy JoHanbga Tpamna B
NPe3naAEHTbI»;

«Buknnuke» nogreepamna ¢akt X. KnuHtoH otnpaeku opyxus B agpec UTMNJI
[Pfeiffer: 114]»;

«OQupekTop ®BP nonyyan MmunnnoHsl gonnapos oT «PoHaa KNnnHToHOB».

Ha BTopoM aTane npo-pecnybnnkaHckue anbTepHaTUBHbIE KaHanbl («bpenTtbapT
Hbl03»), denepanbHble TenekaHanbl («Pokc Hbto3») BbIBOAMAN «CEHCALMOHHbIE» HO-
BOCTW Ha 06LLIEeHaLMOHaNbHbIN YPOBEHb. M HakoHeL, Ha TPETbEM aTarne K 00CY>XXAEHMIO
“Fake news” BbIHY>XX€HHO NOAK0YaINCh BCE OCTalbHble «<MeNHCTPUMOBCKne» CMWU,
Oaxe Te, KoTopble, No 60sbLUel YacTn, codyBcTBYOT AeMokpatam (CNN, Washington
Post). BOoT HekoTOpble 13 3arofIoBKOB HOBOCTENM, 00/IMYaBLUNX KaHauaaTa B npesu-
neHTbl X. KNMHTOH, KOTOpbIe B CBOMX AalaxecTax pacnpoCcTpaHsan npeaBblOopHbIN
wtab M. Tpamna:

«91-Bn-Cn Hblo3» coobiaeT o koppynumm GoHpa KnnHToHa»;

«KpynHenwas razeta ®nopuabl npuabiBaeT X. KNMHTOH 0TMEXeBaTbCs OT KOp-
pynummn B «®oHae KNnMHTOHOB»;

«ELLLe HECKONBKO peaakLMOHHbIX CTaTel B KPYMHENLLIMX U3AaHNSX 0OPYLLUMIMCE Ha
«KpbITYt0» Koppynuuio @oHaa KnuHtoHa» [Wolff: 210].

3areMm, No mepe nepenpoBepkun 1 ONPOBEPXEHMS GaKTOB, KOTOPbIE M3HAYaNIbHO
NOCNYXWM MHDOPMALMOHHBLIM MOBOAOM NS «asibLUMBLIX HOBOCTEN», BOJIHA 0OCYX-
[eHNs MOCTENEHHO HAYNMHAET 3aTyxaTb. [Tpnyem «CpPoK Xn3Hm GernkoB» MOXET CyLLe-
CTBEHHO Pa3nnyaTbCs N COCTABAATb OT HECKObKUX AHEN 40 HECKONbKMX JIET, B Cy-
yasix, korga OHWU SBASIIOTCS YaCTbIO LWMPOKOMACLUTAOHbIX MOANTUYECKMX KOMMaHUIA
nnu paxe MHOOPMaLMOHHBIX BOVH. NpryeM, kak npaBuio A00UTbCS OKOHYATENbHO-
rO ONPOBEPXEHMS NN MOATBEPXAEHUS «DasbLUMBbLIX HOBOCTEN» HE NPEACTaBNAET-
€Sl BO3MOXHbIM. TakuMm 06pa3oM, A0CTUraeTCst MakCUManbHbIin NOANTUYECKUIA NN
KOMMEpPYECKNn 3P eKT «danblLUMBO HOBOCTU».

M3 BbILLEN3NOXEHHOIO MOXET CO34aCTCS BnevatieHme, 4To «dasnblunBble HOBO-
CTW» FEHEePMPYIOT TOJIbKO NpaBopaankabHbIe «afibTePHATUBHbIE Meanax». Ho 310 oT-
HIOOb He Tak. [TOMUMO yXe YNOMSHYTOro HaMu NpuMepa, MOXHO NPUBECTN KaMmna-
HWIO, Pa3BEPHYTYIO amepuKaHCKMMM NnbepanbHbIMU CPeaCTBaMM MaCCOBOW MHPOP-
Mauunm npoTtne Ctmuea baHHOHA, raBHoro ctpatera benoro goma, kKoTopas Havanacb
cpasy nocne nobeabl [. Tpamna Ha Bbibopax 1 TpuyMdanbHO 3aKOHYMNACh YBOJb-
HEHMEM ee «MULLEeHN». B ceHcaunoHHOW, HaaenaBLwer MHOIo LWyma, KHUre XypHa-
nucta M. Bynbda «OroHb 1 apoctb benom Joome [. Tpamna» [Wolff] noapo6Ho onu-
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CaHbl NEPUNETUN 3TON NCTOPUN B KOHTEKCTE HACTOSILLLEN MHDOPMALIMIOHHOW BOMHbI,
KOTOPYIO pa3BepHyn NPoTUB Hero nnbepansHble meama Bo rmaee ¢ CNN. Te xe me-
amna TexHonorum 6ol He 6e3 ycnexa NPUMEHeHbl He Tobko NpoTue . Tpamna 1
C. BaHHOHa, HO 1 Apyr1x YneHoB ero kKomaHabl: P. TunnepcoHa (rocyaapCTBEHHbIN
cekpeTapb CLLUA, ysoneH 1 mapTa 2018 r.), 3. Ckapamy4un (AMPEKTOP NO KOMMYHM-
kaumsm annapata benoro goma, ysoneH 1 asrycta 2018 r. yepes 10 gHer nocne Ha-
3HaveHus), IP. MakmacTepa (COBETHMK MO HaLUMOHasbHOWM 6€e30MacHOCTH, YBOMEH
22 mapTta 2018 L) M Apyrmux YneHoB ero koMaHasl. Npe3naeHT BbiHYXAeH Obin oTnpa-
BUTb MX B OTCTaBKY HE B CBS3M C NMOSIUTUYECKUMU OCIOXHEHUSAMU USIN KPUMUHATb-
HbIMW 0OBUHEHUSIMU, Kak, Hanpumep, M. ®nuHHa nnn M. MoHadopTa, a no npuym-
He BHYTPEHHUX KOHMMKTOB B aAMUHUCTPALMM U UX MHUMOWN HENOSNIbHOCTU K Npe-
31AeHTy, 06pasbl KOTOPbIX aKTUBHO HABS3bIBAIMCb 0OLLIECTBEHHOMY MHEHMIO Yepe3d
pas3fnnyHble KaHanbl MHGOpMaLnn.

NuTpura npoTtume C. BaHHOHA pa3BrBanach Mo KNaccmnyeckomn cxeme «Halik Hbto3”.
Cpasy nocne nobenpl Tpamna B CoLpanbHbIX CETSX, a TAkKKe B PasnnyHbIX inbeparb-
HbIX MHTEPHET n3aaHunsx, Takmx kak «Politico», «Huffington Post», «<Pod Save America»
Oblna 3anylLeHa Teopus 0 TOM, YTO MCTUHHBIM TBOPLIOM «peBonioummn Tpamna»' 1 ee
rNaBHbIM CTpaTeromM Obisl BOBCE HE CaM NPE3NEHT, a ero rMaBHbli NOANTUYECKUIA CO-
BeTHUK C. B3HHOH. 3aTeM cTanu NosSIBNATLCS CreumanbHble NCCNefoBaHNs 0 Posv
BaHHOHa B 13bupatenibHOM KoMMNaHun 1 GopMUPOBaHMM NOEO0SIOrMN HOBOW aaMK-
HucTpaumm [Grin: 22] (cTouT ynoMsaHyTb kHUry “Caenka ¢ assasonom» 1. Mpuna). da-
nee nogknoumnmce ocHoBHble TeneceT (CNN, NBC), kpynHenwme amepukaHckme
N3OaHns 1 BOT yXXe BCS Mpecca npucTanbHO cneamna 3a kaxabim warom C. BaHHOo-
Ha 1 ero B3aMMOOTHOLLEHNSIMM ¢ npe3naeHTom CLUA 1 ero 6amxaniinm oKpyKeHu-
eM, npexae scero . KawHepom u U. Tpamn. OgHa 3a apyron NosSBnsaanch ctaTbu,
aHaNMTUKa, NHTEPBbLO, B KOTOPLIX NPSIMO rOBOPUAOCh, 4TO . Tpamn He nmeeT cob-
CTBEHHOI0 NOJSINTUYECKOrO NINLA, @ BCE Er0 BHYTPU BHELLUHENOIMTUYECKAS NporpaMma
€CTb MHTenNekTyanbHbI NpoaykT C. BaHHOHa 1 «bpenToapT Hbto3». B CMW 1 0bLue-
CTBEHHOM MHeHuM CLLA cTano nonynsipHbIM BbICKasblBaHNE O TOM, 4YTO «B3HHOH» —
970 Mo3ru Tpamna» [Wolff: 60]. Bcsyeckn pasayBanncb SBHbIE 1 MHUMbIE NMPOTUBO-
peuns mexay cembeli npe3uvaeHTa u C. BaHHOHOM. 3Has 6one3HeHHoe YecTontobne
N HETEPNUMOCTb amepuKaHckoro Tpamna 6110 HETPYAHO NpeayragaTb, YTO B KOH-
LLe KOHL,OB, HYXHbIN pe3ynbTtaTt OyaeT aocTurHyT: . Tpamn yBOSIMA CBOEro r1IaBHOro
cTpatera nog GopmMasibHbIM NPeaIoroM CKaHAabHOrO MHTEPBbIO, AAHHOMO XYpPHAa-
nucty P. KaTTHepy, B KOTOPOM OH Pe3ko 0TO3Bancs o «cnaboi» nonutuke M. Tpamna
B OTHOLWEeHMM Kntas n «owmbkax B ceBepokopeiickoM Bonpoce» [Wolff: 299].

ns amepukaHckol nnbepanbHo 06LecTBEHHOCTM C. BAHHOH C ero ynsTpaHaum-
OHaNIMCTUYECKUMM B3I 4AMU, PaANKaNbHON N30ASLNOHNCTCKOM BHELUHENOANTMNYE-
CKOW N BHELLIHEQKOHOMUYECKOM NPOrpaMmMon NpeacTaBnsni CyTb «TpaMnmamMa», ¢ Ko-
TOPbIM HaA0 610 BOPOTLCS BCEMM BO3MOXHbLIMW CpeacTBamMu 1 MeTogamum, B TOM

"Beutler B. We don’t need Steve Bannon to tell us what we already know about Donald
Trump. Jan. 4, 2018 [el.source]: https://crooked.com/articles/bannon-trump-wolff/.
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Yyncne N OTKPOBEHHBIMWU MAaHUNYAALUUAMM U AaXE NMPSIMON KNeBeTon. B 9ToM cMmbIc-
ne MeToAbl, MCNONb30BaHHbIE NMMbepasibHbIMM Meava NPoTUB BaHHOHA HUYEM He OT-
nuyanack oT nonuTuku camoro C. baHHOHa 1 ero «bpenTbapT Hbl03» B OTHOLLIEHUN
X. KnuHToH 1 B. O6aMmbl.

«AnbTepHaTUBHbIE MeAMa» Kak OCHOBHbIE areHTbl CTPYKTYPHOro Kpusuca
cuctembl amepukaHckux CMU

BaxHenLwmnm afieMeHToOM CUCTEMBI, MPOM3BOASALLEN «(pasibLUMBbIE» ABMASIOTCA Tak
Ha3blBaeMble «asibTepHaTUBHbIE Meana». TePMUH «CETEBbIE CPeaCcTBa MAaCCOBOW KOM-
MYHMKaUMN» HE SBNSIETCA CUHOHUMOM «aJibTEPHATUBHbIX Meaua», XoTs, 6e3yCnoBHO,
B 4aCTM TEXHNYECKNX CNOCOO0B nepeaaym MHGopmaLmm Bce OHM OTHOCATCS K CyOb-
eKTaM MHTEPHET NPOCTPaHCTBA. BOMLLMHCTBO KPYNMHENLUNX aMEePUKaHCKMX n3ga-
HWUIA OOCTATOYHO AABHO M MPOYHO «YLUW B CE€Tb», OOHAKO NPOOO0/IKAT OCTaBaTb-
CSl B «<MENHCTPUME», Kak N0 CTUIINCTUKE 1 NoJade maTtepuana, Tak U rno ero coaep-
XaHuo. AMepPUKaHCKNN NCTOPUK, GUNOCO® 1 NOAUTUYECKUIA KOMMEHTaTop H. Xom-
CKNA, U3BECTHbIN CBOEN OMMO3NLIMOHHOCTBIO 1 MPUBEPXKEHHOCTLIO «TEOPUN 3aroBO-
pa» B pasHbIX ee acnekTax onpenenun afbTepHaTUBHbIE Meana» Kak KaHasbl MHPOP-
Maummn, ato Te CMW, KoTopble HE OTPaXaloT TOYKY 3PEHUS KOPROpauui n/unm rocy-
JapCTBEHHbIX CTPYKTYP'.

Mo HalEeMy MHEHWMIO, «aNIbTEPHATUBHOCTbL>» Meayva 3ak/io4aeTcs He TONbKO B nae-
OJIOrMYECKOM NO3NLMN OTHOCUTENBHO MNOJIMTUYECKOTO aMEPUKAHCKOr0 «MENH CTPU-
Ma» UM MeTogax nogaym nHGopmMauum, Ho M camomn puroCcopum MHGOPMUPOBAHMS,
CYLLLHOCTHOMY COAEPXaHMIO MOHATUS «HOBOCTU». «ANlbTEPHATUBHbIE Meama» paspa-
60Tanu NPMHUMNUanbHO HOBYIO, Ha NEepPBbI B3NS4, aOCONOTHO 00E3INYEHHYIO «TeX-
HOMOr1I0 NPON3BOACTBA HOBOCTEN». ICTOYHMKAMK 1 aBTOPaMKM CTaHOBATCA BCE A0-
CTYMHble KaHaNbl MHDOPMUPOBAHMS: BNOMK, TENErpamMM KaHasbl, XMBOW XypHan, TBUT-
Tep, Pencdyk, MHcTarpamm, KO-Tblob kaHasbl, MPOCTO NMOCThI B COLMANbHbIX CETSX,
YaCTHbIE BUAEO, CIYXM, KOHLLEMLNN «aNIbTEPHATMBHOWN peasibHOCTW». B Xya40XeCTBEH-
HOM NaaHe NPeKPaCHON NAIKCTPaUVEN B3aUMOAENCTBUS anbTePHATMBHbLIX CPEACTB
MacCOBOW MHGOPMALIMM N aMePUKAHCKOrO NMOJSINTUYECKOrO UCTIOINLLIMEHTA SIBNSIET-
CH U3BECTHbIN cepuan «KapToYHbIA LOMUK».

«AnbTepHaTUBHbLIE MeAMa» OTAMNYAIOTCS KPaHe HU3KOW CTEMNEHbIO OTBETCTBEHHO-
CTW 1 OCTATOYHO NMPON3BOJIbHO OTHOCSTCS K MPOBEPKE AOCTOBEPHOCTU HPaKTOB, KO-
TOpPble COCTaBNSAT OCHOBY /1060 HOBOCTU. CKOPOCTb pacnpoCcTpaHeHnst HOBOCTEN
NPUHUMANANBHO HE OTINYAETCH OT TOM, KOTOpPas NPUCYLLA «TPAANLMOHHBIM Meana».
OpHako TEXHONMOrMYECKUA NPoLECcCc NMHMOPMUPOBAHNS B ClyHae «ajibTEPHATUBHBIX
CMW» npeTepneBaeT paaukanbHble n3ameHeHns. Camoe rnaBHoe OTIn4Me CoOCTouT
B OTCYTCTBUN MHDOPMUPYIOLLErO akTopa. YnuTtarens, cnywaTeb, 3puTenb TPaanum-
OoHHbIXx CMI BCerga noHMMaeT, 4TO 3a TOM U MHOM HOBOCTbLIO BCeraa ctout purypa
aBTOpa UM pefakTopa, YTo NPUAAET el CBOEro poja «cakpasbHblid xapaktep». En

"https://chomsky.info/199710__/
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MOXHO BEPUTb, MOCKOJIbKY OHA MCXOAUT U3 MPOBEPEHHOIO NCTOYHMKA. «ANIbTEPHATUB-
Hble Meaua» NPeTeHAYIOT Ha aBCONOTHYIO 06 bEKTUBHOCTL. OHM Kak Obl FOBOPAT: «MO-
CMOTPUTE, Y HAaC HET aBTopa W HET U HE MOXET ObITb B MPUHLMMNE HUKAKOWN LIEH3YPbI.
BOT 5T0 HOBOCTb B YMCTOM BMAE», NEPBUYHbIN GaKT, KUPNNYnK nHdopmaumn. MNyctb
OHa MOXET ObITb HEBEPHO MHTEPMNPETMPOBAHA M AaXe ONPOBEPrHyTa B NOCNeACTBUN.

B cuny pasnunyHbix NpuymH, NOTpebuTeslb HOBOCTHOIO KOHTEHTA «anbTepHaTuB-
HbIX Meama» rotoB UM BepuTb. bonee Toro, OH 4OCTATOYHO CKENTUYECKN OTHOCUTCS
K TpaamumoHHbiM CMW. Korga Ta nnmn nHas «@aik Hbto3», KOTopas Bbilia U3 «ab-
TEPHATMBHOrO» MHOOPMALMOHHOIO MOJI HAYNHAET ONPOBEPraTbCH B «<MENHCTPUMOB-
CKux Meamar, 9ddeKT, 3a4acTylo, nonyvyaeTcs 06paTHLIM TOMY, Ha KOTOPbI paccyu-
TbiBAeT TPAAMLUMOHHASA XypHaNMCTMKa. Boilwe Mbl y>ke npuBOauan NnpuMepbl BbIHYX-
OEHHOro yqacTtus TpagnumoHHble CMU B npouecce popMmnpoBaHns «pernkoBbiX HO-
BOCTEWM», MO NPUYMHE TOr0, YTO MX UTHOPUPOBAHNE NPUBOOUT TOJIKO K POCTY MOMy-
NSPHOCTU «danblUMBbLIX HOBOCTEN» 1 eLle 60Jiee LWMPOKOMY X PacnpoCTpPaHEHMIO.

Hago noHMmMaTh, 4To «enk Hblo3» OTHIOAb HE BCEraa ABASIOTCSA NPOAYKTOM CO3HA-
TeNbHOM Ae3nHGOopPMaLMmM CO CTOPOHbBI X UCTOYHMKA NN «aNlbTEPHATUBHBIX MEAMA».
B 60/1bLUMHCTBE Cy4aeB B OCHOBE «(anbCUPULIMPOBAHHBLIX HOBOCTEN» nexat KOH-
KpeTHble GakTbl, 0OHAKO NX UHTEPNPETALMS B CETU NMPEBPALLAET MX B «anbLUMBKY>.

L. Npdandep B cBoel kHure «[la Mol (BCe eLe) MOXeM», xapakTepumsys aTm
NPOLECCHI, HA3bIBAET WX «3K3UCTEHLMASIbHLIM KPU3UCOM B aMEPUKAHCKUX Meamna»
[Pfeiffer: 95]. OH Ha3bIBaeT YeTbIpe NPUYMHbI €r0 BO3HUKHOBEHUS:

MNepeas npuynHa. 3a nocnegHue 10-15 neT nogn NPUBbLIKAM NOAy4YaTb HOBOCTYU
N3 MHTEPHETA, HE MJ1aTs 3a HUX, YTO KPamHe OTPULATENBbHO CKa3blBAETCH Ha ra3eT-
HOM GM3Hece, MOCKObKY TOT XMBET B OCHOBHOM 32 CHET MOCTYMJIEHNIA OT pekiaMHbIX
00ObSABNEHMIA, KOTOPbLIE B CBOIO OYEPEb 3aBUCAT OT TUPaXa n3gaHus.

BTopas npunymHa. NHdOopMaUMOHHbBIN BUOEO Psa, MOXHO Nerko nosyyatb Hanps-
MY Ha aKkpaH TenedoHa v NaaHLWeTa, YTo NnarybHO CKa3blBAETCS Ha TENIEBU3MNOH-
Hbix CMW, yeit GBU3HeC 0CHOBaH Ha pekname, KoTopas 6asnpyeTcs Ha PENTMHrax Tex
WA NHBIX Nepefay, 3aBMCSLLMX OT pa3aMepa ayauTopun.

TpeTtbs npuunHa. Kpmnsnc 2008 r. 8 CLUA nogopean prHaHCOBYKO OCHOBY aMepu-
KaHCKMX Meava, MHOr1e 13 BNaaesbLeB KOTOPbIX 00aHKPOTUINCH B CBA3W PE3KNM Na-
OEeHNEeM pekniaMHbIX O10)XEeTOB BEAYLLMX pekiiaMmoaaresneit. B pesynsrate MHOrme 13-
OaHNs 1 KaHasbl BbIHYXXOEHbI COKpaLLLaTb MepcoHa, yBONbHATL HaMbonee 4OPOrocTo-
ALWLMX, TPOPECCHMOHaNbHbIX KOMMEHTATOPOB 1 PENOPTEPOB. XXypPHANNCTMKA yXOONUT B
CeTb 1 BO «dpUnaHc», ypoBeHb NPOMECCHMOHANbHbIX KAAPO0B HEYKIOHHO CHMXAETCS.
Magaet nHTepec K KOMMEHTMPOBAHMIO, 0O bEKTUBHBIM MHEHMSIM 1 CEPLE3HON, aHa-
JIMTUYECKON XXypHanMcTuke. PacTeT «CeHCaLMOHHOCTb» M CKOPOCTb MOAA4M HOBOCTEN

YeTtBepTad. [ToMMMO GUHAHCOBOIO U TEXHOOMMYECKOr0 AaBNEHNS TPAANLMOH-
Hble CMW mcnbiTbiBAlOT NOCNeACcTBUS rnobanbHOro Kpuanca AoBeEPUst K MCTI0NNLLI-
MEHTY 1 371TaM B LEJSIOM, HYaCTbi0 KOTOPLIX MX CYMTAET «PsSO0BOM NOTPeObUTENb UH-
dopmaumm». [. Npandep Hanpsmyio 06BMHAET B 3TOM pecnybinKaHLEeB 1 cMMna-
TU3VPYIOLLME UM Meana, KOTOPble CBOMMM «3JI00HBIMM Hanaakamu» Ha aaMUHUCTPa-
umio B. Obambl, HexenaHne nckaTb KOMMPOMUCC, KOHCTPYKTUB BO B3aUMOOTHOLLIE-
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HUSIX, OUCKPEOUTMPOBANN KaK MOSIMTUYECKYIO CUCTEMY, Tak U «4eTBEPTYIO BNacTb»
[Pfeiffer: 132]. O6BUHEHNS 3TK, B OOLLEM HE HOBbI. VIX MOXHO ObIfO CAbIWaTb U BO
BpeMsi YOTeprenTckoro ckaHaana 1 B nepmo, HeCOCTOSIBLLEr0CS UMMUYMEHTa npe-
3npeHTa KnmHtoHa.

Ha camom e aene amepukaHckoe 00LLEeCTBO NMPUBLIKIIO K TOMY, YTO BCe Tpaau-
LIMOHHbIE CpeaCcTBa MacCOBOM MHDOPMALIMKN «MaPTUMHBI», TO €CTb OTKPOBEHHO NOA-
nepxuBailoT nMbo pecnybnnkaHUeB (KOHCEPBATOPOB), NMMOO aemokpaTos (Nnbepa-
noB). Mbl yxe ynomunHanv 06 3ToMm Bbllle. XapakTepHbIM NpUMepamMm MOXHO CHMTaTb
«MHMOPMaLMOHHBIE BOIHbI», KOTOpble Fox News Bena npotme b. O6ambl, a CNN Be-
net npotuB . Tpamna. Jaxe camble NpUCTPaCTHbIE MOOOPHUKN KOHLIENLUMM «He3a-
BMCUMbIX CPEACTB MaccoBoi nHpopmaumn» B CLLUA He MOryT oTpuuaTb OTKPOBEHHO
AHraXMPOBAHHbINM 1 AaXe HESTUYHbIM C TOYKN 3PEHNS NPOMECCMOHANIbHOM XXYPHaIn-
CTMKM cNocob OCBELLEHMS OEATENIbHOCTN aMepPUKaHCKNX aAMUHNCTPaLUi B 3aBUCK-
MOCTW OT UX NAPTUNHOM NPUHAOEXHOCTU. [pryem packos B aMepuKaHCKNX anmnTax,
CMW 1 06wecTBEHHOM MHEHWN, TOJIbKO YCUNUIICS C MPUXOA0M K Bnactu . Tpamna.

Cpasy xoTenock 6bl OroBOPUTLCS, HTO aBTOP BOBCE HE CTPEMUTCS KakMM-To obpa-
30M «M3006/1M4aTh» UK 06M4aTh aMepMKaHCcKue Meamna Unm NnoANTUYECKYIO CUCTEMY.
OTHioapb. Bce onmcbiBaeMble MPOLECChl HOCAT 00 bEKTUBHBIN 1 Aaxe rnobasbHbIi xa-
paKkTep 1 KOPEHATCH B CTPYKTYPHbIX CABUrax B MACCOBOM CO3HaHUK, KOTOPbIE NPou-
30LWnn B pesysnbtarte «mHdopmaumoHHor pesontoumm» 90-bix 1 00- bix rr. B CLUA oHK
nNposiBNatoTCA Hanbonee penbedHO, NMOCKObKY HAYaINCh PaHbLUE, YEM B OCTa/IbHOM
MUPE N TEXHOSIOIMYECKNE N3MEHEHMS TaM 3HAYUTESNIbHbIE, YEM B APYrMX CTpaHax. MNo-
39TOMY Hall aHaNM3 JOCTAaTOYHO akTyaneH 1 Ans POCCUNCKMX peanuii, HECMOTPS Ha
NPUHLMNNANBHO OTIMYHYIO CUTYaUMIO 1 XapakTep NONTUYECKOrO pexmnma.

Bes kpaTkoi xapakTePUCTUKN TUMUYHOTO aMEPUKAHCKOT O «aJIsTEPHATUBHOIO Me-
OMa» Halle NcCneaoBaHme Hefb3si CYMTaThb NoJIHbIM. Hanbonee n3BeCTHbIM B KOHTEK-
cTe npe3naeHTckon komnaHum 2016 r. 1 nobeabl Tpamna Ha Beibopax, 6€3yCnoBHO,
CaMbIM M3BECTHbIM IBNISIETCS MHTEPHET pecypc «bpentbapT Hbtoc» C. BaHHoHa. CaliT
Breitbart.com, koTopbIi no3aHee cTan ocHoBoW Breitbart news network 6611 ocHoBaH
NPOAICEPOM N KOHCEPBATMBHLIM KOMMeHTaTopoM 3. bpentbaptom B 2007 r. [Grin:
85], ¢ KOTOpbLIM B psie KOHCEPBATMBHbIX MPOEKTOB (NPeaBblIOOpHas KOMMaHNS KaH-
anpata B Buue-npesnaeHTsl CLUA C. ManuH, yxe ynoMsaHyTbi «berthirism» B. Oba-
Mbl, KOMMNaHus No BbibopamM B KOHrpecc KOHCepPBaTMBHOMO PeCNyBNMKAaHCKOro OBM-
XeHus «Tea Party») cotpyaHuyan ¢ C. BaHHOHOM. TOT B Te roabl Xus 1 paboTtan npo-
atocepoM B fonnmeyae, a wrab keapTupa «bpenTbapT Hbto3» Takke Haxoaunachk 1
ceidac Haxoautcs B Jloc-AHoxenece.

B mapTe 2012 r. 3. bpentbapt ymep 1 C. BaHHOH, Oyay4n TECHO BOBNEYEH B Ae-
ATENbHOCTb U34aHMS, NPUHSAN NPUIALLEHNE CTaTb €ro UCMONAHUTENBHBIM ONPEKTO-
pom [Grin: 91]. MNocne npuxoaa C. BaHHOHA NepBbIM KPYMHbIM MHBECTOPOM Maprm-
HanbHOro NO CyTU canTa, ayauTopuio KOTOPOro COCTaBASAN yabTpanpasble paau-
KaJsibl, MPOTUBHMKM MUIPaLMN 1 NPOCTO FPYMMbl HEHAaBUOEBLUME OEMOKPATOB U NNY-
HO yeTy KnuHToH ntoaw, ctan b. Mepcep, ObIBLINIA KOMMNbIOTEPLLMK, PUHAHCOBLIN
MarHart, cosgaresb xeax GoHOa Ha OCHOBE TEXHOJSIOMMIA MCKYCCTBEHHOMO UHTEJIEK-
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Ta «PeHeccaHc TeXHONOOKM3, KOTOPLIN BNOXWA B «bpenTbapT Hbo3»» 10 munnmno-
HoB gonnapos [Grin: 132]. [ocne 3Toro KOAMYeCcTBO NOANUCHNKOB U, COOTBETCTBEH-
HO LUTAT 3/IEKTPOHHOIO N3aaHns cTanu CTpemMuTensHo pactu. B 2015 r., korga cta-
10 ICHO, YTO [MaBHbLIM KaHAMOATOM Ha NMPeACTOALWMX NPe3nNAEHTCKMX Bbibopax cTa-
HeT X. KNnuHTOH, «bpeitbapT Hbto3» 1 nM4yHO C. B3HHOH BbICTYNWAW MABHON «MOE0-
NOTMYECKOM» ABMXYLLEN CUNON, YaCTN NOANTUYECKOro UCTabNULLIMEHTA 1 NPOCTO U
LUMPOKMX KPYroB n3bupaTesnien, KOTopble akTMBHO 3TOMY NpoTMBuAnchb. C. B3HHOH
co3pan MHGOPMaLMOHHYIO MaLLWHY, IMaBHOW LEeNblo KOTOPOW cTan cbop komnpoma-
Ta Ha YeTy KNMHTOH, KOTOpas, HaA0 ckasaTb, AaBana oCTaTO4YHO NOBOAOB AN KPU-
TUKN B CBA3U C AeaTenbHOCTbio «PoHaa KnuHToHa». Yero Tonbko cTouUT paccneno-
BaHMe 00CTOSTENbCTB COBMECTHOro noneta bunna KnMHToHa 1 kaHagckoro marHa-
Ta @. [yncTpbl Ha YacTHOM camorneTe B KazaxcTaH ¢ nocnenytoLLeli BcTpeyeli ¢ npe-
anpgeHToM H. Hazapb6aesbiM. P. I'yncTtpa 6bin 3aMHTEPECOBAH B MOJTyYEHUN YpaHO-
BbIX KOHUeccui B KazaxctaHe un «B 6narogapHoCTb 3a OpraHn3aumio BCTPEeYn» BHEC
HECKOJIbKO AeCATKOB MUANMOHOB aonnapos «PonHa KnuHtoHa [Grin: 152]. 3Tum cio-
XETOM BbIHYXOEHHO 3aMHTEPECOBASINCH HE TOJIbKO «aNibTEPHATMBHbLIE Megna», HO 1
pecnekTabenbHas «Hbio-Mopk Taime» ', koTopas nocBETUNA EMY LIENbI Pa3BOPOT MO
nToram nHdopmaumn, nodbito nogbmu C. BaHHOHA.

KoHcepBaTMBHbIE KPUTUKN B CTaTbsX, BUOEO MaTepuanax He6e3ocHoBaTebHO
06BUHANN KNMHTOHOB B MHOMOYMCIIEHHBIX HAPYLUEHMSX HASIOrOBOr0 3aKOHOAATE Nb-
ctBa. C. baHHOH aaxe npodurHaHCMpPOBan Co3aaHme A0KyMeHTaNbHOro dunbma nog,
HasBaHueM «[leHbrn KnuHtoHoB» (Clinton Cash), koTopbli Hagenan Hemano Wwymy B
BawmHrToHe B mae 2015 . n B KOTOPOM, HYaCTHOCTM Bblna gaHa NnogpoOHas XPOHO-
NOTUS BbILLEYNOMSIHYTOM NCTOPUM.

NMeHHO «bpenTbapT Hbl03» a HMKAK HE BMELLATENBLCTBY «PYCCKMX XakepoB» Mpu-
HaOJ1EXUT COMHUTENbHASA CiaBa CO3L4aHUS Basa «aHTUKIIMHTOHOBCKUX QENK HbIO3»
B amepukaHckmx CMU, KOTOPbI NO3BOAWI NEPENIOMNUTb XO4 MPE3UAEHTCKON FOHKM
B NoNb3y Tpamna oceHbio 2016 r. KocBeHHO 06 3TOM FrOBOPUT B CBOMX MeMyapax u
cama X. Knunton [Clinton]. 970 3By4nT ropasno 6onee npaBaonogobHo, Yem OryJib-
Hble 06BUHEeHMS Poccrn B nU3MeHeHnn pe3ynbTaTtoB BbIOOPOB. XOTS U TO U APYroe H1-
Kak HeNlb3s1 CHUTaTb peLuatoLwmmMmn dakTopamm, obecneunsLumm nobeay Tpamna, kak
Obl 3TO He XOTeNM NPeacTaBMTb B NOA0OHOM CBETE HEKOTOPbIE MOANTUKN AEMOKPA-
TrUyeckon napTum n 6nnakue K Hei CMW.

CBoeobpasHbiM NpuaHaHnem 3acnyr C. BaHHOHaA cTano COBEPLLUEHHO HEOXMOAH-
Hoe ero HadHaueHue 15 aBrycta 2017 r. rnaBoi npeaBbIOOPHON KoMNauum . Tpam-
na B ee caMblil KpUTu4ecknini MOMeHT [Grin: 4].npu Tom, 4To y C. BAHHOHA Ha TOT MO-
MEHT He OblNIo BOOOLLIE HMKAKOr0 OMbiTa NPoBeaeHNst NOA0OHbLIX MEPONPUATHIA.

Takum 06pa3omM, Mbl MOXEM KOHCTaATMPOBATb Ha MpuMepe «bpenTbapT Hbi3», Y4TO
aMEpPVKAHCKME «aNIbTEPHATVBHbLIE MEAMA» C UX MEXaHM3MOM HOPMMPOBaAHKS U pac-

"Becker J., Mclintire M. Cash Flowed to Clinton foundation amid Russian uranian deal.
The New York times. Apr. 23, 2015 [el. source]: https://www.nytimes.com/2015/04/24/us/
cash-flowed-to-clinton-foundation-as-russians-pressed-for-control-of-uranium-company.
html.
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NPOCTPaHEHUS «DENK HbIO3» CTPEMUTENIBHO UHCTUTYaNIM3NPYIOTCS 1 MPEBPALLAIOTCSA B
HEOTbEMJIEMBIN U KpanHe 3PP EKTUBHbBIA MUHCTPYMEHT aMEPUKAHCKOro NOSIMTUYECKOro
npouecca. bonee Toro, nubepasnbHblie Meana, KOTOPbIE MbITATCA ANCTAHLUMPOBATLCS
OT 3TOr0 IBJIEHNSA, HA CAMOM [eNe, ONEPUPYIOT aHANIOMMYHBIMM METOAAMM U MPUEMAMMU
noaayv n pacnpocTpaHeHns nHdopmaumm. To, 4To 66110 MapriHaNbHbIM U HEMPUBbLIY-
HbiM ewle 10 neT Ha3ag, celivac ABNaeTcs anpodbupoBaHHON MHPOPMALMOHHON TEXHO-
NOrvei, KoTopas Ha4MHaEeT LUMPOKO MUCMOJb30BaTbLCS B MEXAYHAPOAHOM MacLuTabe.
B kayecTBe NprMepa MOXHO NPUBECTU N3BECTHOE «aeno Ckpunanen», HegokasaHHoe
NPUMEHEHNE XMMMYECKOro opyxus B Cupum pexxumom Acaga B anpene 2017 1. nHeko-
TOpPbIE OPYrME «NCTOPUN», KOTOPbIE PA3BUBAINCK MO CTABLUMMU KITACCUYECKNMU CXe-
Mam «bpenTbapT Hbto3» C. BaHHOHA. OroBOpPMMCS, 4TO X aHANIM3 He SIBNSIETCS 3a4a-
yeln HacTosLLIel cTaTb U MOT Obl CTaTb TEMOW OTAENBHOMO UCCNEeA0BaHUS.

Ham ocTtanocbk pasobpaTb NOCNenHO KONM3U0, CTaBLLYIO KpaHe akTyasbHOW
B aMepukaHCKoOM Nonmtuiyeckom guckypce. CepbesHyto 03ab604eHHOCTb B aMepu-
KaHCKOM MpaBsLEM KilacCce U MacC Meauva Bbi3biBaeT Pa3MbIBAHNE NMOHATUS «31eK-
TopabenbHOCTW» KaHauaaTa B COBPEMEHHOM MOIMTMYECKOM nose. o npe3naeHT-
ckon komnaHum 2016 r. OHO MMENO COBEPLLUEHHO YETKOE, MOXHO CKasaTb, Hay4yHoe
onpeneneHne, BbiIBEPEHHOE W NOATBEPXAEHHOE COTHAMM 1 Thica4aMn n3bmpaTersib-
HbIX KOMMaHWIA, HO KaK CHYMUTAKOT MHOTME NpeacTaBUTenn nubepanbHOn annTbl AMe-
PUKW, YHUYTOXEHHOE «afibTEPHATUBHLIMU Megna». CyXaeHuns 1 eNCTBUS, KOTOPble
CUYMTANIUCb HE NPOCTO HEMPUINYHBLIMU, & OTKPOBEHHO YOMNCTBEHHBLIMW C TOYKM 3pe-
HUSA n3bupaTenein ana noboro kaHauaoaTa Ha NyoNNYHYIO O0JXKHOCTb (CEKCU3M, pa-
CU3M, NPE3PUTENIbHOE OTHOLLIEHME K MEHBLUMHCTBAM, HaLLMOHANN3M, BOMHCTBYIOLLNIA
AHTUNHTENIEKTYaNN3M) HE TOJIbKO HE YHUYTOXMIN NOMNYNSpHOCTbL Tpamna, HO npu-
BE/IN B KOHEYHOM UTOre K ero nobepe Ha Bbibopax.

Takaa daHaTnyHasn yoexxaeHHOCTb 60sbLUEN YACTN aMEPUKAHCKOW SMIUTbI, XOTS OHA
M BbIrMSAAT OCTAaTO4YHO HAMBHOW, Aaxe Ha pOoHEe KOMMaHUM NPOTUB POCCUINCKOro U
KMUTaCKOro BMelLaTeNbCTBa B amepukaHckme BbIOopkl, U 3acTaBuna nubepasnbHble
Meama 00bABUTb HACTOSALLYIO MHDOPMALMOHHYIO BOMHY agMmuHucTpauum . Tpam-
na. Xots 60MbLNHCTBO aMEePUKAHCKMX MOSUTMKOB N 9KCMEPTOB NOHMMAET, YTO BIU-
SIHME Ha 3neKTopaT albTePHATUBHBLIX CPEACTB MAaCCOBOW MH(OPMAaLMK C UX CUCTe-
MOW «denK Hbl03» ABHO NPEYBESINYEHO, LIESbIO 3TOM KOMMNAaHUM ABASIeTCA AMcKpeam-
Taums peHomeHa nobefbl «<KOHTP-3IMTHOMO» KaHAMAATa Ha NPEe3nNAEHTCKMX BbIDopax
ON191 TOro, 4Tobbl HE AONYCTUTL NOAOOHbIX 3KCLLECCOB B OyayLLEM.

BoiBoApl

1. AMepuKaHckmne cpencrTsa MacCoBOM MHMOPMaLMKN NEPEXMNBAIOT «3K3UCTEHLMN -
aNbHbI KPU3NC», BbI3BAHHbIN TEXHONOMMYECKON PEBONIOLMEN (NPUXOA0OM UHTEPHE-
Ta) U nocnenywLWMMM COBMraMmm B MacCOBOM CO3HaHMM NoTpebuTenein nHpopma-
LMK, KoTopble TPeOYIOT paanKanbHOro N3MeHeHMst GOPMbl M METOA0B €€ NoAauN.

Mpouecc MHPOPMUPOBAHNS 1 CaMO MOHATME KpUTepreB 0ObEKTMBHOCTN HOBO-
CTeln npeTepnenn KOPEHHbIE NBMEHEHNS B CBSI3N C NOSBAEHMEM PEeHOMEHA «DenK
HbIO3» U YCUJIEHMEM PONIN «aNlbTEPHATUBHbBIX Meana».
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«AnbTepHATMBHbIE MEAMa» C UX «HOBALMSAMU» B UHHOPMALMOHHOM NPOLIECCE Ne-
pecTatoT BOCMPMHMMATBLCH Kak MaprHasbHble, UHCTUTYanuU3npyTCSa U NOCTENEHHO
BbITECHSIOT 13 MHPOPMALIMOHHOIO NOoNs «TpaanUmoHHble CMIW». MocneaHe akTuB-
HO MEPEHMMAIOT UX METOAbI M MPUEMBI, B TOM YMCIE, NOEOSIOMMIO N CUCTEMY «MPON3-
BOACTBA PENK HbIO3».

OTU N3MEHEHNS KOHTUHYYMA aMEePUKAHCKMX MacC Meama 0ka3blBalOT NPUHLMNN-
aNibHOE BANSIHNE HA 3NIEKTOPAIbHbIA MPOLLECC 1 AaXe MEHSIOT NpaBuia Urpbl, KOTO-
pble chOpMMPOBANMCH 3a NOCAegHNE NoBEKA. AMEPUKAHCKME SNTbI BbIHYXAEHbI
CYMTATbCSH C ATUMU N3MEHEHUSIMU 1 COOTBETCTBEHHO PEarnpoBaTh, YTO KapAnHasIb-
HbIM 06Pa30M BIMSIET HE TOJIKO HA BHYTPEHHIOI0, HO 1 Ha BHELLHI00 NonnTuky CLLA,
a 3Ha4YNT Ha BECb MUP.

HakoHeu, eCTb OCHOBaHWS nonaratb, 4TO YKa3aHHbIE NPOLECCHI HE ABNSIIOTCH CY-
ry6o amepukaHCcK1UM SBIEHNEM, a MMEIOT NaHeTapHbli MacluTad, Bbl3BaHbI rnoba-
nusaumen, HGOPMaLMOHHON PEBONIOLMEN U LUBUANSALMOHHBIMU caBuramm. Cko-
pee BCEro, CyLLHOCTHbIE UBMEHEHMWS MOHATUN «<HOBOCTU» N «MHPOPMUPOBAHME», POSIN
«a/IbTEPHATMBHBIX>» U «TPaAMLUMOHHBLIX>» CMW B 06LLLECTBE 0XMAAIOT KakK rMobanbHbIi
PbIHOK Macc Meaua, Tak 1 HauMOHasbHblE 9KOCUCTEMbI KAHAN0B MHGOPMaLMN.
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m = = [Ipo6nembl GOPMMPOBAHNS MPAXAAHCKON MOAEHTUYHOCTY
I MEXKYNLTYPHOI KOMMYyHMKaLmn B Poccuiickon Peanepauym

denynosa A.B.
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Poccuiickas ®epepauys.

AHHOTaUUS: DKOHOMUYECKME 1 AEMOTPAPUHECKIMIA KPU3UCHI, POCT HALIMOHANIMCTUYECKMX
JOBVXEHWI 1 KceHodOoOMM NpeaonpeaensoT BaXXHOCTb COXPAHEHWUS CEroaHs eIMHCTBA U
00OLLMX LIEHHOCTEN NOMMATHUYECKOr0 U MHOrOKOH(ECCUOHANBHOIO HaceneHns Poccuit-
ckoi depepaumm N LEHHOCTHO-OPUEHTUPOBAHHBIX NMOAXO0B B YNPaBEHNM COLMAbHbI-
MU npoLeccamu. [nobasbHble 1 HeNPepPbIBHO NPOTEKAIOLLIME NMPOLLECCh COLManbHbIX U3Me-
HEHWIA COBPEMEHHbBIX OOLLECTB, KOrAa C Pa3BUTUEM HOBbIX KOMMYHUKALMOHHbLIX TEXHOMO-
TN 1 [OCTYMHOCTY NOAYYeHUs MHDOPMALLM YEeSTOBEK CTan OTKPLIT PasivyHbiM peasbHO-
CTSIM U1 KYJIbTYPHbIM NaTTepHaM CUIOMUHYTHO U HE3ABMCKMMO OT CBOEro reorpaduyeckoro
MECTOMNONOXEHNS, OAHOBPEMEHHO BEAYT K Pa3MbIBaHWIO TPAAMULMM 1 UCTOPUYHECKON Nna-
MSTW. DTO aKTyanmM3npyeT BONPOC O XM3HECMBIC/IOBLIX OPUEHTUPAX YEI0BEKA, €r0 CamMo-
onpeaeneHnn B 00LLECTBE.

OaHUM 13 dyHOaMEHTaIbHbIX PEHOMEHOB SBASETCS MAEHTUYHOCTb Kak MUPOBO33peHYe-
CKOE€ MOHSATIE M UHCTPYMEHT KOHCTPYMPOBaHUS, AETEPMUHMPYIOLLIEE MOBEAEHNE YEN0Be-
ka. OBLLECTBO KaTeropuanpyeT 1 onpenenseT AEHTUYHOCTY CBOMX YIEHOB ONPEeaesNeH-
HbIM 06Pa30M 1 OXMOAET UX COOTBETCTBYIOLLIEE NOBEAEHWE, OAHAKO B3NS bl HA UAEHTNY-
HOCTb MOTYT ObITb Pa3HbIMU. B COBPeMEeHHOM POCCUIACKOM 06LLIECTBE BO3HMKAIOT MHOXE-
cTBO Npobiem B npouecce GOPMUPOBAHMS FPaXAAHCKON MAEHTUHHOCTW U MEXKY/bTYp-
HOVi KOMMYHUKALWMK B pa3Hbix chepax U MHCTUTYTax 06LLeCTBa KOMMYHUKATVBHLIMY Me-
TOAaMU N MHCTpyMeHTaMu. KoHUENT rpaxaaHCKoi OEHTUYHOCTI Kak hOpMbl FpynnoBoii
WAEHTUYHOCTM MMEET BaXHOE NPUKNAAHOE Ha3HAYEHVE: Ky/bTYPHO pa3HoobpasHoe Hace-
NeHne CTpaHbl MOXHO 0ObEAUHNTb, CIOTUTL Ha BYHAAMEHTEe rPaXAaHCKON MAEHTUYHO-
cTu; Gyayliee CTpaHbl 3aBUCUT 11 TO TOTO, BaXHO M TO, 4TO HOBbIE MOKOJIEHUS], BbIPOCLUME B
HOBO#1 Poccum, ByayT NpYHMMATh Kak CBOK MAEHTUYHOCTb, MX rpaxaaHcKas nosuuus, co-
NPUYACTHOCTb 1 OTHOLLIEHME K XN3HU, K TOMY, 4TO MPOUCXOAUT B CTPaHE.
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MMobasibHble 1 HEeMPEPbIBHO NPOTEKAIOLLIME NMPOLIECChI COLMaSIbHbIX U3BMEHEHNIA CO-
BPEMEHHbIX 0OLLECTB, KOraa ¢ pasBUTUEM HOBbIX KOMMYHUKALMOHHbIX TEXHONOMNIA 1
OOCTYMHOCTW MOyHeHnss MHOPMAaLLMKM YeNOBEK CTasl OTKPbIT PasfiyHbIM pPeasibHO-
CTSIM 1 KYNbTYPHBIM NaTTePHaM, CUIOMUHYTHO U HE3aBMCKMO OT CBOEr0 reorpaduye-
CKOro MecTononoxeHust. O4HOBPEMEHHO C 3TMM ociabeBaeT 3Ha4YeHue TPaaMLMM 1
NCTOPMYECKOI NamMsTK, BCTAET BOMPOC O TOM, YTO MOXET ObiTb XXU3HECMbICIOBbIMU
OpWEHTUPAMU YesIoBeKa, ero caMoornpeaeneHms B 00LEecTBe.

BbIGOP KyNbTYPHOM MAEHTUYHOCTU B YCJIOBUSIX KYJILTYPHOrO pasHooOpasus

OKOHOMUYECKME N AEMOTPAPUYECKNIA KPU3UCHI, POCT HALLMOHANIMCTUYECKNX ABWN-
XeHW 1 kceHohobum NpeaonpPenensaoT BaXHOCTb COXPaHEHUS CeroaHs e AMHCTBA 1
O6LLMX LLeHHOCTEN NOINSTHNYECKOrO M MHOFOKOH(PECCUOHaNIbHOr 0 HaceneHns Poc-
cuinckon denepaumm 1 LEHHOCTHO-OPUEHTMPOBAHHbIX MOAX0A0B B YNpaBieHUN CO-
LManbHbIMK NPOLLECCaMMU.

OpHUM 13 pyHaaMeHTaNbHbIX GEHOMEHOB SBNSIETCH NOEHTUYHOCTb Kak MUPOBO3-
3pPEHYECKOE MOHATUE U MIHCTPYMEHT KOHCTPYMPOBaHUSA, OeTEPMUHMPYIOLLEE NoBeae-
HUe 4yerioBeka. ,D,I/ICKpr O coaep>XaHnn NOHATUA NOAEHTUYHOCTU Be4eTCA CO Bpeme-
HW @aHTUYHOCTU, HO OCTAETCS U CErofHS No-npexHeMy akTyasbHbIM.

BnusiHne Ha BbIOOP MOEHTUYHOCTM OKa3bIBaET KyNbTypHOE pasHoobpasue. Yeno-
BEK MOLBEPXEH BJINSHUIO MHOXECTBA rpynr, NOCTOSHHO MEHSIOLLMXCH COLMANBHbIX
KOHTEKCTOB, 1 ero "geHTU4YHOCTb, cboplvmpyemaﬂ XN3HEHHbIM OMNbITOM Ha NMPOTHAXe-
HUW XXU3HWN, MOXET pa3BMBaTLCS U MEHATLCH. B Tex yCnoBusx, Koraa 4enoBek Hauu-
HaeT 0TKa3bIBaTbCSA OT TPAAMLNIA, UCTOPUYECKOW M KYNbTYPHOM NaMaTu Hapoaa, Ans
Hero yXe CTaHOBUTCS He CTOJb O4EBUAHBLIM, YTO C/lieayeT eMy AenaTb U KeM OblTb.
OH OKpY>XEH OrPOMHbBIM YACIOM 3HAKOB 1 CUMBOJINYECKNX PECYPCOB, OTOPBAHHbLIX OT
Tpagnummn, HECYLLMX NPUCYLLME TOBKO UM LeSN U LEHHOCTM COBPEMEHHBIX UHCTUTY-
TOB, BO MHOIOM OnnpasacCb Ha COBpeMeHHble CpeacTBa KOMMYHUKaLUW ONA Hanbornee
abdeKTUBHOM Nepeaaydn CBOMX «COOBOLLEHUIA» UHAMBUAAM O TOM, KaKUMK OHU U X
NMOEHTUYHOCTb A0/MKHBI ObITh. Bo3pacTaeT posb 06LLEeCTBEHHOMO ANCKYPCA, MOCKOMb-
Ky NtoBble 3Ha4eHMs MOryT ObITb OCNapUBaeMbl U AEKOHCTPYUPYEMBI. B 3TOM CMbIC-
e NOEeHTNYHOCTU MOTIyT paccMaTpmMBaTbCA KakK cnocooObl MbILLIEHUA, KOTOPbIE MPO-
ABNAOTCS B ONPELENEeHHbIX CoumarbHbIX U MCTOPUYECKNX KOHTEKCTAXx, T.€. He ornpe-
AendiTcd caMmnm oTaesibHO B3ATbIM MHOANBUNO0M.

WAEeHTUYHOCTb Y1IEeHOB MHOrOHALMOHaNbHOro 00LecTBa

O6LLLEeCTBO KaTeropmnanpyeT 1 onpeaenseT MAeHTUYHOCTN CBOUX YIEHOB onpeae-
NeHHbIM 00Pa30M 1 0XNAAET UX COOTBETCTRYIOLLEE NOBeAeHWEe, 0OAHAKO B3rNsaabl Ha
NMAOEHTUYHOCTb MOTYT ObITb Pa3HbIMU. BO3HNKNIM HOBbIE KOMMYHUKALIMOHHbIE popMa-
Thl: PEXMMBbI BbIOOPA, OpraHn3aums u npeacTtaBneHne nHpopmaumm, KOTopble co3-
0aloT YCNnoBusS aNng nageHtubukaumm «5», oatoT HOBble BO3MOXHOCTU U MOOENN Bbl-
6opa. OHM HanpaBnslT GoOpMy K coaepXaHne COLManbHOr0 B3aMMOaeNCTBUS UH-
OVBUOOB, MOTYT OrpaHmnyMBaThb couunanbHOe NPOCTPAHCTBO W ANKTOBATb CLeHapum
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noBeneHus, AencTBuMsl. OTO 0OCTOATENbCTBO AOMNOSHUTENbHO YCI0XHSAETCS B YCI10-
BMSIX HEOCTATOYHO YETKO PYHKLIMOHMPYIOLIMX MOJENein MeXKYNbTYPHON KOMMYHM-
KaLM1 B MHOTOHALIMOHANBbHOW CTpaHe.

032604eHHOCTb MOTUBaMM FPYMN BAVSIHUS 1 CaMOoNpeaesnieHneM YenoBexka aanm
HOBBI UMIMYJIC K N3YHEHNIO MPOLIECCOB MaeHTUdMKaumu, LLeHTp BHUMaHWS CMecTuI1-
CS1 K KONIEKTMBHOW MAEHTUYHOCTU M pe3y/ibTaTaM KOJIIEKTMBHbBIX CaMoonpeaeneHunin
C OpueHTauuelt Ha reHaep,/non, pacy/3THNYHOCTb, U KJIaCcCbl BBUOY aKTUBU3ALIMN 1
pacnpocTpaHeHus B NOCAeaHNe TPU AeCATUNETUS COLIMAbHbIX U HALMOHAbHBIX 1BU-
XEHWI, coumanbHble U NOJIMTUYECKNE NOCNEACTBUS, BO3HMKAIOLLME B pe3yibTaTe Ta-
KX KONNIEKTUBHBIX camoonpeaesnieHmii. To ecTb B COBPEMEHHOM 00LLeCTBE BeeTCs
«6opbba 3a NAEHTUYHOCTL> B Pa3HbIX chepax U MHCTUTYTax oOLecTBa KOMMYHMKA-
TUBHBLIMW METOAAMM U MHCTPYMEHTaMM.

Coumonorunyeckoe nepeocmbiciieHne NAEHTUYHOCTU

B coumonornyeckom acnekTe MaeHTUYHOCTW Ha NEPBbIN MJ1aH BbICTYNAET «FPYMno-
BOE» COoAepXaHne UOEHTUYHOCTU — coLmanbHas, MOEHTUYHOCTb, COOTHOLLIEHME UH-
OVBUAYyanbHOM N coumanbHOM ngeHTn4HocTen. CounanbHas MOEHTUYHOCTb — 3TO MO
CBOEWN CYTU NOEHTUYHOCTb rPYMbl; Kak €€ BUAb! BbIAENSIOT KY/IbTYPHYIO, HALMOHAS b-
HYI0, 3THMUYECKYIO, KOH(DECCMOHANBHYIO NAEHTUYHOCTb, NN APYIMEe, KOTOPbIE O4HU
nccnenoBartenn CYMTalOT CaMOCTOATENbHBIMW, OpYyrne — nepecekanwumMmnca nam
B3aMMHO AOMNOJHSIOWUMN. MOEHTUYHOCTb KaK «TOXAECTBEHHOCTbL» MEPBOHAYANIbHO
onpeaensny no HaIMYMIO 0BLLMX YePT M XapakTEPUCTMK, 0QHAKO B COBPEMEHHbIX UC-
CNenoBaHMaX akLEHT OenatoT Ha OTINYMA, MHOVBUAYaNnM3aummn, pasrpaHnieHnm ceobs,
CBOEWN rpynnbl OT «apyrmux». OAHUM N3 TaKNX KPUTEPUEB SBASETCA OTHOLLEHNE «/INY-
HOe (YacTHOoe) — 06LLECTBEHHOE>, KaK MPUOPUTET INYHBIX U OOLLLECTBEHHBIX LIEH-
HOCTEeWn MHAMBUAA NPWU ONpeaeneHnm CBOEN MAEHTUYHOCTH.

Ha py6exe XX-XXI BB., NPON30LLIO pa3pyLLUEHNE MHOMMX NPUBbLIYHBIX HOPM OKa-
3aJI1 3HA4YMMOE BNSIHNE HA COBPEMEHHYIO MAEHTUYHOCTb M TPEOYIOT ee NePeoCMbIC-
nexHuns. B coBpeMeHHOM NOCTOSHHO MEHSOLLEMCS KYJIbTYPHO pa3Ho06pasHOM Mupe
coumasbHble NPaKTUKM MOCTOSIHHO UCCNeayoTCs, NPOBEPSIOTCA M NpeobpasytoTcst. B
rpaHnLax HauMoHabHbIX FOCYAAPCTB CTaHOBUTCS NPOBIEMO BHYTPEHHSSA U BHELL -
HAS MUrpaLmMs BBULY MaCcCOBOCTM €€ NOTOKOB, U3MEHSIOLLNX B CPABHUTENBHO KOPOT-
Kne CPOKM STHOKYBTYPHbIV 1 COLManbHbI 00K MCTOPUYECKN CIOXUBLLNXCS HALLM-
OHabHbIX 06Pa30BaHNIN. 3HAYUTESbHbIA MPUTOK HACENIEHNS B MHOKYJILTYPHYIO Cpe-
Oy HapyLaeT CNOXMBLUWIACS TaM YKIaA XU3HW, STHUYHOCTb, KYNTbTYPHbIE NPaKTUKA 1
GOPMbI XO3SMCTBEHHON AEATENIbBHOCTU.

HaunoHanbHas nonutuka Poccuiickoin @epepauum u cobniogeHue
00LLenPU3HaHHbIX NPUHLMNOB PaBHONPaBUS M CaMOONpeAeneHUs HapoaoB

Poccuiickoe rocyaapcTBo NOCTOSIHHO MOAYEePKMBAET BaXHOCTb 3a60Thl O Yeso-
Beke. CaMoe rnaBHOE 1 LIEHHOE, YTO CTb B CTpaHe — 3TO loau, Ux Gnaronosnyyve u
XM3HEYCTPOWCTBO. [1/191 YeNloBeKa BaXHO UMETb Y4yBCTBO NMPUHAINEXHOCTH, OLLYLLE-
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Hue cebs yacTblo uenoro. M 1o, kak oH cebs onpenensiet, GopMMpPyeT CBOK NOEHTUY-
HOCTb, COXPaHMB CBOM KYNbTYPHBIA KOA, 1 CMOXET MOHATb KyNbTYPY APYroro, passu-
BaTb MEXKYJILTYPHYIO KOMMYHMKALMIO BAXHO AN COXPaHEHUS eAMHCTBA MHOMOHALM-
OHanbHOW cTpaHbl. Kak otmevaeT Mpe3naeHT Poccuiickon @epepaumm B.B. MyTuH,
BOMNPOChI «KTO MbI?», <KeM Mbl XOTUM ObITb?» BO3HUKAIOT Y HALLIMX FPaXaaH BCe Yallle.

CoxpaHeHue cyBepeHnTeTa U pa3BUTHE CTPaHbI HEBO3MOXHO 6€3 IyXOBHOT 0, KyJb-
TYPHOI0, HaLUMOHAsIbHOr0 CaMoOoNpeaesieHnst, 4TO TOJIbKO OHO CNMOCOBHO MPOTUBOCTO-
ITb BHELLUHUM 1 BHYTPEHHUM Bbi3oBaM. B npeambyne KoHcTutyums Poccuiickon de-
aepaumm npsiMo 3anmcaHo: «Mbl, MHOrOHaLMOHaNbHbIN Hapoa, Poccuiickon depepa-
UMK, coeamHeHHble obLLein cyapboli Ha CBoel 3emne, yTBepXaas npasa 1 cBoboabl
YyesioBeKa, rpaxaaHCKUin MUP 1 cornacune, COXpaHss NCTOPUYECKUN CIIOXMBLLEECS TO-
CYJapCTBEHHOE eANHCTBO, UCXOAs 13 0OLLENPU3HAHHBIX MPUHLIMMOB PaBHOMPaBMS 1
camoonpeneneHs HapoaoB, Y4Ts NaMaTb NPeaKoB, nepeaaBLUMX Ham Nto60Bb 1 yBa-
xeHune k OTeyecTBy, Bepy B 40OPO 1 CNpaBeaMBOCTb, BO3POXAas CyBEPEHHYIO rocy-
0apCTBEHHOCTb Poccum 1 yTBepxaas He3blb1eEMOCTb ee AEMOKPATUYECKON OCHOBSI,
cTpemsicb 0becrneynTb Gnaronosyyune 1 npouseTaHne Poccum, ncxoas U3 OTBETCTBEH-
HOCTWM 3a CBOO PoauHy nepen HbIHELLHUM 1 ByAYLLIMMK NOKONEHUSAMN, CO3HaBas cebs
4aCTblo MMPOBOMO CO0BLLECTBA, MpUHMMaemM KoHcTutyumto Poccuiickon @enepaupmn».

8 nekadbps 2018 r. Obina NnpuHsaTa oOHoBNeHHas CTpaTerns rocyaapCTBEHHOM Ha-
uvoHanbHon nonnTukn PP Ha nepuop o 2025r.", HaueneHHas Ha yKpenneHue eauH-
CTBa MHOroHauMoHanbHOro Hapoaa Poccuiickoii Gepepauunm (POCCUNCKOM Hauum)
1 06LLEPOCCUINCKON rpaXKaaHCKOM MAEHTUYHOCTU, GOPMUPOBAHNE €AMHOIO Kyib-
TYPHOrO NMPOCTPAHCTBA CTPaHbl; Ha NPeaoTBPaLLEHNE, MUPHOE pa3peLleHne KOH-
GANKTHBIX CUTyaumin B chepe MexXHaUUOHasbHbIX (MEX3THUYECKNX) U MEXPENUTnN-
O3HbIX OTHOLLIEHWIA.

PaspyLueHe MHOM X MPUBbIYHBIX HOPM OKa3ann 3Ha4YMMOE BANSIHNE HA COBPEMEH-
HYIO NOEHTUYHOCTb 1 TPEBYIOT e€ NepeocMbIC/ieHNs. B coBpeMeHHOM NOCTOSIHHO Me-
HAOLLEMCS KYIbTYPHO Pa3HO0bpa3HOM MUpe coupalibHble MPakTUKK MOCTOSIHHO MC-
cnenylTcs, NPoBEpPSNTCA 1 NpeobpasyoTcs. B rpaHmLax HaumoHabHbIX FOCYAapcTB
CTaHOBUTCS NPOBNEMOI BHYTPEHHSIS 1 BHELLHSS MUMPaLms BBUOY MacCOBOCTM €€ Mo-
TOKOB, M3MEHSIOLLMX B CPABHUTENIbHO KOPOTKME CPOKM 3THOKY/LTYPHBIN 1 coumasb-
HbI 0BJIMK MCTOPUYECKUN CIIOXUBLLUMXCS HAUMOHaNbHbLIX 06pa3oBaHuii. 3HaunUTE b-
HbIA NPUTOK HACENEHMS B MHOKYBLTYPHYIO CPEYy HapyLLAET CIOXMBLUMIACS Tam yKnag,
XN3HW, 3THUYHOCTb, KY/IbTYPHbIE NPAKTUKN 1 GOPMbI XO3MCTBEHHOW OEATENBHOCTH.

B npuHaToit 31 oktabpsa 2018 r. HoBol «KoHLenummn rocyaapcTBEHHOM MUrpaum-
OHHoI nonuTrkmn Poccuiickon Penepaumm Ha 2019-2025 roabi»?, Ha3BaHbl ABa Gak-

! CTtparterus rocyfapCTBEHHOWM HauuoHanbHon nonutukn Pd Ha nepuoa oo 2025 r.
YTBepxnaeHa Ykadom lMpeaunageHta Poccuiickort epepaumm ot 19.12.2012 Ne 1666. (B pen.
Ykagza MNMpeangeHta PP ot 06.12.2018 Ne 703).

2 KoHuenuus rocyaapcTBEHHOW MUrPaLMOHHON NonnTrkn Poccuiickoin denepaumm Ha

2019-2025 roapl. YTBepxaeHa Ykasom MNpesngeHTta Poccuiickoit @epepaumu oT 31 okTabps
2018 1. Ne 622.
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TOpa Kak onpeaensiowme CoOBPEMEHHbIE TEHOEHUMM B CHEPEe MUTPALIMN HACENIEHMS
B Poccuinckon ¢penepaumm — 3KOHOMUYECKNN U COLMalbHbIR, YTO yKa3blBaeT HA BaX-
HOCTb nocneaHero. B uncne uenen KoHuenumm (Hacts I, n.14.) npamo ykasaHo noa-
OepXaHne MeXHaLMOoHaIbHOr0 U MEXPENNITMO3HOI0 MUpa 1 Cornacusi B POCCUNCKOM
o6LecTBe, a Takke B cepe 3almTbl M COXPaHEHMS (PYCCKOWM KYNbTYpbl, PYCCKOro
13bIKa 1) NCTOPUKO-KYNIBTYPHOMO Hacneaust HApoaoB Poccum, COCTaBASIOLLMNX OCHO-
BY €€ KyJIbTYPHOIr0 (LMBUAN3aUMOHHOI0) Koaa.

BbiBoabl

Takum 06pa3oM, KOHLENT rpaxxaaHCKOM MAEHTUYHOCTU Kak GOpPMbI IPYNnoBOiA
MOEHTUYHOCTU MMEET BaXHOE NPUKIafHOEe Ha3HAYeHMe: KybTYpHO pa3Hoobpas-
HOe HacesleHne CTpaHbl MOXHO 00beAMHUTL, CIIOTUTb HA GYHAAMEHTE rpaxaaH-
CKOW naeHTUYHOCTK; Byayliee CTpaHbl 3aBMCUT U TO TOFO, B&XXHO W TO, YTO HOBbIE MO-
KOJIeHMs, BbIPOCLUME B HOBOW Poccumn, n Hanbonee akTMBHas COCTaBASOLLLAsA MOJIO-
0EeXb 1 CTyOeHThl (CM. HasapoBsa, 2017), 6yayT npuHMMaTh Kak CBOK UAEHTUYHOCTb,
NX rpaxgaHckasi no3uLms, CoOnpu4acTHOCTb M OTHOLLEHME K XN3HU, K TOMY, YTO NpPO-
NCXOAMT B CTPaHE.
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= m = Problems of Formation of Civil Identity and Intercultural
Communication in the Russian Federation
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Abstract. Economic and demographic crises, the growth of nationalist movements and
xenophobia predetermine the importance of preserving the unity and common values of the
multi-ethnic and multi-religious population of the Russian Federation and of value-oriented
approaches in managing social processes. The global and continuously occurring processes
of social change in modern societies, when with the development of new communication
technologies and the availability of information people has become open to various realities
and cultural patterns instantly and independently of their geographic location, simultaneously
lead to the erosion of tradition and historical memory. This actualizes the question of the
living sense-points of a person, his self-determination in society.

One of the fundamental phenomena is identity as a worldview concept and a tool of
construction, determining human behavior. Society categorizes and defines the identities
of its members in a certain way and expects their respective behavior, but views on identity
may be different. That is, in modern society there is a ‘struggle for identity’ in different
spheres and institutions of society with communicative methods and tools. Civil identity as
a form of group identity has an important practical purpose: a culturally diverse population
of the country to unite, to unite on the Foundation of civic identity; the future of the country
depends on that, it is important that the new generation, who grew up in the new Russia,
will be taken as their identity, their citizenship, ownership and attitude to life, to eventsin the
country. One of the fundamental phenomena is identity as a worldview concept and a tool
of construction determining human behavior. The discourse on the content of the concept
of identity has been conducted since antiquity, but remains relevant.

Keywords: identity, civil identity, consolidation of society, ethno-cultural diversity, cultural
diversity, interethnic communication, globalization
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m = ® OcoOeHHOCTU NOHMMaHMS cBOOObI M CNPaBEIMBOCTY
B KOHTEKCTE COLIMOKYNbTYPHOM KOMMYHMKALIMN

MartaHueBa M.C.

PsigaHckumin rocynapcTBeHHbili yHuBepcuTeT umeHn C.A. EceHunHa, Pa3aHb, Poccuiickas
depepaums.

AHHOTauwms. CtaTbs NOCBSILLIEHA UCCeA0BaHNIO NPeacTaBneHuin o ceoboae 1 crnpaseaiv-
BOCTM CKBO3b NMPU3MY 0COOEHHOCTEN COLMOKYNLTYPHON KOMMYHMKaLMKU. ABTOP, uccnenys
00BEKTMBHBIE N CYObEKTUBHbIE 2CNEKThI MOHUMaHUS CBOOO LI 1 CNPaBeaMBOCTU, MPUXO-
[T K BbIBOAY, 4TO 3TN MOHATUS HEBO3MOXHO paccMaTpuBaTh B KAYECTBE YHUBEPCANUIA C
Hen3MeHHbIM cofiepxaHneM. MpeacTaBneHns 0 cBOOOAE U CNpaBeaMBOCTM GOPMUPYIOT-
CS1 B pe3ysibrate KOMMYHUKaTUBHOV CNOCOOHOCTU YesloBeka K aMnaTuu, T.e. CNOCOOHOCTU
accouumpoBaTb Ce0st C MHbIMU YieHaMK aHHOTro coo0bLLLeCcTBa, CTaBUTh Ceds Ha UX Me-
cTo. Bnarogaps amMnaTnyeckoi cnocobHOCTM 3aKpenieHre CoupanbHbIX LLEHHOCTEN B 00-
LLLECTBE OCYLLECTBNIAETCS KOHBEHLMOHANbHLIM NyTeM. CoaepxaTeNibHOe HanoHeHNe KOH-
L,enToB cBOOOAbI 1 CnpaBeannBoOCTM 06YCI0BNEHO CNeLMdUKON COLMOKYNLTYPHOMO NPo-
CTPaHCTBA ONpeAeneHHoM CoLmanbHOM 0BLLIHOCTK.

KnioueBble cnoBa: ceo6oaa, cnpasensiMBoCTb, dMNaTua, counanbHasa UEHHOCTb, COLM-
OKYyJbTYPHas KOMMYHUKaLNA

Lns untuposarus: Mataruesa M.C. Oco6eHHOCTN MOHMMaHUS cBOOO k! 1 CrpaBeaSIMBo-
CTU B KOHTEKCTE COLMOKYNLTYPHON KOMMYHUKauuy // KommyHukonorus. 2018. Tom Ne 6.
Ne6. C. 88-95. DOI 10.21453 / 2311-3065-2018-6-6-88-95.

CBeneHus 06 aBTope: MataHuesa Mapus CTaHMcnaBoBHa, acnpaHT kadbeapb! KyibTypo-
norum PazaHckoro rocyaapcTBeHHoro yHusepcuteta umenmn C.A. EceHnna. Agpec: 390000,
Poccus, r. PasaHb, yn. CBoboapl, 46. E-mail: mariabiddl@gmail.com.

Crarbs noctynuna B pegakumio: 04.11.2018. MpuHsTta k neyarn: 30.11.2018.

CoBpeMeHHoe 06LLEeCTBO reTeporeHHO Mo CBOE CTPYKTYPE U AMHAMUKE Pa3BUTUS.
B HeM HannyecTBYET MHOMOYPOBHEBAS U MHOMOKaHaslbHas CMCTEMA COLManbHbIX CBS-
3€el, OTIMYAIOLMXCS N0 CBOMM (DopMasibHbIM, COAepPXaTebHbIM 1 CMbIC/IOBbLIM Xapak-
TepucTukam. B Takoin cutyaumm KOMMyHUKaLLMS BbICTYNAET OCHOBHbLIM CBSI3YIOLLIMM 3Be-
HOM, MOAAEPXKMBAIOLIMM LETOCTHOCTb 3TOMO YCIIOXHSOLLEr0OCS COLMATbHOMO OPraHna-
Ma. [pr 3TOM KOMMYHMKaLMS, 6yay4M NPOLLECCOM OOLLEHNS MEXAY PasINYHbIMU CYOb-
eKTamu, CNYXUT He TOJIbKO MHCTPYMEHTOM 0OMeHa nHpopMaumel B yTUNUTaPHBIX Lie-
N§IX, @ KOHCTUTYMPYET 6A30BbIE LIEHHOCTU, BOCMPOM3BOAMMbIE B KOMMYHUKATUBHOM MPO-
ctpaHcTe [Uyanne: 235]. K yncny 6a30BbIX LLEHHOCTEN EBPOMNECKON KyNLTYPHOM Tpa-
OMLUMM OTHOCAT cBOOGOAY M CnpaBen/IMBOCTb. B HacTosLel cTaTbe NonbiTaemcs onpe-
OEeNNTb, Kak MOHMMaHWe 3TUX LEHHOCTEN TPaHCGHOPMUPOBASIOCH B MPOLIECCE NCTOPU-
4eckoro pasBuTUs GUNOCOPCKOM MbICSU, U Kakoe 3Ha4YeHne 3TN LEHHOCTU nNpuobpe-
TalOT B COBPEMEHHbIX YCTOBMSX BO3PACTAHNE POJIM COLMOKYETYPHOM KOMMYHUKALMN.
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Pa3BuTue NpeACTaBNEHWIA O NOHATUM «CBOOOAAY
B uctopum $Gunocopckoi mbicnu

PaccmoTpeHme kateropun «cBoboaa» B GunocopckomM AMCKYpPCe BO3MOXHO C
Nno3unLmMm CoO3HaHMA 1 BbITUS, B acnekTe cB060Abl BONM 1 CBOOOAbI BOIEU3HABIEHNS.

HeobxoonMmo 0TMETUTb, HTO MMEHHO CNOCOBHOCTM YenoBeka Kak CyLLlecTBa pas-
YMHOIO OTKPbIBAOT BO3MOXHOCTM Ans cBo6oapl. Yenoseyeckuini pasym no3Bons-
€T He TOJIbkO PehSIEKTOPHO BOCNPUHMMATDL OKPYXatOLLLYI0 AENCTBUTENBHOCTb, HO U
npeobpa3oBbIBaTL €€, NpeBpallas YesoBeka N3 00bekTa B CyObekT AesTeNbHOCTH.
®doma AKBMHCKMIA B 3TO CBS3M paccmaTtpurBa CBOOOAY Kak AyXOBHYHO NobyauTeb-
HYt0 CNocoBHOCTb. B ero ngesax mup 4enoBeka oTAanM4aeTcs OT XXMBOTHOMO MMpa Ha-
Nn4Ynem y noaen cnocobHOCTU NO3HAHUS U, HA ero OCHOBaHWUN, BO3MOXHOCTbIO CO-
BepLuaTb CBOOOAHbIV 0CO3HAHHbIV BbIOOP: UMEHHO MHTENNEKT 1 cBOOO4a BOJIM AABNSI-
I0TCS1 OCHOBaHUSAMM COBEPLUEHNS NOASIMHHO YENI0BEYECKMX AENCTBUI (B OTANYME OT
[EeNCTBUI, KOTOPblE CBONCTBEHHbI KaK Yesl0BeKY, Tak U XMBOTHOMY). BO B3anMMOOT-
HOLLIEHNW OBYX HAMBbLICLLIMX CMOCOBOHOCTEN YeoBeka — pasymMa 1 BOn, NpenMylLie-
CTBO NPUHAANEXUT pasymy, MOCKOJIbKY BONS ¢ HEOOXOOMMOCTbLIO CnenyeT 3a pasy-
MOM, NPEACTaBASIOLLMM AJ151 HEE TO UNWN MHOE cyllee, Kak bnaroe [fepTbix: 44].

MNMoHnmMaHne cBoHOAbI KAk caMoonpeaens eMon MHTEHLMM BOMN YeNoBeKa HaLLIIO
OTPaXeHMne 1 B HeMewLKkom knaccudeckom punocodpun. Kak otmevan . KaHt, «c nge-
eit... cBo00bl HEPa3PbIBHO CBA3AHO NOHATME aBTOHOMMM, @ C 3TUM MOHATUEM — BCe-
OBLLMIA NPUHLMM HPABCTBEHHOCTN, KOTOPLINM B MAEE TOYHO TaKXKE JIEXUT B OCHOBE BCEX
OEeNCTBMI pa3yMHbIX CYLLLECTB, Kak 3aKOH NPMPOabl B OCHOBE BCEX ABNEHUIN». B KaH-
TOBCKOW CUCTEME BOJISI HEMOCPELCTBEHHO CBA3aHa C Pa3yMOM, KOTOPbIN JaeT el yHn-
BepcasibHoe 1 06bEKTMBHOE PYKOBOACTBO K AAeCTBUIO. «Bons, — nuwweT KaHT, — Mbic-
NINTCS Kak CNOCOBHOCTb ONpenensiTb caMoe cebsi K COBEPLLEHNO MOCTYNKOB cO0bpas-
HO C NpeacTaBieHNEM O TEX UM NHbIX 3akoHax» [KaHT (2005): 266]. be3 aToro Heko-
€ero opmeHTupa noseaeHuns (no KaHTty, kaTeropmyeckoro uMmnepaTmea), Boas yTpaym-
BaeT CBOE HPABCTBEHHOE coAepXXaHue 1 nepectaeT ObiTb CBOOOAHONM, BLICBOOOXAAS
MECTO /19 YYBCTBEHHbIX CKJIOHHOCTEMN, Norpyxas 4yesoBeka B NpupoLHO-XMBOTHOE
COCTOsIHME, HeCBOOOAHOE MO ONpeaeneHnto.

reopr Bunbrenom ®puapux lerens ceA3biBaeT pa3ym 1 cBoO0aY, CUMTas UX NOTEH-
LUMSIMK, O2HHBIMW OyXOM YenioBeky. OH BHOCUT HOBbIE naen B Gopmyny cBOOOAbI Kak
0CO3HaHHOW HeobxoaMMocCTK. ferenb paccyXxaaeT 0 NO3HaHMM BbICLLEr0 U OCHOBO-
noJsiaratoLLLEr0 OHTONIONMYECKOro eAMHCTBA CBOOOAbI M HEOOXOAMMOCTN, @ HEOOX0AM-
MOCTb, B CBOIO 04epeb, CONnpsiXXeHa C pa3dyMoM, KOTOPLIN €CTb TBOPYECKOE Havaslo
1 cuna B KoHuenuuu lerens. B rereneBckoi KoHUenuumn ceoboaa Bbibopa orpaHnym-
BaeTcs HeobxoammocTblo. OgHaKko B pe3yfbTaTe pa3yMHOr0 OCMbIC/IEHUS HEOOX0AM-
MOCTH, NO3HatoLLEeMy CyObekTy OTKpbIBaeTcst cB060AA B COOCTBEHHOM CMbIc/e. Kak
oTMe4aeT Gunocod, «ToT, KTO pacrno3Han HeobXxoaMMOCTb, TEM CaMbiM, pacno3Han
pa3yMHOCTb MUPO34aHus, ero 60XXecTBEHHOCTb. Toraa emy OTKpbIBaeTCs 3a HeOO-
X0OMMOCTbIO cBoOoaa» [ferens: 339].

B.H. YnyepuH nonaran, 4to cBo604a pasymMHOro CyLLLECTBA COCTOUT B BO3MOXHO-
CTV caMoMy ObITb NMPUYMHOIO CBOMX AencTeuii [HnyepuH: 139].
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C noaunumm co3HaHus cBOO0OAa MOXET MOHMMAaTbLCS Kak BO3MOXHOCTb M CNOCO06-
HOCTb BbIOOPA B CBOUX AelicTBUSX. OHaKo CMOCOBHOCTL YeloBeKa K pa3ymMy 1 MbiLL-
NEeHNIO OTHIOOb He ABNSETCS NPosiBieHneM cBo60apbl. MbiLLneHne — 3To CnocoBHOCTb
pasyma, fatolee, 4esoBeKy MOMMMO NPOoYero, BO3MOXHOCTb CBOGOAbI.

CBob0a 4ennoBeKa eCTb 0CO3HAHME (MM OLLYLLIEHNE) BO3MOXHOCTM BbIOOPA, KO-
Topoe popMUpyeTCsa y Noaein, B TOM YMcne, nog BO3AENCTBMEM BHELLHUX HaKTOPOB.
3TO NoHMMaHne cBob0odbl, Tak Xe LUMPOKO pacnpocTpaHeHHoe cpean Gunocodos
pasIMYHOro MCTOPUHECKOro Neproaa, cneayeT paccMaTpuBaTth C NO3nLmn BbITHS,
cBoboabl BonienabasneHns. Kak nncan CeHeka, cB060Aa COCTOMT B TOM, YTOObI «He
ObITb pabOM HM Y OOCTOATENLCTB, HN Y HEN3OEXHOCTU, HU Y CiyYas; HU3BECTU Gop-
TYHY Ha OfIHY CTyneHb ¢ coboto...» [CeHeka: 89].

B 10 Bpemsi kak JekapT yTBepXaaeT, 4TO Mbl 0CO3HaeM Hally cBobonay, Koraa Mbl
nencTeyemM noO6poBosibHO, CnMHO3a cYMTaEeT, YTO CO3HaHMe NO0OPOBOSILHOIO Aei-
CTBUS HE PABHO3HAYHO CO3HAHMIO Hallen cBo60abl, MOCKObKY CaMu BONEBbLIE Aeit-
CTBME NMEIOT nepen cobol KOHKPETHYIO NpuyMHy. B naee CnnHo3bl YenoBeka BieveT
MO >XXN3HM COBEpLLEHHAst HeOOXOANMOCTb, HO HaCTO CaM YesIoBEK 3TOr0 HE CO3HAeT Ny
Hero NosIBNSIETCA YyBCTBO CTpaxa, BO3HMKAET CTPEMJIEHNE MPOTUBOPEYNTL TakoM He-
006X0aMMOCTU, N TOrAa ero AyLIOoW OBlafeBatoT CTPACTM, OH TBOPUT 3/10. EAMHCTBEH-
Hbl BbIXOZ, — YEJIOBEK [O/IKEH 0CO3HAaTb 3Ty HeobxoammocTb. OTCloaa, ero 3HaMeHu-
Tas «popmyna cBoboabl»: cCBOOOAA €CTb 0CO3HaHHAs HeobxoaMMocTb [CnvHo3a: 45].

YenoBek B CBOEM CO3HAHMM CaM O4YePYMBAET rpaHuLbl CBOe cBoboabl, onpeae-
nsieT ycnoeus ee peanmaaumn. NotpebHOCTM YeNloBeKa BLICTYMAOT B KAYECTBE Orpa-
HuymBalowero ¢akrtopa. B 310 CBA3M MOXHO BCMOMHUTL 3HAMEHUTHIN adopnam
Pycco: «HenoBek poxaaeTcs cBOOOAHbLIM, HO MOBCOY OH B OKOBax. IHOW MHUT cebs
noBenuTenem Apyrux, 4To He MewaeT eMy OblTb paboM B 6ONbLLEN eLLEe Mepe, YeM
OHWu» [Pycco: 152].

Bonbkrep paccmatpuean ceoboay kak cBo060ay BONEN3bSIBIIEHMS, KAK BO3MOXHOCTb
cBOOOAHOro BbiOOpPa COOCTBEHHbIX AEUCTBUIA U MOCTYMNKOB, @ HE TOJIbKO Kak AyXOB-
Hyto cBoOoay unn ceoboay Bonu. Taknum o6pasom, y Bonstepa cBo6oaa BrnieTeHa B
KOHKPETHO-UCTOPUYECKUI 1 COLMANbHO-NMPaKTUYECKMIA KOHTEKCT [MockBaneHko: 26].

Ix. JIokk, B CBOIO o4epenb, Npeactasnsy cBoboay Kak «eCTECTBEHHOE MPaBo ve-
noeeka» 1 6bl1 NpMYaCTeH K TUMMYHOMY OJ151 TOFO BPEMEHU CYXXEHMIO NPOCTPAHCTBA
cB0OOAbI, paccMaTpuBas ee B UCTOPMKO-COLMAIbHOM KOHTEKCTE. OTO AaeT BO3MOX-
HOCTb JIOKKY BbIAENUTL AIBa MOZyca CBOOOAbI — eCTeCTBEHHAs CBOOOA M FpaxaaH-
ckas (unm coumanbHas) ceobona. BaxHo 0TMeTUTb, 4TO B 060MX crnyyasx ceoboaa
BbICTYMAeET B Ka4yecTBe orpaHnynTens. Tak, B nepBOM crydyae cBo6oaa orpaHunymBa-
€T 3aKOHbl MPMPOakI, @ BO BTOPOM, — 3aKOHbI 00LLECTBA.

Heobxoaumo ocosHaBaTb, 4TO cBOOOAA, BO3BeAeHHas B abconioT, npuobpeTa-
€T xapakTep NpPon3BoJsia, N0STOMY B COLIMYME BCEraa CYLLECTBYIOT Npeaessl, B KOTO-
pbix 3Ta cBOO6OAA MOXET cylecTBoBaThb. Kak otMevaeT MunstoH @puaman, «Cepa-
LeM (knaccuyeckoi) nubepansHoi punocodum aBnsaeTcs Bepa B JOCTOUHCTBO JNY-
HOCTW, B €ro cB0604y MakCmManbHO MCMNONb30BaTb CBOM BO3MOXHOCTM U CMOCOOHO-
CTV B COOTBETCTBMM CO CBOMMM COOCTBEHHBIMM XENaHUAMM, NP YCI0BUK, HTO OH HE
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BMELUMBaeTCs B CBOOOAY ApYyrux ntoaein, nenas ato» [Gpuamen: 205]. Orosopka 06
YCNOBUSX peanmaaLmm cBob60apl MPOUCTEKAET U3 KAHTOBCKMX UAEN NOCTPOEHUS Ye-
NOBEYECKOro NoBeeHNst Ha OCHOBE HPaBCTBEHHOro nmnepartmea. Cam KaHT, roso-
psi 0 NPABOBLIX rAPAHTUAX CBOOOAbI IMYHOCTM OTMEYas, YTO 3aKOHbI A0JIXXHbI CO34a-
BaTbCs TakMM 00pa3oM, 4TOObI «cBOOOAA KaXA0ro Moria CoCyLLLeCTBOBAaTb CO CBO-
6000w apyrmx» [KaHT (2002): 137].

MOXHO OTMETUTb, 4TO 06a acnekTa NoHUMaHus cBodoabl (M cBOGOAA BOSI, U CBO-
0002 BONen3baBIeHUS) coepxaT B cebe KOMMYHUKaTMBHBIN ko, CBo6oaa BONU AB-
nseTca HeobxoaMMbIM yCroBreM GOPMUPOBAHNS 1 MONYyYEHUs MHDOPMALMA KaK 3Ha-
yumocTu ans cyobekta. CBoboaa BONEN3bABNEHUS ABSETCH HE0OX0AUMbIM YCIO-
BMEM COBEPLUEHNSI KOMMYHUKATUBHOMO AEeNCTBUS. B TO e Bpems cBo60aa KOMMY-
HUKATMBHOIO AENCTBUS OrpaHnyYeHa CUCTEMOM CEMUOTUYECKUX HOPM, LLEHHOCTEN.
Cpenv nocneoHux MOXHO BblAENUTb U NPeacTaBieHns O CnpaBeaiMBOCTU TeX Unn
WHbIX [eACTBUIA, N3 KOTOPbIX CnaraeTcs KOMMYHUKaLMS.

AmnaTtuyeckas Nnpmpoaa npeacTaBaeHuli 0 cCnpaBeaIMBOCTH

NcTokm npeacTaBneHnin o cnpaBeaiIMBOCTY MHOTME MbICIIMTENN HAX0AAT B 9TW-
4yeckoM ydeHun ApmuctoTens. B HukomaxoBon aTuke ynoMmHaeTcs O CrpaseisiMBo-
CTM pacnpenensioLlen (AMcTpnbyTUBHON), ypaBHMBaIOLLEN (PeTPUOYTMBHO) 1 BO3-
Jatouein. B ocHoBe pacnpenensitoLen CnpaBeinBoCTy NEXUT MPUHLMN BO3LAAHNS
no 3acnyram, B OCHOBE ypaBHUBAIOLLEN — NPUHLMN apnudMETUHECKOrO paBeHCTBa
[ApucTtoTens: 86-90]. MpaBo TpaaMLUMOHHO paccMaTpPUBaETCS B KAYECTBE CPeACTBA
obecneyeHuns crnpaBedIMBOCTM Bnarogaps CBOen yHUBepcanbHOCTH, 0bLleobs3a-
TenbHOCTU. He cnyyailHo CMMBOJIOM NpaBoCyans SBNseTcs 00pas ApeBHErpPeyeckoi
6ornHn emnapl, KOTOPYIO BCerma n3obpaxatoT ¢ NoBA3KOW Ha rnasax, ¢ Becamu B
O[LHOW pyKe 1 Me4yoM B apyroi. CumTanochk, 4TO UMEHHO cnenas 6ecnpucTpacTHOCTb
O0orvHM No3BosNa el paBHO M CNpPaBensIMBO BEPLUNTb CY[, Had, CMepPTHbIMM, Koraa
TSXKECTb COBEPLUEHHbIX MU AT HNI M3Mepsinack TAXECTbIO ee BecoB. Pemuaa v no
Cel OeHb ABNSIETCS aTpMOyTOM IOpPUANYECKON Npodeccum, Bbipaxas yHUBEPCasb-
HOCTb, PaBEHCTBO, 0ObEKTUBHOCTb.

B 10 xxe Bpems nonbITk1 NpuaaTe CNpaBeniMBOCTM CBONCTBO YHUBEPCANIbHOCTY,
npencTaBuTb €€ B Ka4yecTBe BCeoOLLel coumanbHOM LEHHOCTU, HEN3BEXHO BbI3bl-
BalOT NPOTMBOPEUNs. B peanbHOM XNU3HK Mbl MOXEM HabnoaaTh, YTO NpeacTase-
HUS NI0AEN O CNpaBenMBOCTU TEX U UHBIX MOCTYMNKOB MOTYT KapAMHaNbHO OT/u-
yaTbcs. OWyLLEeHWS CNpaBeasMBOCTY MOMYT TpaHCHOPMMPOBATLCS, B 3aBMCUMOCTH
OT TOr0, HACKOJIbKO YEJI0OBEK CaM BOBJIEKAETCS B ONpeAeieHHYI0 XN3HEHHYIO CUTYya-
uuio. To, 4TO KaxXeTcs HaM CMpPaBeanVBbIM MO OTHOLLEHWIO K APYrOMY, MOXET HE Ka-
3aTbCH TakOBbIM, EC/IN AEN0 KAcaeTCs JIMYHO Hac.

Ons 06bsicCHEHMS 3TOW NPO6NEMbI UHTEPEC NPeacTaBNAoT B3rNsSabl aMepuKaH-
ckoro y4yeHoro Mapkyca [Jab6epa Ha 4yBCTBO cnpaBeaiMBocTu. Mo mHeHuto Jabbe-
pa, y4eHne 0 CNpaBenIMBOCTM HE 3aBUCUT OT KOHKPETHbIX MOPasibHbIX MOCTYNAaTOB.
YyBCTBO CnpaBeaIMBOCTU ABNSieTCS 0cobol popMOoit aMnaTUYeckoro oTeeTa, T.e.

91



Communicology. 2018. Vol.6. No.6. C. 88-95 http://www.communicology.us

NPOSIBIEHMEM TaKOro CBOMCTBA HALLEro pasyma, kak BO3MOXHOCTb aCCOLMMPOBATb
cebst ¢ opyrummn ntoabsmu, YieHaMmm onpeaeneHHoro coobLecTra, CTaBuTb cebs Ha
nx mecto [Dubber: 45].

FOBOPSI 0 YyBCTBE CNpaBenSIMBOCTU, HEOOXOAMMO OTAINYATL Er0 OT MHbIX AMMaTUYe-
CKux peakuuii. B coumanbHbIX OTHOLLEHUSIX, MOCTPOEHHBIX HA INYHO-0,0BEPUTENIBHON
OCHOBE, 3MMaTns HOCUT BEeCCO3HATENbHbIN, SMOLMOHAJbHbIA XapakTep, Torga kak
4yBCTBO CMpaBeIMBOCTM NPeAnoiaraeT paunoHasibHOe COOTHECEHME CBOVX LIEH-
HoCTen 1 ybexaeHuii ¢ LEHHOCTAMU 1 yOexaeHusamMn apyroro Yenoeeka. Korga ta-
KO€ COOTHECEHME, B OCHOBE KOTOPOI0 JIEXUT MbIC/IUTENbHAS Onepaums CpaBHEHNS,
NPUBOONT K MONOXUTENIBHOMY pedynbraTy, GOpMUPYETCS NpeacTaBeHne O CnpaBes-
nnBocTn. HaobopoT, ecniv cpaBHEHNE LEHHOCTHBLIX OPUEHTALMIA MPUBOAMT K ANCCO-
HaHCY, POXAAeTCs YyBCTBO HECMNPABEAIMBOCTH.

Lnsa peanvsaumm 9TOM aMNaTUYECKO COCOOHOCTN NEPBOCTENEHHOE 3HaYeHne
npuobpeTaeT coumanbHas KOMMyHMKaLmMs. Yenosek, No NpUpoae CBOEN CYLLECTBO
6uonormnyeckoe 1 coumansHoe, 3aBUCKMM 0T NpebbiBaHMS B COLIMYME U CBOMIX B3au-
MOAEWNCTBMIA C HAM. Mbl C NIErKOCTbIO accoummpyem cebsi ¢ 6IM3KMMN 1 3HAKOMbIMM
HaMm JI0AbMU, C YIEHAMW HaLEN CEMbW, C KOJIeramu, opy3sbsiMm, cocegammn. Hema-
NOBaXHYI0 posib ByaeT MMeTb U TEPPUTOPUASTbHBIN, 1 ATHUYECKMIA pakTop. Mbl 6011b-
LLIe pacrnosioXeHbl acCoLMmMpoBaTh Cebs C HENOBEKOM, KOTOPbIN ABASETCS HALLMM CO-
cenoMm, 3HaKOMbIM, COrPaXaaHMHOM, YEM C MHOCTPAHLIEM, OT/IMYAOLLMMCS OT Hac no
06pasy MbILLNEHNS, MO A3bIKY, MO NOBeAEHYECKUM apxeTunaMm. abpuans Tapa cnpa-
BEAJIMBO OTMEYAET, YTO YyBCTBO HPABCTBEHHOIO HEFOAOBAHUSA MOXET KapANHaIbHO
OT/INYaTbCs B 3aBMCMMOCTW OT TOr0, KTO BbICTYMNaeT B KA4eCTBe NpecTynHuKa 1 no-
TEpPMEeBLLEro — eBponeew, i gukaps [Tarde].

Takum 06pa3oM, Mbl MOXET OTMETUTb, YTO CNPaBea/IMBOCTb ABNSETCS HE KaKOM-
nmbo TpaHCLEHOEHTaNMen, nexallien 3a npegenamm asmnmpuyeckorn obnacTtu 4yeno-
BEYECKOro CyLLLECTBOBAHUS, UMEIOLLLEN BHEBPEMEHHOM U BHEMPOCTPAHCTBEHHbIN Xa-
pakTep, a pe3ynsTatoM KOMMYHUKATUBHOM MPaKTUKM B ONPEAENEHHOM COLMOKY/b-
TYPHOM NPOCTPAHCTBE.

Ponb cBOGOABI M CNpaBEAAMBOCTH
B NPOLeCcCe COLUOKYNLTYPHOI KOMMYHUKALIUK

KoMMyHMKaLmsa cnocobCTBYET YCTAaHOBEHMIO KOHTaKTa, B3aMMOCBS3M M NMOHMMa-
HUSA Mexay noabmu. N ata GyHKUMS B3aMMOCBS3aHa C 3akpenieHnemM LEeHHOCTEN.
Yem nyyLue noHMMaHne Mmexay ntogbMum, TEM NPOYHEE 1X B3aMOCBSA3b U TEM YCTON-
yMBEe CTAHOBATCS COLUMASIbHBIE LLIEHHOCTW.

TpaHcnaums n 3akpensieHne LEHHOCTEN NOCPEeACTBOM KOMMYHMKALLMK MOXET OCY-
LLEeCTBNATLCS B ABYX pOpMax: NOCPELCTBOM OQHOCTOPOHHENO, BNACTHOIO KaHana, u
B pe3ysibTaTe gnanora. OgHako NoHMMaHWe B riy60okoM CMbIC/E C/TIOBA Kak LieSlb KOM-
MyHMKaUMK MOXET OblTb AOCTUMHYTO TONIbKO B pe3yfbTaTte BTOPO popMbl KOMMY-
Hukauumn. B ycnosusix nepeoi ¢opMbl B3aMMOLENCTBUSA MHDOPMaLMs OT BAACTHOIO
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cyObekTa nepenaeTcs noaBAacTHOMY CyObekTy B MMnepaTuBHoM popme no npuH-
LNy NPUoBpeTeHns «3HaHUS», HO He «MOHUMaHUs». B Takol cutyaumm 0ocTaTouHo,
4TOObI NOABNACTHbIV CYOBbEKT BOCMPUHSAN MOAYYEHHYIO MHPOPMALMIO Kak JAHHOCTb
0e3 poctato4dHon pednekcun no ee noeoay. OgHako nonaraem, 4To Takon cnocod
TPaHCASLMN He ABNSETCS HaAeXHbIM, UMEET BO MHOFOM HAaCU/IbCTBEHHbIN, 1 B CUNY
9TOr0 HeYCTOMYMBbLIN XapakTep. Ananorosas ¢popma B3anMogencTemsa npeacTaBns-
eTcsl 6onee NPeanoYTUTENbHOM, MOCKOSIbKY MMEHHO B €€ paMkax B HanboblLE Mepe
NPosIBNSeTCs aMnaTnyieckas crnocCobHOCTb 1 BO3MOXHOCTb MOHMMaHWS ApYroro ak-
TOpa coumanbHOro B3aMMogencTBus .

Cka3aHHOoe sBNIIETCH OCHOBOW 0OBSCHEHMS HE TOJIbKO (EHOMEHA CnpaBen/IMBoO-
CTU, HO 1 deHoMeHa cBOOOAbI. B 31Ol CBSA3M cnenyeT o6paTtutbes K naesm ferens.
dunocod roBopuT 0 TOM, 4TO HEOOXOANUMO ABUIATLCA OT CBOOObI MbICIN K «KNBOMA
cBobone». CBoOoaa AOCTMraeTcs Toraa, Koraa «4eyloBek 0TKasblBaeTcs OT abCTpakT-
HOW cBOOOAb! B MbILLIEHUW U BXOAUT B MUP C CO3HAHNEM, YTO 3TO «€ro COOCTBEHHbIN
MUVP»; KOr4a CaMOCO3HaoLWMA CyObEKT HAaX0OUT CBOIO CBOOOAY B popme «Mbl», a He
B «9» [lerenb: 323]. OgHako cnenyet MMETb B BUAY, YTO KOHLIENT «Mbl», KaK y>e OT-
Meuasiochb BbILLE, MMEET BMOJIHE KOHKPETHOE COLIMOKYJIbTYPHOE (TeppuUTOopUrasbHOE,
A3bIKOBOE, 9THNYECKOEe U1 T.M.) HanonHeHue [Jlegosckux: 7-17].

MOXHO OTMETUTb, YTO cBOOOAA U CNpaBeasIMBOCTb, Oyay4n LEHHOCTAMM Oes-
TEeJIbHOCTHOM, a He co3epLaTesibHON CTOPOHbI YE/TOBEYECKOW XU3HU, ABMSIOTCS He
TONbKO NPESMETOM KOMMYHUKAUUKN 1 TpaHcasumn, KoMmyHukaums cnyxmnt obna-
CTbtO VX CMbICJIOBOrO HanosHeHus. Kpome Toro, KOHCTUTYMPOBAHNE CAMO KOMMY-
HUKaLMM Ha OCHOBE 3TUX LIeHHOCTE NO3BONSAET NOCNeaHel O0CTUTHYTh Lienen CBo-
ero ocyulecteneHms. Hanbonee nokasaTesnbHO 3TO MOXET OblTb NPOAEMOHCTPUPO-
BaHO Ha NpMMepe OOr0BOPHOM KOMMYHMKALLMM YHaCTHUKOB MPaxaaHCcKoro o6opoTa.
Cama [noroBopHasi KOMMyHUKaLUMs NpruobpeTaeT IopuUaMYecKn 3HauMMble KayecTBa
TOJSIbKO B TEX CNy4asx, ECNM OCYLLECTBASETCS Ha YCIOBUSAX CBOOOAHOMO BONIEN3bSIB-
neHunst obenx CTOpoH Aoroesopa. B cBoio ovepenp, peansaumm ceoboabl N03BONSA-
eT NernTMMnpoBaTh 3aN0XeHHbIE B 0FOBOPE YCIIOBUS, CYUTaTb UX CNpaBenSIMBbIMA
OJ15 y4aCTHUKOB. B dunocodcekoin nutepatype oTMeyanocb, 4TO CNpaBeannBOCTb
CNYXWT pa3yMHbIM OrpaHnyeHmem ceobonpl. KaHT nucan: «[MpaBo (unv cnpaBeniv-
BOCTb) — 9TO COBOKYMHOCTb YCJIOBUIA, KOTOPbIE HEOOXOAMMbI 4J151 CBOOOAHOr0 BbIGO-
pa Kaxgoro, 4Tobbl COCYLLECTBOBATb CO BCEMW OCTallbHbIMU, B COOTBETCTBUM C 00-
LM 3akoHoM cBoboapl» [KaHT (2005): 285]. Kak otmevaeT H.H. BonneHko, «cnpa-
BEOMBOCTb AN cBOOOAbI €CTb MHCTPYMEHT OLIEHKM €€ Pa3yMHOCTU 1 NPaBOMEPHO-
CTW 1, BMECTE C TEM, UAeas, Ha KOTOPbI OpPMEHTUPYETCS CBOOOAA B CBOEM CAMOBbI-
paxeHun. CBoboaa oomkHa ObITb CNpaBenIBOi, a CpaBeaIMBOCTb ECTb PE3Y/b-
TaT OCYLLECTBEHMS CBOOOAHOM YeI0BEYECKOM AeATENbHOCTU U CPEACTBO ee Nneru-
Tumauum» [BonneHko: 9]. OgHako 13 0603HaAYEHHbIX Bbille PacCyXAeHUn o cneum-
dviKe 4OroBOPHON KOMMYHUKALIMM CREOYET, YTO HE TOJIbKO CNpaBenIMBOCTb JIETUTU-
MU3NPYyeT CBOOOY, O4epUMBast ee coumanbHO onpaBaaHHblie npeaesnsl, caMma peanu-
3aumm cBo60Obl MOXET NOCTYNNPOBAaTL CNPaBeaIMBOCTb.
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BbiBOAbI

B 3aknto4eHnmn Heo6xo0aAMMO OTMETUTb, YTO GUNOCODCKasA MbICSTb HA MPOTSKEHNN
OJINTEeNbHOMO BPEMEHM MbITaniackb NpuaaTh KaTeropusiM cBoO60AbI M CNPaBeasIMBOCTH
CBOICTBA YHMBEPCANNIA, HEMPENOXHbIX CouManbHbIX LleHHocTen. OgHako Heobxo-
OMMO 0CO3HaBaTb, YTO NPeaCcTaBeHns 0 cCBOOOAE W CNPaBeaSIMBOCTM HAMOJIHAOTCS
CBOMM CNeUNOUYECKM CMbICIOM, B 3aBUCUMOCTW OT 0COBOEHHOCTEWN COLMOKYLTYP-
HOWM KOMMYHMKauuK. MNpn 3TOM B NPOLLECCE KOMMYHMKALMWN NPOSIBASETCS ANANEKTU-
yeckasi B3aMMOCBSA3b Mexay cB06040 1 cnpaBeniMBoCTbio. CnpaBeaMBOCTb CIy-
XWUT orpaHnyeHnemM cBoboabl, CpeacTBoM ee nermtumanun. C opyrom CTOPOHbI, pe-
anmsaumm cBobOoabl CNOCOOCTBYET NPMAAHNIO KOMMYHMKALMN CBOMCTBA CrpaBea-
nMBOCTW. B OCHOBE NpeacTaBneHuii 0 CnpaBenIMBOCTM NIEXUT BakHAsA KOMMOHEHTA
KOMMYHUKaLUMKN — aMnaTnyeckass CnocobHOCTb (CMOCOOHOCTb acCoLMMPOoBaTh cebs
C APYrMU MOAbMW, CTaBUTb MbICIEHHO Ce0S1 Ha X MECTO), KOTopas NPosSIBNSIETCS B
KOHKPETHOM COLMOKYNBTYPHOM CUCTEME KOOPAMHAT.
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When a brand has international goals and plans to reach new markets, its
opportunities to seduce new audiences depend, to a large extent, on how well the target
people are known. The understanding of people’s behaviour towards the product and
Brand can only be accessed through investigation of ethnographic (Spradley, 1979)
and cultural aspects as a basis (Babbie, 2004).

Once the mind of the consumer is known, the brands are in a race against time,
because no matters whether brands are new and original, they will not be alone in the
battlefield of marketing (Shankar, Elliot and Goulding, 2001), and if they fail to penetrate
the unconscious in an effective, creative and forceful way, the competitor will.

In the international market, the communication possibilities of a business help
companies to build bridges with their audiences and to manage a dialogue between
consumer and brands in order to transmit benefits and interesting stories at any level
that can offer products and services [Hall (1999)], or concrete messages from other
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spheres of communication. For such effects, one of the most important actors is the
PR practitioner, because only through the communicative and directing abilities of this
singular individual can one understand unique properties to save a brand from drowning
in the noise of conventional advertising, even though we are talking of a personal brand.

The value of relevant truth that public relations can provide is to solve real
problems of strategy and communication of virtually any brand, organization orimage
(Yaverbaum, Bly and Benun, 2006), and surpasses the requirements of visual creativity.
Once a company has known the target audience in foreign spaces, the PR practitioner
must choose the means to transmit its message in the right moments, rhetoric and
formality, since in practice, the understanding of the communication obtained from
Public Relations will be a result of knowing, but mainly, the target culture, taking into
account that the greatest challenge is when such scenario maintains significant
differences with the sociohistorical and cultural context to which the PR practitioner
or the company belongs.

In spite of everything, the investigation of audiences is not entirely in charge of the
Public Relations expert. Although the discipline requires he/she to have persuasive
communication skills, one of the most recurrent public relations problems in the
international field is when the elements are not relevant due to weak connections
with the foreign culture (Morley, 1999), and therefore, the messages could be seen
irrelevant, or when the globalized contexts keeps the publics used to daily advertising
noise, and news stories and convincing messages of public relations are confused
with conventional advertising efforts, and the role of the PR practitioners as cultural
intermediaries (Bourdieu, 1984) is blurred. In this way, the activities carried out by these
characters are as relevant as any other director involved in a campaign, since success is
defined by the way in which the PR experts understand that their skills as intermediary
culture [Hall (1997)] are based on the convergence of the image, public relations and
advertising at the midpoint of cultural exchange, because the complexity of social
constructs, conventions and symbols are the elements that shape the exchange of
thoughts, memories and history in a foreign country.

The purpose of this researchis based on the strategies that the PR experts should have
before trying to conquer an unknown cultural context, because despite the responsibility
that they have, they do not always know where to begin to investigate or talk to a foreign
culture to transmit it information. For this, it appears the urgence to know if there is any
unique strategic guideline in the exercise of public relations that is effective and that can
be applied to all countries before starting a public relations campaign.

Literature review

The international PR experts’ position as cultural agents cannot only be considered
as catalyst for specific messages, but also as producers of information that, in turn,
develop and express language symbols that can help to optimize the understanding
of messages through the guidance they provides. In this sense audiences can better
understand how to think and how to feel about a situation [Curtin, Gaither (2005, 2007)].
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For PR practitionersitis a prevailing objective to shape and correct the perceptions
of brands, because consumers are not worried about which companies are partners,
or about the creative agencies involved, for they are only aware that in the world
advertising has an giantimpact on their lives. This is why brands redouble their efforts
tointroduce their messages in any space available in the urban market (Mark Tungate,
2007). However, the effectiveness of public relations and advertising campaigns is
debatable, and not always harmonized properly in a specific cultural environment
(Douglas Torin, 1984).

Practitioners and scholars have been interested in whether PR theories and
concepts are universal and which factors can influence the practice of PR in an
international context.

Several studies have focused on the practice of twoway symmetrical communication
in a country-specific context, trying to demonstrate the universal use and adaptability
of Grunig’s modelsio The approach that deals with the roles of public relations
representatives regarding decision making and organizations is the one focused on
Excellence; led by James E. Gruning and his colleagues (Gruning, 1984), based on
other mid-range theories and tested through surveys and professional interviews and
CEOs inthe United States, the United Kingdom and Canada. This framework represents
a theoretical and empirical reference point for organizational decision-making and
corporate strategy, because a main function of public relations managers is to define
limits to help organizations to obtain external support for the company in order to to
work hand by hand with their audience. But despite the fact that this approach presents
empirical evidence in several nations, many scholars warn that this approach may result
in ethnocentricity (Choi and Cameron, 2005; Wakefield, 2010).

One of the morst prevalent debase is which approach to apply devoted to
standardisation or adaptation strategy. Standardisation means a uniform approach in
the different countries, while adaptation is a culture-specific approach. Objectives of a
campaign, messages, channels of communication, tactics and evaluation can be placed
on a continuum, full standardisation (the same objective, messages in each country)
and full adaptation (the environmental factors determine them) being two extremes.

The approach to international PR based on critical/cultural theory provides a flexible
framework to avoid imposing on indigenous culture [Curtin, Gaither (2007)]. This
theory would be a good option to analyze a case study on an international scenario
because it deals with the exchange of ideas and agreements between PR practitioners/
organizations and the target publics. It also explains that it is necessary to analyze
how meanings are produced, consumed, symbolized and regulated to form identities.

Culture influences communication and communication influences culture as in two
way communication the main aim is to build trust and mutual understanding. For many
scholars (Verc¢i¢ et al. 1996; Banks 2000; Sriramesh 2000; Sriramesh and Ver¢i¢ 2003),
however, culture is important only insofar as programme effectiveness is concerned
and culture is often restricted to a simple variable.

To understand culture’s influence on the communication function of PR, American
communication scholar, Zaharna (2001) summarises the basic components of IPR
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based on intercultural communication. Using Hall’s concepts of ‘in-awareness’ he
identifies culture’s influence on the practice of PR. In-awareness refers to the explicit
and observable of a culture. Hall distinguished between high-context and low-context
cultures, depending on the degree to which meanings come from the settings or from
the words being exchanged [Hall (1976)]. Hofstede investigated the differences in
collective behaviour and found five dimensions of societal culture: power distance,
individualism, masculinity, uncertainty avoidance, long/short-term orientation.

Some researchers have added to the study of relationships: media between
companies and audiences. Wright (1998, 2001) said that the internet represented a
promising opportunity to establish strong relationships between the organization and
the public, so for this purpose, one of the main instruments that the Public Relations
expert has to disposal to analyze cultural texts or artifacts is the circuit of culture model,
devised in 1997 by a group of cultural studies scholars (du Gay, Hall, Janes, Mackay,
& Negus, 1997). According to Du Gay, one of the developers of this theory, in the field
of modern studies of texts and cultural discourses the analysis must go through this
framework to be properly studied.

The framework considers five moments to analyze the process of acommunication
and its discursive parts: regulation, production, consumption, representation and
identity. These moments allow to visualize a structure that contributes to the social
construction of meaning, therefore, they illustrate an integral scenario in which one can
observe the shared cultural spaces where the meaning is created, shaped, modified
and recreated [Curtin, Gaither (2007): 38].

“Regulation” consists of conditions on what is permissible or expected in a
culture. The moment of “production” is the process by which the creator of cultural
products communicates them with meaning. This is a process also called encoding
[Hall (1973)]. “Consumption” is analyzed according to the decoding of messages by
audiences. This moment is part of discursive practices because they become a form of
production [Curtin, Gaither (2005)]. Consumers actively create meanings when using
cultural products in their daily lives, because we are not exempt from the sociocultural
influence that facilitates and qualifies the decisions generated from the social spheres
to which we all belong (Roger Bartra, 2006). The “representation” is the way by which
the producer provides specifically meaningful language socially constructed for a
single target audience. In this process of representation, media such as language
and image intervene, because in this way symbols are used to represent virtually any
idea, and the symbolic meaning depends on how they are depicted (Panofsky, 1927).

“Identity” refers to how it is internalized by the receiver or audience. Our identity is
shaped by our culture, which creates a range of viable and non-viable identity options
that are presented, refined and renegotiated through our communication and exchange
of cultural objects.

Based on this theoretical frames given, the aim of this work to analyze the Pepsi
campaign will be more effective by using the research method of “case study” (Stake,
1995) and the circuit of culture model. The other frameworks will not be used since
in the international PR practices it is impossible to cover all aspects that can define
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the success of a campaign considering financial, language, cultural, artistic, social
or historical elements in one single index. The model is a theory that easily adopts
information in a generalized and flexible way that has helped to answer the research
question:

— Is there a unique symbolic element that PR practitioners can possibly use in all
countries in a further data collection activity (Dooley, 2002) before triggering any
message of any kind to the public in order to make a campaign successful?

—What symbolic elements may be used for developing standardised PR campaign?

Case study

In 2007, the Black Eyed Peas worked in conjunction with Pepsi to promote the soft-
drink brand through a campaign that included mainly the production and publication
of one commercial (Daryl Easlea, 2012), in which the USA band appeared describing
diverse styles and musical resources to give as result a new song, written exclusively
for this campaign, titled “More”.

In the commercial appears a young man trying to buy a Pepsi can from a vending
machine, but it does not give him the product, and the man jumps to try to move the
machine, but instead the floor breaks and the young man falls to the floor below, where
the Black Eyed Peas are in a recording studio. Then the group falls as well floors down
with different atmospheres and people until finally they reach a basement where the
vending machine falls as well. The Pepsi can finally comes out and the protagonist
drinks from it while the words “CREATE, REMIX, SHARE” appear alternately on the
screen, the lastword is “MORE?”, it has the main iconographic symbol of Pepsireplacing
the circumference of the “0”, and below the words the website pepsimore.com is shown.

Pepsi conducted a very ambitious project with the Black Eyed Peas, and in mid-
2007, the band performed the Black, Blue AndYou Tour, broken down into 24 dates. It
started in Israel and then continuing in Ethiopia, Sweden, Romania, Hungary, Poland,
Russia, Kazakhstan, Mexico, Argentina, Brazil, El Salvador, Guatemala, Nicaragua,
Costa Rica, Venezuela, South Africa, Nigeria, India, Thailand, Indonesia, Singapore,
China, Malaysia, and the last date was held in Sydney on October 30. The tour was
sponsored by Pepsi in partnership with its Dorito corn-chip division, reported as the
largest multi-million dollar sponsorship the Black Eyed Peas had obtained so far, and
MTV was the official music channel for the event. For the aim of this analysis, only the
marketplace of Mexico and Russia are considered, because of the cultural differences
that both countries have and the opportunities obtained in the results to help developing
the skills of PR practitioners.

To advertise the tour, Pepsi created a logo with abstract shapes of the musicians,
in a black & white composition, and putting the name of the tour in a linear-style font.
The secondary information in this logo was the text “Pepsi — The Black Eyed Peas”,
“2007”, the main graphic symbol of the company and also a logo of the musicians’
official website.

The band carried out a lot of photo sessions with the Pepsi products, and those
advertisements were used in the Pepsi website as the principal place to arrive for the
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public. This was the purpose the commercial was made for, because through that was
conveyed a single call to action, which was to visit pepsimore.com. There the people
had the chance to make their own remix version of “More”. Of course the song and
the ad could be downloaded as well.

Regulation

The social and cultural reality of Mexico and Russia has managed to define the most
important figures of which individuals receive greater influence, and grant obedience
in a situation of reciprocity of collaboration in various dimensions of personal benefit,
on the social, political and political-academical dimensions (Bent Flyvbjerg, 2001).
This fact is justified in Mexico and Russia because the Uncertainty Avoidance index
they have is very high (82 and 95 respectively), with which it is deduce that societies
there are trying too hard to minimize the effort to uncertainty, although in Russia this
reality is more accentuated. Therefore, both nations are immersed in a tendency to
adopt norms, laws, radical policies and strict protocols as procedural guides, with an
importance comparable to the objectives that follow these processes. Therefore, the
figures with the greatest symbolic weight in society are elite public service authorities,
the protectors of the laws; but not the public protectors of the order, and the people of
high political spheres, because for Mexico and Russia this type of figures represent a
potential help to eliminate the unexpected, and to control everything to avoid changes
and great risks.

The messages and ideas that are generated and shared within mexican and russian
societies do not consider openness to unstructured thoughts or situations, and it is
difficult for new meanings to be accepted. This scenario was an advantage for the
Pepsi campaign with the Black Eyed Peas, since the company has more than one
hundred years in the Mexican market, and knows its tastes, interests and values, and
therefore each visual and discursive election was accepted for being known elements
within the Mexican symbolic communication. Factors for Mexicans such as the iconic
mix of elements like pop music, the symbology of advertising strategies of the United
States plus the acceptance of soft drinks as part of daily life in regular consumption
were factors that helped the success of the Pepsi campaign.

In Russia, the preference for this product is not based on the cultural interaction with
the drink in the same way as it happens in Mexico, but the company has worked hard
since the introduction to the market of the Union of Soviet Socialist Republics (USSR)
in 1959, and since then, the appearance of the drink has been shaped according to
the situation of the country, a fact that reveals that Pepsi has understood the discursive
elements that can be heard with greater acceptance in the current Russian market, as
happened in 2010, when PepsiCo acquired 66% of Wimm-Bill Dann for 3,800 million
dollars’, an agreement that was indirectly supported by Vladimir Putin, who was Prime
Minister at the moment.

" Netreba P. (2006). Ministry of Finance and FSB Blamed for Alcohol Shortage.
Kommersant, Moscow.
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As to the regulatory laws to produce soft drinks, in Mexico there is the norm
NOMO051-SCFI / Salud1-2010, which is described as general specifications for
the labeling of prepackaged foods and non-alcoholic beverages that gave the
requirements for labeling them for direct sale to consumers in the country. It became
effective in January 1st, 2011 by replacing NOM-051SCFI-1994, and applies to all
products including pre-packaged foods. The labeling requirements for food and
non-alcoholic beverages is controlled jointly by the Federal Agency for Consumer
Protection (PROFECOQ), which is part of the Ministry of Economy and COFEPRIS, and
they regulate the products guarantees to matching them with the respective Mexican
Official Standard (NOM).

Even though Russia was in the last ten years a good option, this country was not
welcoming investments of just any kind or at any cost, for companies must prove that
their products are good for the public health. This is why there’s a very strict control
protocol almost for every product since 2005, in which via the Hygiene Certificate
the russians established standards, known officially as the Sanitary-Epidemiological
Conclusion. In this sense, products for eating and drinking must present such document
in order to import them?.

The process of entering the russian market has to be divided in two parts. First of all,
the product has to cross the Russian border and pass through the customs clearance
procedures of custom clearance. Secondly, the product needs to be delivered in the
retail outlet for the customers to purchase it. In alast stage, the registration of a Russian
legal entity can be considered in that quality for the foreign company can transport and
clear the goods itself, and thus offer its partners or clients an Incoterm like Delivery
Duty Paid (DDP) that includes transport and custom clearance. Hence, the seller pays
for the customs duties. For all purposes, the documents that accompany the goods
are fundamental as any small difference can delay the products being cleared or even
make customs clearance impossible altogether. For “alcoholic drink and soft drinks”
are considered the following: 5-100 (import duty) and 18% (value added tax).

Production

The decision about the meanings of the campaign here explained was based on
universal symbols and those owned by the two brands that were presented in the
media Deely, J. (1990), for example the main icon of Pepsi and its colors, the band
and its members in an objective way to maintain their style as a brand that is “always”
innovative, of versatile styles. This strategy kept the graphic lines of the two brands
in harmony at all times, and therefore the significance that was generated in the
communication of the campaign had two important moments, the first one, in which
the Black Eyed Peas was marketed in order to promote the new single “More”, and

" Bureau Veritas (2006). Hygiene Certificate (Sanitary-Epidemiological Conclusion)
[access mode]: https://www.bureauveritas.fi/2edc28804db0bfc98dfacf10c0640809/VOC-
Russia+Hygiene+certificate.pdf ?MOD=AJPERES&CACHEID=2edc28804db0bfc98dfacf10c
0640809.
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the second one with the purpose of the tour which came almost in parallel. From the
agreement with the band, “More” was created with several purposes linked together,
the main one was the derivation of all the communication towards the users to the web
pepsimore.com, assuming that on that page there is “more” of everything related to
the musical event, the campaign, the Black Eyed Peas and the tour. That site was the
main meeting point.

For Mexicans, the strategic communication of these symbols had a successful
impact without having taken elements from the Mexican culture or society depiction,
because in the dimension of individualism it is revealed as well that this country puts
loyalty above many social norms. For Mexicans there is a certain admiration and
follow-up to the pop culture that comes from the United States. Mexico is one of the
main consumers of products and services launched to the international market of
its neighboring country, and this relationship is recognized as loyalty to the culture
of a collective society that appreciates and adopts the advertising-and-discursive
symbology that comes from the United States.

Because the same communication was carried out in Russia, with the exception of
the translations, the same campaign did not have the same impact, but it did provoqued
action. The Pepsi campaign having the reasons that prepared the way to the tour did
not have difficulties to be understood, since the meanings that the brands alliance
presented was clear and authentic, and as into the Individualism dimension that Russia
presents is a high degree of interdependence for their society, the communication
process was adopted relatively easily.

The relatively low score of Russia compared to Mexico with respect to the Masculinity
dimension reveals that Russian society could have shown some rejection of messages
that derive from informality or irreverence of its style, an important factor to identify with
messages of variety and versatility of the band, and only young public felt a connection
with the campaign that invited to know more about the tour in the internet.

Consumption

The artistic work done by will.i.am and Fergie since 2006 was crucial to place them
as a world phenomena for the year in which Pepsi and the Black Eyed Peas allied, in
addition to this, all the hits that were chosen for the concerts and the type of show was
always “for the fans”, to give them a memaorable concertin each of their presentations.
And although for Pepsi the alliance was to be a great bet, it did not mean that the
company was in crisis, because the productive and successful moment of Pepsi for
the year 2007 was quite good, for until 2008 it was reported that the multinational Pepsi
Bottling Group (PBG) billed 13 billion dollars worldwide.

In the Mexican territory Pepsi is not the number one drink in sales because Coca-
Cola goes ahead. However, it has shown to be a powerful competitor, for one of the
most recurrent strategies of Pepsi has been to take all advantages over the celebrity
culture for promotion. This dispute is due to the high saturation of flavored drinks in
the market. According to the Pepsi report, at the end of 2007 the operating profits of
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Grupo Embotelladoras Unidas (GEUSA) grew by 13.4% with respect to the operating
income of the Pepsi Bottling Group (PBG) in Mexico in the same period.

In the same year in which the campaign and the tour were launched, there was
presented the 2007 Pepsi Cup Activate, a football tournament that aimed to promote
physical activity to provide good notes in favor of its characteristic as a socially responsible
company. For this other campaign Pepsi used the professional football player of the
Barcelona club Giovani Dos Santos as its main face. In Mexico, the consumption of soft
drinks is extensive and demanded, and even Pepsi has at its disposal more than just its
main drink to the consumer, but it looks for other businesses to diversify the income and
compensate the variability of the moderate growth of soft drinks.

The commercial situation of Pepsi in Russia was not very different than in Mexico in
2007, but it was in one of its best moments, because it reported solid revenues in the
Federation despite an unexpected increase in raw materials, such as aluminum and
corn, and at the end of the third quarter that year Pepsi achieved an increase of 16%
in Russia. This fact is an indicator that an investment as great as the one made with
the Black Eyed Peas had the expected success, because in a certain way they had
made a pact with one of the most listened bands globally, and at the same time they
both the drinks company and the musicians coincided with a single target; a young,
avant-garde, rebellious public with its own style and crossing a process of transition
towards the digital era.

The main commercial where appears “More” is directly presenting an appearance
of general features of the audience. In these scenes people are found in the different
floors by the members of the Black Eyed Peas who, in a symbolic way, illustrate the
interests of the target when interacting with the can of the black drink. Inthe commercial
two main figures are presented: the musicians and the guy who tries to get the can
out of the vending machine, and in a forceful way he is depicted as a person with two
unique aspects of interest: the first one is the consumption of Pepsi, and secondly the
musical taste for the Peas. In a figurative sense, the act that initiates the commercial
is the attempt to buy Pepsi and derived to a narrative dimension, the main message
of the commercial was not to want “more” of the drink or the music, but the very fact
that the experience of taking a can of Pepsi is as exciting as unique, and that enjoying
the drink is the reward and the final frame for experiencing musical energy.

Representation

The context of the commercial is, initially, a cold, corporate environment with a
filter reminiscent to the 1999 film generation, framing a contrast between a boring
and cold reality of what is literally under the surface of that floor. In the short version
of the commercial, the first floor in which the protagonist falls has a warm coloration to
denote the contrast with the previous image in order to emphasize the emotive activity
of the musical team.

First of all the lyrics of the song are allusive to scenes of the commercial, such as the
phrase “Non-stop, keep it jumpin’ off the floor”, or “Warm it up to lil’ bit make it drop”,
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where descriptions are provided in the message that contains the song “More”, that
once again indicates the effectiveness with which the musical material was produced
for commercial purposes. Pepsi reported that the Black Eyed Peas had thrown
themselves into the commercial work and that they collaborated in the development
(Daryl Easlea, 2012); a speech where the company tried to erase the perception of a
production exclusively to sell the soft drink, to elevate it to a field of artistic content.

Each stage was chosen selectively for the moments in which a Pepsi can could be
necessary to fulfill its function of sublimating any everyday experience. For example,
in the third scenario, there is a group of men watching soccer; without apparentrivalry,
but the appearance of the musicians harmonize with the union and euphoria of the
place. In the next room is a lot of women doing aerobics, where a Pepsi does not fit
coherently in its symbolic value, but the symbol that rises is the singer of the Peas
herself, who at that time is the maximum fan light of the band.

The final scenario of the commercial is a hybrid room between a parking lot and an
expositions hall where the arrival of the Black Eyed Peas achieves the perfection of the
party in that place. The coloration is dark and cold with a cinematic style of the action
genre to describe a night party. And towards the end of the commercial, there remains
the exhibition of symbols and messages of the campaign, where the protagonist
meets the climax of his goal of the narrative. There, “magically” the design of the can
changes to emphasize the swapping of words that appear on the screen at the end of
the commercial. In this part, the cold-colorated environment works to harmonize with
the colors of the brand.

The presentation of the consumer is evident by giving importance to the experience
on the communicator side, which in this case was the musical band. Itis at this moment
you can distinguish the protagonist as a sample person that shows how the product
should be used; the example as the maximum action, the “how to use” that Pepsi
offers to the audience.

Identity

The producer of the commercial strategy was Pepsi with the objective of seeking and
consecrating even more the relationship of common interests that Pepsi consumers
have with the listeners of the Black Eyed Peas. The marketin 2007 for both brands was
established and was increasing audience, on the one hand Pepsi, who through their
strategies with the main drink, flavored drinks of another type and mainly bottled water
(for the case of Mexico) are gaining more and more ground in both the Mexican and
Russian markets, even though in the eyes of most people Coca-Cola is the number
one in sales due to its exquisite production advertising campaigns. On the other hand,
the Black Eyed Peas, an American hip-hop band. This relationship with the followers of
pop is best observed by finding the professional relationship between one of the band’s
leaders, will.i.am and Michael Jackson, a clear influence for Will and the prestige of the
band. Because of this fact, and everything that happened to benefit the Black Eyed
Peas and Fergie during the year prior to the campaign, Pepsi paid serious attention
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to the symbol style, top-trending people from the music industry, and finally helped
to better position Pepsi’s personality in Mexico and Russia.

In these countries, the consumer is between fifteen to forty-five years old, without
distinction of gender; It is about people with a certain attitude of independence or
even who are recently married. The brand of beverages is not perceived as high price,
althoughitis aimed at the professional sector of its public. In general terms, the behavior
that is expected when consuming this product is to go through a simple experience of
refreshment and indulgence, which represents a challenge for Russia due to the score it
shows in its culturally-restrained nature, because its people do not treat to control their
free time and self-gratification, however, the very high score for long term orientation
that describes Russians allows to recognize the social adaptability to high-variabile
living conditions, and therefore, food consumption habits and drinks can also be
modified. Given the facts, the coincidence of audiences was an opportunity for Pepsi
to invest in a band dedicated to the expression of spirit and romantic interpersonal
relationships in a time when it was challenging to conquer the space of music on
television and the global trend for healthier life; free from so much sugar consumption,
it did not significantly threaten the sales of the beverage as it does now.

The first scene and the last one of the commercial mark the pattern that separates
the reality of the Pepsi consumer from those that are not the target audience. The
contrast between the boring and lugubrious atmosphere of the scene with the very-
lighted machine that, curiously, only dispenses Pepsi despite having numerous buttons
as options. In this way, it is pointed out how the productis not designed for adults over
thirty years of age, nor for teenagers. This product is for those who need to relax from
monotonous work or recreation routines and have a desire for “more” than a simple
living.

Conclusion

Applying the circuit of culture model in analysing this case study, the differences
in perception of the brand and PR campaing in Mexico and Russia are demonstrated
showing the importance of a culture-centred approach to public relations and
communication. At the same time, the analysis reflects how unique symbols were
created and used in implementing in two culturally varied countries.

Although the Pepsi campaign prior to the Black, Blue & You Tour did not have a
planned segmented strategy that allowed it to reach different cultures at the same time,
the opportunity to use the Black Eyed Peas to derive a product with the followers of the
band was an idea with excellent results, because Pepsi reported an increase in sales
by the end of that year, and even allowed itself the redesign of its main iconographic
symbol once again.

The symbology used in the commercial was fundamentally neutral with respect
to the age and the audience; with a clear modern approach and a cinematographic
style, but with the distinction that the reality of the story would be located somewhere
in North America, where the activities that are carried out are only a process of effort
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and dedication that have to be crowned with a Pepsi product. The selection of elements
of the campaign had positive effects despite its impartial and flexible nature. Given the
results, if PR experts wish to penetrate several countries at the same time, itis essential
that they remain impartial before meeting the scenarios, marketplaces, stories and
activities they want to present; they must find those characters that belong to the global
sphere where the product is the protagonist and support on the celebrity culture, thus,
this is the unique element to use for international PR campaigns. The opportunities
for success will increase by sharing the market and the audience with influencers of
any kind to get messages to the public, as long as these celebrities have cultural and
actual relevance, and that in the public perception they transcend beyond their own
season of “glory” in which they are celebrating alliances between brands.

Theorising in international public relations requires a deeper understanding of
cultures, histories and politics especially during attampts to develop universal PR
campaign. This case study attempts to contribute to building knowledge in this area.
While focused on two countries, this case builds a stronger argument for considering
cultural approaches in developing universal public relations practice.
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m = = OcobeHHOCTM pa3paboTku YHUBEPCANbHOM MEXIYHAPOLHOW
PR-kamnaHuu: Pepsi and The Black Eyed Peas B Poccumn n Mekcuke

HoBocenoea 0.B., EHok Canum Pyuc lomes
Ypanbckuii pegepanbHblil yHuBepcuteT, EkatepuHbypr, Poccuiickas ®epepaups.

AHHoTaums. NpMMEHVB MOAENb «KOHTYPA Ky/lbTypbl» NPU aHann3e kamnanuy Pepsi and
Black Eyed Peas 8 2007 rozy, 6b1n11 npoAeMOHCTPUPOBaHbI Pa3nnymns B BOCNPUATAN OPEH-
na n PR-kamnannii B Mekcurke n Poccum, 4TO CBUAETENLCTBYET O BAXHOCTU KYLTYPHO-
OPUEHTMPOBAHHOMO MNOAX0A K CBSA3SIM C 0OLLLECTBEHHOCTBIO 1 KOMMYHUKaLMSM. B 10 xe
BPEMSs aHann3 nokasbiBaeT, Kak YHUBEPCasbHbIE CUMBOJIbI ObINN CO3LaHbl Y MPUMEHEHDI
npw 3anycke kamnaHum B AByX pasHbix CTpaHax. 3agaya Pepsi coctosina B TOM, 4To6bl CO3-
JaTb YHMBEPCA/BHYIO KAMMAHWIO A1 OXBaTa psaa KynsTyp, BKmovas Poccuto n Mekcuky,
KoTOpble 06/1a4at0T A0CTATOYHBIM KONIMYECTBOM CUMBOJIMYECKMX LIEHHOCTEN 1 06LLMX CO-
0OLLEHWIA, NOHUMAEMbIE PA3NINYHLIMY HALMOHANLHOCTSIMU, C LIENLIO YCrexa B NPOABUXe-
HuK 6peHaa. C NoMoLLLbIO aHanm3a keinc-craam 6bina NpeanprHaTa NonbITka BHECTW BKNIAA,
B pPa3BWTME 3HAHWI B 3TO 06n1acTh. HeCMOTPS Ha TO, 4TO 3TOT Keic cHOKYCMPOBaH Ha ABYX
CTpaHax, OH CrocobCTBYET NOHMMAaLO NPUMEHEHUS KYNITYPHbIX NOAXOA0B Npu pa3paboT-
Ke YHVBEepCanbHOW NPakTUKu CBA3el ¢ 0OLLECTBEHHOCTHIO.
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HapOIHbIV OpeH,
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Csenenus. 06 asTopax: Hoocenosa Onbra BUkTopoBHa, CT. npenoaasatesib kadeapbl vH-
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ro yHmsepcuteta; EHok Canum Pync lfomec, MarncTpaHTt nporpammbl “PR v peknama: rap-
MOHM3aLNSA MEXKYNBTYPHBIX KOMMYHMKALMA” Ypanbckoro deaepanbHOro yHMsepcureTa.
Anpec: 620002, Poccus, r. Ekatepunbypr, yn. Mupa, 19. E-mail: novoselova@uralbrand.

ru; e.noxander@gmail.com.
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are no exception. The social and economic transformations, which have had an impact
on the People’s Republic of China, are translated into the internal and outbound tourism
development trends. Currently, it is the Chinese tourist flow that is decisive for the tourist
market of many countries including the Russia.

The article discusses the key indicators of tourism development in the People’s Republic
of China and the Russian Federation and highlights the organizational, intercultural and
communication interaction issues, which adversely affect the mutual development of tourist
projects. The authors represent statistical data reflecting the dynamics of tours to and from
both countries, and analyze relevant tourist destinations and types of tourism. The emphasis
is laid on organizational and informational aspects of Russian-Chinese tourism cooperation.
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Memorandum of cooperation

On September 25, 2013, China and Russia have signed the memorandum of
cooperation in the sphere of tourism. It has occurred within a forum, which is devoted
to interaction in tourist area of our countries. The forum took place in Heihe. The
cooperation between the countries though has achieved good results - there is no
limit to perfection.

During conference, Russia and China have found out that they are ready to general
dialogue, to cooperation increase in the tourist sphere to develop new tourist routes
in the improving, informative and sports directions, and to create a favorable situation
for investments. Representatives of two countries have concluded that two of our
countries can achieve the new level of prosperity; due to tourism is the most effective
method in this case.
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According to the Chinese side, this forum has helped to strengthen the friendly
relations between the countries. In addition, thanks to a forum, the countries have
known each other better. Relying on experience of each country, development mutually
advantageous about everyone year it will be better and better than the relation though
already now trade and economic relations are rather developed.

Chinese tourism

In 2017 Chinese tourists made 130 million trips abroad and spent $115.29 billion.
2018 numbers will be bigger. Chinese tourists and health/medical tourists have become
the key target for many countries.

For Chinese tourists, traveling abroad has become more accessible, a factor that
can be attributed to increasing average income levels. The medium and long-term trend
indicates continued growth that will affect transport, retail, medical and hospitality in
many countries.

In 2018 Chinese tourists’ favourite destinations (Korea, Japan and Thailand) will
see larger numbers. Expectations for European destinations remain strong, thanks
to several campaigns for EU-China tourism in 2018. In the first four months of 2018,
Chinese arrivals in Europe were up 9.5% compared to 2017 and forward bookings for
the period May-August are currently 7.9% ahead. The top destinations are Germany,
up 7.9% and France, up 11.4%. In terms of growth, the top destinations are Turkey,
up 74.1%, Ukraine, up 27% and Hungary, up 15.2% [Travel China ...; Barometer...].

Tab.1. Predicted 2018 China Tourism Statistics’

Expected goal in 2018 Increasing rate over 2017
Inbound Tourism 142 million trips 1.4%
Inbound tourism revenue UD 127.3 billion 2.5%
Outbound tourism 134 million trips 4.5%
Domestic tourism 5.5 billion trips 10.8%
Domestic tourism revenue | CNY 5.05 trillion 13%
Total Revenue CNY 5.98 trillion 13%

A study by Morgan Stanley Research highlights that the increasing outbound tourism
ofthe Chinese is due to transport and tourism mobility having increased because of the
addition of new direct flights. Restrictions and requirements for visas have also been
readjusted, and the online application process has been improved, removing obstacles
to promote tourism abroad. As a result of these actions, the number of Chinese citizens
with valid passports has more than tripled from 2012 to 2016.

According to Morgan Stanley’s study, over 35% of the Chinese population registered
middle or upper middle class income levels in 2016 (compared to the 10% in 2015).

" Travel China Guide [el. source]: https://www.travelchinaguide.com/tourism/ (gata 06-
paweHuns 08.12.2018).
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Forecasts suggest that thanks to growing outbound tourism more than 12 million
Chinese tourists will arrive in Europe by 2022.

Tab. 2. Top 20 China Destinations for Overseas Tourists'

1. Hong Kong 2. Shanghai 3. Beijing 4. Macau 5. Guangzhou
6. Shenzhen 7. Sanya 8. Xi'an 9. Hangzhou 10. Chengdu
11. Qingdao 12. Dalian 13. Xiamen 14. Zhuhai 15. Nanjing
16. Guilin 17. Suzhou 18. Chongging 19. Tianjin 20. Haikou

A Russian news outlet reported that in 2016 more than one million Chinese tourists
were guest in Russia. Furthermore, the Russian newspaper stated that the potential
growth in the number of Chinese tourists was enormous.

It is no secret that China has led global outbound travel since 2012, with around
135 million dollars Chinese tourists traveling abroad and spending 261 billion dollars
in 2016. To accommodate growing tourist numbers from China, Russia has introduced
visa-free travel for Chinese tour groups and hired Chinese-speaking staff at airports
and train stations.

The number of Chinese tourists to Russia reached an enormous 1.5 millionin 2017.
This is the largest number among all countries for tourism to Russia. In addition, in
the opposite direction, China has become the runner-up most popular destination for
Russian tourists in 2017.

Of course, cities such as Moscow and St. Petersburg are very popular destinations
for Chinese tourists. And why would you not like it? These cities offer a huge number
of museums, parks and breath-taking Russian architecture. Moreover, a thing that you
must visit is a traditional Russian opera. This you simply cannot experience anywhere
else. The Chinese tourists spend most of their money on city tours and other excursions
to discover the city.

Another reason and probably the most important reason why Chinese tourist like to
travel Russia, is definitely to shop. Both world cities that were mentioned earlier offer a
massive number of shops and shopping malls. Here a shopaholic can absolutely shop
till he or she drops. Chinese tourists are the most interested in luxury goods such as;
Gucci, Louis Vuitton, Chanel, etc.

Improving tourism in China

One of main the directions of tourism in China-improving. The traditional Chinese
medicine, pharmacology and philosophy are inseparably linked and are true property
of China. The Chinese medicine harmoniously combines the European scientific
achievements and modern medicines with the traditional principles of treatment based
on techniques of Shaolin monks. On this combination work of the Chinese hospitals,
improving organizations and sanatoria is also constructed. Numerous Chinese

"Travel China Guide [el. source]: https://www.travelchinaguide.com/tourism/.
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sanatoria and medical resorts — this pride of the country. Improving organizations
are directed to prevention and treatment of a wide range of diseases therefore it
is possible to choose the sanatorium suitable on a profile. The traditional Chinese
medicine studies the person, and not just hisiliness is claimed that the iliness is only a
symptom of the arisen imbalance in an organism therefore diseases are distinguished
at the earliest stages. The Chinese medicine differs from western in the fact that
treatment is directed to studying and work with the reason of a disease state, but not
to consequences. The Chinese medicine claims that human life and functioning of
an organism are subordinated to annual, seasonal, daily and other natural cycles. In
the Chinese treatises, channels, which connect internals and active points on a body,
are also described. Channels call meridians and kollateralyam, on them there is a
movement of energy of Qi. Active points of a body are used in the Chinese methods
of treatment — acupuncture, massage and cauterization.

Doctors of traditional Chinese medicine recognize and consider influence of human
emotions on an organism condition. Negative emotions are capable to reduce immunity
and to lead to a disease. For treatment methods of acupuncture and cauterization,
medicinal therapy, massage, banks, a special diet, gymnastics a chi Kung and other
psychophysiological methods are used. Acupuncture is the unique achievement of the
Chinese medicine applied to treatment of many diseases. Special metal needles are
entered into special points of a body, and depth of a prick fluctuates from 0.2t0 3.5 cm.

The Chinese sanatoria and the medical centers of Beijing, Dalian, Urumqi and
the island of Hainan enjoy the greatest popularity. In clinics of China the modern
equipment and highly skilled personnel is used. The large medical centers contain, as
arule, Russian-speaking translators. Interest in improving rounds to China grows from
year to year, and it is quite logical. Sanatoria of China are famous for the diagnostic
offices equipped with the latest devices and devices. Along with radiological services,
functional diagnostics, a computer tomography, ultrasonic researches, laboratory
techniques alternative methods of diagnosis of diseases on a state and a shade of skin,
color of an iris of the eye of eyes, thickness and length of lines on hands are applied.

How not to seize the opportunity to combine rest with the medical and improving
procedures based on natural richness of the country: seawater, curative dirt, seaweed,
sea salt! The mass of pleasure is brought by relaxation programs — an aromatherapy,
meditation, a color therapy.

The most popular sanatoria of China are concentrated on the resort of Dalian from
three parties surrounded with the sea. Dalian is included into the list of the best resorts
not only the countries, but also the world. The climate of the region pleases vacationers
with lack of the exhausting heat and hard frosts. Inlocal sanatoria, highly skilled doctors
who were trained in the best China Medical Universities work, did practical training in
the western clinics and trained in Tibet.

Resorts and health resorts of China

The improving complex “Sea Lock” is located in the suburb of Dalian, in the gulf
Bohai of the Yellow Sea in the territory of free economic zone, in 20 km from the
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airport Dalian. In the improving complex “Sea Lock” the experienced competent
specialist’s doctors combining in the work methods of modern medicine with methods
of traditional Chinese medicine work. The sanatorium of “Excellent workers” is known
as the improving center of labor union of the Province of Heilongjiang. The sanatorium
of “Excellent workers” is located in only 20 minutes of walking from the seacoast, in
close proximity to the Olympic Park and park of Lamps.

In addition, sanatoria of the island of Hainan which thermal sources have salutary
effect on a human body are at least known and help to cope with various diseases.
Sanatoria of the island of Hainan offer the treatment combination by ancient Chinese
technigues and various to Spa procedures: “Taydz”, “Longevity garden”, “Horizon”,
“Health source”, “Orchard” and others. The massive program of supplementary medical
and improving procedures waits patients: phyto steam room, acupuncture, warming
up by an electromagnetic lamp and warming up by a wormwood, aroma massage,
flower bathtub and many other things.

Treatment in sanatoria of the resort of Anshan is based on useful properties of water
in local thermal sources, which is rich with manganese, iron, sodium, iodine, potassium.
Besides, in Anshan there are mud sources, which render a positive effect in treatment
of arthritis, rheumatic disease, and diseases of joints. The most known sanatorium
of Anshan — “Tanggangzi” — invites to treatment of diseases of a musculoskeletal
system, diabetes mellitus, diseases of organs of respiratory system, a nervosas and
many other illnesses.

The sanatorium “Imperial sources” is located in the environmentally friendly district,
in 25 km from Beijing. The sanatorium conducts the history since the 19th century
when here the last Chinese emperors had a rest and were treated. The sanatorium
“Imperial sources” treats medical institutions of the highest class, in its territory
(10000 sq.) the lake is located and the picturesque park is broken.

Historical heritages of China

In the field of informative tourism, China occupies one of the leading positions. The
long story of China left a large number of monuments, the list of the cities, the most
attractive to tourists, includes 54 cities. The GreatWall is the most known symbol of the
Chinese nation and one of the main tourist sights. In the Province of Gansu along the
route of the Great silk way, grottoes with antique frescos and sculptures are located.
The most known of them are Mogao Caves — 492 caves with statues and frescos on
walls. Near the city of Leshan there is Buddha’s statue — the world’s largest stone
sculpture of the sitting Buddha.

In the Province of Henan the Buddhist monastery Shaolin, the homeland Chinese
a zen Buddhism which is famous for martial art Shaolin the wushu constructed
approximately in 495 is located. Here the dynasty period kunf can see frescos of Five
hundred-ark hat of the period of a dynasty of Min and a picture with images of fight
Qin. The beauty spot where there is a city of Pingyao of the Province of Shansi and
archaeological monuments of the Neolithic era and Lunshansky culture age of 5-6
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thousand years is located to the South from the rivers Yangtze, Suzhou and Hangzhou.
The terracotta army near Xian is also much known.

Rest and treatment in Russia

Rest in Russia is always associated with Krasnodar Krai, which is also called by the
Russian subtropics. He is located in the western part of the Caucasus. Krasnodar Kraiis
washed by two seas: Black in the southwest and Azov in the northwest. Asarule, here
go for improvement: treatments in sanatoria and boarding houses - mineral waters in
Matsesta, the city the Hot Key, sopochny and silt mud near the city of Sochi; in many
clinics there are indoor pools for acceptance of sea bathtubs all the year round.

Here diseases of airways, diseases of cardiovascular system, the musculoskeletal
device treat. Unique feature of this edge are curative hydrosulphuric sources of the
Matsesta valley. Thanks to climate of the region and unique landscapes, this place is
all the year round attractive to rest and treatment. Only here it is possible to swim in the
morning in the warm, gentle sea, and in an hour to ski from slopes of the well-known
Krasnaya Polyana.

In Krasnodar Krai there is a large number of sanatoria, health resorts and boarding
houses of rest, which are located along the coast of the Black and Azov seas. It is a
unique subtropical resort town of Sochi in Russia was stretched along the coast of
the Black Sea on 145 km and in it concentrated more than 50% of all resort capacity
of Krasnodar Krai. Fine climate, the clean sea, fresh sea air, a unique land relief,
magnificent southern vegetation — all this promotes strengthening of health. Mineral
sources of valleys of the Matsesta, Agura and Khosta Rivers flowing on the territory
of Sochi have helped the city to develop as the balneological and climatic resort since
antiquity.

The greatest fame was gained by chloride-sodium water of Matsesta. Today in the
Sochiregion, there are more than 50 curative and drinking mineral water springs. Most
widely now hydrosulphuric and iodine-bromine waters are used. Application in practice
of balneology of drinking mineral waters has allowed expanding considerably the list
of the diseases, which are successfully giving in to treatment in the resort of Sochi.
Theresort of Sochihas also large reserves of therapeutic muds. The Imereti field of silt
therapeutic muds located in Adlersky District occupies the space about 400 thousand
sg.m. Adler mud possess a good heat-retaining capability and high plasticity.

In Sochi, treatment is recommended: blood circulatory systems, nervous system,
bone and muscular system and connecting fabric, skin and hypodermic cellulose,
respiratory organs, digestive organs, urinary system, professional diseases, eyes,
endocrine bodies and metabolism.

Prospects of cooperation of China and Russia in the sphere of tourism

The subject of interaction of Russia and China in the sphere of tourism is actual as
the social beginning of the Chinese-Russian friendship becomes even stronger. The
problem of stereotypic perception, in our opinion, really exists between our countries.
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If to speak about tourism as the complex sphere affecting culture, economy, national
contacts, then it is realized in limitation of representations about each other. For
example, vast majority of the Chinese tourists perceive Russia through Moscow with
its Red Square, the Kremlin and through St. Petersburg with its palace complexes
and revolutionary past. Know also “Evenings situated near Moscow” and “Katyusha”,
the Russian ballet and nested dolls. However, Russia is not only Moscow and St.
Petersburg, as well as China are not only Beijing and Shanghai. Now China takes the
second place on flow of tourists to Russia, and Russia is on the third place on number
of the arriving tourists to China. History and extraordinary cultures —important attractive
force for tourists. The culture and history pull together the people and such sustainable
development of cooperation of two countries in the sphere of tourism it will be possible
only thanks to continuous enrichment by cultural and historical part of tourist projects.
Both the Chinese and Russian cultures having roots in the remote past is the precious
treasure guaranteeing long tourism development and participation of tourist actions
of two countries in the international competition. The geography of our countries,
cultural, natural and historical features, regional color are very different. The general
task — to inform Russians and Chinese it is more than information about each other, to
stimulate mutual tourist trips to new places, to give the chance to be acquainted with a
modern situation in both countries. In general, current active development of excursion
tourism between Russia and China inspires great expectations and, seemingly, gives
good chances to all participants of the market.

According to Rostourism (the Russian Federal Agency for Tourism), China
dominates as far as the number of tours of citizens representing far-abroad countries
to the Russian Federation for the first 9 months of 2017 is concerned. Over the given
period of time, the Chinese have made 1,243,000 tourist trips to Russia, which is
16% higher than that of 2016 (1,072,585 trips)’. It is also necessary to emphasise
that according to the World Without Borders Association, since the beginning of the
year almost 100,000 Chinese tourists have arrived in Russia via a visa-free channel.
This is 67% more than in the same period of 2017. Today, the key geographical area
of the World Without Borders’ activities is China as the most promising and rapidly
developing tourist market?.

Eighteen years ago, an agreement on visa-free group travel was signed between the
Russian Federation Government and the Government of the People’s Republic of China,
in accordance with which tourists from China and Russia can visit the countries without
obtaining avisa as part of an organised tourist group. Today, the current agreement no
longer meets the existing traffic between Russia and China, nor it takes into account
the up-to-date workflow standards as well as a number of many other aspects.

! Official site of the Russian Federal Agency for Tourism [el. source]: http://www.
russiatourism.ru.

2 Official website of the World Without Borders Association [el. source]: http://www.visit-
russia.ru.

117



Communicology. 2018. Vol.6. No.6. C. 111-122 http://www.communicology.us

The increase in the tours from China to Russia is due to the economic situation
(including the rouble’s fall a few years ago) and the geopolitical factor, the Chinese
perceive Russia as a friendly and safe country for holidays.

Chinese tourists are world leaders in terms of the cost of international travel’. The
average purchase amount of a Chinese tourist in the DUTY FREE zone is twice as high
as that of an ordinary tourist. Also, another distinctive feature of tourists from China
is that when they come to Moscow, they definitely visit St. Petersburg, or when they
fly to St. Petersburg, they always visit Moscow. It should also be noted that Chinese
tourists have increasingly come in winter, and they often come to the Russian New
Year. Currently, the demand for event tourism and military-patriotic tourism has been
increasing. Today, in the suburbs you can increasingly see a Chinese tourist riding on
a tank and/or shooting from it.

The number of tickets sold to Chinese citizens for the World Cup matches held in Russia
in the summer of 2018 reached 100,000, of which 10% are in the VIP segment, said Vice
President of Shankai Sports International Larry Zheng speaking at the opening of VI Summit
of the Russian-Chinese Tourism Forum in Moscow. It should be noted that the expenses of
tourist fans usually turn out to be 6-8 times higher than those of ordinary tourists.

The increase in the number of the Chinese tourists arrived contributed to the
emergence of major intercultural communications problems. The main problemsinclude:

1. Insufficient number of tour guides fluent in Chinese.

The Russian tourism industry currently needs highly qualified personnel, and not just
guides, who speak Chinese, but also intercultural communication professionals. Today,
new opportunities, types and forms of communication are opening up, the main condition
for the effectiveness of which is mutual understanding, a dialogue of cultures, tolerance
and respect for the culture of the communicating partners. Knowing all these features
will help a tour guide explain to a Chinese tourist how to behave in a given situation.

2. Alow number of hotels included in the China Friendly programme.

The programme is designed to create a comfortable environment for Chinese
tourists to stay, and is aimed at promoting Russian tourism products in the international
market by attracting customers and increasing the travel industry income. Today,
the China Friendly programme has 77 participants, of which 55 are accommodation
facilities (in 20 Russian cities). In China Friendly hotels, tourists receive the information
and pressin Chinese, easy navigation and the ability to pay for services by using China
UnionPay cards as well as unlimited access to hot water and tea sets. The staff speak
Chinese. Since it is important for Chinese guests to always be in touch, the hotels
certified under the programme provide free Wi-Fi. Some of them even provide guests
with an adapter for outlets that match the Chinese pattern. It is also important to have
a Chinese version of the hotel website?.

! Official site of the Russian Federal Agency for Tourism [el. source]: http://www.
russiatourism.ru.

2China Friendly Programme [el. source]: http://chinafriendly.ru.
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3. Low number of pointers, guidebooks and other information carriers in Chinese.

4. Insufficient number of the catering facilities for Chinese tourists. Only in China
Friendly hotels, the breakfast menu is adapted to the Chinese culinary traditions and
preferences.

As demand for outbound travel grows in China so to will the appeal of competitor
destinations. Status, curiosity and a desire to visiticonic places and experience different
aspects of Western culture are powerful motivators for travel.

Core communication messages include chines and russian iconic attractions and
unique experiences; its exciting and glamorous cities environment enlivened by major
events; and easily accessible nature both within the main cities and its surrounding
regions. Particular promotional emphasis will be targeted to the FIT segment - this
market is looking for more sophisticated experiences and is influential in leading travel
trends.

Key priorities of information support of the russian-chines cooperation:

- Digital Marketing. Destination NSW'’s approach to reaching consumer markets
in China through marketing communications channels will, in future be heavily
influenced by the market’s fast changing digital media environment. As the world’s top
market for Internet and mobile phone usage, the online environment in China offers
immense potential for promotion of NSW tourism experiences and destinations. The
production of Chinese language digital content and resources to support marketing
and communication activities will form a platform for future activity.

— Publicity. PR programs and use of social media will communicate China-Russia
messages and support NSW’s Regional product development focus for categories
such as Soft Adventure, Food and Wine, Self Drive and Resort Stays, Luxury and
Unique Events. Target media will be high-end publications, broadcast and digital media.
Publicity will also lead promotion of new destinations.

— Partnership Marketing. In order to extend its reach across key source markets
and consumer segments Destination NSW will also undertake extensive partnership
marketing activity. This will include participation in russian and chines consumer
campaigns; retail campaigns with trade partners focused on communicating value
and accessibility; and co-operative promotions with Government partners such as
NSW Trade & Investment and representatives from other NSW industry sectors such
as Education. Destination NSWwill also leverage the extensive network of established
Sister City relationships.

At present, Russia is conducting comprehensive information and communication
activities to attract tourists from the People’s Republic of China.

To develop our national tourism industry and enhance the competitiveness of the
Russian tourism products in the Chinese market, it is important to take into account
the social and cultural characteristics of the tourists from China. Since 2014, with
the support of the Federal Agency for Tourism, the Committee for Tourism and Hotel
Industry of Moscow and the State Administration of Tourism of China, a China Friendly
project is being implemented, the aim of which is to ensure that Chinese tourists can
comfortably stay in our country. Due to cultural differences and language barriers,
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Chinese tourists have a number of special preferences and requirements for the place
of stay and accommaodation facilities, which have not been given due attention in Russia
before. That is a project cooperating with tourist infrastructure operators, i.e. hotels,
restaurants, museums, entertainment centres, tour guide companies etc. With this
project, you can tailor the touristindustry services to the needs of the Chinese tourists.
For example, in hospitality enterprises, information in Chinese is given in rooms, a
professional interpreter knowing Chinese accompanies tourist groups upon check-in,
buffet dishes have Chinese description and adapted to the Chinese tradition, a service
can be paid with the China PayPay system etc.

In addition, Rostourism proposes to introduce such measures as a tax-free system,
thatis, the return of value added tax from purchases. According to the World Association
of Tourist Cities, an average tourist from the People’s Republic of China spends about
20,000 yuan (200,000 roubles) per tour.

The measures, which can promote the inbound tourism from China to the Russia in
the long term, include shooting films, TV series, other multimedia materials that raise
awareness of Russia in China and promote joint film production and equally attract more
tourists from China and other countries. Of course, it is necessary to develop transport
links between countries. To facilitate travel to Moscow, Chinese authorities are planning
to build a high-speed railway worth 1.5 trillion yuan. According to the estimates of the
first Vice President of the Russian Railways Misharin, the project can be implemented
within 10 years'. The author also proposes to use Internet resources to promote
Russian tourism products in China. Unfortunately, at the moment, such an effective
promotion tool is almost completely ignored in Russia, while Western colleagues are
actively involved in translating travel destinations websites, creating groups on social
networks and actively publishing historical references and the information about their
country on the websites of Chinese tour operators and news channels.

Experts name such factors preventing Chinese tourists from visiting the Russian
Federation as:

- lack of information about Russia in China including the Chinese Internet;

- insufficient adaptation of services to the Chinese tourists including the lack of
any Chinese restaurants in the regions;

- lack of staff with the knowledge of Chinese.

In order to withstand competition from global tourist centres, a lot of multifaceted
work is to be carried out. In our opinion, to achieve this goal, it is necessary:

— to actively promote the Russian Federation as a tourist destination for Chinese
tourists including Chinese social networks;

—to promote information, develop informational materials and navigation in Chinese;

— to expand the target audience primarily due to the involvement of the younger
generation of Chinese tourists;

- to create a comfortable environment for Chinese tourists to stay.

T China and Russia plan to build the Beijing-Moscow railway for $242 billion [el. source]:
http://inosmi.ru/world/20150123/225762951.html (accessed on 08.12.2018).
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China and Russia are countries with enormous tourist potential and great
opportunities for mutual exchanges. The Chinese tourist industry, by implementing
the reforms of openness, has achieved significant success in a relatively short time.

At present, the People’s Republic of China is at the forefront of international
tourism and dominates in the inbound tourist flow to the Russian Federation. Russia’s
share in the global tourist market is extremely small. Against this background, the
tourist flow from the People’s Republic of China is attractive for not only the Russian
economy but also as a tool for strengthening good-neighbourly relations between
the two countries.
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= m = POCCUICKO-KMTACKOE COTPYAHNYECTBO B Cdepe Typnsma:
OpraH13aLyoHHbIe N UHPOPMALMOHHBIE aCMeKTbl

BoHr KO, AHaHuyeHKoBa 1.11.2

1. MNeKnHCKNIN YHNBEPCUTET MeXOyHapOLAHbIX uccnenoBaHui, MNekuH, Kutackas Hapoa-
Has pecnybnuka.
2. Akagemus Tpyda 1 coumanbHbix oTHoweHuin, Mocksa, Poccuiickas denepaums.

AHHOTaumsa. Poccuiicko-KMTanckoe COTPYLHNYECTBO UMEET LABHIO UCTOPWUIO, U CO-
TPYAHWYECTBO B chepe Typusma 1 OTAbIXa HE ABASIOTCS ucknoyeHnemM. CoumanbHo-
9KOHOMMYeckue npeobpasosaHus B Kutarickolii HapogHyto Pecnybnvke Hawwam otpaxe-
HME B TEHAEHLMSAX Pa3BUTKS BHYTPEHHEO M BbIE3AHOMO Typudma. B HacToswee Bpems Ty-
PUCTUYECKMIA NOTOK 13 Kntas SBnseTcs peLllatoLmm ans TYPUCTUYECKOro pbiHKa MHOMMX
CTpaH, Bkovas Poccuio.

B cTaTbe paccmaTpurBaloTCst OCHOBHbIE MOKasaTenn pas3suTusa Typuama B Kutanckon Ha-
poaHoii Pecnybnuke n Poccuiickoii ®egepaumm, a Takke 0CBELLATCS BOMPOCh! OpraHu-
3aUMOHHOIr0, MEXKYJIbTYPHOIO M KOMMYHUKALMOHHOIO B3aMOLENCTBUS, BANSIOLLME HA
B3aVIMHOE Pa3BUTHE TYPUCTUYECKNX MPOEKTOB. ABTOPLI NPEACTABASAIOT CTATUCTUYECKME
[aHHble, OTpaxaroLye AMHAMIKY BbE3AHOIO U BbIE3AHOr0 Typrama 06enx CTpaH, 1 aHa-
JIN3NPYIOT OTAENbHbIE TYPUCTMYECKNE HanpaBieHnsa 1 BUAbI Typu3ma. AKLEHT CaenaH Ha
OPraHn3aumMoHHbIX U MHHOPMALMOHHBIX acrnekTax POCCUMCKO-KMTANCKOro COTPYAHUYe-
CTBa B cdhepe Typm3ma.
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m = ® OnAdaptation of Specialists without Pedagogical Education to
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Abstract. The main task of professional pedagogy is the training of specialists capable
of ensuring safe and effective operation of a particular enterprise. This task is not new,
but it requires constant attention owing to the rapid development of the most sectors of
the economy, the need for constant updating of technical information, due to its rapid
obsolescence, limits the possibilities of self-education in the field of professional pedagogy
and psychology. Currently, technical universities are almost half staffed by professors and
teachers who do not have pedagogical education. In addition, technical universities are
increasingly attracting specialists from industries, those who can really share their experience
and knowledge, but they also do not have pedagogical education. To some extent, this
problem is solved by postgraduate education. But psychological and pedagogical training
of postgraduate students and applicants is often optional.

In scientific and pedagogical literature the professional education of a teacher in postgraduate
education is considered as a process of development of certain competencies, providing
the possibility of high-quality implementation of the educational process. At the same time,
external and internal factors, such as frequently changing Federal educational standards,
social events, various regulations, etc. determine the need for the training of a teacher
with not only special knowledge, but also a specialist with creative potential and striving for
continuous professional self-improvement.

The article deals with the issues related to professional development of teachers who do not
have pedagogical education, their adaptive readiness for pedagogical activity. The necessity
of such training is determined and its main directions are shown.

Keywords: pedagogical education, professional adaptation, situational and functional
approach, professional development
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Urgency of pedagogical training of technical specialists

In the context of economic development, technical universities play a huge role in
the training of engineering and technical personnel capable of developing high-tech
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industries, ensuring the competitiveness and defense capability of the state. Currently,
there is a clear contradiction between the high level of requirements for the level of
competence of teachers, providing the educational process and often their limited
knowledge in the field of pedagogy. Most of the specialists who start teaching at
universities are confident that the pedagogical experience will appear over time, by trials
and errors, and there are some, who believe that it is not needed [Higham, Yeomans;
Binde; Knowells (1996); Knowells (1973); Makashina, Filatova]. At the same time, it
is obvious that for the successful activity of teachers who do not have pedagogical
education, psychological and pedagogical training is necessary.

Pedagogical competence is the quite capacious concept, which includes
knowledge of the main pedagogical categories, laws and principles; understanding
of the pedagogical essence of the phenomena; the ability to analyze, design, plan and
perform actions aimed at the development of personal qualities and both at themselves,
and participants while educational activities. But it is important to remember that
teachers, who graduated from non-pedagogical faculties, have such qualities either
intuitively, spontaneously, or through self-education.

The task of improving the professional level of teachers, the formation of the
pedagogical staff continues to be relevant, especially in view of conditions of the
education system modernization in Russia.

Attracting graduates of technical universities and industrial specialists to teaching in
higher schools requires the creation of conditions for the effectiveness of the process,
improving their professional skills. These conditions include:

- restructuring of the process of technical training, taking into account the
integration of technical and pedagogical education;

—the use of effective technologies to improve professional skills, taking into account
the characteristics of the contingent of students, experience of their teaching and
production activities, terms of training, financial base, etc.

The implementation of these conditions will ensure a higher level of training and
adaptation of specialists without pedagogical education.

Speaking of readiness for teaching, we mean not only the functioning, the
relationship of the individual with a wide range of external circumstances, but also
their development, their self-actualization [Boyatzis; Makashina (2014); Makashina
(2015); Makashina (2017); Skinner; Makashina, Filatova].

It is important for teachers not only to transfer the experience gained in the industrial
enterprises, but also to develop modular educational programs with a focus on the
competence-based result of training of future specialists. They should know the basic
pedagogical theories, be able to distinguish methods, forms and means of education at the
undergraduate and graduate levels, to possess active and interactive forms of teaching, to
be able to organize research, project and other independent activities of students.

At present, the system of postgraduate professional education is very active
one. It includes training of post-graduate students who get additional qualification
«Teacher of higher education», and professional development of teaching staff in
institutes, faculties of professional development courses, in the centers of engineering
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pedagogy. However, psychological and pedagogical training of post-graduate students
is optional. Professional development of teachers is carried out mainly traditionally,
and in technical universities getting of psychological and pedagogical competence is
often underestimated, which leads to negative results.

The above mentioned gives us reason to believe that it is necessary to create certain
conditions for graduates of non-pedagogical departments, and for specialists involved in
the educational process to ensure their adaptation to teaching. Adaptation is correlated
with the process of socialization, when there is an assimilation of social experience, and
the reproduction of the system of social relations of the individual. At the same time, these
concepts are not identical. They differ on the basis of the method, the way in which the
socialization and development of the specialist's personality is carried out. Socialization is
agoal anditisimplemented by means of individuals’ adaptation to the social environment.
In the process of adaptation for the purpose of socialization, the most valuable features
and traits of the individuals are developed, which can give them the opportunity to feel
comfortable in new environment for them, in this case, in teaching activity.

Conditions for adaptation of specialists without pedagogical education to
educational activities

The process of creating conditions for the adaptation of specialists who do not have
pedagogical education to teaching activities is quite specific one. It means, first of all,
the adaptation of personality, personal characteristics and qualities to a specific space
of the certain University. At the same time, the content and vector of adaptation to the
socio-psychological, psychological, psychophysiological levels of human organization
is largely determined by the personal features and character.

Adaptation readiness of specialists without pedagogical education for educational
activities is considered by us as their possession of a set of special knowledge to ensure
effective performance in the new conditions for the production of professional duties
at the University. Adapting, a person actualizes and implements a variety of roles and
functions, reveals his individuality, his professional and personal potential, his spiritual
and physical abilities.

Among the criteria of adaptation readiness for a new professional activity the
following are usually distinguished: success, conflict-free communication, satisfaction
with their position, the corresponding state of health and much more.

Adaptation fits into the individual time continuum of life of any person. In the course
of life, each person masters a variety of adaptive programs, but this does not mean that
adaptation is reduced only to maintaining the balance of man with the environment.
The need motivates the person to discovering their potential in life.

Implementation of adaptation processes and programs is quite complicated if there
is a lack of formation of certain components of personal regulation. That is why in a
number of extreme situations that poses a threat to life or prestige, there is a need for
psychological and pedagogical assistance. The question in this case is the choice of
means adequate to the individual characteristics of the individual.
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Based on the fact that the typical forms of adaptive behavior that ensure the
preservation of internal human reserves, are especially clearly disclosed in the field
of interpersonal interaction, we consider it appropriate to rely on the situational and
functional approach to the analysis and construction of the educational process,
proposed by G. Malinochka and, developed in the works of . Makashina, |. Marichey,
etc. [Makashina, Malinochka; Malinochka; Marichev].

The situational and functional approach allows consider the phenomena of training
and education from a special position, to identify and justify the patterns of activity of its
participants. According to E. G. Malinochka, the component of education is formed or
developed in the course of the functional system. In educational interaction there are
two essential participants — a teacher and a student. The minds of each of them contain
an action center. The teacher gives the student information about the current or given
educational situation and the task (tasks) that he wants to be performed (solve) This
information comes in the minds of student where (in memory) there is the educational
information mastered by him and it is destiny (managing activities) component of a
personality, driving tools of changing the objects of education [Makashina: 9].

Then the student’s actions change its object, bring it into a new state. Functional
information about this state comes to the student and to the teacher. But itis not essential,
the educational process is not created to transform this object. To change the manifest
object features, information of which is postponed in consciousness of the student.
This is the essential information of the educational process, for which it is carried out,
enriching the consciousness of the student, so that the next action with him he performs
at a higher level of competence. Functional information helps the student to appreciate
the essential result, and the instructor advises that the student corresponding to the
action performed, but also on the correctness of its implementation [Makashina: 9].

To ensure the functioning of the educational process aimed at the formation of
adaptive readiness of graduates of technical universities or those who came from
industrial enterprises to teaching activities, adequate conditions to ensure the
participants of educational interaction with the necessary resources, acting in the form
of adequate conditions must be created. Their source can be the experience gained
by practical teachers [Makashina, Malinochka; Malinochka; Marichev].

The educational process aimed at the formation of adaptive readiness of specialists
for teaching begins with the creation of an adequate situation. The educational situation
must be based on the analysis of their future professional pedagogical activity.

Functional blocks are identified as components of the activity system, as reflected
in their structure are the main components of real activity.

The situation of the process of formation of adaptation readiness of specialists for
teaching consists of three blocks.

The first block is the readiness of students to actions on the formation of adaptive
readiness of students to teaching. One of its components reflects the need of the
University, and with valuable experience and professional expertise.

The next component of the first block is the current knowledge of the student (a
set of knowledge, skills and other qualities of the individual, which he owns to the
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beginning of training). In addition to the above, there is an emotional content. Any
actions performed by the person have an emotional color (like, dislike, interesting,
boring, etc.). The contradiction between the desired and the actual is reflected in
the corresponding emotional experiences, stimulates the motivational function and
contributes to the development of adaptive readiness of specialists to teaching.

The reasons for motivation of a specialist to prepare the educational actions can be:
directinterestto pedagogical role inlife, its relevance to the labour market; awareness
of the importance of the resulting knowledge to achieve certain goals in life; the desire
to experience and to demonstrate abilities; the desire to take place in the hierarchy of
social relationships; the desire to improve oneself, etc.

The current knowledge represents the state already formed at the beginning of the
current transformative action and ready for the changes set by the teacher.

The second block of the model is represented by the readiness of the teacher to the
formation of adaptive readiness of students to pedagogical activity and consists of three
components. The first component is pedagogical education. The teacher should not
only have a special education, including knowledge of psychological and pedagogical
disciplines, but also possess new technologies, forms, methods, techniques, means
of training and education, possess the skills of interdisciplinary organization of the
learning process.

Pedagogical education involves professional competence and sustainable
motivation for professional creativity; the ability to organize the search for cognitive
activity of students in all types of classes; the ability to organize the relationship of
the content of disciplines with the methods and means of creative activity; practical
experience in solving creative professional problems; the ability to link the content of
training with the issues of the industry.

Another component of this integral unity — the teacher’s readiness — is awareness
of the current state of the formed quality at students. On the basis of their pedagogical
education and awareness of the state of the quality of the trainees formed the teacher
creates an educational program of actions. It consists of a set of knowledge about the
final state of adaptive readiness of the student to teaching and action transformation
of their profile. Methods, means and forms of organization of training, methods of
stimulation and motivation of the student’s personality in the learning process are
involved in the system selectively, depending on the purpose, ensuring the functioning
of the entire system.

The third block is presented by means of formation of adaptation readiness of
students to pedagogical activity and consists of the content of knowledge and tools of
their transformation. The first componentincludes the state (final, programmed) of the
formed traits of students and information (textbooks, manuals, educational films, etc.).

The final state of the formed traits of the trainees at the current stage is determined
aimed at the type of their future activities and taking into account the training system,
where this readiness develops and is formed. The final, programmed state of the formed
traits is considered as an integral personal education, assuming the ability to think
independently and make non-standard decisions in situations of professional activity.
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The second component includes: means of changing the manifestations of
students ' pedagogical knowledge and means of awareness of projected changes
in the manifestation of knowledge of the profession. These groups of aids cover a
wide range of material and ideal means of training. Dedicated groups of aids exist
in relationships and interdependencies. Their totality is environmental in nature and
provides an opportunity for educational action.

The set of readiness of the student to educational actions, readiness of the teacher
to the formation of the named quality and means of its formation is the readiness of
the process of formation of adaptation readiness of students to pedagogical activity,
the state in which the participants of the process and the means of activity are ready
to perform actions aimed at further development of the person.

The components of the structure of this educational situation aimed at formation
and development of adaptive readiness of students to teaching activities are present
at every moment of the process. The disappearance of any of them leads to the
disappearance of the process. However, on the other hand, this process exists to make
one of these components disappear. This is the idea of this process. Components of the
situation when performing actions do not change their formal, «conditional» purpose.
However, their content is changing. This process is created in order thatin it there was
an enrichment of the current adaptation readiness trained to pedagogical activity,
the maintenance of the set purpose. When it fully enters the current education of the
student, the goal disappears, and at the same time the whole situation disappears
and the process stops. Then usually a new goal is set and a new situation is created.

The links between the blocks of the presented system are functional, ensuring their
interaction in achieving the goal-readiness of the process of formation of adaptive
readiness of students to teaching. During the process of formation of the system
its component composition is determined, development of established functional
relationships among the components is observed. Moreover, there is development
of individual components in terms of achieving the goal. In this pedagogical system
all its main functions are realized: educational and developing. The dominant is the
educational function. The result is an organic part of it, influencing the formation of
the system, its functioning and transformation in it.

A clear organization of the educational functional system in the process of
formation of adaptive readiness of students to teaching, allows focus on changes
in the requirements for the level of specialist in connection with the development of
the education system, and the pace of assimilation of the material. The influence of
individual components of the model can be changed under different circumstances,
however, there is a self-organization of the system, which ultimately leads to the
formation of adaptive readiness of students to teaching.

Thus, the educational functional system of formation of adaptation readiness of
students for pedagogical activity is a dynamic morphological arrangement of all its
components, selectively combined to achieve a aimed result.

The personality of the student is an integrated phenomenon, the basis of the
formation and development of which is the psychophysiological mechanism of
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regulation, which consists in the synthesis of educational information. Therefore, the
educational functional system of formation of adaptive readiness of specialists for
pedagogical activity is both a mechanism and a complex means of their training.

The conditions of the organization of the process of their preparationinclude: a) the
creation of a situation consisting of the simulation of the pedagogical task, the current
education of the student, the readiness of the program and the means of performing
quasi-professional actions; b) the implementation of these actions, tracking their
current results, correction and further development on their basis; C) application of
modern forms, methods, means of educational process (material and ideal means,
information technologies, distance learning, creation of conditions simulating future
industrial relations) [Makashina, Malinochka; Malinochka; Marichev].

As criteria for adaptation, we highlight the following: (a) methodological support;
(b) research activity; (c) educational effectiveness; (d) comfortable psychological
state of a person.

The level of adaptive readiness is determined by the generalized criterion of
adaptation-productivity: passive, medium-active and productive. Adaptive improvement
of the teacher takes place at all stages of his professional activity.

Summing up the above, we consider it necessary to note that ways to optimize
the process of formation of adaptive readiness of students for teaching activities are:

— use of the educational functional system in the process of formation of a certain,
aimed trait;

—methodological assistance to specialists who do not have pedagogical education
and start teaching activities;

— interaction of experienced and novice teachers in seminars, pedagogical
laboratories, etc.

Conclusion

The process of adaptation of the individual is associated with an increase in its
activity, with the formation of his new personal traits.

The system of additional professional education is considered as a resource of
the system of continuous education, which allows effectively form the psychological
and pedagogical competence of teachers of technical Universities due to the
available opportunities, including, among other: the Bank of innovative pedagogical
achievements, various programs, material base, etc. All mentioned allows intensify
the educational process by means of modern educational technologies, in a shorter
time to achieve the actual result in the form of formed competencies of students, etc.

Global social changes affect a wide range of professional and personal
characteristics of a person. Transformation of the adaptive capacity reflects the mastery
of personality previously unknown aspects of interaction with the surrounding reality,
which leads to the emergence of a new type of adaptive personality. In this regard, the
proposed approach can facilitate and optimize the process of adaptation of a specialist,
which will result in qualitatively new achievements.
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= = = 00apanTauum cneumanucToB 6e3 negarornyeckoro
00pa3oBaHus K NPenojaBaTeNbCkoi AedaTeNbHOCTH

MakawuHa U.U.

[ocynapCTBEHHBI MOPCKOI yHBEpCUTET MMeHn aagMupana @.®.Ywakosa, r. HoBopoc-
cuiick, Poccuiickas @epepaums.

AHHoTauus. OcHOBHOI 3aaa4elt NPopeCcCMoHanbHOM Neaarorukm SBAsSeTcs NoaroToska
cneumnanncToB, crnocobHbIx o6ecneunts 6e3onacHyio 1 adpdeKkTUBHYO PaboTy KOHKPET-
HOro npeanpusTus. JlaHHasa 3ajaya He SBAsSIeTCs HOBOW, HO TPEOYIOT NOCTOSIHHOMO BHU-
MaHus. BeicTpoe pa3BuTe GONbLIMHCTBA OTpacnell HAPOAHOro X035IMCTBa, Heobxoaum-
MOCTb MOCTOSIHHOro 06HOBNEHWSI TEXHUYECKOI MHdOopMaLmn, 13-3a ObICTPOro ee ycTa-
peBaHus, OrpaHMYMBaET BO3MOXHOCTM camooOpa3oBaHus B 06nact npodeccuoHasb-
HOM Nefarorvkn 1 NCUxonornu. TeXxHM4eckme By3bl MOYTM Ha NMOMOBMHY YKOMMIEKTOBaHbI
npodeccopcko-npenoaaBaTeslbCkM COCTaBOM, HE UMEIOLLIMM Neaarornyeckoro oopaso-
BaHus. Kpome Toro, TexHn4eckme By3bl Bce 60MbLUE MPUBAEKAIOT CNELLMANNCTOB C NPON3-
BOACTBA, TeX, KTO peasibHO MOXET NOAENNTLCS CBOVM OMbITOM M 3HAHUSIMW, HO OHU TaKxe
He MEIOT NeJarormyeckoro o6pasoBaHus. B kakoli-To Mepe 3Ty Npobiemy peLuaeT nocT-
avnnomHoe obpasoBaHme. Ho ncrxonoro-negarornyeckas NoaroToBka acnmpaHToB U Co-
nckaTenen 4acto HoCUT hakynbTaTUBHLIN XapakTep.

B Hay4HO-NeaarorMyeckon nuteparype npodeccmoHabHOe CTaHOB/IEHME Neaarora B rnocT-
JUNIOMHOM 06pa3oBaHMK PAcCMaTPUBAIOT Kak NPOLIECC PA3BUTMA Y HErO ONPeaeNeHHbIX
KOMMETeHLMIA, 06eCneymBaloLLIMX BO3MOXHOCTb KQYECTBEHHOrO OCYLLIECTBIEHMS y4eBHO-
ro npouecca. BmecTe ¢ Tem, BHelIHWE 1 BHYTPeHHMe $haKTopbl, Takne Kak 4acTo MEeHsIo-
Lweca heaepasnbHblie 06pa3oBaTeibHble CTaHAaPThl, COLMAbHbLIE MU3MEHEHWs, Pa3INYHbIe
pernameHThl 1 Ap. 06ycnasnMBaloT HE0GX0AYMOCTL GOPMUPOBaAHUSA Neaarora, obnaaaro-
LLIEro He TOJLKO CreLanbHbIMM 3HAHWAMM, HO U TBOPYECKMM NOTEHLIMAIOM 1 CTPEMALLE-
rocsi K NoCTOSAHHOMY NPOGhECCUOHANIbHOMY CaMOCOBEPLLEHCTBOBAHMIO.

B ctatbe paccMaTpuBaloTCAd BONPOCHI, CBA3aHHbIE C MNOBbILLEHNEM KBaJ'II/I(bI/IKaLI,I/II/I nepa-
roros, He MeLmnx negarorn4eckoro O6pa3OBaHI/IF|, Mx aganTaunmoHHOM rOTOBHOCTU K Ne-
naroruyeckom aeatenbHocTi. O60CHOBbLIBAETCS HEOOXOAMMOCTb TaKol NMOArOTOBKM 1 MO~
Ka3aHbl €€ OCHOBHbIE HanpaBeHus.

KnioueBble cnoBa: nesjarornyeckoe obpasoBaHve, npodeccroHanbHasa agantauus,
CUTYaLMOHHO-bYHKLMOHAbHBIA NOAX0M, NOCTAMMIOMHOE 06pa3oBaHme

Lns untuposanus: MakawuHa N.W1. O6 apanTtaumm cneuuanvuctoB 6e3 negarormyeckoro
06pa30BaHmMs K NpenofaBaTenbCckov AeatTensHocTn // KommyHukonorus. 2018. Tom Ne 6.
Ne6. C. 124-133. DOI 10.21453 / 2311-3065-2018-6-6-124-133.
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Abstract. From communication science perspectives, public opinion is formed and changed
in communication process involving leaders and managers as information sender, receiver
and regulator. The public opinion of statistical data and tertiary education is examined as
Vietnam study cases to indicate that public opinion is a vital component of communication
and a powerful instrument of problem solving for sustainable development.

Public opinion is not simply a sets of opinions of individuals, but it is a special social
phenomenon reflecting the knowledge, attitude and tendency of action of social groups
about rising issues in their life. According to this definition, the silence, not expressing any
comment by a group of people is also a form of public opinion, reflecting a certain attitude
and behavior tendency of the people.

Public opinion is an object of leadership and management and is studied for years from
different scientific angles in order to clarify its every special dimensions. Therefore, to
understand public opinion there is need to have an aggregated point of view not to overvalue
this approach and under-look at the other. Studying a system of media theories about public
opinion is very important and necessary to lead and manage media in order to create the
public opinion for the safe of sustainable development.

Public represents an instrument, means to recognize, interpret and anticipate facts,
phenomena in a changing human living environment. Researchers of public media very
concern about studies forms of mass /public communication. Studies about communication
often emphasize the role of instrument and means of modern media that have been strongly
developed at the late of XIX and early XX Centuries. Since then, in the world, the studies of
public opinion is closely linked to those of mass media and contribute to the development
of some communication theories about public opinion’.
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THE COMMUNICATION THEORIES OF PUBLIC OPINION
The theory of “magic bullet”

This theory is also called “Hypodermic needle” theory. Several researchers such as
Harold Lasswell points out a very important role of mass communication in general and
its means like newspapers, radio, television in particular in the process of rising social
issues in- and out country [Thibault; Nixon, Servitje]. From those studies emerging
theories of communication about public opinion like magic bullet or hypodermic
needle. This theory emphasizes a decisive role of media on the perception, attitude
and behavior of an individual, hence considers that there may use media to make the
audience and listeners to immunization to those of media of enemies. According to
this theory, communication leadership and management should orient to provide true,
correct, sufficient and regular information to the people to ensure they are not affected
by the flows of incorrect information. However, the way of “repeated” communication
may also lead to boring, ineffective, like ‘| have know it already, how so boring it is!”.

The theory of two-step flow

This theoryis also called comment and remark leader theory and sociological theory
of public opinion. In the middle of XX Century some researchers like Paul Lazarsfeld and
others discovered that communication almost did not have any direct impact as the
theory of magic bullet or hypodermic needle had but indirect impact on public opinion
[Lazarsfeld, Berelson, Gaudet; Moy, Bosch]. From empirical studies of this topic the
two-step theory has been formed: the first step is when the message is transmitted to
a comment leader who has knowledge, reputation and power to affect others; points
of view and; the second step is when the message is channeled from the leader to the
other people, hence forming public opinion [Katz; Moy, Bosch]. The two-step theory
of communication is also called comment and remark leader theory and sociological
theory of public opinion because it emphasizes the role of social structure for the points
of view of its members and opinion of social community. The empirical studies by this
theory indicate that view leader is one who has had knowledge, social status in a certain
community where the members are not knowledgeable, and often follow the leader’s
opinion. This theory also discovered that view leaders often have stronger effect than
media means because their view is channeled through personal communication, talks
in a trust, flexible and non-popular manner. Thus, according to the two-step, view-
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leader or sociological theory, to create and orient public official media and view-leader
communication should not compete, conflict each other but support and complement.
By this theory, communication leadership should not limit itself in the system of media
means like the system of loud-speakers, television, newspapers, publishers, etc. There
is need to form and attract view-leaders in in social communities including governmental
organizations from national down to villages, wards, to nongovernmental organizations.
Modern on-line and now, always media means come to exist and popular in nowadays
will not reduce the use of the two step communication but it may make the two step into
a social communication multi-step, multi-level model of communication a number of
information centers, stations, etc. in the social network.

The theory of agenda setting

Mass media may not directly create public opinion but it is able to set an agenda for
public opinion. Bernard Cohen discovered this point when he wrote a famous phrase:
Newspapers may not always succeed in telling people what to think about, butitis very
successful in telling them what they must think about [Cohen; Moy, Bosch]. During
several last decades of the XX Century, there were hundreds studies about the agenda
setting role of media for public opinion in all the areas of social life, from political to
economic in- and out the country; from hard form of media such as newspapers,
journals, publications, books, etc. to soft one such as Internet. However, those studies
also discovered that the agenda setting role of modern mass media still much depend
on many other factors like the demand, attitude and knowledge of the public; the
quality of the information and the benefits are licked to the agenda. According to this
theory, mass media leadership and management should pay special attention to the
participation of specialists in different areas, because these specialists are capable set
up agenda appropriate for orientation and adjustment of public opinion. The theory
of agenda setting is popularly used and effectively in communication movements to
make changes in the perception, attitude and behavior of certain target groups. This
theory indicates that an issue that is formed and highlighted by the mass media that
will caught the attention of the public opinion. However, this theory maybe does not
help to the media determine the way the public consider, process and deal with the
contents of the agenda but it just forms its scope.

The theory of priming

Public media may raise an issue to form the scope, area of an issue so that the
people can discuss, but it does not suggest or orient the way they discuss, deal with
every content of the agenda [Moy, Bosch]. Therefore, some studies point out that
communication can not only set up an agenda by making it attractive to the public
concern and attention, but it can make comments and remarks on specific issues
of the agenda. Studies by the priming theory indicate that setting up an agenda
always is companied by priming, suggesting and the most effective way to provide
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new and continually and regularly activated messages. This theory indicates the role
of leadership and management in the orientation of public opinion by encouraging
provision of messages with cute, short and sensitive and attractive remarks. Advertisers
may be successful practitioners in using this priming theory: they always are generous
in free introducing their new, attractive products to their potential customers.

Framing theory

Studies basing on agenda setting and priming theories found out that media has
had a special important impact for public opinion [Moy, Bosch]. That is the ability of
framing basing on that to orient and adjust public opinion. Framing means to create
principles to be shared and used by the community in determining issues, denoting and
interpreting reasons, assessing outputs and suggesting the way to deal with the issue.
The development and using sets of conducts, criteria, rules before discussing and making
decision on a certain problem provides a clear expression of the use of framing theory
of public opinion in an organization or acommunity at both macro and micro levels. The
organizers of negotiation, bargaining are very good ones in making seemingly fair and
“mutual interest” conduct rules before discussing, deciding a raised issue.

Public opinion is always a social product and at the same time a social process
under a direct effect of the public media. In turn, public media becomes an object of
consideration, comment, praising and criticizing of public opinion. In the past, public
opinion was seen as “a huge machine” inducing daily public opinion. Nowadays, thank
to 4.0 scientific and technological advancements anyone of power in approaching
media internet means can become “a communicator” of an official or an un-official
social network. The mass media becomes a necessary part of a true and fictional life
of a human. But, that is the reason of why modern media becomes more and more a
social product and process that is continually social “now and always” set up. That s,
because public opinion, just now mentioned media theories have not yet concerned to
clarify. Theories such as “magic bullet”, “hypodermic needle”, “two-step flow” media,
“agenda-setting, priming, framing ones all emphasize different dimensions of the
effects by individuals and professional media organizations on public opinion. These
theories have not concerned about a back-ward effect of public opinion on public
media and especially that of “mass” — amateurs communicators including anyone who
can approach social media. These theories have not yet clarified the position, role and
change of public opinion as a special effective instrument, means to make change
in the community’s perception, attitude and behavior in general and to promote the
democratization process in particular.

MECHANISMS OF PUBLIC OPINION FORMATION
The communication mechanism of public opinion formation

Communication theories of public opinion point outinforming and communicating
mechanism in formulating public opinion. By this mechanism, public opinion is
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formulated during the process of informing, communicating from one person to
another. Individuals are always in the shortage of information and hence, often demand
to seek for and exchange information. When they are seeking for the information,
communicating and exchanging information public opinion is formed and changed.

According to the communication theory public opinion is formed through four stages
of information process. They are discovering information, approaching information,
transmitting information and changing information.

The communication mechanism indicates an important role of public media
means and information for the formulation of public opinion. According to it, if one
does not want people to express their opinions about a certain issue the best way
is not to allow informing them of that issue. In practice, not few leaders try to block
information in order to prevent comments and views on a certain issue. But, this kind
of conduct seems not appropriate any longer in the context of a market economy and
democratization. Therefore, the best way of conducting would be open, transparent
and regular provision of true, sufficient and correct information to the people so that
they can understand, hence, have support in effective implementation of what to be
done. The informing mechanism emphasizes the position and role of information in
the formulation of public opinion. That is why, leaders and managers can and need to
use media means in general and information, messages in particular for form, shape
and adjust public opinion.

The mechanism of problem solving in the formulation of public opinion

The communication theories emphasize dimensions of information, communication
of public opinion to provide an answer to a question of how public opinion comes to
exist but not to other questions. For example, questions: why is public opinion? What
do people and society need public opinion for? What are the use and role of public
opinion for human life and for social development? The informing mechanism has not
provided answers for these questions, neither indicated the position, role, function
and especially the “mission” of public opinion?

To answer this question there is need of using the approach of functionalized theory
[Yankelovich; Foote, Hart; Le Ngoc Hung]. According to functionalized theory, public
opinion has had the function and “mission” of solving problems rising in the life of
people. These problems are of many types such as those in political, economic, cultural
areas, those in sport, recreation, environment and others. With this approach, one can
see that social groups living in the similar environment, media conditions but every of
them may have urgent different problems and concerns hence different public opinions.

For leaders and managers, public opinion represents an instrument, means to deal
with certain issues in their job of leading, managing. For the people, public opinion
is also the way they are involved in leading and managing the society in general and
solving their own problems in a certain way. In short, according to the functionalism
theory, public opinion has had the function of solving rising problems in the life of
social groups.
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The functionalism approach indicates public opinion is formulated at the stages
of process of solving a problem. They are as follows: stage of discovering a problem;
caching attention on the problem; discussing the problem; suggesting and choosing
the way of solving the problem and implementing the way of solving the problem.

There are always many issues in a society but only those are discovered and caught
the attention would create public opinion about that issue. Therefore, there are always
individuals who are knowledgeable to discover issues and caught attention of other people
aboutthatissue. They often are journalists of radio, television and unofficial journalists and
“face bookers”, on-liners, including all those people who can access to and use internet
and use internet media means. These people are potential mass communicators because
they discover issues, post up them and, at the same time, express their own comments,
assessments and discuss, suggest on how to deal with those issues.

Whenever issues are discovered and caught the public attention those interesting
people often express their comments, views and discuss about those issues. This
kind of discussion is not simply “ideas and words” with different views and comments
but also suggestions of how to solve the discussed issue. Therefore, the following
stage is choosing the optimal said way to solve the problem. Choosing approach to
deal with the problem may happen in conscious and unconscious manner in the form
of “purified”, filtered or stratified in at least three flows of opinion in three tendencies
such as “supporting”, “not supporting”, not clear” or “like”, “not like” and no answer”.
The opinion about an issue will end when a decision is chosen and implemented to
solve the problem. This indicates an important role of the leadership, management in
general and media staffs in particular in listening to public opinion in order to choose
an optimal way to settle down the problem concerned, paid attention and disputed by
the public opinion. Noteworthy that in some cases the public opinion about a certain
issue may temporally set down or drop down in a so-called “silence circle” not because
oftheissue is solved but because the issue may be difficult, sensitive to choose away
to deal with. In this case the public opinion is not disappeared itself but temporally set
downin a silence and waiting for an opportunity to burn up to solve the raised problem.

The spiral silence theory contributes to explain this circumstance at individual
level and at small and large group level in different time and space frames [Noelle-
Neumann]. For example, there are issues but not all people concern about, express
their comments, some people listen to, wait but not make any clear comments,
choosing appropriate way and time to express their points of view. In this case public
opinion is defined as “comment is spoken out but not punished”. People will not make
comments if they anticipate that their comments may be punished. This explains why in
an authorized society, public opinion make become in forms that may not be punished
such as anecdotes, poems, tales, legends, etc. or unknown information pieces.

This is also to explain why some issues are raised by the public opinion for years
and even for decades and stand by for being solved completely and in accordance
to the law.

The mechanism of anissue solving clearly indicates that public opinion has had the
function of settling down psychological disorder caused by the issue and at the same
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time the function of orientation, adjustment and suggestion of and support the way to
solve the issue. The mechanism of an issue solving also indicates that public opinion
contributes to motivate the solving an issue that leaders and managers should “see
and hears on their own” to grasp the public opinion and in fact to understand the issue
and choose an appropriately optimal way to deal with it basing on the contribution of
the people.

Using an issue solving mechanism on the people’ is an appropriate of leaders and
managers in the spirit of democratization. In the context of nowadays information
technological revolution and democracy, there is need to combine two theories of
media approaches and functionalism in dealing with public opinion as an object and
also as an instrument, means in solving problems raised in a modern social life.

In short, media theories and informing mechanism indicate important position and
role of media, information for the formulation of public opinion. Media mechanism
answers the question of how public opinion is formulated. However this mechanism
hardly answer why public opinion appears and disappears. The functionalism theory
and issue solving mechanism provide an answer that public opinion appears when
an issue rises to be settled down and it certainly disappears whenever that issue
is solved. The combination of both theoretical approach and mechanism suggests
directions and measures to improve the quality and effectiveness of leadership and
management. That is, one needs to know how to use modern media means to provide
qualitative information and quantitative data, such as correct, fulland on-time statistical
information about necessary issues raised for the formulation of public opinion about
a certain issue. Through the formulation and understanding the public opinion one
can choose and realize optimal solutions provided by the society. Thus, public opinion
is formed and changes together with the process of solving problem basing on the
information, facts including statistical information supplied in different forms and
through different canals, media means and public/mass media.

STATIASTICAL DATA AND PUBLIC OPINION
Characteristics of statistical data users

In nowadays society, statistical information/data tends to become a necessary
part in public communication in particular and in human life in general. Decisions
increasingly depend on evidences including statistical data from different sources
with very important those officially collected, processed and provided by state
organizations through the mass media. This is very popular in market economies,
but in Vietnam it is still new. This may be because the legislation on public opinion
and statistical data is issued and becomes effective lately. Such as, the Law on
Information technology was promulgated in 2006, the Law on Statistics was issued
in 2015 and the Law on people’s ideas became effective in 2015, and the Law on
information approach in 2016.

In 2017 the Ministry of Planning and Investment (MPI) and The Statistics Office
(GSO) announced the report of output of the Consensus on the demand and the
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level of satisfaction of statistical data users. According to this report', 13170 people
replied questionnaires of them 9,325 males accounting for 70.8% and 3,845 females
accounting for 29.2%. This sex structure may not represent Vietnam’s population
rather balanced sex structure. Regarding age, the respondents under 36 years old
accounts for 23.1%; from 36-50 age accounts for 46.2% and over 50 age accounts
for 30.7%. Regarding occupation, state officials, servants and employees account for
70%, rather high. This occupation structure of statistical information users does not
represent that of people working in the national economy of Vietnam presently, where
the group of state officials (leaders and managers) accounts just for 1% and people
working in state areas account for 10% and the total wage-workers account for one
third. However, the output of this sampling survey may help in understanding some
characteristics and features of public opinion of the statistical data users in Vietnam
nowadays. Hence, it can suggest some measures to improve quality and effectiveness
of statistical work, communicating statistical data and users in orienting public opinion
supporting socio-economic renewal in Vietnam.

Tab. 1. The number and percentage of respondents by occupation and the rate of using
statistical data, 2017

Rate of using

Occupation Number Percentage, % statistical infor-
mation

State officials, servants, employees 9248 70.2 94.6
Businessmen, investors 1541 11.7 52.2
Researchers, teachers, students, 1532 11.6 60.4
pupils

Journalists 595 4.6 87.6
Others 254 1.9

Total 13170 100 84.7

Source: The Ministry of Planning and Investment — The General Statistical Office. The outputs
of a consensus on the demand and satisfaction of statistical information users in 2017.
Statistical Publishing House. Hanoi. December 2017.

Out of 15.3% “not use” statistical data, more than 36% said that the reasons
are of not using are “do not know about statistical data”, about 30%: “using other
sources”, more than 15%: “cannot access the source” and only 1%: “not believe in
this statistical data source”. Forjob position, 391 are leaders, managers of ministries,

' Ministry of Planning and Investment (MPI) and the Statistics Office (GSQO). The output
of the Consensus on the demand and the level of satisfaction of statistical information users
in. Hanoi. December 2017. This is a sampling survey of 13,200 people of them 13,150 were
face-to-face interviewed and 50 people were indirectly surveyed. In total, 13,170 fulfilled
questionnaires collected back and the rate of replying was of 99.8%,of which 13,150 face-to-
face interviewed making 100% and an indirect survey pf 20 questionnaires (40%) was done on
foreign embassies and international organizations basing in Vietnam.
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central organizations, provinces, cities accounting for 3% of the total respondents;
2,800 are leaders and managers of departments of ministries, provinces, institutes
and account for 21%; 672 are leaders and managers of district levels, accounting for
5,1%; 3,869 are leaders and managers of divisions, offices, accounting for 29.4%;
1,534 are leaders and managers of enterprises, 11,6%; 20 are employees and staffs
of embassies and international organizations basing in Vietnam (0.1%) and 3,884
work in different positions, accounting for 29.5%.

Tab. 2. The number and percentage of respondents by employment status and the rate
of using statistical data, 2017

Job position Number Percent- Rate of using statis-

age, % tical information

Leaders of ministries, central organiza- 391 3.0 99.5

tions, provinces, cities

Leaders of departments, institutes 2800 21.3 96.6
Leaders at district level 672 5.1 99.4
Leaders of divisions 3869 29.4 93.4
Leaders/managers of enterprises 1537 11.6 52.3

Staffs of embassies and International 3904 29.6 76.0
organizations

Total 13170 100 84.7

Source: The Ministry of Planning and Investment — The General Statistical Office. Ibid.

Products of statistical data

Statistical office provides 5 types of major products including “yearbook” that is
mostly known, more than 91%; the number of people who know about “socio-economic
situation analysis publication” accounts only for 52%.

Tab. 3. Percentage of respondents “knowing” statistical products, 2013-2017

2013 2017
Monthly socio-economic situation report 64,5 72,9
Yearbook 88,9 91,2
Socio-economic situation analysis publications of years 41,5 52,4
Outputs of statistical surveys 80,1 82,8
Website of GSO 64,6 73,3

Source: The Ministry of Planning and Investment — The General Statistical Office. Ibid. Note:
among forms of media, the “website” is “the most like” with 73% in 2017, increased about 20%
as compared to 51.9% in 2008.

The objective of statistical data use

Regarding the objective of statistical data use: out of 11,126 respondents 10,914
accounting for 59.6% said that their objective of data use is for the designing strategies,
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plans and macro analysis and evaluation; The rate of those who use statistical data for
researches, teachingis 31.5%; for development of companies’ households’ business
strategies and plans is 12.5% and; for other purposes is of 22.1%.

The assessment of statistical data

Regarding the level of easy access, even though the GSO has had a Website
(https://www.gso.gov.vn) where there is a page of “statistical data” and “statistical
publication”, but only 31% of the number of surveyed said they “easily access data”,
60.5% access relatively easily and 6.6% find it difficult in accessing and about 2%
answered “don’t know”.

Regarding the level of fairness in media, only one-fourth (26%) of the total number of
10,926 people saw the information provision is “fair” and this rate is not much different
among occupation groups.

Tab. 4. The number and percentage of respondents assessing the level of fairness in
providing statistical data, 2017

Number Fair Relatively fair Not fair Not know

All 10926 26.0 59.9 6.3 7.8
State officials, servants, 8590 26.2 61.1 6.1 6.6
employees

Businessmen, investors 778 28.4 56.2 4.5 10.9
Journalists 507 23.3 57.4 6.5 12.8
Researchers, teachers, 914 24.2 54.5 9.4 11.9
students, pupils

Others 137 29.2 48.2 3.6 19.0

Source: The Ministry of Planning and Investment — The General Statistical Office. Ibid.

Regarding the level of openness in the development and supplying statistical data:
only 63.5% of 10,860 respondents “know” the process of statistics development and
the schedule of publicizing the state statistics as it is provided in the Statistical Law.
But, 36.5% of the remaining people “do not know” about this provision. This can be
explained that the Law on Statistics was promulgated just in November of 2015 and
became effective on the 1 of July 2016 and it may require the statistical sector to use
the “magic bullet” approach to improve the effectiveness of the media about the Law
on Statistics and information.

Regarding the level of the importance of the openness in media, only 47.5% of
10,860 surveyed people provides the assessment of “the openness of statistical data
publication” as “very important”; 49.9% said “important”, 2’3% “less important” and
0.3%: “not important”.

Regarding the use of statistical data, 40.6% of the total 11,080 people assessing
“the data is very useful”, 56%: “useful” and only 3.4% said it is “less useful” or “not
useful”. Thus, less than a half of the total number of surveyed people consider the
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statistical datais “very useful”. This also relates to the “on-time” of data provision: only
about 18% of respondents said the data is provided “on time”, about 70% consider
“relatively on-time” and more than 12%: “not on-time”. Today on-line information
technology era requires statistical information provision “very on-time”, even “right
and regular” anywhere.

Tab. 5. The number and percentage of respondents assessing the level of statistical data
provision on-time, 2017

Very Relatively Not

Number . . X
on-time on-time on-time

All 10.934 17.9 69.7 12.4
Leaders of ministries, provinces 387 171 70.8 12.1
Leaders of departments, institutes 2.672 15.0 73.8 11.2
Leaders of district levels 665 25.2 67.7 7.1
Leaders of divisions 3.558 17.9 69.4 12.7
Leaders of enterprises 763 17.8 68.6 13.6
Staffs of embassies, international organiza- 18 22.2 61.1 16.7
tions
Others 2.871 191 67.0 13.9

Source: The Ministry of Planning and Investment — The General Statistical Office. Ibid.

Regarding the sufficiency of statistical data, about 22% of total 10941 respondents
assessing data is “sufficient”, 69%: “relatively sufficient” and over 9% consider it “not
sufficient”. Though the assessment of the sufficiency is relative from the user point of
view, but only one-fifth respondents assessing statistical data are “sufficient”, indicating
that this is a big challenge for the statistical sector.

Tab. 6. The number and percentage of people assessing the level of sufficiency of statistical
data, 2017

Number Sufficient Rela_tiyely Not sufficient
sufficient

All 10.941 21.6 69.0 9.4
Leaders of ministries, provinces 388 17.0 73.2 9.8
Leaders of departments, institutes 2.669 19.3 72.3 8.4
Leaders of district levels 668 27.8 65.3 6.9
Leaders enterprises 3.550 22.4 68.2 9.4
Staffs of embassies, international 770 20.8 66.7 12.5
organizations

Leaders of divisions 19 15.8 78.9 5.3
Others 2.877 22.1 67.9 10.0

Source: The ministry of Planning and Investment — The General Statistical Office. Ibid.
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Regarding the level of trust, only 37.4% of total 10,950 people consider statistical
data “trust” and the rest “relatively trust, less and not trust. More than 41% of leaders
of district see statistical data “trust” as the highest and the rate of staffs of embassies
and international organizations comes the last, 12%.

Tab. 7. The percentage of respondents assessing the level of trust of statistical data, 2017

Relatively Less

Number Trust Not trust
trust trust

All 10.950 37.4 58.6 3.6 0.4
Leaders of ministries, provinces 385 33.5 63.4 2.8 0.3
Leaders of departments, institutes 2.681 35.6 60.8 3.3 0.3
Leaders of district level 663 41.3 56.6 2.0 0.1
Leaders of divisions 3.557 38.2 58.0 3.3 0.5
Leaders enterprises 772 29.9 63.5 54 1.2
Staffs of embassies, international 17 11.8 82.3 5.9 0.0
organizations

Others 2.875 39.8 55.7 4.1 0.4

Source: The Ministry of Planning and Investment — The General Statistical Office. Ibid.

The level of satisfaction

Regarding the level of satisfaction with statistical data, out of 10,928 surveyed
people only 37.5% of the respondents are satisfied with the provision and publicizing
statistical data by the statistical sector, 57.2% of them are relatively satisfied and 5.3%
of them are not satisfied (this rate was 8.2% in 2013).

Tab. 8. The percentage of respondents with levels of satisfaction of statistical data in
2013-2015

2013 2017
Satisfied 31.5 37.5
Relatively satisfied 60.3 57.2
Not satisfied 8.2 5.3
Total 100 100

Source: The Ministry of Planning and Investment — The General Statistical Office. Ibid.

Regarding the desire of using statistical data in the coming time

The public opinion about statistical da always includes the tendency of action
specifically expressed in the want to use statistical data in the future. Only about 14%
in the total of 11,791 respondents indicate that in the future they want to use statistical
data in raw form, primary one, and the rest, about 79% want to use it in forms of
tabulated data and analytical report with tables of data. The group of businessmen
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and investors make the lowest rate, 7%, wanting to use the raw data, about a half as
compared to the rate of other occupation groups.

Tab. 9. The number and percentage of respondents desiring to use statistical datain form
of data base, 2017

Raw data, Summing up Analyzgd
: data with
Number primary and tabulated . .
interpretation
data data
and tables
Total 11.791 13.6 69.0 711
State officials, servants, em- 8.892 14.0 71.5 72.0
ployees
Businessmen, investors 1.041 6.9 65.6 68.1
Journalists 540 13.5 38.5 82.0
Researchers, teachers, stu- 1.133 16.4 66.9 62.8
dents, pupils
Others 185 16.8 65.9 67.6

Source: Source: The Ministry of Planning and Investment — The General Statistical Office.
Ibid.

PUBLIC OPINION AND STATISTICAL DATA ON EDUCATION

A hypothesis of this paper is to provide a scientifical evidence including statistical
datato form, orient and adjust public opinion in order to contribute to create agreement,
support sustainable and renwal development. There may do a case study od public
opinion with the statistical data of education to clarify this hypothesis. The public opinion
criticizes quantitive development neglecting qualitative development in university
education. A thouror analysis of statistical data of university education indicates that
such public opinion is not correct that needs appropriate adjustment.

Tab. 10. The total population and several selective criteria of tertiary education, 2010-2017

2010 2014 2015 2016 2017

Total population 86947,4 90728,9 91709,8 92692,2 93671,6
Number of schools 188 219 223 235 235
Total number of teachers 50951 65664 69591 72792 74987
Post-graduate teachers 30637 48077 54644 60164 65460
Total number of students 1435,9 1824,3 1753,2 1767,9 1695,9
The number of graduates 187,4 353,9 352,8 305,6 319,5

Source: The General Statistical Office. Statistical Yearbook 2017. Statistical Publishing House.
Hanoi 2018

The statistical data of university education in 2017 seems to support the flow of
popular public opinion continuing from the late of 1990s to now, where the Vietnam
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education and training has been too expanding with quantitative rather than qualitative
focus. This is said to result in the serious situation of “redundancy in teachers and
shortage of workers”. At first sight, the statistical data on tertiary education such as
the total number of students, the graduates show the tendency of increasing. For
example, the total number of students of Vietnam increased by 18% from 1.4 million
peoplein 2010 up to 1.7 million in 2017 and the number of the graduates increased by
70% from 187.4 thousand people to 319.5 thousand accordingly. However, a careful
examination of those data in the bellow table can discover some new findings that
may make dramatic changes in the above mentioned public opinion. Thatis, while the
total population of the country has been continually increasing by 1% annually from
2010 to 2017, tertiary education indicators slowly increased and reached the peak
in 2014 and after that continually decreased to 2017. For example, the total number
of students reached the highest of 1.8 million people in 2014 and down to 1.7 million
people in 2017. Similarly, the total number of graduates reached the peak of about
354 thousand persons and downed to about 320 thousand in 2017. Since 2014, the
first time in the history of tertiary education, universities have to compete with each
other in enrolling, that is, they have been worrying about the shortage of students.
Before they worried about redundancy of students and tried to limit the applicants.
In the past, potential students had to seek for university admission opportunities.
However, since 2014, on the contrary, universities have started to find way to compete
for students. But, the public opinion did not discover this change in tertiary education
system. With this new things, the public opinion neither aware about another big change
that recently, the number of schools, the total number of teachers and the number of
post-educated teachers have been continually increased. This means, the quality of
university education is now clearly increasing, not so as the public opinion has been
criticizing so far, that university education concerns only about the quantity, while
neglecting the quality.

The public opinion in Vietham so far has been considering that there are now too
many highly qualified people working as teachers and too few people to be workers in
Vietnam, and, the ideal structure of the labor force would be 1 university graduate: 4
technicians: 10 workers. Our rapid surveys by using questionnaires done on thousands
leaders and managers indicate that most of respondents estimated the ratio of over
55% of young people going to universities (actually, statistics says only over 20%). This
may be a reason of why many people including leaders, managers and researchers
having opinions that Vietnam is in the shortage of workers and redundancy of teachers.
This lead to false statement that Vietham needs to improve the quality rather than
open more opportunities for university education. Thus, not only the public opinion
but also the opinion of the most of leaders and managers consider that Vietham has
had “too many teachers and too few workers”. However, this is a type of public opinion
and comments maybe not adequate for the sustainable development of a country
under renovation that requires to rapidly increase the number of tertiary education
and the number of people with technical training. Statistical data supports the view
of rapid increase the indicators of tertiary education: that is, out of about 54 million
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employed people in Vietnam, the rate of those with university education increased by
1.5 times, from 5.7% in 2010 to 9.3% in 2017, but this rate is very likely not to meet
the requirement of speeding up the industrialization, modernization of the country,
especially in the context of the forth industrial revolution. The rate of working people
with technical, vocational training and college education slowly increases from 8.9%
to 11.7%. By 2017, the technical, professional structure of the employed working
people above age of 15 years old is 1 university holder has 1.2 technician and 8.5 un-
skilled workers. This analyzed statistics can help to orient and adjust incorrect public
opinion about Vietnam’s situation of “redundant teachers and shortage of workers”
to that of “shortage of both teachers and skilled workers”. This new public opinion
based on statistical data must expand to both leaders and managers of all sectors and
levels. The new public opinion should become policy decisions of more investmentin
tertiary education in particular and education, from pre-school to university education
in general, in order to rapidly increase the rate of working people with technically
educated and university education levels. This is to accelerate Vietnam rapidly move
from the stage of slow development basing on simple labor force to the that of highly
qualified working force, with most of them having post- upper- secondary education
and more of them having university education level.

Tab. 11. Total number of employed working labor of age over 15 year-old by trained
qualification levels, 2010 — 2017

2010 2014 2015 2016 2017
Total number of people (thousand 49048.5 | 52744.5 | 52840.0 | 53302.8 | 53703.4
people)
All (1+2+3) 100 100 100 100 100
1. With no technical education 85.4 81.7 80.1 79.4 79.0
2. Technical level 8.9 10.7 11.4 11.6 11.7
- Vocational training 3.8 4.9 5.0 5.0 5.3
- Professional secondary school 3.4 3.7 3.9 3.9 3.7
- College 1.7 2.1 2.5 2.7 2.7
3. University and over 5.7 7.6 8.5 9.0 9.3

Source: The General Statistical Office. Statistical Yearbook 2017. The Statistical Publishing
House. Hanoi 2018

In summary, public opinion represents a special social phenomenon studied from
different theoretical perspectives including mass media communication theories,
functionalism and problem solving theories. In the context of democratization, public
opinion depends much on open, transparent communication of information including
the official statistical data. With the tendency of socio-economic renewal, the media
of statistical data will continue to improve its quality and the way it communicates
in order to meet an increasing demand and at the same time the satisfaction of the
users. The statistical data on tertiary education may help to orient and adjust the old
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public opinion of redundant teachers, shortage workers to anew public opinion flow
that Vietnam is now in the shortage of both teachers and workers. Therefore, there is
the need to support decisions on more investment on education, especially tertiary
educationin order to rapidly increase the rate of working people with tertiary education.
The approach of media theory emphasizes that leaders and managers should provide
and use correct, transparent information including statistical data in orienting, adjusting
and form public opinion supporting the renewal and restructuring of socio-economic
for the sustainable development in Vietnam.
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m = = OOLWeCTBEHHOE MHEHWE, CTATUCTUYECKME aHHbIE
1 06pa30BaHMe C NO3NLMIA KOMMYHIKATUBHO HAyKu (KOMMYHUKONOMAN)

Jle Hrok XyHr', Byii Txu ®yonr?, flo Ban Kean®, HryeH Txu Hrok dyonr

1. BbeTHamCKuiA HaLMOHaNbHbLIN YHUBEPCUTET, XaHol, BbeTHam.

2. XaHOWCKNIA roCYAapCTBEHHbI YHUBEPCUTET 34paBOOXPaHEHNs], XaHol, BbeTHaMm.

3. IHCTUTYT coumonorum n pa3sutus, HaumoHanbHas akagemus nonmtuku uM. Xo LLn
MwuHa, XaHon, BbeTHam.

4. HaumoHanbHas akagemMmusi rocy4apCTBEHHOI0 ynpasieHus, XaHon, BoeTHam.
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AHHoTaums. C TOYKM 3peHns KOMMYHUKONOTUK, 0BLLIECTBEHHOE MHEHME GOPMUPYETCS 1
M3MEHSAETCS B MPOLIECCE KOMMYHVKALWM C y4acTUEM NIMAEPOB U MEHEKEPOB B KaYeCTBe
oTnpaBuUTens, noay4yarens n perynaropa nidopmauyn. O6LLecTBEHHOE MHEHMWE, CIOXMB-
LLIeecs B OTHOLLIEHM BbICLLIEr0 06pa3oBaHNs paccMaTPUBAETCS Ha NPYMEepEe NPOBEAEHHO-
ro Bo BbeTHaMe 1ccnenoBaHus, pesynbTaThl KOTOPOro HarsaaHO AEMOHCTPUPYIOT: 00LLIe-
CTBEHHOE MHEHWE ABNAETCA XMU3HEHHO BaXHbLIM KOMMOHEHTOM KOMMYHUKALN 1 MOLLHBIM
MHCTPYMEHTOM peLleHns NpobaemM Ans yCTONYMBOro pasBuTmS.

O6LecTBEHHOE MHEHME — 3TO HE MPOCTO HAOOP MHEHW OTAENbHBIX NI0AEN, a 0COBbIN CO-
LanbHbI GEHOMEH, OTPaXAOLLMIA 3HAHWS, OTHOLLEHWNE W CKIIOHHOCTb COLManbHbIX FPYMmn
K peLlleHnio BO3HMKAKLWMNX B NX XXNU3HU npo6neM. CornacHo 3TOMY onpeaeneHnto, Monya-
HVE, HE BbIpaXaloLlee Kakmx-n1bo KOMMEHTAPUEB rPYNMbl MOAEN, Takke aBnseTcs Gop-
MOV 06LLIECTBEHHOIO MHEHWS, OTPaXaloLLero onpeaeneHHoe OTHOLWEHWE U CKIIOHHOCTb
NOAeln K NoBeAeHNO.

O6LecTBEHHOE MHEHVE SBNSETCS 06BLEKTOM NMAEPCTBA M YNPaB/IeHNs U M3y4aeTcs roaa-
MW C Pa3HbIX Hay4HbIX TOYEK 3PEHNs!, 4TOObLI MPOSICHTBL BCE Ero creuydnyeckme acrnekThbl.
MoaTomy, 4TO6bI MOHSATHL 06LLECTBEHHOE MHEHME, HEOOXOAMMO VMETb arperMpoBaHHYI0 TOY-
Ky 3peHust, 4ToObl He MePeoLeHNBATbL 3TOT NOAXOA, U HEA0OLEHVBATbL APYIOMA.

KnioyeBble cnoBa: Hayka 0 KOMMYHMKALMK, TEOPUS KOMMYHUKaLUMK, oOpasoBaHue, Me-
Ima, 06LLLEeCTBEHHOE MHEHNe

Lnsa untmposanus: e e Hrok XyHr, Byii Txu ®yoHr, o BaH KeaH, HryeH Txu Hrok ®yoHr.
OO6LLECTBEHHOE MHEHWE, CTAaTUCTUYECKME AaHHbIE M 06Pa30BaHWE C MO3MLMIA KOMMYHMKa-
TUBHOW Hayku (KOMMYHukonorum) // Kommyrukonorus. 2018. Tom Ne 6. Ne6. C. 134-150.
DOI 10.21453 / 2311-3065-2018-6-6-134-150.
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